When  Ford’s  stacks  stop 
smoking  Detroit  looks  dark. 
Red  rust  shows  on  the  wheat 
and  Minneapolis  b^omes  blue. 
Business  in  Pittsburgh  is  the 
thrall  of  steel.  A  cold  summer  in 
the  corn  belt  worries  merchants 
even  in  giant  Chicago.  If  the 
cotton  crop  runs  to  short  staple, 
trade  falls  off  in  Atlanta.  Over¬ 
production  in  the  coal  fields  can 
edge  Philadelphia's  prosperity. 
Pacific  coast  business  sleeps  with 
one  eye  on  the  fruit  crops.  Butte 
booms  or  goes  broke  as  copper 
prices  climb  or  come  down. 

But  New  York,  big  as  Babel,  is 
independent  of  any  one  industry. 


Let  it  be  impressed  upon  your  Minds,  let  it  be  instilled  into  your  Children,  that  the  Liberty  of  the  Press  is  the  Palladium  of  all  the  Civil, 
Political  and  Religious  Rights  of  Freemen. — jUNius.  Congress  shall  make  no  law  *  ♦  *  abridging  the  Freedom  of  Speech  or  of  the 
Press;  or  the  right  of  the  peoi^e  Peaceably  to  Assemble  *  *  * — First  Amendment  United  States  Constitution,  December  IS,  1791. 
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different  things  for  our  living  that 
no  one  payroll  can  make  or  break  us. 

New  York  is  not  a  shoe  center, 
but  has  twice  as  many  people  making 
shoes  as  Lynn,  Mass.  Not  a  packing 
town,  but  employs  half  as  many 
people  in  meat  packing  as  Kansas 
City,  Kan.  Not  a  furniture  center, 
but  has  only  a  thousand  fewer  people 
than  Grand  Rapids  employs  in  furni¬ 
ture  making.  Not  acenter  for  electrical 
appliances,  but  employs  two-thirds 
as  many  people  in  this  industry  as 
Schenectady.  Three  times  as  many 
people  making  a  living  here  in  foun¬ 
dries  and  machine  shops  as  in  Pitts¬ 
burgh. 

Diversification,  variety,  versatility, 
make  New  York  always  prosperous, 
always  ripe  with  ready  money  and 
ringing  cash  registers.  No  strike  can 
close  all  our  stores,  no  slump  stop 


all  our  salaries.  No  market  in  the 
world  has  a  more  dependable,  a  more 
secure  prevailing  prosperity. 

Consequently,  New  York  is  the 
safest  territory  for  anybody’s  busi¬ 
ness,  and  for  anybody’s  advertising 
investment.  It  should  be  the  first 
market  for  the  advertised  product. 

X.<1K£  New  York,  the  News,  with 
the  largest  circulation  in  America — 
is  diversified!  It  is  not  a  Republican 
paper  or  a  Democratic  newspaper, 
but  it  reaches  more  Democrats  and 
Republicans  than  any  other  paper 
here.  Not  a  man’s  paper,  but  it 
reaches  more  men.  Not  a  woman’s 
paper,  but  it  reaches  more  women. 
Not  a  paper  for  young  people,  but 
it  reaches  more  of  them.  Not  a 
Biooklyn  paper,  but  it  reaches  more 
Brooklyn  people  than  all  Brooklyn 


papers  combined.  Not  a  small-town 
paper,  but  it  has  more  suburban 
readers.  Not  a  rich  man’s  paper — 
but  the  Daily  News  circulation  in 
New  York  City  districts  where  the 
average  family  income  is  in  excess  of 
$S,ooo,  reaches  6i%  of  the  families. 
Not  a  middle  class  paper,  but  with 
more  circulation  in  the  $i,ooo — 
$3,000  income  districts  than  three 
other  large  size  morning  papers.  Not 
a  neighborhood  paper,  but  more 
widely  read  in  every  neighborhood 
than  any  other. 

The  News  is  only  nine  years  old, 
but  for  fouf  years  has  had  the  largest 
circulations  in  America  (1,117,109 
Daily,  1,443 ,648  Sunday,  August  1918 
average).  Advertisers  will  spend  more 
than  ten  million  dollars  in  The  News 
this  year. 

The  News,  by  itself,  can  introduce 
your  product  to  New  York,  can 
establish  it,  can^step  up  your  sales. 
With  this  single  newspaper  you  can 
reach  more  than  73'  ^  of  all  the 
families  in  New  York  City;  and 
mote  in  the  suburbs. 

And  the  advertising  effectiveness 
is  greater  because  every  advertise¬ 
ment  gets  a  better  chance  to  work 
on  the  small  News  page,  in  the  small 
News  issue.  The  News  can  do  a  better 
job  for  you  in  New  York.  Investigate! 

THE  a  NEWS 

New  York*s  Picture  Newspaper 
Tribune  Tower,  Chicago 
25  Park  Place,  New  York 
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UNIT  DESIGN 


The  Scott  Unit  is  the  most  efficient  com¬ 
bination  of  the  essentials  of  Unit  Design. 

The  main  idea  underlying  Unit  presses: 
elimination  of  climbing,  also  complete  acces¬ 
sibility,  is  met  perfectly.  On  the  Scott  Unit 
all  work  on  the  unit  (plating,  etc.)  is  per¬ 
formed  from  the  floor  level  without  climbing 
or  heavy  lifting,  and  the  unit  frame,  which  is 
in  form  a  deep  arch  without  any  center  leg, 
allows  complete  access  for  every  necessary 
operation. 

The  Scott  Unit  is  the  shortest  floor-oper¬ 
ated  unit  and  allows  wide  cross  passages 
within  the  space  required  for  the  modern  reel 
feed.  It  is  most  economical  of  pressroom 
space  without  going  backward  to  decked  or 
two-level  operation  or  its  equivalent. 

Speed,  Rigidity  and  Freedom  from  Vibra¬ 
tion  are  at  their  best  in  the  Scott  Unit  because 
its  bedplate,  drive,  framing  and  mechanical 
proportions  are  an  ideal  combination  of  ex¬ 
cellent  design,  sound  mechanical  and  techni¬ 
cal  judgment  and  high-class  construction. 


The  Printing  Qualities  of  the  Scott  Unit 
are  unequalled.  Nothing  has  been  cut  down 
or  sacrificed.  The  extra-hard  solid  forged 
steel  printing  cylinders  in  non-wearing  pre¬ 
cision  roller  bearings  give  a  perfect  and  un¬ 
varying  impression  at  all  speeds.  The  double 
cylinder  ink  distribution  with  two  six  inch 
transfer  rollers  and  nine  vibrations  including 
vibration  against  the  form  rollers,  gives  uni¬ 
form  inking  at  all  speeds  from  threading  to 
400  Cylinder  R.P.M.  No  other  newspaper 
press  consistently  does  so  good  a  job  of  print¬ 
ing  at  so  high  a  speed. 

The  Scott  Unit  is  the  result  of  the  longest 
experience  in  Unit  design  coupled  with  a 
thorough  knowledge  of  modern  pressroom 
requirements  and  a  continual  effort  to  im¬ 
prove.  Instead  of  scattering  our  energies  on 
various  unsatisfying  unit  designs  we  have, 
after  a  thorough  survey  of  all  types  of  unit 
arrangement,  concentrated  on  and  perfected 
the  form  of  Unit  that  proved  to  be  the  most 
desirable.  As'  a  result,  the  Scott  Unit  is  the 
most  efficient  unit  in  the  field,  and  regularly 
excels  in  speed  and  net  production. 


^MULTI-UNIT”  or  "STRAIGHT-UNIT”  PRESSES 


CYLINDER  SPEED— 400  R.PAI. 


1457  Broadway,  Now  York  City 


Walter  Scott  &  Company 

Main  Office  and  Factory,  Plainfield,  N.  J.,  U.  S.  A. 


Cabla  Addreas:  WALTSCOTT  NEW  YORK 


Monadnock  Bldf.,  CUeayo,  HI. 
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The 

New  York  Herald  Tribune 


announces 


its  1928  Series  of 


Cooking 

Home-Makini, 


under  the  direction  of  the 

New  York  Herald  Tribune  Institute 


■M  . 


BRONX 

Bronx  Winter  Gartlen 
October  8,  9,  10 


BROOKLYN 
Academy  of  IVlusic 
October  15, 16,  17 


MANHATTAN 
(Carnegie  Hall 
October  22,  23,  24 


NEWARK 
The  Mo!M|ue 
November  13,  14,  15 


These  schools  offer  an  unusual  opportunity  to  food  and 
household  applianee  advertisers  to  present  their  product 
under  the  most  favorable  eircumstances  to  lar^e  groups 
of  interested  and  influential  women  in  strategic  loca¬ 
tions  within  the  greatest  market  in  the  United  States. 
Full  information  regarding  these  schools  and  the  require¬ 
ments  for  participation  in  them  will  be  sent  on  request. 


lietalb 


NEW 


YORK 


tribune 


-  ^ 


Editor  &  Publisher  and  The  Fourth  Estate  for  September  8,  1926 


'  ' 

n  •  'I 


CWE  Cr  THE  CE.E>4TE§T 
CE  IMETT.CPCEITAN  MARKETS 

YKT  SIMREIEIED  IM  ATYERTISIMC  CE>YERACE 


SIX  hundred  thousand  homes, 
of  as  prosperous  a  people  as 
exist  on  the  earth,  are  within 
the  retail  trading  area  of  Philadelphia. 

This  market,  one  of  the  greatest  in  extent 
and  wealth— 

Is  simpliBed  for  the  advertiser, due  toitsvir- 
tually  complete  coverage  by  one  newspaper. 

The  Evening  Bulletin,  with  a  daily  sale  of 
more  than  five  hundred  thousand  tropies,  is 
read  in  nearly  every  home! 

The  Bulletin  is  planned  for  Philadelphia:  A 
fine  newspaper  product  .  .  .  consistently 
made  for  this  discriminating  people. 


Am*rics't  Third  Largttl  Merkel 
111  PhUade/pbie  then  ere  fi,l73  plscet 
where  goads  are  said,  6,693  where  things  are 
maeU,  and  with  aihers  a  latai  af  67,243 
hnsinets  plates.  (Fignres  campiled  ky  City 
Statistician. )  In  city  and  tnaeiThs  there  are 
600,000  hames.  The  net  paid  daily  average 
sale  af  The  Bnllelin  is  349,148  capiei. 

Circulation  That  it  All-Inclusive 
Out  Old  York  Raad,  along  the  Main  Line, 
and  in  all  ether  wealthy  sahurhan  districts. 
The  Evening  Bulletin  is  the  newspaper  read 
in  nearly  every  harne.  The  circulation  of 
The  Bulletin  in  city  and  suhuris  exceeds 
that  af  all  looming  newipaperi  camhtnecL 


It  refiects  their  characteristics  in  tone,  con¬ 
servatism,  dependability. 

Its  growth,  like  that  of  Philadelphia,  has 
been  constant,  solid,  substantial. 

Its  circulation  is  by  far  the  largest  in  its 
territory,  one  of  the  greatest  in  America. 

It  is  a  spectacular  sit uation— because 
nothing  npectacular,  in  methods  of  getting 
circulation,  has  ever  been  used  by  The 
Evening  Bulletin. 

No  sensational  writing;  no  shock  headlines. 


No  prizes,  premiums,  coupons, 
contests.  But  circulation  built 
sanely,  surely,  permanently !  In 
city  and  suburbs;  in  mansion  and  modest 
home.  Circulation  built  on  the  confidence 
of  a  whole  people! 

This  means,  for  the  advertiser  today,  one 
newspaper  and  one  advertising  cost,  (and  a 
low  cost),  in  America's  third  largest 
market! 

It  means  a  sales  potential  that  is  great;  an 
advertising  cost  that  is  comparatively  low: 
An  opportunity  that  is  unequalled  in  any 
other  market,  as  your  own  analysis  will  prove. 


She  €6emira  Bulletin 


New  Yerk  Ofleei  S47  Park  Awmmmm 
Ckieago  OSeet  SSS  N.  Mlehlgaa  Aveaac 


City  Hall  Square 

PHILADELPHIA 


Detrwit  OAeai  SSI  Lalajette  BewlerarS 
Saa  Fraaclaee  CMBeat  6S1  Market  Street 


Copyright,  192S,  Bulletin  Co, 
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[Agents  Tell  of  Available  Yardsticks  To 
Measure  Advertising  Returns 

Copy  Appeal  Is  Gauged  with  Increasing  Accuracy,  Reply  of  Experts  to  Mystified  Advertiser— Nixon 

Ridicules  Attempts  to  Treat  U.  S.  as  Single  Market 


advertiser  emerged  from  anonymity 
^  not  long  ago  with  frankness  enough 
;o  admit  that  after  spending  $150,000  in 
idvertising  in  one  year  he  couldn’t  tell 
ahether  or  not  it  was  a  paying  invest- 
^fnt. 

1  As  soon  as  he  had  completed  the  year’s 

Iimpaign,  he  said,  he  was  bombarded 
ith  questions  from  other  manufacturers 
ho  wanted  to  know :  “Did  advertising 
ly?  Has  it  created  a  larger  demand? 
[as  it  made  it  easier  to  sell  wholesalers? 
lould  you  advise  another  manufacturer 
I  advertise  ?’’  To  such  queries  the  ad- 
jrtiser  simply  responded ;  “I  don’t 
now.’’  He  wanted  to  know  if  there 
rasn’t  some  way  to  measure  advertising 
tturns. 

The  question  was  raised  by  C.  D.  Gar¬ 
rison,  president  of  the  Electric  Hose  & 
lubber  Company  in  a  signed  article  in 
business  magazine  which  was  headed 
anted — A  Yardstick  of  Advertising.” 
lis  question  was  carried  to  advertising 
tents  who  were  asked  in  their  turn  what 
as  being  done  to  pierce  the  advertising 
ue.  Are  there  not  any  number  of  ad- 
rrtising  yardsticks  within  reach  of  inter- 
ted  hands?  Are  there  no  checks 
eventing  expenditures  from  which  no 
turns  can  be  traced  ? 

“Mr.  Garretson  deserves  the  thanks 
the  entire  advertising  profession,”  T. 
.  Nixon,  vice-president  of  the  E.  T. 
oward  Company,  declared.  “He  has 
ised  the  vital  question  of  how  long 
inufacturers  are  going  to  sit  back  and 
il  to  demand  measurable  returns  for 
e  ht^e  sums  they  spend  yearly  for  ad- 
rtising.” 

Mr.  Nixon  said  he  was  somewhat 
Hied  while  reading  Mr.  Garretson’s 
licle  until  he  reached  the  assertion  that 
!  advertising  of  the  Electric  Hose  & 
ibber  Company  of  Wilmington  had 
HI  placed  m  “a  number  of  general 
fgazines.”  Closing  the  business  mag- 
ne  in  which  the  article  appeared  with 
snap,  Mr.  Nixon  turned  to  his  inter- 
wer. 

‘J'V'hen  any  manufacturer  looks  on  the 
°ted  States  as  a  single  market  and 
»  to  advertise  as  to  a  single  market 
will  naturally  ride  right  into  a  thick 
I  liank,”  he  continued. 

The  newspaper  is  the  answer  to  every 
ertiser  who  wants  measurable  adver- 
ng  returns,  the  sort  of  returns  every 
tniser  has  the  right  to  demand  and 
«v't  in  this  day  and  age  of  scientific 
^rtising. 

I  1  don’t  care  what  kind  of  produrt  you 
•elling,  the  copy  advertising  it  can 
'fsted,  returns  checked  and  measured 
It  accurately  through  the  use  of  news- 
space.  Products  as  popular  as 
ffettes  which  have  distribution  every- 
w  are  advertised  expert  agencies 
w  1  ttxxess  in  the  daily  and  weekly  press, 
t  men  who  are  handling  this  cigarette 


By  PHILIP  SCHUYLER 


business  know  they  are  getting  results, 
they  know  that  advertising  pays,  or  they 
wouldn’t  keep  spending  their  money  in 
the  newspaper  medium.  They  have 
learned  that  the  United  States  is  not  one 
huge  market. 

Different  conditions  that  must  be  rec¬ 
koned  with  arise  in  every  section. 


“Manufacturers  of  products  with  less 
general  distribution  than  the  popular 
cigarettes  get  returns  justifying  expendi¬ 
tures  only  by  concentrating  their  appro¬ 
priation  in  newspapers  which  cover 
markets  they  have  already  opened  up. 

“There  is,  to  my  mind,  only  one  way 
to  find  out  whether  advertising  pays,  only 


THE  PROBLEM  AND  ONE  ANSWER 

^HIS  is  the  question  C.  D.  Garretson,  president  of  the  Electric  Hose  and 
RnU>er  Company,  sets  for  advertising  agencies: 

“My  problem,  and  the  problem  of  many  national  advertisers,  is  concerned 
with  the  use  and  the  application  of  the  power  of  advertising,  and  in  this 
field  I  do  not  hesitate  to  say  that  many  of  us  are  only  groping  in  the 
dark  .  .  . 

“We  do  not  even  know  whether  onr  advertising  failed  or  produced  a 
profit.  We  do  know  that  our  business  increased  while  we  were  advertising, 
but  the  ratio  of  increase  was  no  greater  than  it  was  before  we  began  the 
campaign.  * 

“If  the  contention  is  made  that  we  did  not  spend  enough  money  in 
advertising  and  did  not  advertise  long  enough,  I  in  turn  ask  how  mnch  money 
we  should  have  spent  and  how  long  we  should  have  continued.  And  the 
replies,  according  to  my  experience,  will  be  bewildering  in  their  contra¬ 
dictory  variety. 

“If  yon  say  that  advertising  is  too  complicated  or  too  intangible  to  be 
subjected  to  accurate,  scientific  analysis,  I  reply  that  it  is  no  more  compli¬ 
cated  than  several  other  business  factors  about  which  we  have  learned  a 
great  deal  in  recent  years,  and  I  contend  that  advertising  cannot  afford  to 
remain  without  the  pale  of  thorough  scientific  study." 

That  newspaper  advertising,  at  least,  is  on  a  sufficiently  scientific  basis 
to  obtain  appropriations  ranging  up  to  37  per  cent  of  annual  net  earnings 
from  leaders  in  American  industry  is  proved  by  the  following  table,  showing 
net  earnings,  newspaper  advertising  budget,  and  common-stock  dividends  of 
a  dozen  advertisers  selected  at  random  from  a  group  of  the  largest  news¬ 
paper  advertisers  of  1927. 


R.  J.  Reynolds  Tobacco  Company.. 


Westinghouse  Elertric  &  Manufactur¬ 
ing  Company . 


Victor  Talking  Machine  Company.. 


Net 

Newspaper 

Dividends 

Earnings^ 

Advertising  (Common) 

1927 

1927 

1927 

$23,309,689 

$5,000,000 

$10.29 

29,080,663 

3,000,000 

747 

13,522,874 

2,500,000 

6.09 

5459,669 

2,000,000 

540 

6,651,421 

1,500,000 

2.87^^ 

7,808,896 

1400,000 

2.04 

17,141,163 

1,500,000 

6.69 

15,004,975 

1,000,000 

1148 

2,870,909 

1,000,000 

5.08 

9,483,126 

900,000 

13.72 

8,124,523 

375,000 

8.93^^^ 

2473,723 

350,000 

3.00 

*  Prior  to  tax  deductions  in  most  instances. 
••Shipments,  1921—16,680;  1927—274,500. 
•••  Earnings  per  share  common  stock. 


one  yardstick  for  advertising,  only  one 
answer  to  the  T  don’t  know’  advertisers 
and  that  is  by  test  campaigns  conducted 
in  selected  groups  of  newspapers. 

“It  is  ridiculous  these  days  for  an  ad¬ 
vertiser  to  say  he  doesn’t  know  whether 
or  not  advertising  paid  him.  What  he 
wants  it  to  pay  him,  is,  of  course  profit¬ 
able  sales.  He  can  advertise  for  prestige 
and  good  will,  but  what  he  wants  these 
to  bring  him  is  in  the  end  cash  register 
returns.  Without  question  a  manufac¬ 
turer’s  advertising  and  selling  are  not 
properly  co-ordinated  when  he  asserts  he 
does  not  know  whether  advertising  paid 
him  or  not  and  how  much. 

“Can  you  imagine  a  manufacturer  buy¬ 
ing  materials  in  the  ‘I  don’t  know’  haze 
which  sometimes  surrounds  advertising 
expenditures  ? 

"For  example,  he  puts  up  a  new  build¬ 
ing.  Before  he  breaks  ground  he  knows 
approximately  how  much  his  investment 
is  going  to  bring  him  in  increased  pro¬ 
duction  and  increased  returns.  He  will, 
when  the  building  is  completed,  certainly 
be  able  to  measure  profits  from  it.  He 
will  never  admit  that  he  doesn’t  know 
whether  or  not  it  paid  him  to  expand. 

“But  there  are  some  manufacturers  who 
believe  advertising  is  a  secret  science, 
which  cannot  be  subjected  to  investiga¬ 
tions  or  measuring  tests.  As  a  matter  of 
fact,  the  majority  of  agencies  now  con¬ 
duct  tests,  and  advise  clients  on  any 
number  of  merchandising  schemes  and 
methods  to  measure  returns. 

"Tests  which  will  prove  whether  or  not 
the  advertising  pays  depend  on  the  class 
of  merchandise  to  be  tested.  There  can 
be  no  set  system,  although  fundamental 
rules  are  at  hand  to  be  followed.  The 
usual  course  is  to  concentrate  on  smalt 
areas  in  various  sections  of  the  country 
to  test  the  response  to  a  merchandising 
plan  and  advertising  plan.  Cities  can  be 
selected  which  arc  small  enough  to  per¬ 
mit  absolute  measurement  of  results. 

“Why  do  mail  order  advertisers  get  re¬ 
sults?  Because  none  would  ever  think  of 
advertising  without  first  testing  their 
campaign.  Study  almost  any  successful 
mail  order  advertising  program  and  you 
will  find  out  that  what  is  being  done  is 
the  result  of  successive,  carefully  con¬ 
ducted  tests.  They  have  proved  to  their 
satisfaction  by  small  investments  they 
were  absolutely  right  before  they  began 
their  bigger  programs. 

“Obvifiusly  mail  order  advertisers  get 
their  returns  quicker  than  anyone  else. 
But  it  is  ridiculous  to  say  that  advertisers 
whose  merchandise  is  sold  through  retail 
channels  can’t  get  an  answer.  They  can. 

“One  very  common  cause  of  the  ad¬ 
vertising  haze  is  untested  copy  appeal.  A 
manufacturer  approves  an  expensive  cam¬ 
paign  prepared  for  him  by  the  agent. 
The  agent  has  created  a  commetK^ble 
drive  for  the  product  in  question,  but  it 
{Contimud  on  page  54) 
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HEARST  NEWSPAPERS  TO  LAUNCH  BIG 
INSTITUTIONAL  ADVERTISING  DRIVE 

Approval  of  Campaign  Voted  at  Meeting  of  Executive*  in 
Chicago,  Who  Agree  Business  Is  Decidedly  Good,  but 
Realize  Advertising  Is  Needed  to  Make  It  Better 


f KARST  newspapers,  beginning  Sept. 
15,  will  enter  into  the  biggest  in¬ 
stitutional  advertising  campaign  of  their 
history. 

Approval  of  the  campaign,  prepared 
under  the  direction  of  ^ward  M.  Carney, 
supervisor  of  promotion  and  editor  _  of 
Exchanges,  was  voted  at  the  fall  meeting 
of  Hearst  executives  held  at  the  Bobolmk 
Golf  Club,  Chicago,  last  week.  Promis¬ 
ing  prospects  for  fall  business  were  seen 
by  those  attending  the  session,  but  it  was 
agreed  that  launching  of  the  extensive 
advertising  campaign  was  advisable  in 
order  to  insure  continued  prosperity. 

Trade  papers,  daily  papers,  and  Hwst 
papers  will  be  used  in  the  advertising 
scheduled  which  was  described  as  more 
extensive  than  ever  before  undertaken  by 
any  newspaper  organization.  An  adver¬ 
tising  agency  haS  been  sel^ted  but  the 
name  was  not  made  public  this  week. 
Space  solicitors  were  asked  to  refrain 
from  calling  at  the  Hearst  executive  of¬ 
fices,  pending  announcement  of  the 
agency.  The  sum  to  be  expended  for 
advertising  was  not  announced  for  pub¬ 
lication.  but  it  compares  favorably  with 
the  appropriations  of  the  larger  national 
advertisers. 

“The  newspaper  business  like  any  other 
merchandising  business  needs  advertis¬ 
ing,"  Col.  Frank  Knox,  general  manager 
of  the  Hearst  newspapers,  told  those  at- 
t^ing  the  Chicago  conference.  “To  fail 
to  recognize  this  truth  as  applied  to  our 
own  business  is  to  give  the  lie  to  every 
argument  we  employ  in  talking  to  our 
advertisers. 

“Next  to  good  sound  Mlesmanship, 
good  advertising  is  an  essential  to  adver¬ 
tising  success  in  the  newspaper  business." 

William  Randolf^  Hearst  has  had  an 
institutional  campaign  under  contempla¬ 
tion  for  some  time,  but  for  various 
reasons  previous  attempts  to  launch  it 
proved  abortive.  It  is  understood  that  Mr. 
Hearst  has  cabled  his  approval  of  the 
present  drive  from  Eairope. 

Optimistic  reports  on  local  conditions 
were  made  by  executives  at  the  informal 
sessions  last  week.  Men  from  the  west 
reported  big  crops  with  high  prices. 
Merchants  in  the  cities  were  anticipating 
record  fall  business  and  national  adver¬ 
tising  looked  encourapng,  it  was  said. 

Executives  present  incliided:  Ejtrl  W. 
Waldron,  publisher,  Albany  (N.  Y.) 


bett,  publisher,  Washington  Herald;  Lou 
Boone,  advertising  director,  San  Fran¬ 
cisco  Examiner,  and  E.  M.  Burke,  the 
special  representative. 

From  the  executive  headquarters  were 
W.  E.  Miller,  secretary  of  the  executive 
council ;  Mr.  Carney,  supervisor  of  pro¬ 
motion;  Louis  Moore,  assistant  to  Mr. 
Carney ;  V.  H.  Polachck,  assistant  general 
manager,  and  Floyd  Williamson,  assistant 
to  the  general  manager. 

LONDON  DAILY  4DD1NG 
GLASGOW  EDITION 


Express  Opening  Production  Plant 
Employing  400 — ^To  Send  News 
and  Photographs  by 
Wire 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  lO-ll — Interstate  Circula¬ 
tion  Managers  Assn.,  fall  meeting, 
Stacey  Trent  Hotel,  Trenton,  N.  J. 

Sept.  10-15 — International  Typo¬ 
graphical  Union,  annnal  conven¬ 
tion,  Charleston,  S.  C. 

Sept.  11 — Associated  Dailies  of 
Florida,  meeting,  Sl  Augustine, 
Fla. 

Sept.  12-13 — Board  of  Governors, 
I.  A.  A.,  first  meeting.  New  York. 

Sept.  17  —  Eastern  Executives 
Hearst  Newspapers,  meeting,  Al¬ 
bany,  N.  Y. 

Sept.  17-20 — National  Financial 
Advertisers  Assn.,  Utica,  N.  Y. 

Sept.  18-19 — Midwest  Circulation 
Managers  Assn.,  Congress  Hotel, 
Chicago. 

Sept.  18-19 — National  Publishers 
Assn.,  annual  convention,  Shawnee- 
on-Delaware,  Pa. 

Sept.  24-26 — Directory  and  Ref¬ 
erence  Media,  meeting,  Atlantic 
City,  N.  J. 


(Speciai  to  Eoitos  &  Publishbs) 

London,  Aug.  31. — The  first  news¬ 
paper  in  England  to  attempt  simul¬ 
taneous  publication  in  three  important 
centres  is  the  London  Daily  Express  on 
Aug.  23,  announced  the  imminent  open¬ 
ing  of  plant  and  offices  in  Glasgow, 
where  some  400  men  will  be  employed 
in  the  production  of  an  edition  of  the 
E>aily  Express  that  will  circulate  in 
a  wide  area  in  Scotland  long  before  the 
arrival  of  the  London  dailies. 

The  Daily  Express  already  has  a 
plant  in  Manchester  where  an  edition 
is  produced  simultaneously  with  the  reg¬ 
ular  London  issue,  news  and  photo¬ 
graphs  being  telephoned  through  from 
London  to  that  city,  as  will  be  done  for 
the  Glasgow  edition  when  it  is  pub¬ 
lished  in  a  few  weeks.  The  average 
wage  of  the  emplo3'es  in  the  Glasgow 
offices,  excluding  heads  of  departments 
will  be  five  guineas  ($21)  per  week. 


CALLAHAN  NOW  HEADS 
SEATTLE  P.-I. 


Former  General  Manager  of  San  Fran¬ 
cisco  Elxaminer  Succeeds  Judge  King 
Dykeman  as  Publisher — Other 
Hearst  Changes 


SKIP  LABOR  DAY  EDITIONS 

Three  of  Chicago’s  afternoon  news¬ 
papers,  the  Chicago  Er'ening  American, 
the  Chicago  Daily  Journal,  and  the  Chi¬ 
cago  Evening  Post,  this  year  suspended 
publication  on  Labor  Day  for  the  first 
time  in  their  history.  The  Chicago 
Daily  Netvs  was  the  only  afternoon 
paper  to  publish  as  usual.  The  decision 


to  suspend  lor  tnc  day  was  reached  in- 

.  _ _  ' . /  dividually,  not  by  agreement,  according 

Times-Union;  William  C.  Edwards,  pub-  “>  B’oor  Schleppey  of  Chicago. 


J.  A.  Callahan  has  been  appointed  pub¬ 
lisher  of  the  Seattle  (Wash.)  Post-In¬ 
telligencer,  succeeding  Judge  King  Dyke- 
man,  resigned  to  return  to  the  practice  of 
law.  Vaughn  Tanner,  also  a  member  of 
the  legal  profession,  who  has  been  gen¬ 
eral  manager  of  the  Post-Intelligencer, 
will  remain  as  legal  counsel,  but  will  not 
devote  as  much  time  as  he  has  in  the 
past  to  the  property,  it  was  explained 
this  week  at  New  York  headquarters  of 
the  Hearst  Newspapers.  The  changes 
become  effective  (>ct.  1. 

Mr.  Callahan  has  been  for  12  years 
advertising  director  and  general  manager 
of  the  San  Francisco  Examiner.  A  re¬ 
organization  on  the  Examiner  staff  will 
make  Homer  Guck  general  manager  suc¬ 
ceeding  Mr.  Callahan,  and  Louis  B(^e, 
brother  of  Rodney  Boone,  the  advertising 
director,  (^orge  Hearst  will  continue  as 
publisher  of  the  Examiner,  and  James 
H.  Nourse. 

Louis  B.  Roclf,  formerly  assistant  pub¬ 
lisher  of  the  Boston  Americcm,  has  been 
made  business  manager  of  the  Rochester 
Journal  and  American. 


lisher,  Atlanta  (Ga.)  Georgian-Atnerican; 
John  E.  Cullen,  publisher,  Baltimore 
(Md.)  News  and  American;  E.  W'. 
Parsons,  publisher,  and  Walter  L. 
Thomas,  advertising  director,  Boston  Eve¬ 
ning  American  and  Boston  Sunday  Ad- 
I’crtiser;  Herman  Black,  publisher, 
William  McNamee,  advertising  director, 
and  Rodney  E.  Boone,  general  manager 
of  national  advertising,  Chicago  Evening 
American;  M.  C.  Meigs,  publisher,  and 
Hays  McFarland,  advertising  director  and 
assistant  publisher,  Chicago  Herald  and 
Examiner. 

Roger  M.  Andrews,  publisher,  and  W. 
E.  Anderman,  business  manager,  Detroit 
Times;  (Jeorge  G.  Young,  publisher,  S. 
P.  Bartlett,  advertising  director.  Los 
Angeles  Examiner;  Clarence  R.  Lindner, 
publisher,  and  (Tharles  F.  McCahill,  ad¬ 
vertising  director.  New  York  American; 
A.  B.  Chivers,  business  manager,  E.  M. 
Alexander,  vice-president  and  advertising 
director,  and  William  A.  Curley,  manag¬ 
ing  editor.  New  York  Evening  Journal; 
H.  M.  Bitner,  publisher,  H.  E.  McManus, 
advertising  director,  Pittsburgh  Sun- 
Telegraph;  Frank  MeShane,  publisher, 
Rochester  (N.  Y.)  Journal- American. 

W.  M.  McIntosh,  publisher,  San  An¬ 
tonio  (Tex.)  Light;  J.  A.  Callahan,  pub¬ 
lisher,  and  Vaughn  Tanner,  Seattle 
(Wash.)  Post-Intelligencer;  Harvey  D. 
Burrill,  publisher,  Syracuse  (N.  Y.) 
Journal- American;  J(^  T.  Cushing,  pub¬ 
lisher,  Washington  Times;  Howard  Cor¬ 
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TO  RESUME  PUBLK 
UTILITY  HEARINGS 

Sept.  17  Set  as  Date  for  Contia^ 
Investigation  of  Propaganda  MethoA 
— California  Witnesses  to  Ba 
Heard  Next 

(Special  to  Eoitob  A  Poblisbks) 

Washington,  D.  C.,  Sept.  6— Ha 
ings  on  the  propaganda  activities  1 
public  utilities  will  probably  be  resun 
within  the  next  ten  days  by  the  Feda 
Trade  Commission. 

After  the  summer  recess,  dura 
which  attorneys  have  been  analyzing  f 
evidence  already  obtained  on  the  my 
which  publicity  men  for  the  state  uti 
ties  associations  and  regional  puWia 
bureaus  of  the  National  Electric  Lij 
Association  used  the  newspapers,  i 
schools,  women’s  clubs,  men’s  clubs,  j 
radio,  and  all  other  publicity  media 
spread  “information”  about  electric  a 
gas  interests,  the  Commission  is  cxpMi 
to  begin  open  hearings  again  about  Sq 
17.  It  is  hardly  likely  that  hearings  w 
be  resumed  before  that  date,  un!e 
something  unforeseen  occurs. 

Directors  of  “public  utility  informat* 
bureaus”  of  California,  Washinpo 
Oregon,  and  possibly  some  s(«the 
states  are  expected  to  be  called  b. 
Several  reponal  offices  of  the  Nation 
Electric  Light  Association  also  roiu 
to  be  investigated. 

The  Commission  is  now  contcmplat: 
postponing  investigation  of  the  public 
work  of  individual  puUic  utility  ca 
panies  until  these  companies  are  caj 
to  testify  in  the  financial  investiftatit 

Such  a  procedure  would  save  cons 
eraWe  money  for  the  Commission,  a; 
expenses  of  witnesses  would  have  to 
paid  for  only  one  trip  instead  of  n 
if  the  entire  investigation  of  the  indiv 
ual  concerns  is  made  at  once,  instead 
in  two  installments. 

Meanwhile,  investigators  for  the  Co 
mission  are  making  the  prclimb 
studies  of  the  financial  operations  ofi 
utility  companies  and  holding  u  ma 
ies.  Holding  companies  have  never  ci 
under  the  scope  of  state  invest  iicarii 
and  regulation  by  state  public  uti 
commissions,  as  they  are  not  actal 
engaged  in  the  public  utility  bus::! 
and  thus  this  angle  of  the  investi);a 
is  expected  to  yield  much  new  :rj 
mation  on  the  way  utility  ompa 
handle  their  finances.  - 

Judge  Robert  F.  Healy,  chief  COEll 
for  the  Commission,  returned  to  1 
desk  on  Tuesday,  Sept.  4,  after  a 
tion,  during  which  he  spent  much  tJ 
working  on  the  tremendous  mass 
material  already  obtained  on  the  prq 
ganda  and  lobbying  activities  01  ; 
utilities. 


HASKELL  IN  LONDON 


Walter  Hines  Page  Fellow  Stadfi 
British  Journalism 
(Special  to  Eoitob  it  Pdslishii) 
London,  Aug.  31.— Henry  C  Hi 
kell,  formerly  of  the  Baltimore  £:rt 
Sun,  the  first  American  holder  of! 
W^ter  Hines  Page  Travelling  Fdii 
ship  for  Journalists,  has  now  jointdl 
staff  of  the  London  Daily  News. 

Philip  Hewitt-Myring,  of  the  u 
don  D^ly  News  editorial  staff  ii  « 
ilarly  in  America,  and,  after  studs 
newspaper  conditions  in  Los  Anri 
San  Francisco,  Kansas  Gty  and  J* 
Orleans,  is  to  conclude  his  visit  in  B 
ton  and  New  York. 

Mr.  Haskell  has  worked  on  suchi 
ferent  journals  in  England  as  the  .H 
cluster  Guardian,  the  Manchester  f 
News,  the  Cardiff  Western  H 
Dublin  Irish  Times,  Glasgow  He' 
Glasgow  Bulletin,  and  the  U* 
Times. 


DAILY  AIDS  UNEMPLOYED  I 

A  municipal  free  employment  bo* 
has  been  established  in  Memphis 
result  of  a  crusade  carried  on  for  4 
than  two  years  by  “Mr.  Fixit,”  1  4 
feature  of  Memphis  Press-Scimitar.  I 


MEMORIES  ON  PARADE  AT  NEWSPAPER  PLAY 


**Gentlemen  of  the  Press”  Haunted  with  Familiar  Faces,  Sorrows  and  Laughter — Five  Authors  Wrote 
City  Room  Drama  That  Tells  Truths  of  the  News  Gathering  Business  ^ 


TT  is  said  five  newspaper  men  wrote  By  PHILIP 

“Gentlemen  of  the  Press,”  a  news¬ 
paper  play  acted  in  New  York.  But  the  Island  ferry  disaster,  one  knew  the  in¬ 
truth  of  the  matter  is  that  the  authors  evitable  let-down  would  some.  Snell 
are  legion.  The  five  men  simply  picked  would  remember  old  Ollie  Wilkins,  the 
up,  pieced  out  and  had  the  go^  fortune  faithful,  kindly  make-up  man,  who  had 
to  sell  the  home-life  gossip  and  small  talk  contributed  to  every  office  funtl,  and  now, 
of  any  daily  paper’s  city  room  and  any  a  short  time  after  he,  though  sober  and 
(iffice  of  a  superior  press  agent  in  a  metro-  loyal,  had  been  fired,  lay  dead  on  the  floor 
politan  city  of  this  U.  S.  A.  A  homely  hu-  of  a  “Coffee  Pot"  restaurant  along  the 
man  story  was  created  which,  despite  ex-  row  below. 

cellent  acting,  became  boring  at  times  to  It  is  a  section  of  a  city  room  at  2:30 
those  of  us  who  have  heard  the  same  tale  of  a  morning  in  which  this  newspaper 

retold  countless  times  and  can  appreciate  ■ - 

the  dramatic  conflict  pictured  in  a  re-write 

man  who  loves  and  hates  his  newspaper  _ 

Ward  Morehouse,  who  writes  about 
Broadway  theatrical  chatter  for  the  Nerv 
credited  on  the  program 
the  playwright.  He  wrote  the 
nally.  He  friends  addition 

director  and  producers.  The  four  other 
men  who  shared  in 

play  are  Mark  Barron  and  Richard  Watts 


of  the  New  York  Herald  Tribune,  John 
S.  Cohen,  movie  critic  of  the  New  York 
Sun,  and  Willard  Keefe,  a  former  Brook¬ 
lyn  dramatic  critic. 

One  newspaper  man,  may  it  be  repeated 
with  the  editor’s  forgiveness,  has  seen  his 
name  printed  in  small  black  type  outside 
a  New  York  theatre  as  one  of  the  actors 
inside.  Russel  Crouse,  columnist  of  the 
New  York  Evening  Post,  who  once  told 
me  he  would  rather  write  a  million  words 
of  copy  than  speak  ten  lines  from  a  stage 
acted  just  that  way.  The  only  time  he 
seemed  actually  happy  was  when  he  was 
batting  at  a  typewriter  to  supply  a  splash 
of  noise  and  color  to  a  city  room  scene. 

As  there  are  more  than  one  newspaper¬ 
man-playwrights  entangled  in  “Gentlemen 
of  the  Press,”  so  there  are  many  more 
newspaper  men  actors  in  it  than  the  lonely 
and  wistful  Mr.  Crouse.  The  play,  thanks 
to  superior  acting,  is  haunted  with  familiar 
faces,  sorrows  and  laughter.  Memories, 

summoned  on  parade  with  the  rising  cur-  _ _  _ 

tain,  linger  after  the  final  scene  in  fhe  Imown  banner-line 
mind,  at  least,  of  this  present  and  inex¬ 
perienced  chronicler  of  the  drama. 

I  saw  and  heard  between  the  lines  Gene  wl. 

Fowler,  the  mad  wag  late  of  the  New  jobs. 

York  American,  and  for  the  moment  a 
press  agent  for  Tex  Rickard  and  his  stage. 

Madison  Square  Garden.  Martin  Dunn  Wick  Snell,  star  re-write  man,  h^ 
sat  there,  the  phlegmatic  city  editor  who  up  his  mind  to  quft  this  street-^B 
lends  a  touch  of  sanity  to  the  newsroom  of  nightmare  of  gathering  the  newMt  ‘ 

Mr.  Hearst’s  morning  large-sized  daily,  been  a  score  of  years  at  the  ^ame,  is  wondering 

picture  of  John  K.  Winkler  in  his  more  thoroughly  hard-boiled  and  cynical.  In  country  club  or  buy  a  Hispano-Suiza. 
care-free  days  might  have  been  in  the  his  desk  are  the  few  trophies  he  considers 

minds  of  one  of  the  quintet  of  authors  of  valuable  enough  to  keep,  his  pathetic 

Walter  Howie,  just  back  on  the  Daily  treasures  of  20  years — an  old  pair  of 

Mirror  after  play  days  in  Hollywood,  tennis, shoes  for  the  sport  he  yearned  to,  _ ,  ^  , 

Shades  of  Victor  Watson  flitted  across  the  continue,’a  silver  loving.cup  he  had  won  home,  Snell  confided  the  deeper  meaning  who,  after  he  left  Pennyfather  had  started 

stage,  of  Edwin  C.  Hill,  New  York  Sun,  in  t^  past,  a  menu 'of  a  testimonial  of  his  decision.  He  has  a  daughter  he  to  steal  Ted  Hanley  from  his  broken- 
“Red”  Dolan,  Betty  Brainerd,  or  Hettia  dinner  once  given  him  by  the  staff  of  a  hasn’t  seen  for  16  years  and  for  whom  he  hearted  Dbrothy.  Again*  the  inside  stuff 
Cattell.  St.  Louis  paper.  has  bought  nothing  since  he  handed  her  some  newspaper  men  seem  to  gather  in 

The  enthusiasm  of  Jimmie  Cannon  who  Charlie  Haven,  acted  by  Hugh  O’Con-  a  blue  rattle  when  she  was  two  years  old.  uncanny  fashion  came  to  the  rescue, 
can  no  longer  be  called  the  19-year-old  nell  who  made  friends  in  “The  Racket”  Dorothy,  that  daughter,  was  coming  to  Snell  knew  enough  about  the  lady’s  past 
cub  on  the  New  York  Daily  News  has  just  been  fired  and  is  down  the  street  New  York  to  see  him.  She  had  made  up  to  pack  her  off  to  Indianapolis, 
sparkled  like  spun  gold  in  moments  of  the  in  a  speakeasy  celebrating.  Enter  then  her  mind  to  stay  and  keep  house  for  him  Balking  at  every  step,  he  himself  was 
acting.  The  desperation  of  men  too  the  sophisticated  love  element  with  the  now.  He  wanted  to  give  her  a  home,  a  at  len^h  persuaded  by  Charlie  Haven, 
numerous  to  mention  was  laid  out  and  name  of  Pansy  True,  an  authentic  sob  good  time,  clothes,  happiness — impossible  .sober  for  two  days  to  please  Pansy,  to 
embalmed  in  one  of  the  third  act  dramatic  sister  portrayed  by  Carlotta  Irwin.  She  gifts  from  a  newspaper  nuin.  'The  only  return  to  the  old  paper.  On  the  first 
lines :  let  it  be  known  between  cigarette  puffs  thing  to  do  was  to  take  the  other  job  with  night  back  on  the  job  the  lo^l  Wilkins 

"Great  God,  is  there  no  way  a  man  can  and  cheesecake  views  of  her  knees  that  more  money  and  forget  all  dying  bishops  dropped  dead,  and  the  Staten  Island  ferry 
make  good  in  this  shop!"  she  is  that  way  about  Charlie  who,  Snell  and  other  so-called  thrills  of  newspaper  disaster  set  his  pulses  to  throbbing  once 

The  parade  of  memories  continued  for  informed  her,  was  “drunk  15  minutes  work.  more  to  the  mysterious  song  of  the  press, 

a  long  time  before  this  particular  review-  ago,  but  is  probably  paralyzed  by  now."  Like  some  other  mad  men  of  this  busi-  Critics  who  saw  “Front  Page”  first 
ing  stand ;  all  the  time,  the  thought  beat  Shortly  afterwards  Charlie  rolled  in  to  ness  Snell  knows,  wants  and  gets  his  turned  to  the  softer  and  more  sentimental 
that,  after  all,  the  meaning  of  this  play  prove  his  friend  not  entirely  correct.  He  women,  and  while  thinking  of  his  ^ughter  inside  pages  of  “Gentlemen  of  the  Press” 
shaken  up  in  the  cocktail  shaker  of  gags,  could  walk  in  a  manner  of  speaking.  He  he  picked  up  Myra  May,  who  got  up  and  tossed  them  into  the  baskets  as  blah, 
given  a  sex  "kick,”  a  dash  of  sophistica-  was  thoroughly  cheerful.  In  one  hand  he  at  three  o’clock  in  the  morning  to  tell  I  am  unwilling  to  subscribe  to  the  whole- 
tion,  a  finger  of  mild  profanity,  and  sweet,  was  waving  a  wad  of  bills.  the  editor  she  was  going  to  sue  his  paper  sale  condemnation, 

ened  with  romantic  love,  would  have  been  “Hello  Pansy,”  he  cried  to  his  sweet-  for  “printing  lies  about  me.”  Before  he  “Gentlemen  of  the  Press”  may  not  live 
told  better  in  the  tabloid  drama  which  heart.  "Let’s  get  married.  We  could  go  ushered  the  bewitching  Miss  May  from  very  long  on  Broadway.  There  is  real 
sometimes  appears  in  the  obituary  columns  to  a  hotel  tonight  and  it  would  be  swell  the  office  libel  causes  forgotten,  Snell  drama  in  a  city  room  that  any  author 
of  Editor  &  Publishes:  to  sign  my  own  name  on  the  register  for  made  a  date  to  meet  her  the, next  day,  would  find  difficult  to  put  on  a  stan. 

“The  press  club  buried  him.”  a  change.  How  about  it  kid  ?”  “under  the  clock  of  the  Ambassador."  But  as  it  stands  the  play  might  well  he 

No  other  end  could  lie  ahead  of  the  But  Pansy  couldn’t  laugh  the  sugges-  Then  Ollie  Wilkins  had  news  for  his  played  before  schools  of  journalism  to 
tired  eyes  of  Wick  Snell,  played  with  tion  off.  friend.  The  Portchester  correspondent  had  keep  misfits  out  of  the  business  and  it 

realism  by  John  Cromwell.  Even  though  "I’ll  take  you  home,  Charlie,”  she  told  sent  in  a  story  telling  of  the  elopement  might  be  shown  at  publishers  conventions 
at  the  end  of  the  play  the  old  fire  was  him  grimly.  <  of  Dorothy  Siicll,  marri«l  after  midnight  to  make  them  ponder  on  how  they  can 

rekindled  in  him  by  news  of  a  Staten  “Hell  no,”  Charlie  grinned.  “That  to  Ted  Hanley  of  Holyoke,  Mass.  keep  their  better  men  in. 


He  writes  of  the  stage  for  the 
New  York  Sun — and  he  wrote 
of  a  Park  Row  that  is  in 
“Gentlemen  of  the  Press.” 


reporter  was  on  hand.  Charlie  Haven, 
drunk  again,  was  there,  inviting  Myra 
May  to  “come  and  fight  for  your  honor  in 
my  apartment.” 

Pennyfather  hadn’t  explained  what  he 
intended  to  tell  these  reporters  and  after 
Snell  heard  him  make  a  silly  announce¬ 
ment  with  no  news  value  he  handed  in 
his  resignation. 

“You’re  discharged,”  was  the  thunder¬ 
ing  echo  of  his  boss. 

play  opens.  For  atmosphere  headlines  home  by  his  faithful  Pansy,  there  to  sleep.  But  of  course  the  newspaper  man  “had 
are  pasted  on  the  walls  including  the  well-  to  wake,  and  wait  awhile  until  he  finds  something  on”  the  millionaire.  A  love 

_  ■ _  ‘i.  i  “Jerked  to  Jesus.”  another  job.  nest  in  an  up-town  apartment  house. 

The  small  talk  of  the  late  shift  wise-  This  scene  enacted  before  Snell,  al-  The  wife  in  Paris  had  .sued  for  divorce, 

cracks  about  the  tragedy  of  lonely  wives  though  old  to  him,  no  doubt,  proved  making  the  story  privileged.  From  a 

•ho  long  for  their  husbands  to  get  day  sufficient  this  night  to  seal  his  determina-  friend  across  the  Atlantic  Snell  had  re- 
District  men  phone  in  funny  tips,  tion.  He  broke  the  news  to  his  friends,  ceived  a  cablegram  that  morning  telling  of 

and  a  bishop  lies  on  his  death  bed  off  who  took  it  with  hard-voiced  “Yeahsl”  the  case  and  how  the  Pennyfather  money 

“  “I’m  through,”  he  told  them,  “I’m  hand-  had  been  able  to  hush  it  up.  The 
made  ing  in  my  resignati6n  tonight.  I’m  going  frightened  financier  tried  to  buy  his  fired 

liking  to  be  a  public  relations  man  with  a  salary  man  back.  Snell  laughed  in  his  face  and 

He’s  of  .$15,000  a  year,  and  a  contract.  I’m  gave  the  story  to  drunken  Charlie  Haven 

now  whether  to  ^join  _  the  who  telephone  it  to  the  wrong  paper. 

Snell,  in  a  dingy  hotel  room,  gave  free- 
.  lancing  now  a  half-hearted  trial.  Too 

To  fatherly  Ollie  Wilkins  vfho  came  proud  to  return  to  the  paper  and  work  he 

down  from  the  composing  room  for  a  had  left,  he  hoped  to  get  along  somehow, 

friendly  chat  after  the  rest  had  gone  Meanwhile,  he  had  to  get  rid  of  Mjrraj 


Ward  Morehouse 
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RIGID  LOCAL-NATICMSAL  DISTTNCTION 
URGED  BY  ADVERTISING  MANAGERS 

Mew  York  State  Group  Believes  Present  Loose  Definitions  Woi4c 
Injustice  to  Local  Advertisers — M.  R.  Miller  of 
^  Batavia  News  Elected  President 


^HE  attempts  of  big  national  adver- 
tisers  to  obtain  local  rates  from  daily 
newspapers  was  the  chief  topic  of  discus¬ 
sion  at  the  annual  convention  of  the  Ad¬ 
vertising  Bureau  of  New  York  State 
Dailies  held  last  week  in  Ithaca,  N.  Y. 

Members  of  the  bureau,  all  of  whom 
are  advertising  managers  of  dailies, 
agreed  that  the  present  “rate  raid”  is  one 
of  the  most  pressing  problems  now  fac¬ 
ing  publishers.  The  consensus  was  that 
newspapers  of  the  country  must  agree 
upon  a  sharp  definition  covering  national 
and  local  copy. 

As  an  indication  of  the  interest  shown 
in  the  subject  it  may  be  related  that  dis¬ 
cussion  of  the  topic  which  began  at  a 
dinner  in  the  Hotel  Ithaca,  actually  con¬ 
tinued  informally  until  5:30  o’clock  in 
the  nsorning.  Just  how  the  definition  is 
to  be  arrived  at,  or  how  newspapers  are 
to  prevent  continued  abuse  of  the  char¬ 
acter  indicated,  is  not  clear  at  this  time, 
but  Editok  &  PuBUSHEK  was  informed 
the  new  officers  of  the  bureau  will  make 
this  study  their  major  activity  of  the 
next  six  months.  A  plan  to  prevent  the 
abuse  in  the  future  probably  will  be  pre¬ 
sented  at  another  meeting  of  the  group 
to  be  held  early  in  February  in  Syracuse 
or  Utica. 

"We  must  remove  from  the  minds  of 
publishers  the  confusion  which  exists  as 
to  what  is  national  and  what  is  local  ad¬ 
vertising,”  said  R.  C.  Harris  of  the 
Buffalo  Couricr-Exprrss,  who  was  re¬ 
elected  secretary-treasurer  of  the  bureau 
and  continued  as  editor  of  its  weekly 
bulletins. 

“We  need  to  define  the  two  terms  and 
then  see  that  the  rate  paid  is  in  accord¬ 
ance  with  the  classification  to  which  each 
particular  advertisement  properly  belongs. 
It  seems  reasonable  to  assume  that  if 
there  is  more  than  one  outlet  for  an  ad- 
*  vertised  product  the  copy  calling  attention 
thereto  should  be  regarded  as  general 
,  rather  than  local  and  charge  should  be 
made  accordingly. 

“One  of  the  most  fla^ant  abuses  of 
this  character  is  the  publication  of  chain 
store  advertising  at  local  rates.  We  dis¬ 
covered  an  instance  where  a  chain  store 
system  with  more  than  100  branches  in 
the  territory  of  one  of  our  members  was 
gating  the  advantage  of  every  newspaper 
circulated  by  this  publisher  at  the  same 
rate  as  was  being  paid  by  a  merchant 
with  a  single  store  and  who  could  not 
:  possibly  derive  any  benefit  from  more 
than  half  this  publication’s  total  circula¬ 
tion. 

“It  will  be  impossible  to  lay  down  a 
definition  and  expect  every  publisher  to 
grt  the  proper  rate  in  every  case  over- 
1  night  There  must  be  a  process  of  edu¬ 
cation  and  to  such  a  campaig^n  we  hope 
to  direct  our  efforts  in  this,  our  seventh 
jrar  of  operation  as  a  group  and  our 
i  fourth  of  operation  as  a  separate  bureau 
financed  as  such." 

Mr.  Harris  said  the  bureau’s  bulletins 
would  point  out  some  of  the  abuses  re¬ 
sulting  from  confusion  as  to  the  two 
classes  of  advertising  and  that  a  careful 
study  would  be  made  in  an  effort  to  pre- 
vCTt  continuation  of  the  practice  of  ob¬ 
taining  really  general  advertising  at  retail 
rates. 

M.  R.  Miller  of  the  Bataina  News  was 
elected  president  of  the  bureau  for  a  one 
year  term.  John  T.  Calkins  of  the 
Elmira  Star-Gazette  was  elected  vice- 
;  president,  Mr.  Harris  being  the  other 
I,  officer.  It  was  a  discussion  by  Mr.  Cal- 
I  kins  of  the  foregoing  subject  which 
1  brought  it  to  the  attention  of  the  bureau 
members. 

These  directors  also  were  elected : 
L.  T.  Speidel,  Mount  Vernon  Argus; 
L.  N.  Pickering,  Ithaca  Journal-News; 
Miss  M.  M.  Emo,  Homell  Tribune -Times; 
O.  W.  Bunting,  Jamestown  Morning 
1  Post.  The  nomirating  ccwnmittee  which 
selected  the  candidates  was  composed  of 


H.  J.  Benner  of  the  Utica  Dispatch- 
Herald;  Arthur  C.  Saunders  of  the  Port, 
Chester  Daily  Item  and  Mr.  Pickering. 

Discussion  of  this  topic  consumed  so 
much  time  that  other  subjects  were  taken 
up  more  or  less  informally. 

Don  Cameron  of  the  Standard  corpora¬ 
tion  discussed  the  sale  of  advertising 
space.  In  his  remarks  he  pointed  out 
that  in  most  fields  of  merchandising  com¬ 
plete  demonstrations  are  given  of  the  use 
of  the  product  or  service  which  is  being 
marketed.  This  is  tiue  in  only  rare  in¬ 
stances  in  the  sale  of  newspaper  linage, 
he  declared. 

“Too  many  newspaper  publishers  per¬ 
mit  their  advertisers  to  waste  large  por¬ 
tions  of  their  appropriations  by  devoting 
their  copy  to  trying  to  rectify  or  cover 
up  the  mistakes  of  buyers  of  merchandis¬ 
ing  institutions,”  Mr.  Cameron  asserted. 
“A  merchant  finds  a  lot  of  dead  stock 
on  his  shelves  and  then  devotes  his  adver¬ 
tising  space  to  trying  to  make  the  public 
buy  something  it  has  shown  conclusively 
it  doesn’t  want.  If  the  merchant  would 
use  his  space  to  tell  the  public  about  the 
things  it  does  want  he  would  profit  tre¬ 
mendously,  and  would  not  throw  up  his 
hands  and  declare  his  advertising  appro¬ 
priation  had  been  wasted  because  it  failed 
to  compel  the  public  to  buy  something 
for  which  there  was  little  or  no  demand. 

“It  is  useless  to  expect  newspaper  ad¬ 
vertising  to  sell  something  that  attractive 
window  displays  and  well  trained  sales¬ 
people  have  failed  to  move,  .\dvertising 
columns  must  have  news  value  just  the 
same  as  editorial  matter,  otherwise  they 
lose  their  effectiveness.” 

A  committee  consisting  of  Secretary 
Harris,  Bradley  Norton  of  the  Buffalo 
News  and  M.  R.  Miller  of  the  Batavia 
News  was  named  to  draw  up  and  have 
cast  in  mat  form  advertisements  which 
New  York  state  dailies  will  run  during 
the  next  year  in  somewhat  different  form 
from  previous  efforts  along  similar  lines. 
This  year’s  copy  will  consist  of  a  series 
of  two  column,  140  line  advertisements, 
two  of  which  will  be  published  each  week. 


One  will  be  devoted  to  national  advertis¬ 
ing  and  will  describe  the  market  possi¬ 
bilities  of  New  York  state  while  the 
other,  devoted  to  local  advertising,  will 
urge  merchants  to  utilize  their  home  town 
press  to  utmost  advantage. 

To  date  68  newspapers  have  agreed  to 
run  the  advertisements  regularly  and  on 
a  definite  schedule.  Thirty  others  are 
considering  their  use.  A  small  assessment 
per  thousand  of  circulation  will  defray 
cost  of  preparing  the  copy  and  distribut¬ 
ing  the  mats. 

The  bureau  plans  preparation  of  a  loose 
leaf  binder  for  which  it  will  mail  copy 
and  date  to  be  used  in  following  up  in¬ 
quiries  received  by  publishers  from 
national  advertisers  or  agencies.  Prep¬ 
aration  of  the  first  copy  will  be  started 
at  once. 

Don  Johnson,  director  of  the  Empire 
State  School  of  Printing,  made  a  plea  for 
better  typography  in  newspapers,  illus¬ 
trating  examples  of  good  and  bad  ap¬ 
pearance  in  journals  of  the  day. 

A  golf  tournament  occupied  one  after¬ 
noon  of  the  conference.  Secretary  Harris 
captured  first  prize,  a  silver  service. 


W.  M.  METTEN  PROMOTED 


Appointed  National  Advertising  Direc¬ 
tor  of  Asheville  (N.  C.)  Citisen 

W.  Murray  Metten,  advertising 
solicitor  and  copy  man  for  the  Asheville 
(N.  C)  Citizen,  was  appointed  diretcor 
of  national  advertising  for  that  paper  this 
week.  Mr.  Metten  joined  the  Citizen 
two  years  ago  after  being  graduated  from 
Lehigh  University.  He  is  the  son  of 
William  F.  Metten,  publisher  of  the 
IVdmington  (Del.)  Eivry  Evening. 

George  Little,  former  national  adver¬ 
tising  director  of  the  Gtizen,  joined  the 
Home  Economics  Bureau  of  New  York. 


BUILDING  HREPROOF  HOMES 

The  Boston  Advertiser  and  the  Pitts¬ 
burgh  Press  are  sponsoring  the  erection 
and  exhibition  of  “firesafe'’  homes  con¬ 
structed  with  steel  frame,  aluminum 
shingles,  asbestos  sub-flooring  and  other 
fireproof  features. 


WOUNDED  EDITOR  RECOVERING 

J.  W.  Patton,  59,  editor  of  the  Konawa 
((5kla.)  Leader,  is  recovering  in  a  Shaw¬ 
nee,  Okla.,  hospital,  from  pistol  shot 
wounds  inflicted  by  Ed  Coleman,  a  dis¬ 
charged  employe. 


M.  E  FOSTER  BACK  FROM  EUROPE 


M.  E.  Foster,  editor  of  the  Houston  Press,  arriving  in  New  York  City  with  hit 
family  aboard  the  lie  de  France  after  a  trip  to  Europe.  Left  to  right:  Mr. 
and  Mrs.  M.  E.  Foster  and  daughters.  Madonna  and  Lee  Foster. 


HEARST  FILES  ANSWER 
TO  LIBEL  SUIT 


Declares  More  Than  $15,000  Wtu  Paid 
for  Alleged  Mexican  Documents 
— Action  Brought  by  Ernest 
Gruenhig 


More  than  $15,(X)0  was  paid  by  Wil¬ 
liam  Randolph  Hearst  for  the  first 
batches  of  alleged  Mexican  documents 
purporting  to  show  that  Mexico  had 
contribute  large  sums  of  money  to  three 
United  States  senators,  it  is  told  in  the 
answer  made  by  Mr.  Hearst  and  the 
Albany  (N.  Y.)  Times-Union  to  the 
libel  suit  brou^t  by  Ernest  Gruening 
and  filed  in  United  States  District  court 
at  Utica  this  week. 

The  money  was  naid  to  Miguel  Avila, 
who  said  he  needed  the  money  to  pur¬ 
chase  the  documents  from  two  clerks 
working  in  the  office  of  the  controller 
general  of  Mexico,  a  branch  of  the 
treasury  department  of  Mexico.  The 
two  clerks  went  to  San  Antonio,  Texas, 
with  the  documents  hidden  in  a  mattress, 
saying  they  would  never  dare  return  to 
Mexico. 

Additional  sums,  the  amount  not  be¬ 
ing  mentioned,  were  paid  to  Avila  to 
purchase  alleg^  confirmatory  documents 
from  the  office  of  Arturo  Elias  in  New 
York  city. 

The  answer  says  further  that  the  pa¬ 
pers  were  purchased  as  a  patriotic  duty, 
and  that  President  Coolidge  in  camp  in 
South  Dakota  refused  to  look  at  them, 
saying,  “I  think  it  better  I  do  not  see 
these  papers  or  look  at  them.”  He  also 
declin^  to  be  told  their  contents.  De¬ 
fendants  say  they  did  not  believe  the 
senators  got  the  money. 

Mr.  Hearst  denies  there  was  any  in¬ 
nuendo  in  the  story  saying  that  Mexico 
had  paid  Gruening — the  plaintiff— $10,000 
for  making  an  economic  investigation  in 
the  coal  fields  of  England. 

The  Hearst  alleged  Mexican  documents 
were  the  subject  of  a  Senatorial  investi¬ 
gation  after  they  were  printed. 


$500,000  IS  GAINED  BY 
N.  Y.  PRICE  RAISE 


DailiM  Receiving  That  Much  More 
Revenue  Yearly  Because  of  Increase 
to  Dealers — Change  Appears 
Successful 


More  than  $500,000  it  was  estimated 
this  week  will  be  added  to  the  yearly 
revenue  of  New  York  evening  dailies  as 
a  result  of  an  increase  to  dealers  of  15 
cents  per  100  which  became  effective 
Aug.  23.  The  papers  formerly  sold  for 
$2.10  per  1(X). 

Grculation  managers  this  week  in¬ 
formed  Editor  &  Pubusher  that  dealers 
were  accepting  the  price  increase  with 
little  disturbance.  In  some  instances 
dealers  countered  by  raising  the  price  of 
the  evening  papers  to  the  public  to  four 
cents  a  copy  from  three  cents.  In¬ 
spectors,  however,  immediately  reported 
such  action  to  newspaper  headquarters 
and  the  dealers  concerned  were  immedi¬ 
ately  cut  off  the  list.  Out  of  9,(X)0 
dealers  affected  it  was  said  only  a  dozen 
had  to  be  treated  in  this  fashion. 

Joining  the  New  York  Evening  papers, 
the  Brooklyn  Daily  Eagle  on  Sept.  5 
raised  its  price  to  dealers  from  ^  to 
$2.10  per  100. 

The  increases  were  not  all  put  into 
effect  at  the  same  time.  The  New  York 
Sun  started  the  ball  rdling  and  the  others 
followed.  Sporadic  attempts  among  deal¬ 
ers  were  made  to  or^nize  aninst  the 
papers,  but  the  publishers  claim  that 
nothing  has  been  achieved  in  this  di¬ 
rection. 

Qiief  reason  for  the  increase  was  eked 
as  the  recent  contract  signed  by  the  pub¬ 
lishers  with  the  News|»per  and  Mail 
Delis’erers  Union,  of  which  Joe  Bannon, 
New  Fort  Evening  Journal,  is  president 
The  drivers  were  granted  an  immediate 
pay  increase  and  further  increases  in 
three  years’  time. 
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BOOKSELLERS  BAND  TO  ADVER’HSE  NATIONALLY 

^'Bookselection”  Scheme  Used  in  First  Co-operative  Effort  to  Modernize  Marketing  of  Books — First 

Copy  to  Appear  in  Newspapers  This  Month 


n'^HE  first  effort  to  sell  books  as  other 
■*-  national  products  are  sold,  by  con¬ 
sistently  maintained  national  advertising, 
will  begin  this  month  with  the  placing 
of  copy  in  15  or  more  metropolitan  news¬ 
papers  and  a  number  of  magazines. 
\\hile  this  advertising  will  center  on  a 
“Bookselection”  chosen  each  month  by 
the  American  Booksellers’  Association,  a 
decided  institutional  character  will  be 
furnished  by  the  display  of  the  A.  B.  A. 
seal  in  each  layout  and  by  the  text,  which 
will  emphasize  books  rather  than  a  book. 

More  than  350  booksellers,  members 
of  the  association,  are  participating  in 
the  campaign  and  the  number  is  growing. 
Under  the  plan  of  “self-supporting”  ad¬ 
vertising,  the  number  of  bwksellers  in¬ 
cluded  in  the  group  and  the  success  of 
the  books  promoted  will  be  the  determin¬ 
ing  factor  for  the  advertising  budget. 

The  plan  by  which  it  is  hoped  to  make 
“Bookselection”  advertising  self-support¬ 
ing  is  simply  a  utilization  of  the  bulk 
buying  power  of  the  booksellers  co-op¬ 
erating  in  the  scheme.  When  a  book  has 
been  selected  by  the  committee  of  critics 
apiwinted  by  the  association,  each  partici¬ 
pating  member  will  send  his  order  for 
the  l^k  to  the  association,  which  will 
thus  be  enabled,  prior  to  publication,  to 
place  in  the  publisher’s  hands  sufficient 
orders  to  insure  the  success  of  the  vol¬ 
ume. 

This  assurance  and  foreknowledge  of 
the  approximate  number  of  copies  which 
can  be  disposed  of  will  greatly  decrease 
the  publisher’s  cost  and  eliminate  his  risk 
of  a  total  failure  so  that  he  will  be  able 
to  effect  economies  which  can  be  passed 
along  to  the  association  as  substantial 
discounts.  These  discounts  will  be 
turned  in  to  Franklin  Spier,  45  W.  45th 
street.  New  York,  directing  the  project, 
~^ho  will  proceed  to  budget  it  in  the  ad¬ 
vertising  campaign. 

The  plan,  if  it  is  successful,  is  designed 
to  become  increasingly  successful  The 
greater  the  sales,  the  greater  the  dis¬ 
counts  and  the  greater  the  advertising. 
The  greater  the  advertising,  the  greater 
the  sales.  While  the  budgets  for  the  first 
two  books  are  necessarily  experimental, 
booksellers  in  most  cities  have  viewed 
the  project  hopefully  and  ordered  ac¬ 
cordingly,  Mr.  Spier  says.  The  associa¬ 
tion  is  not  willing  to  announce  its  budg¬ 
et  until  experiment  has  fixed  a  reason¬ 
ably  scientific  figure,  however. 

As  yet  the  advertising  has  been  sched¬ 
uled  with  only  one  exception  in  news¬ 
papers  in  such  large  cities  as  New  York, 
Chicago,  Cleveland,  etc.  The  exception 
is  Lancaster,  Pa.,  where  the  New  Era 
was  given  a  share  of  the  budget  because 
of  the  extraordinary  support  given  the 
plan  by  Lancaster  booksellers.  The  three 
principal  bookstores  of  the  town  came 
into  the  plan  and  backed  their  moral 
support  by  orders  far  beyond  the  popula¬ 
tion  ratio. 

The  Bookselection  plan  is  merely  a 
version  of  the  Literary  Guild  and  Brok- 
of-the-Month  Club  ideas,  which  have 
been  in  operation  in  the  hands  of  those 
two  societies  for  some  time.  The  A.  B. 
A.  Editorial  Committee,  Josejffi  Mar- 
golies,  buyer  for  the  Brentano  stores; 
Harry  Hansen,  literary  editor  of  the 
New  York  World;  Marion  Dodd,  presi¬ 
dent  of  the  Hampshire  Book  Shop  of 
Northampton,  Mass.;  Will  Durant,  au¬ 
thor  of  “The  Story  of  Philosophy"  and 
Inez  Haynes  Irwin,  writer,  will  select 
for  the  A.  B.  A.  one  book  each  month 
which  will  be  featured  in  A.  B.  A.  ad¬ 
vertising  and  “pushed”  by  the  partici¬ 
pating  stores. 

It  is  not  claimed  that  the  selection  will 
he  the  best  book  of  the  month  or  the 
most  important.  It  will  be  the  commit¬ 
tee’s  choice  from  the  material  at  hand 
and  the  A.  B.  A.  guarantees  only  that 
it  will  be  a  good  brok,  “always  of  high 
literary  quality  which  will  be  worthy  of 
the  public’s  attention.” 


The  project  is  yet  too  young,  accord¬ 
ing  to  the  sponsors,  to  announce  the 
appropriations  or  estimate  the  probable 
amounts  which  will  be  available  in  \929 
for  the  monthly  advertising.  The  copy 
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you  will  find  adventure! 

Bookihopping  k  t  sum  that  all 
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Two-colnnui  newspaper  advertise¬ 
ment  to  be  used  in  booksellers’  asso¬ 
ciation  campaign. 

which  is  scheduled  for  September  in  15 
papers  falls  technically  in  the  “small 
space”  classification  and  the  October 
quotas  will  be  about  the  same,  but  the 
November  list  will  be  considerably  en¬ 
larged. 

The  first  two  books  on  the  list  are 
Anne  Parish’s  novel,  “All  Kneeling”  and 
Fulmer  Davis’s  “Giant  Killer.”  Purchas¬ 
ers  of  the  Bookselection  do  not  subscribe, 
unless  they  make  t^  atrangement,  pri¬ 
vately  with  their  bdbkseller.  Books  are 
not  furnrshed  at  reduced  prices  and  the 
scheme  is  not  generally  competitive  with 
the  existing  guilds.  *  •  ' 

“The  purpose  of  the  selection,”  says 
Ellis  W.  Meyers,  executive  srcretary  of 
the  A.  B.  A.,  “is  simply  to  bring  to  the 
attention  of  the  public  in  a  dramatic  and 
tangible  way  a  worthy  sample  of  all  the 
many  fine  books,  new  and  old,  which  the 
stores  stock.  Our  main  objective  will 
be  to  introduce  people  to  the  delights  and 
pleasures  of  book  shopping  as  a  regular 
habit. 

“Many  stores  specialize  in  particular 
kinds  of  books :  nearly  all,  however, 
carry  thousands  of  different  titles,  new 
and  old,  that  give  wide  opportunity  to 
the  individual  for  the  exercise  of  his  own 
taste  in  selection;  and  the  choosing  of 
one’s  reading  matter  by  browsing  in  the 
stores  is  frequently  as  enjoyable  as  the 
later  reading  of  the  book  or  books  se¬ 
lected. 

“.\ny  best  seller  makes  for  general  in¬ 
terest  in  books  as  a  whole.  I  venture  to 
say  that  a  great  many  people  who  were 
not  previously  classed  as  book  shoppers 
became  such  after  reading  ‘The  Four 
Horsemen  of  the  Apocalypse,’  ‘Main 
Street,’  and  ‘The  Story  of  Philosophy’ — 
the  outstanding  best  sellers  of  recent 
years.  Public  attention  for  books  in 
general  can  be  challenged  and  caught 
in  the  same  way  deliberately  instead  of 
accidentally,  by  such  a  plan  as  that  of 
our  Bookselection,  with  the  weight  of 
distinguished  critics’  approval  and  the 
recommendation  of  all  the  booksellers  be¬ 
hind  it.” 


Copy  for  the  campaign  is  being  pre¬ 
pared  by  Franklin  Spier.  The  Oliphant 
Advertising  Agency  is  placing  the  ad¬ 
vertising. 

The  serious  condition  of  bookselling  in 
the  L^nited  States  is  best  indicated  by  the 
fact  that  during  the  first  six  months  of 
1928  book  sales  increased  only  one  per 
cent  over  last  year.  The  generally  back¬ 
ward  state  of  the  business  has  long  been 
recognized  by  able  publishers  and  adver¬ 
tising  men  and  the  enormous  proportion 
of  failures  among  bookstores  has  testified 
sufficiently  to  the  amateurish  quality  of 
the  ordinary  American  bookseller. 

As  one  of  the  most  successful  publish¬ 
ers  in  the  country  says,  b<K)kselling  is 
one  of  the  most  technical  and  expert 
businesses  in  existence;  it  requires  great 
and  varied  ingenuity,  a  thorough  knowl¬ 
edge  of  business  aixl  marketing  and  only 
incidentally  the  information  of  a  litera- 
teur — yet  everyone  with  a  little  knowl¬ 
edge  of  books  and  a  financial  shoestring 
turns  inevitably  to  b<x)ksclling  as  a  gen¬ 
teel  and  agreeable  means  of  making  a 
fortune. 

Firms  which  have  used  newspaper  ad¬ 
vertising  as  cleverly  and  extensively  as 
Simon  &  Schuster  in  New  York,  regard 
the  national  field  as  too  undeveloped  to 
l)e  considered  as  a  prosjx;ct  for  national 
advcrti.sing.  It  is  only  by  advertising 
hooks  as  an  institution,  rather  than  one 
book,  that  the  possibilities  of  any  given 
city,  outside  the  great  metropolises,  be¬ 
come  large  enough  to  justify  extensive 
inirchase  of  newspaper  space.  Obviously, 
no  single  publisher  could  undertake  this 
work  for  the  whole  field. 

Obviously,  too,  the  person  to  advertise 
in  each  city  is  the  bookseller  in  each  city, 
since  his  adverti.sing  of  one  or  more 
books  is  institutional  by  inference.  But 
the  bookseller  is  handica|)ped  by  his  un¬ 
certainty  with  regard  to  the  acceptance 
of  the  product.  One  city  cannot  make  a 
best  seller  and  there  are  few  products 
which  depend  so  much  on  general  opinion 
as  books.  The  bookseller  must  wait  for 
word  from  the  accepted  capitals  of  crit¬ 
ical  opinion — from  New  York,  princi¬ 
pally — before  he  knows  which  book  to 
advertise,  and  then,  nine  times  in  10,  he 
does  not  know  how  to  advertise  it. 

!-’■  The  iiew  A;"  B. 'A.  Scheme  is  designed 
to  meet  every  phase  of  this  situation.  It 
brings  a  respectable  percentage  of  the 
book  trade  into' a  concerted  effort  to  ad¬ 
vertise  books  institutionally.  Tt  makes 
one  book — the  monthly  Bookselection — a 
legitimate  candidate  for  national  adver¬ 
tising  by  assuring  both  the  quality  and 
publicity  necessary  for  acce^nce.  It 
not  only  attacks  directly  the  reading  pub¬ 
lic  of  the  literary  capitals,  through 
newspaper  advertising  and  sales  exploita¬ 
tion,  but  it  offers  to  the  individual  book¬ 
sellers  the  mats  and  layouts  necessary 
for^  effective  co-operative  advertising  in 
his  field. 

Mr.  Spier  has  recommended  that  news¬ 
paper  advertising  departments  also  be 
furnished  with  the  mats  and  layouts  so 
that  the  experienced  marketing  specialists 
of  newspapers  can  show  less  expert 
booksellers  in  their  territories  the  possi- 
Wlities  of  the  new  plan. 

Sales  of  candy,  chewing  gum,  radio 
and  other  luxuries  have  increased  far 
beyond  the  rate  of  increase  for  books  for 
many  years.  Behind  this,  booksellers 
feel,  is  the  need  for  reselling  books  to 
the  American  public  as  a  source  of 
amusement,  as  well  as  for  their  essential 
cultural  qualities. 

For  this  reason,  Mr.  Spier’s  copy 
emphasizes  the  pleasure  of  reading  and 
the  pleaiiure  of  selecting  books. 

The  Viking  Press  recently  attempted 
the  experiment  of  advertising  a  book  as 
a  national  product  with  some  success. 
The  book,  however,  was  of  a  special 
character  which  somewhat  invalidated 
the  conclusions  reached,  as  they  might 
affect  books  in  general.  The  volume 


dealt  scientifically  with  the  economics  of 
prosperity  and  was  written  by  Paul 
Mazur,  a  financier.  The  campaign  was 
handled  by  N.  W.  Ayer  &  Son  and  an 
effort  was  made  to  establish  the  book  as 
a  standard  text  for  office  and  school 
use.  Small  space  was  us^  in  the 
financial  colunuis  of  metropolitan  news- 
])apers  and  the  book  was  given  unusually 
extensive  advertising  on  the  book  pages 
of  New  York,  Boston  and  Chicago  news-* 
papers. 

.Advertising  was  also  pl.iced  in 
financial  newspapers.  No  attempt  was 
made  to  build  up  an  enormous  sale  im¬ 
mediately  but  rather  to  fix  the  book  in 
an  authoritative  position  for  consistent 
sale  over  a  long  period.  The  agency  re¬ 
ported  itself  as  well  satisfied  with  the 
results  of  the  campaign — however,  the 
method.s  were  obviously  not  applicable  to 
the  ordinary  volume  of  fiction,  or  belles 
lettres. 

Simon  and  Schuster  have  several  times 
helpe<l  in  co-operative  campaigns  at 
strategic  points  but  in  general  their  ad¬ 
vertising  has  been  confined  to  the  New 
York  newspapers.  Their  “Inner  Sanc¬ 
tum”  column  signed  essandess,  informal¬ 
ly  discussing  plans,  sales,  and  office 
matters,  weekly  in  the  Nnv  York  World 
and  Times,  and  their  intelligently 
planned,  intimate  advertising  for  Trader 
Horn,  the  Story  of  Philosopliy  and 
other  succes.ses  have  set  a  highwater 
mark  for  lxH>k  advertising  in  newspapers. 
Yet  even  the  sales  on  the  Story  of  Philo¬ 
sophy — more  than  200,000  copies  since 
publication  in  Mav,  1926 — would  not 
justify  the  exploitation  of  the  book  on  a 
national  scale.  The  pro  rata  allotment 
for  a  city  of  100,000  of  a  book  selling 
200,000  copies  would  be  considerably  less 
than  200  copies  and  the  publishers  could 
hardly  afford  to  advertise  a  two  dollar 
single-sale  product — though  the  Story  of 
Philosophy  sold  for  the  unusual  price  of 
five  dollars — to  reach  so  small  a  market. 
How  it  may  be  if  the  A.  B.  A.  is  suc¬ 
cessful  in  bringing  book  sales  up  to  the 
proportions  of  the  chewing  gum  market 
is  something  else  for  publishers  to  con¬ 
sider. 


CITY  HONORS  EDITOR 


Portland,  Oregon,  Will  Provide  Site  for 
Statue  of  Harvey  Scott 

A  resolution  accepting  a  statue  of  the 
late  Harvey  W.  Scott,  editor  of  the 
Portland  Morning  Oregonian,  and  declar¬ 
ing  the  city’s  willingness  to  provide  a 
suitable  site  for  the  same,  was  passed 
by  the  Portland  city  council  at  its  meet¬ 
ing  Sept.  3. 

It  is  understood  that  six  sites  for  the 
statue  are  under  consideration  and  that 
when  one  of  these  is  selected  the  coun¬ 
cil  will  be  asked  to  so  designate  it.  Plans 
of  Gutzon  Borglum,  the  sculptor,  call 
for  the  completion  of  the  statue  and  its 
erection  in  the  city  within  a  year  and  he 
is  now  at  work  on  the  design. 

The  statue  is  made  possible  through 
the  will  of  Mrs.  Margaret  N.  Scott, 
widow  of  Harvey  W.  ^ott,  which  left 
$20,000  to  be  used  in  providing  the  gift 
to  the  city. 


HERBERT  ASBURY  MARRIES 

Herbert  Asbury,  member  of  the  staff 
of  the  Netv  York  Herald  Tribune  and 
author  of  “Hatrack,”  which  caused  the 
arrest  of  H.  L.  .Mencken  in  Boston  two 
years  ago,  was  marritxl  in  Chicago,  Aug. 
31,  to  Mrs.  Helen  Hahn  Haven,  cross¬ 
word  puzzle  editor  of  the  New  York 
Herald  Tribune.  Mrs.  Haven  was  for¬ 
merly  with  the  Chicago  Daily  News. 
The  couple  left  immediately  after  the 
ceremony  for  New  York.  Asbury  is  the 
author  of  “Up  From  Methodism.”  “The 
Gangs  of  New  York,”  and  “A  Methodist 
Saint.” 
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TWO  WASHINGTON  WRITERS  ADDED 
TO  DEMOCRATIC  PUBLICITY.  STAFF 

Charles  S.  Hayden  and  Robert  M.  Gates,  Both  Representing 
Southern  Dailies  Will  Aid  Smith — Parties’  Pub¬ 
licity  Activities  Compared 


By  GEORGE  H.  MANNING 

(Wathiurton  Correspondent,  Evitob  k  PUBLitMEK) 


WASHINGTON,  D.  C.,  Sept.  6.— 
”  Charles  S.  Hayden  and  Robert  M. 
Gates,  both  of  whom  are  Washingtorr 
correspondents  for  southern  newspapers, 
have  l^n  assigned  to  handle  Democratic 
campaign  publicity  in  the  Washington 
ofi^  of  the  Democratic  National  Com¬ 
mittee.  Mrs.  Henry  Moskowitz,  director 
of  publicity  for  the  National  Democratic 
Campaign  Committee,  made  the  assign¬ 
ments.  Hayden  is  Washington  corre¬ 
spondent  for  the  Littie  Rock  (Ark.) 
Democrat,  Nashville  Batmer,  St.  Lotus 
Star,  St.  Joseph  News-Press,  Wichita 
Falls  Times,  and  Fort  Worth  Star-Tele¬ 
gram,  and  (^tes  is  correspondent  for  the 
Memphis  Commercial- Appeal  and  the 
Florida  Times-Union,  of  Jacksonville. 

Announcement  of  their  policy  said : 
“Our  staff,  consisting  of  Wallace  Bass- 
ford,  and  Robert  M.  Gates  and  myself, 
will  lie  glad  at  any  time  to  give  such 
assistance  as  we  can  in  assembling  infor¬ 
mation  required  for  special  stories.  We 
will  issue  news  releases  for  lK)th  morning 
and  afternoon  papers  and  the  digest  of 
the  daily  press  conferences  held  at  the 
New  York  headquarters  with  Chairman 
Raskob  and  other  party  leaders.  This  is 
wired  us  as  soon  as  it  can  be  transcribed 
and  will  be  transmitted  to  your  offices 
for  your  information  as  soon  as  it  can 
be  mimeographed. 

“From  time  to  time  we  expect  to  have 
national  leaders  of  the  party  in  Wash¬ 
ington  and  will  arrange  conferences  with 
them  for  members  of  the  press.  They 
will  be  men  and  women  familiar  with 
actual  conditions  as  they  have  found  them 
and  in  every  instance  will  speak  in  their 
own  right,  not  through  an  official  spokes- 
man. 

“This  office  will  not  undertake  to  inter¬ 
pret  Governor  Smith's  pc>sition  on  any 
of  the  issues  of  the  Campaign.  He  speaks 
for  himself  and  his  frankness  and  candor 
have  excited  the  admiration  even  of  his 


The  Democratic  hand-outs  are  not  so 
aggressively  optimistic  as  the  Republican 
publicity,  but  in  their  quiet  way  they  also 
express  faith  in  the  outcome,  and  they 
parallel  the  Republican  hand-outs  with 
frequent  accounts  of  “life-long  Repub¬ 
licans”  who  are  going  to  vote  for  Smith 
and  Robinson,  with  their  reasons  for  so 
doing  fully  quoted. 

Neither  organization  omits  the  custom¬ 
ary  “pointing  with  pride”  and  “viewing 
with  alarm,”  but,  of  course,  the  “ins”  do 
more  of  the  former  and  the  “outs”  do 
more  of  the  latter. 

Most  of  both  the  Republican  and  the 
Democratic  hand-outs  are  for  immediate 
release,  but  a  few  are  for  future  release. 

The  Republican  hand-outs  arc  apparent¬ 
ly  designed  to  allow  the  Washington 
correspondent  to  “cover”  headquarters 
without  l)eing  there.  They  furnish  lists 
of  visitors  and  quotations  from  practically 
every  visitor.  Hand-outs  are  not  dis¬ 
tributed  at  the  Massachusetts  Avenue 
house  which  is  Mr.  Hoover’s  personal 
headquarters,  but  full  facilities  for  the 
press  are  provided  there,  and  mime¬ 
ographed  “interviews”  with  callers  at  the 
Hoover  office  are  distributed  from  com¬ 
mittee  headquarters.  The  mimeograph  at 
Republican  headquarters  is  apparently  in 
use  all  the  time.  The  Democratic  mimeo 
graph,  however,  sjiends  most  of  its  day 
in  idleness. 

Hunter  Osborne,  formerly  with  Bascom 
Timmon’s  Washington  bureau,  handles 
publicity  for  the  Democratic  Congres¬ 
sional  Committee,  during  the  illness  of 
James  Buchanan. 

NEW  CALIFORNIA  WEEKLY 

Younti'iUe  (Cal.)  Teterau,  weekly, 
printed  its  first  edition  Aug.  3.  Dr.  James 
Lattimore  Himrod  is  editor  and  Harry  E. 
I-ovell  and  William  E.  McMinn  are  as¬ 
sociate  editors. 


CHINA  IMPORTING  NEWS¬ 
PAPERS  FOR  nRE 
CRACKERS 

TT  seems  to  be  the  fate  of  news- 
print  to  have  only  a  fleeting 
life.  Its  second  life  is  even  shorter 
than  its  first. 

A  newspaper  may  he  “live”  for 
only  a  few  hours  but  after  that  it 
is  sent  to  China  and  made  into 
firecrackers,  and  as  such  gives  only 
a  moment's  gratification. 

Pacific  Coast  interests  are  doing 
a  thriving  business  in  the  sale  of 
old  newspapers  to  manufacturing 
firms  in  the  Orient,  and  during 
the  fiscal  year  ended  June  30,  1928, 
exports  from  Los  Angeles  alone 
amounted  to  70,018,008  pounds, 
valued  at  $685,423,  according  to 
information  received  by  Com¬ 
missioner  Samuel  S.  Sandberg, 
representing  the  Pacific  Coast  on 
the  United  States  Shipping  Board. 
Washington. 

In  china  and  Japan  old  news¬ 
papers  are  used  in  the  manufac¬ 
ture  of  firecrackers,  toys,  boxes, 
wall  linings,  and  novelties. 

In  May,  8.649,129  pounds  of 
newspapers,  valued  at  $93,231,  were 
exported  from  Los  Angeles,  and 
the  average  monthly  shipment  is 
about  $5,000,000  pounds. 


REPUBUCANS  TO  USE  RADIO 


Speakers*  Bureau  Takes  Half  Hour 
Daily  on  National  Chains 

The  Republican  National  Committee 
announced  that  it  had  arranged  for  ex¬ 
tensive  radio  hook-ups  in  the  last  two 
and  a  half  months  of  the  campaign. 

The  Speakers’  Bureau  stated  that  it 
had  entered  into  agreements  with  radio 
chains  for  a  half-hour  hook-up  every 
night  except  Sundays  during  the  last 
45  days  of  the  campaign. 

The  National  Broadcasting  Company 
and  the  Columbia  chains  will  be  used 
alternately  on  these  nights,  and  “speakers 
of  importance  will  tw  assigned  to  the 
microphone,”  the  announcement  said. 


political  enemies.  In  the  event  any  ac¬ 
credited  Washington  correspondent  de¬ 
sires  to  obtain  an  expression  from 
Governor  Smith  for  use  in  a  story  he 
may  be  writing  we  will  >nake  a  siiecial 
request  for  it  through  the  New  York 
office  and  any  statement  so  obtained  may 
be  quoted." 

A  wide  contrast  exists  between  the 
efforts  of  the  Republican  National  (Com¬ 
mittee  and  the  Democratic  National  Com¬ 
mittee  in  Washington  to  get  free  publicity 
for  their  respective  candidates  for  Presi¬ 
dent  and  Vice-President. 

About  five  or  six  times  a  day  a  boy  goes 
to  all  the  Washington  newspaper  bureaus 
bearing  numerous  envelopes  with  “Repub- 
'  lican  National  Committee,  Barr  Building 
Washington,  D.  C..’’  nicely  printed  at  the 
top,  and  a  typographical  union  label  in  the 
left-hand  lower  corner.  Each  of  these 
envelopes  contains  one  to  five  or  six  hand¬ 
outs,  most  of  which  are  optimistic  state¬ 
ments  made  by  various  visitors  to 
headquarters  declaring  that  “Hoover  will 
sweep  their  section  of  the  country,”  or 
“has  the  faith  of  the  farmers.”  or  “the 
contidence  of  business  men,”  or  that  some 
“life-long  Democrat”  has  announced  his 
intention  to  vote  for  Hoover  and  Curtis. 
Some  of  the  hand-outs  give  speaking  dates 
or  advance  copies  of  speeches. 

Then  around  6  p.  m.  the  boy  comes 
with  a  pack  of  blue  envelopes,  containing 
the  blue  “Daily  News  Bulletin”  sum¬ 
marizing  the  Republican  hand-outs  of  the 
dav. 

The  Democrats,  on  the  other  hand, 
usually  distribute  only  one  envelope  of 
publicity  a  day.  This  envelope  is  a  plain, 
imprinted  manila  envelope.  In  it  is  one 
or  two  sheets,  mostly  summarizing 
material  given  out  in  the  New  York  of¬ 
fice,  but  sometimes  containing  material 
released  from  Washington. 

The  newest  wrinkle  in  the  Democratic 
publicity  hand-outs  is  pink  copy  paper. 


Photograph  shows  Rt.  Hon.  Ramsay  MacDonald,  former  Labor  Prime  Minister 
of  Great  Briuin  (seated)  and  R.  J.  Cromio,  publisher  of  the  Vancouver  Sun. 
While  in  Vancouver  Mr.  MacDonald  and  hh  daughter.  Miss  Ishhel  MacDonald, 
were  entertained  by  Mr.  and  Mrs.  Cromie  at  Edgewood.  their  Vancouver  home, 
at  a  reception  and  garden  party. 


CANDIDATE’S  POLITICAL 
ADVERTISING  SCORED 

Copy  Being  Used  to  Influence  Editorial 
Opinion,  Rivsd  Chargea— Says 
Expenditures  Violate 
the  Law 

Use  of  the  national  advertising  of  his 
firm  to  influence  newspaper  opinion  to¬ 
ward  his  candidacy  for  lieutenant  gov¬ 
ernor  of  Massachusetts  has  been  charged 
against  Robert  M.  Leach,  president  of 
the  Glen  wood  Stove  Company  of  Taun¬ 
ton,  Mass.,  by  General  John  H.  Sher¬ 
burne  of  Brookline,  another  of  seven 
candidates  in  the  contest.  (Jen.  Sher¬ 
burne  charges  specifically  violation  of  the 
Corrupt  Practices  Act  which  limits  the 
expenditure  of  a  candidate  for  the  lieu¬ 
tenant-governorship  to  $3,000,  and  bars 
acceptance  of  contributions  fr<mi  corpora¬ 
tions. 

The  General  offers  a  photostatic  copy 
of  a  letter  alleged  to  be  from  the  stove 
company’s  advertising  agents,  Barrows, 
Richardson  and  Alley,  to  prove  his 
charges.  The  letter,  addressed  to  the 
Boston  Review,  is  as  follows: 

“We  have  been  authorized  to  place 
Glenwood  Range  advertising  with  you 
this  fall  by  Mr.  Robert  M.  Leach. 
There  will  be  two  insertions  of  168-line 
copy,  one  insertion  the  week  of  Sept.  I 
and  one  the  week  of  Sept.  9. 

“It  is  Mr.  Leach’s  understanding  that 
in  addition  to  this  advertising  you  will 
publish  in  your  news  columns  a  story 
concerning  his  candidacy  for  the  Repub¬ 
lican  nomination  for  Lieutenant-Governor 
and  also  publish  additional  items  each 
week  until  the  primaries.” 

Gen.  Sherburne  says  that  more  than 
$100,000  has  been  spent  for  these  adver¬ 
tisements  and  that  Mr.  Leach  has,  in 
addition,  spent  money  for  1,000,000  cir¬ 
culars,  thousands  of  posters  and  pictures, 
sumptuous  quarters,  etc. 

Mr.  Leach  has  emphatically  denied 
Gen.  Sherburne’s  charges  but  admitted 
that  his  advertising  agency  had  linked 
his  political  aspirations  with  the  Glen¬ 
wood  advertisements  in  publications 
throughout  Massachusetts  “unbeknown  to 
him.”  He  further  stated  he  had  vigor¬ 
ously  called  E.  V.  Alley  of  the  adver¬ 
tising  firm,  to  account  for  thus  allowing 
his  enthusiasm  to  run  away  with  him. 

After  reiterating  that  Glenwood  Rimge 
and  his  aspirations  to  be  lieutenant- 
governor  have  nothing  in  common,  Mr. 
Leach  stated  that  the  Glenwood  firm  is 
spending  $70,000  for  advertising  in  New 
England  and  eastern  states  this  jrear, 
less  than  last  year,  and  that  if  returns 
warrant  it,  he  hop^  to  spend  an  addi¬ 
tional  $50,000  or  $100,000  this  year. 

OPENS  PHOTO  SERVICE 

Postal  Talagraph  Links  Eight  Citios  on 
Picturo  Transmission  Systom 

Eight  cities  have  been  linked  by  the 
Postal  Telegraph  Company  on  a  system 
for  the  transmission  of  pictures  and 
facsimile  messages,  which  opened  Sept. 
5.  The  service,  called  “photogram 
service"  by  the  company,  extends  between 
New  York.  Atlanta,  Chicago,  Boston, 
Cleveland,  St.  Louis,  Los  Angeles  and 
San  Francisco,  and  is  made  possible  by 
a  contract  between  Postal  Telegraph  and 
the  American  Telephone  and  'Telegraph 
Company. 

Facsimile  messages  will  be  transmitted 
at  one  and  one-half  times  the  regular 
rates  between  the  cities — a  10-word 
message  sent  facsimile  from  New  York 
to  Boston  costing  54  cents;  to  Qeveland, 
72  cents;  to  Chicago  or  St.  Louis,  90 
cents;  to  Atlanta,  $1.08;  to  the  coast 
cities.  $1.80. 

Picture  transmission  for  a  five  by 
seven-inch  plate  will  cost  $15  from  New 
York  to  (Tleveland  or  Boston;  ^0  to 
.Atlanta  or  Chicago ;  $25  to  St.  Louis  and 
$45  to  Los  Angeles  or  San  Francisco. 

COMPLETING  NEW  PLANT 

A  new  building  to  house  the  Chickasha 
(Okla.)  Daily  Express  will  be  completed 
early  in  September.  A  Duplex  tubular 
press  will  be  installed  and  the  Express’ 
tMige  changed  from  sesTn  to  eight  columns. 
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WILMINGTON  EVERY  EVENING  NOW  IN  NEW  PLANT 


Daily  Celebrates  57th  Birthday 


in  Modem  Fireproof  Building — 85  Per  Cent  Daylight  Construction  and 
Combination  Heating  and  Cooling  Plant  Outstanding  Features 


'HE  IVilmingtOH  (Del.)  Every  Evening  By  JOHN  F.  ROCHE  Lamson  ccmveyor  to  be  taken  to  the 

this  week  celebrated  its  S7th  birth-  press  room  in  the  basement;  The  room 

V  in  its  modem  new  fireproof  home  of  filing  cases  protect  bound  files,  dating  typesetting  machines.  In  cold  weather  is  equipped  with  a  CjOSS  electric  melting 

k1  and  concrete  construction,  located  back  to  1870,  of  the  papers  from  which  the  composing  room  is  heated  by  a  York  pot.  Westinghouse  controls  guide  the 

the  heart  of  Wilmington’s  busiest  sec-  the  Every  Evening  grew.  A  complete  heat  diffusing  unit  which  can  be  con-  electric  current  which  moves  the  ma¬ 
tt  The  building  is  on  Orange  and  file  of  the  Every  Evening  since  its  birth  verted  into  a  cooling  plant  in  summer  chinery  on  this  floor. 

sets,  opposite  the  post  office  57  years  ago  is  also  kept  in  this  room  to  blow  cool  air  across  the  room  and  A  large  freight  elevator  rising  through 

the  center  of  the 
building  opens  on 
this  floor,  making 
it  possible  to  move 
a  complete  linotype 
machine  up  or  down 
from  top  to  ground 
floor. 

A  street  at  the 
rear  of  the  building 
allows  the  four  de¬ 
livery  trucks  of  the 
Every  Evening  to 
back  up  to  the  plat¬ 
form  which  leads 
from  the  delivery 
department.  At  the 
right  of  the  de¬ 
livery  department  a 
space  is  allocated 
for  the  newsboys 
who  have  their  own 
private  entrance  to 
the  building. 
Everything  here, 
except  a  few 
chairs,  is  of  steel 
and  concrete  con¬ 
struction.  so  the 
boys  can  give  free 
rein  to  their  youth¬ 
ful  spirits  without 

.V.  . . .  *  duplicate  file  was  recently  pre-  aid  ventilation.  All  fumes  from  the  ma-  damaging  property. 

three  sides  with  long  steel  s«nted  to  the  Wilmington  Public  Library  chines  in  this  and  the  stereotype  room  Next  to  the  delivery  platform  is  a 

'  ■  ^  -  ''-“-n.  next  door  are  carried  off  by  automatic  receiving  platform  for  the  unloading  of 

A  room  adjoining  the  library  at  the  ventilators.  A  suction  system  insUlled  paper  rolls.  A  roller  runway,  devised  by 
rear  of  the  building  is  used  as  a  store-  by  the  Buffalo  Forge  Company  operates  the  engineers  of  the  building,  shoots  the 
room  but  is  intended  to  house  a  photo-  them.  The  flooring  consists  of  two-and-  rolls  down  to  the  storeroom  which  af- 
engraving  plant  in  the  future.  one-half  inch  wood  blocks.  fords  storage  space  for  nine  carloads  of 

On  the  top  floor  is  the  composing  room  An  elevator  conveyor  leads  directly  paper  and  is  equipped  with  an  automatic 

with  its  13  Linotypes,  two  Monotypes,  from  the  composing  room  to  the  display  heating  and  drying  system.  The  separate 

one  Ludlow  machine  and  28  make-up  advertising  department  on  the  ground  platforms  allow  for  delivering  and  re¬ 
tables,  type  cases,  material  racks,  galley  floor  and  provides  a  quick  means  of  send-  ceiving  trucks  to  be  taken  care  of  with- 
racks  and  proof  presses.  It  is  flooded  ing  plates  and  mats  of  advertisements  out  confusion.  ' 

with  daylight  from  spacious  skylights  to  the  compositors.  Pneumatic  tubes  Below  the  delivery  room  on  a  steel 
which  occupy  90  per  cent  of  the  rwf  bring  copy  from  the  city  desk  to  the  copy  mezzanine  floor  a  new  Goss  octuple  press 
space  as  well  as  from  windows  which  cutter’s  desk  in  the  machine  I'oom.  runs  off  the  paper's  three  dally  editions, 

extend  from  the  ceiling  almost  to  floor  In  the  stereotype  room  which  leads  The  press  is  controlled  by  a  Cutler- 
level  on  three  sides.  On  an  ordinarily  directly  from  the  composing  room  a  Hammer  system  and  is  equipped  with  a 
clear  day  the  only  artificial  illumination  Wood  Pony  Autoplate  casts  and  trims  100  hp.  motor  and  a  75  hp.  auxiliary 
needed  is  supplied  by  the  lamps  on  the  the  plates  which  are  placed  directly  on  a  motor.  Plates  coming  down  from  the 


ttd  only  a  few 
H^rks  from  the 
Qty  Hall  and 
otber  city  admin- 
itration  offices. 

Frontage  on 

streets  made  ^Hr 
t  possible  for  the 
phot  to  be  con- 
anicted  with  85 
per  cent  of  the 
total  outside  wall 
iptce  given  over  to  | 

ffiodows.  A  light- 
fdl  on  the  fourth 
tide  provides  sun- 
dune  and  ventila- 
tion  for  that  |nl 
tjoarter  of  the 
hMing. 

The  three-story 
ud  basement  build- 
log  is  60  feet  wide  ^H|| 
112  feet  deep, 
md  is  occupied  en- 
tirely  by  the  news- 
piper.  Plenty  of 
nwm  is  provided 

ior  future  expan-  - 

non. 

The  entrance 
lobby  is  plain,  ser- 
riceable  and  business-like, 
dered  on  t 
counters  over 


William  F.  Melten 


Frederick  K.  Reybold 


It  is  bor- 


which  the  business  of  the  by  Mr.  Metten. 
dassified  and  display  advertising  depart¬ 
ments  and  the  circulation  department  is 
conducted.  At  the  center  of  the  rear 
coogter  is  the  telephone  switchboard,  pre¬ 
sided  over  by  a  pleasant  information 
ckrk.  At  the  left  of  the  lobby,  behind  the 
counters,  are  the  desks  of  the  display  ad¬ 
vertising  force.  The  business  department 
staff  work  behind  the  counter  at  the  right 
and  at  the  rear.  The  steel  counters,  con¬ 
structed  by  the  Art  Metal  Company,  act 
as  filing  cabinets. 

Flanking  the  entrance  to  the  building 
with  windows  facing  the  street  are  the 
oflSces  of  William  F.  Metten,  pub¬ 
lisher  of  Every  Evening,  and  J.  E.  Black- 
son,  advertising  manager.  These  offices 
are  shut  off  from  the  main  lobby  by 
wood  and  glass  partitions  constructed 
bjr  the  American  Car  and  Foundry  Com¬ 
pany.  The  same  organization  supplied 
the  woodwork  throughout  the  building. 

The  steel  furniture  used  in  the  business 
departments  was  constructed  by  the  Steel 
Equipment  Corporation  of  Avenel,  N.  J. 

A  short  flight  of  steps  and  a  door  at 
the  right  hat^  rear  comer  of  the  lobby 
lead  to  the  press  room  and  delivery  de¬ 
partment. 

The  entire  second  floor  forms  the 
<i«nain  of  the  editorial  department. 

Along  the  front  of  the  building  on  this 
fcor  are  the  offices  of  the  editorial  exec¬ 
utives  and  a  private  office,  which  Mr. 

Metten  has  reserved  for  his  own  use 
and  for  board  meetings.  On  either  side 
of  this  room  are  the  offices  of  Frederick 
K-  Reybold,  managing  editor,  and 
kaephine  P.  Ellis,  society  editor.  Mr. 

Rej-bold’s  office  is  situated  in  a  corner 


Front  view  of  Every  Evening's  new  home. 
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Romances  of  American  Journalis 

Stories  of  Success  Won  by  Leaders  of  the  Press 


TN  this  day  when  newspapers  are  stress- 

ing  features  and  when  many  daily  and 
Sunday  newspapers  boast  of  two  and 
three  press  association  reports  it  is  inter¬ 
esting  to  note  that  E.  J.  Lynett,  owner 
aM  editor  of  the  Scrcmton  (Pa.)  Times, 
sticks  to  the  contention  that  after  all 
nothing  is  more  important  to  the  success¬ 
ful  and  growing  newspaper  than  a  good 
local  staff  and  good  local  news  coverage. 

To  back  up  his  arguments  along  this 
line  Mr.  Lynett  points  to  the  progress 
his  newspaper  has  made  in  Scranton  in 
the  many  years  he  has  controlled  it,  and 
in  the  period  he  has  seen  it  grow  from 
a  circulation  of  around  2,000  to  the  50,(X)0 
mark  and  from  the  days  when  it  was  a 
difficult  matter  to  raise  enough  money 
to  meet  the  pa)Toll  each  week  until  to¬ 
day  when  his  newspaper  is  considered  one 
of  the  highly  successful  publications  in 
the  country. 

In  addition  to  his  great  faith  in  the 
value  of  local  news  Mr.  Lynett  also  holds 
to  other  beliefs  as  to  “good  newspaper 
making.”  Only  recently  he  outlined  some 
of  them  to  the  writer.  Among  other 
things  Mr.  Lynett  doesn’t  like  the  chain 
newspaper  idea.  Neither  does  he  favor 
the  use  of  comics  though  he  admits  people 
want  them  and  that  is  the  reason  why 
his  newspaper  carries  a  page  of  “funnies” 
every  day. 

“It  is  the  local  news,  the  make-up  and 
the  editorial  comment  that  make  news¬ 
papers  distinctive,”  Mr.  Lynett  told  me. 
“It  seems  that  people  like  to  read  what 
happens  in  places  and  to  people  they  know 
better  than  even  more  important  news 
in  distant  places.  On  the  Times  we  have 
always  tried  to  give  local  news  the  prefer¬ 
ence  and  we  have  also  always  kept  a  local 
staff  second  to  none.  We  of  course  do 
not  neglect  telegraph  and  feature  news, 
in  fact  we  are  giving  them  more  space 
now  than  ever,  but  even  so  local  still  gets 
the  play.” 

Talking  about  local  staffs  Mr.  Lynett 
stated  that  he  believes  in  giving  reporters, 
copy  readers  and  editors  good  pay.  For 
some  time  he  has  openly  express^  him- 
-self  as  believing  a  good  reporter  is  worth 
n»re  wages  than  a  good  printer  and  on 
his  publication  this  policy  still  prevails. 

“Fifty  years  in  the  newspaper  business 
have  brought  many  changes,”  Mr.  Lvnett 
said  to  be  in  discussing  publishing 


By  TOM  J.  BRISUN 


the  owner  and  his  associates  for  thtjl 
own  aggrandizement.  j 

“Through  the  chain  newspaper  ■^ystd 
there  is  danger  that  the  press  may  g( 
out  of  touch  with  the  people,”  Mr.  Lvixi 
remarked.  ^ 

Mr.  Lynett  believes  newspapers  '.hod 
always  be  ready  to  fight  for  the  pubS 
interest  and  time  after  time  he  has  prac 
ticed  that  policy  in  Scranton.  For  yea 
his  newspaper  in  Scranton  waged  a  cad 
paign  for  mine  cave-in  relief  in  tl 
coal  region  of  Pennsylvania.  He  al? 
waged  war  on  the  hard  coal  orteratoi 
in  behalf  of  the  miners.  Even  today  Mi 
Lynett  has  turned  the  guns  of  his  news 
paper  on  a  water  combine  in  Scranton  ad 
Wilkes-Barre  which  has  attempted  ta 
boost  rates  substantially.  Mr.  Lynett 
opened  a  crusade  against  this  rate  bo<.a 
on  the  day  the  new  schedule  was  an- 
nounced,  engaged  one  of  the  leading  at¬ 
torneys  in  the  state  to  represent  him  ii 
the  fight,  and  helped  materially  in  bring- 


a'  ^  movement  in  which  all  cities 

■  and  towns  joined  to  attack  the  water 

Talking  about  the  building  and  manajs* 
ment  of  a  successful  newspaper  Mr, 

^  Lynett  maintains  nothing  is  more  im- 

portant  than  for  the  owner  and  publisher 
to  surround  himself  with  faithful,  compe- 
1  ^  workers.  That  is  one  of  his  pridei 

vl.-,  in  connection  with  the  Times.  There  are 

tnore  than  25  employes  who  have  been 
-  ®n  Mr.  Lynett’s  payroll  from  25  t» 

30  years.  Many  others  have  worked  for 
him  from  10  to  20  years. 

There  is  what  is  known  as  the  “Twenty- 
=  '  Year  Club”  at  Mr.  Lynett’s  plant! 

in  Scranton.  It  started  about  ten  yearti 
about  twelve  members.  Today 
more  than  doubled  its  membershif 
there  are  eight  or  ten  others  almost 
‘  ready  to  qualify. 

In  spite  of  his  years — Mr.  Lynett  is 
around  the  seventy  mark — he  is  on  the 
job  daily.  And  he  makes  no  attempt  ti 
nowhere  does  he  fed ' 
happier  than  at  work  in  his  office.  T 
would  be  a  forlorn  and  discontented 
fellow  if  I  was  deprived  of  my  daily 
fB  duties  at  my  desk  and  my  daily  associa- 

:‘'l  i*  tion  with  the  men  and  women  who  are 

\  affiliated  with  me  in  getting  out  the  news- 

1  '{\nL.  u,  paper,”  Mr.  Lynett  said. 

--  ^  nnlrjliP  The  Scranton  publisher  started  life  m 

-  -B  <  C .  B  a  humble  way.  When  a  boy  he  worked 

aaculS’’'  sts  a  slate  picker  in  a  hard  coal  breaker. 
”  /  Later  he  decided  to  study  law.  Froa 

\  that  vocation  he  entered  newspaper  buii- 

V  \  ness,  first  starting  as  a  reporter  on  the 

ill  old  Scranton  Free  Press.  From  reporter 

%  on  the  Free  Press  he  advanced  to  i^ 

while  in  this  position  conceived 
y'S*"  the  ambition  of  buying  the  Scrantoi 

Times,  then  pursuing  a  rather  stormy 
career.  That  was  many  years  ago  and 
®  future  of  the  Times  looked 

black.  Mr.  Lynett,  however,  never  fal- 
tered  in  his  belief  that  the  paper  could 
Seymour  Marcus.  ^ be  made  a  success  and  he  kejrt  pushing  it 

when  many  others  were  making  predk- 
tions  of  failure. 

Another  belief  Mr.  Lynett  sticks  to  in  Speaking  of  his  long  newspaper  career, 
„  t  Mr.  Lynett  recently  said  at  a  Scranto* 

is  against  the  use  of  premiums  in  building  banquet :  “In  these  fifty  years  I  have 

ing  as  a  creator  and  builder  of  business,  circulation.  In  all  his  years  as  a  publisher  been  obliged  to  live  only  a  moment  at 

Mr.  Lynett  is  a  firm  believer  in  the  he  has  opposed  circulation  built  up  by  a  time.  Every  day  has  had  its  o^ 

the  partisan  newspaper  except  when  it  comes  prize  contests  giving  away  automobiles,  problem.  There  have  been  days  of  dis- 

xL-  .u-  -1 — —  insurancc  policies,  trips  to  Europe,  pianos,  appointment,  stress  and  difficulty  and  days 

...  _  __  _  etc.  Mr.  Lynett  says  the  only  circulation  that  I  rejoiced  in  accomplishment  or 

He  argues  that  with  judges  the  worth  while  is  that  which  is  gained  and  something  worth  while.  How  rapidly  the 

elections  should  be  based  more  on  general  held  through  the  merits  of  the  publication  years  roll  around  after  you  have  passed 

fitness  rather  than  on  political  associa-  itself.  the  50th  milestone!” 

has  always  been  Mr.  Lynett  is  not  an  advocate  of  the  M*"-  Lynett  has  three  children,  all  of 
chain  newspaper  idea.  He  believes  it  whom  are  associated  with  him  in  the 
presents  serious  problems  for  the  public.  Scranton  newspaper.  The  oldest,  William 

“It  places  tremendous  power  for  the  ^  '  publisher,  and  for  y^ 

_  ij-  _  r  wi-  •  •  •  .,1.  1.  J  worked  as  a  reporter  and  copy  reader. 

,  _  nmulding  of  public  opinion  in  the  hands  ^^P^he  news 

because  Mr,  Lynett  contended  the  Re-  ^  tew  strong  men  and  there  is  danger  having  been  graduated  from 

publics  candidate  had  been  a  faithful  tfiat  >t  will  not  always  be  exerted  in  the  Holy  Cross.  His  daughter  Elizabeth,  a 

tlw  bench  and  because  he  popular  interest,”  he  said,  adding  that  he  graduate  of  Trinity  College  in  Washing* 

'  '  „  '  *  "  I-  ton,  is  also  a  men^r  of  the  Times  new* 

papers  being  utilized  in  the  interests  of  staff. 


today  as  com{»red  with  the  time  he 
took  over  the  Times. 

“When  I  started  in  Scranton  the  daily  % 

newspapers  ran  four  pages  ordinarily  and  ^ 

swelled  to  eight  pages  on  Saturday  for 

Sunday  reding.  The  local  new's  work  \ 

of  the  dailies  was  done  by  one  man  who 
was  city  editor  and  staff  of  reporters  all 
rolled  into  one.  There  were  no  telephones 
and  no  taxicabs.  When  a  fire  broke  out 
miles  from  the  office  the  editor  was 
obliged  to  wade  through  mud  or  snow  to 
get  the  names  to  his  readers  in  the  morn¬ 
ing  or  evening.  All  the  type  was  set  by 
hand  and  the  talk  about  somebody  invent¬ 
ing  a  typesetting  machine  was  a  standing  specially  Drawn  for  Esitok  &  Publishu,  I 
joke  among  printers.  The  paj^rs  sold  £  j 

for  5  cents  and  the  circulation  was  '  * 

limited.  In  those  days  I  might  say  that  4.  The  recognition  by  merchants,  man-  _  _ _ , _  _  _ 

it  was  a  decided  distinction  for  a  family  ufacturers  and  other  publicity  seekers  reference  to  daily  newspaper  management 
in  one  of  the  mining  communities  to  take  of  the  tremendous  influence  of  advertis-  i 
a  daily  paper. 

“What  a  great  change  has  come  over 

the  newspaper  business  in  50  years,”  t"  .  ^ _ r-  _ ^ _ _ 

Scranton  publisher  then  observed,  at  the  to  the  election  of  judges,  at  which  time 
same  time  pointing  to  the  big  news  staffs  he  believes  newspapers  should  be  inde- 
employed  today  as  compared  with  the  pendent, 
one  man  staffs  of  years  ago;  to  the  type- 
^tting  machines,  to  the  telegraph  facil¬ 
ities.  the  modern  presses,  etc.  tions.  The  Times  _  _ _ 

“MTiat  do  you  think  brought  about  the  strongly  Democratic — it  is  one  of  the  few 
great  progress  the  newspapers  have  Democratic  papers  in  Pennsylvania — ^yet 
made,”  I  asked  the  Scranton  veteran.  some  years  ago  it  supported  the  Repub- 

He  answered  as  follows :  lican  candidate  for  judge  in  Lackawanna 

1.  The  invention  of  the  rotary  web  County  over  the  Democratic  candidate 

perfecting  press.  '  t  .  .  .  .  « 

2.  The  invention  of  the  typesetting  ma¬ 
chine.  -  official  on  _  _  _ 

3.  The  making  of  paper  from  wood  argued  good  judges  should  be  re-elected  believed  there  is  danger  of  the  chain  news- 

pulp.  in  spite  of  politics.  I  '  '  . .  .  -  . 
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In  the 
largest 
and  most 
concentrated 
area  of 
high 

purchasing 

power 

in  the  world 


The  New 
York  Times 
has  a  greater 
circulation 
than  any 
other 
newspaper 


HFIRE  is  a  population  equal  to  Hartford,  Connecti¬ 
cut  (170,000  persons,  or  37,691  families),  concen¬ 
trated  in  an  area  no  larger  than  Central  Park.  The 
average  annual  expenditure  per  family  considerably 
exceeds  $7,500  per  year. 

A  territory  of  unusually  high  purchasing  power — 
Riverside  Drive,  West  End  Avenue,  Central  Park 
West  and  the  interlocking  cross  streets  comprise  the 
largest  wealthy  residential  section. 

The  New  York  Times  net  paid  sale  weekdays  in 
that  area  is  34,871 — equal  to  92%  of  the  total  families. 
The  New  York  Times  circulation  Sunday  is  42,996 — 
exceeding  the  total  number  of  families. 

In  that  area  as  in  all  other  areas  in  New  York  where 
purchasing  power  per  family  is  at  the  topmost  level  The 
New  York  Times  is  the  most  effective  advertising 
medium. 

Total  Week-day  circulation  averages  405,707; 
Sundays,  700,925 

(Publisher'i  Report  to  Audit  Bureau  of  Circulation  for  6  Months  Ended  March  31.  1928) 

Send  for  a  set  of  colored  maps  of  New  York  City  showing  relative 
purchasing  power  of  all  districts. 


(Jllfr  Nriu  fork  Slimra 


No.  2  of  m  Series  of  Advertisements  Shotoing  Supremacy  of  The  New  York  Times  Circulation  in  Districts  Where  Average  Family  Expenditures  Exceed 

$4,000  a  Year 


Editor 


Publisher 


Fourth  Estate  for  September  8,  1928 


DAILY’S  THREE<IUARTER  CENTURY  CLUB 

WELCOMED  BY  OLD  RESIDENTS  wf ' 

Chicago  Tribune,  are  to  be  consolidated 

130  Join  Social  Organization  Promoted  by  Newton  (la.)  Daily  and  after  Ort.  1  will  ^  operated  under 

News — Affords  “Old  Timers”  a  Chance  to  Meet  and  Stati(^"wQj***^t^ 

Reminisce — Club  Has  Waiting  List  Baking  Powder  Comp: 

_  the  Chicago  Nfws,  wi 

By  GEORGE  H.  SFir.i  J  News 

Managing  Editor.  N.wton  (la.)  Daily  New.  DEHNES  MARK 

in^HlLE  the  young  matrons  still  give  the  summer  heat.  The  picnic  began  about  The  Cleveland  Press 
^  their  afterrKxm  teas  and  bridges  and  10  o’clock  when  the  members  started  to  motion  booklet  which  ; 
while  the  Country  Club  set  still  sponsors  gather  and  the  morning  was  spent  in  Qeveland  market  area, 
its  regular  dances  and  functions,  the  pio-  visiting.  At  noon_  a  church  organiMtion  . 
neers  of  Jasper  County,  Iowa,  have  now  served  an  old  fashioned  dinner  and  in  the 

assumed  a  place  in  the  social  whirl  that  afternoon  an  outside  speaker  addressed  j  d.  C 

threatens  the  leadership  of  the  clubs  of  the  members.  ;  r  ^ 

their  sons  and  daughters.  Under  the  The  si)eaker.  Curator  E.  R.  Harlan  of  i  T  T  • 

Midance  of  the  Newton  (la.)  Daily  the  Iowa  Historical  Department,  was  IJ,  1  S 

News,  they  have  formed  the  Three-Quar-  deeply  impressed  with  the  organization. 


of  the  call  letters  KYW  and  KFKX.  DOCTOR  ASKS  $25,000 

Under  a  ruling  by  the  Federal  Radio  _ 

Commission,  Stations  WGN,  WLIB  and  ai  u  _  aa  c-i  i  ■  e  •.  a  . 
WTAS,  owned  and  operated  by  the  Alabama  l^n  F.la.  Libal  Suit  A,auw 


Florence  Time*-New« 

Dr.  J.  W.  Jordan,  physician  of  Water- 


one  license  issued  to  WG.\.  Likewise,  loo,  Ala.,  has  sued  the  Florence  (Ala.1 
Station  WQJ,  owned  by  the  Calumet  Times-Nervs  for  $25,000  following  publj. 
Baking  Powder  Company  and  leas^  to  cation  of  a  report  that  the  physician  had 
the  C/i«rago  N(w,  will  be  consoli^t^  been  indicted  by  the  federal  grand  juri 
with  the  Daily  News  Sution  WMAQ.  on  charges  of  violating  the  Harriioi 

-  narcotic  act.  Dr.  Jordan  states  that  he 

DEHNES  MARKET  AREA  wt*®  "<>»  indicted. 

Admitting  an  error  in  the  published 

The  Cleveland  Press  has  issued  a  pro-  port,  the  Florence  Times-News  published 
motion  booklet  which  aims  to  define  the  an  apology,  assuring  Dr.  Jordan  no  in- 
Qeveland  market  area.  justice  was  intended. 


Space  Buyer  Exercises 
His  ^^Sixth  Sense” 


ter  Century  Qub  and  once  each  year  all 
other  community  activities  are  sidetracked 


He  announced  his  intention  of  interesting 
a  number  of  other  newspapers  in  the 


while  the  veterans  of  the  county  hold  same  sort  of  club  for  their  communities, 
their  party.  But  the  Three-Quarter  Century  club 


By  R.  F.  R.  HUNTSMAN 

President,  R.  F.  R.  Huntsman,  Inc. 


their  party.  But  the  Three-Quarter  Century  club  .  ...  ...  „  .  u  i 

A  Battle  Creek,  Mich.,  insurance  man  will  have  no  more  outside  speakers.  The  Wright  Brown  tabulates  in 

first  gave  the  idea  of  such  an  organization  Daily  News  has  found  that  the  members  the  August  18th  issue  of  “The 
to  Publisher  James  R.  Rhodes  of  the  enjoy  nothing  quite  so  much  as  their  own  Editor  and  Publisher”  the  915  cit- 
Daily  News  two  years  ago  and  he  re-  sp^ches  and  hereafter  only  the  members  the  country  in  which  but  one 

turned  to  Newton  enthused  over  the  will  be  on  the  program.  Next  year  the  .  kI'  L 

newly  found  feature.  Plans  for  the  picnic  will  be  conducted  on  a  “master  of  newspaper  is  published, 
club  were  laid  at  a  series  of  staff  confer-  ceremony”  basis,  according  to  present 

ences  and  in  the  spring  of  1927  the  first  plans.  The  doors  of  the  church  will  be  During  the  past  year,  owing  to 
drive  for  members  was  launched.  The  opened  about  9:M,  and  as  the  members  amalgamations  and  mergers  of 
promotional  news  stories  explained  that  gather  various  persons  will  be  called  upon  nfwcnoTvr  nrofvrtiAc  on  odvAr+ic 
while  the  community  boasted  of  dozens  for  short  talks.  In  that  manner  many  .  '  P  P^  ’  . 

of  social  organizations,  none  existed  for  of  the  veterans  will  be  able  to  get  their  enabled  to  cover  with  a  Sin- 

the  elderly  people  and  that  the  news-  talks  out  of  the  way  for  the  after-dinner  gle  newspaper  a  larger  number  of 
paper  was  starting  one  exclusively  for  program.  cities  than  ever  before, 

men  and  women  who  had  reached  the  The  after-dinnei  program  will  also  be 
age  of  75  years. 


cities  than  ever  before. 


age  oi  /3  years.  informal.  It  is  fatal  to  request  a  veteran  ^  ,  .  .  .  .  rlearlv 

The  response  to  the  call  for  members  to  prepare  an  address.  Once  the  talk  gets  ^ 

was  startling,  even  to  the  most  enthusi-  under  way,  it  is  quite  likely  to  continue  acute  advertisers  in  this  con- 
astic  of  the  Daily  News  staff.  Within  more  or  less  indefinitely.  As  it  is,  the  nection. 

24  hours  a  half-dozen  had  enrolled  and  speaking  program  will  last  from  1  o’clock 

the  membership  climbed  to  75  in  30  days,  until  about  4  o’clock,  when  the  annual  One  is  that  the  newspaper  which 
When  the  number  reached  100  a  picnic  club  picture  will  be  Uken.  ,  spcvas  n  orpat  ritv  must  be 

was  given  by  the  newspaper  in  celebration  At  the  picnic,  prizes  are  awarded  for  serves  a  g  cat  c  ty  u  t 

and  more  than  half  the  members,  despite  the  oldest  man  and  oldest  woman  present,  ^  good  newspaper.  If  it  were  not 
their  advanced  ages,  attended.  A  few  and  for  the  man  and  woman  who  have  it  no  longer  would  be  the  only 
weeks  ago  the  second  picnic  was  given,  lived  longest  in  the  county.  Names  of  Qj^g 
and  plans  are  already  under  way  for  the  deceased  membei  s  arc  read.  This  feature 

third.  was  approached  dubiously,  but  it  is  one  -r-.  ..  r  .  •  .  ..  .  r 

The  Three-Quarter  Century  Club  was  of  the  most  popular  on  the  entire  picnic  ^  other  tact  is  that  the  cost  o 
inaugurated  primarily  as  a  good  will  program.  Old  fashioned  songs  are  sung  covering  a  city  with  one  newspa- 
measure  for  the  newspaper.  It  is  still  by  the  members  and  during  the  dinner  a  jier  is  necessarily  much  less  than 
a  good  will  measure  but  that  has  long  quartet  entertains  with  old  songs.  when  two  newspapers  must  ,be 

since  ceased  to  be  its  primary  function.  After  working  with  the  club  for  a  year  * 

'The  members  of  the  club  get  so  much  and  a  half,  neither  Mr.  Rhodes  nor  the  ' 

satisfaction  from  an  organization  all  their  staff  would  consider  for  a  moment  giving  -  -  n  u  4. 

own  and  so  much  pleasure  from  the  pic-  it  up.  The  members  take  too  much  pride  It  follows  naturally  that  one 
nics  and  the  opportunity  to  visit  that  in  their  “exclusive”  organization  to  per-  newspaper  cities”  are  becoming 
most  of  the  Daily  News  staff  has  dedi-  mit  it.  There  is  a  waiting  list  of  men  ,Tinrp  and  more  nonular  with  ad- 
ca«d  itsdf  .0  <h,  »>k  usk  ol  giving  thv  and  women  who  are  el<«,  to  75  year,  ot  ^ 

old  people  a  good  time.  age,  and  who  have  announced  their  inten-  v^rtisers  t^o  see  to  u  inai  every 

There  are  no  dues  or  membership  tion  of  joining  when  they  reach  the  re-  penny  in  the  advertising  dollar  is 
costs  of  any  kind.  The  only  requirement  quired  age  limit.  Members  guard  their  an  atom  of  energy  well  placed, 
is  that  the  club  members  be  readers  of  membership  jealously  and  are  not  above 

the  newspaper.  They  do  not  have  to  be  teasing  the  younger  pioneers  who  are  still  Talking  over  this  phase  of  the  se- 
lubscribers,  but  can  take  advantage  of  the  ineligible. 

subscription  of  a  son  or  daughter.  F.ach  spring  the  newspaper  receives  l^ct>ons  of  markets  and  mediums, 

To  enroll,  the  member  fills  out  an  ap-  from  mem^rs  reminding  club  the  other  day,  I  asked  a  big  space- 


suDsenoers,  oui  can  laKc  aavamage  oi  me  hichkiuic. 

subscription  of  a  son  or  daughter.  Kach  spring  the  newspaper  receives  l^<^tions  of  markets  and  mediums, 

To  enroll,  the  member  fills  out  an  ap-  ly"*"  members  reminding  club  the  other  day,  I  asked  a  big  space- 

plication  blank  in  which  is  given  most  headquarters  that  time  for  the  annual  buyer  why  he  was  not  going  into 
of  the  pertinent  facts  of  his  or  her  life.  ^Proaching  and  asking  what  Largest  City”  which 

These  are  filed  away  and  may  be  used  -  on-rate  had  but  one  newspaper, 

for  obituary  references  in  case  of  a  mem-  i" *  H”  I®  expensive  to  operate,  v  i 

ber’8  death.  When  members  die  the  fact  P*y*  many  times  in  satisfaction  -n-^ered  •  “  ‘The  Sixth  Larp- 
that  they  belonged  to  the  club  is  always  tZi 


recorded  in  the  obituary. 

When  a  member  joins  the  club,  quite 


prizes  complete  the  cost. 

The  club  now  has  a  membership  of  130. 


a  news  story  is  printed  about  it,  review-  f.  members  have  been  lost 

ing  the  life  of  the  applicant.  On  the  J*]?  orpnization  began.  “Well,”  I  rq^ied,  “a  rose  by  an- 

first  of  each  month  a  story  is  written  *  anj^  \^}  mllk'^  win*  ^  Other  name  would  smell  as  sweet, 

listing  the  names  of  members  whose  birth-  “  .‘f;  and  tl^t  mark  will  ^  onvwnv?” 

davs  are  in  that  month  and  each  mem-  maintained.  New  members  will  V\  hat  IS  a  City,  any  way 


est  City’  has  more  than  one  news¬ 
paper.” 


days  are  in  that  month,  and  each  mem-  "“miamea.  i^ew  memners  win 

ber,  upon  his  or  her  birthday,  receives  a  f^P  are  IcMt, 

and  the  club  has  every  indication  of  being 


greeting  card  from  “The  Three-Quarter  ‘naication  oi  oeing 

Century  Club.”  The  newspaper,  .  of  Permanent. 

course,  pays  all  of  the  expenses  in  con-  - - - 

nection  with  the  organization.  MERGING  RADIO  STA’nONS 

’The  first  picnic  was  held  in  a  Newton  - 

park  and  was  a  local  Ulent  affair,  in  Chicago  Dailie.  Mu.t  Con.oUd.te  Their 


which  some  of  the  more  prominent  of  the  o  j  r-  •  n  •  .  •  ,  ,  /-t-t,-.,-  • 

older  people  filled  out  the  program.  It  Casting  Uniu  acter  the  Sixth  largest  CITY  in 

was  the  first  affair  of  its  kind  and  im-  The  Chicago  Herald  and  Examiner  fhe  United  States — except  that  by 
iwrtant  because  it  taught  the  newspaper  has  announced  the  consolidation  of  its  being  a  part  of  Greater  New  York 

!iof  with  Westinghouse  jts  population  perforce  become  citi- 

not  be  conducted  like  ordinary  picnics.  KYW  and  KFKX  together  with  the  VTokEr  Vr„-L  " 

The  second  party,  held  a  few  weeks  Edgewater  Beach  Hotel’s  station  WEBH,  zens  oi  INe  YOrK  City, 
ago,  was  staged  in  the  basement  of  a  effective  Sept.  15.  The  Herald  and  „t>  .  •  xr  i.  j 

Newton  church.  The  location  was  more  Examiner  will  take  over  control  of  the  But  Manhatt^  IS  Manhattan,  and 
cemral  and  provided  ample  relief  from  new  combination  and  will  make  use  Brooklyn  is  Brooklyn,  and  The 


“In  Greater  New  York  we  have 
‘The  Bronx’  which  is  a  whole 
County  in  itself,  a  vibrant  com¬ 
munity  in  itself,  a  city  in  itself, 
made  up  of  a  million  people  who 
make  it  in  size  and  in  local  char¬ 
acter  the  sixth  largest  CITY  in 


Bronx  is  The  Bronx  as  surely  as 
East  is  East  and  West  is  West." 

“The  people  of  ‘The  Bronx’  d^ 
mand  the  news  of  ‘The  Bronx,’ 
first,  last  and  all  the  time,  just  as 
the  people  of  Newark  demand  the 
news  of  Newark,  and  Detroit  peo¬ 
ple  demand  Detroit  news.” 

“You  cannot  satisfy  a  million  peo¬ 
ple  with  news  concerning  another 
million  people.  They  want  the 
news  about  their  own  community 
— they  must  have  it. 

“And  there  is  where  ‘The  Home 
News’  of  The  Bronx  comes  in. 

“Here  is  the  ‘Sixth  City’  in  the 
country — ‘The  Bronx.’  And  here 
is  the  one  new’spaper — the  onl) 
newspaper  —  published  in  this 
‘Sixth  City,’  ‘The  Home  News, 
of  the  Bronx,  with  a  circulation 
at  present  of  nearly  a  hundred 
thousand  daily  and  over  a  hundred 
thousand  Sundays. 

“It  is  an  A.  B.  C.  newspaper  and 
it  delivers  the  goods-,  and  that, 
primarily,  is  what  you  want—* 
newspaper  which  sells  your  mer¬ 
chandise.  That’s  what  you  expect 
a  newspaper  to  do  when  you  are 
paying  the  bill. 

“Don’t  take  my  word  for  it,  but 
satisfy  yourself  that  ‘The  Home 
News’  brings  customers  itntnedr 
ately. 

“Instruct  your  own  salesman  to 
ask  the  Bronx  storekeepers  what 
they  think  of  this  newspaper.  Ai 
these  storekeepers  if  they  read  this 
newspaper  themselves,  and  if  it  is 
read  in  their  own  homes  by  theif 
wives  and  children. 

“I  will  promise  that  90%  or  more 
will  answer  ‘yes.’ 

“I’d  like  to  tell  you  more  abort 
it,”  I  said  to  this  space-buyer,  "if 
you  wish  me  to  do  so.” 

“You  don’t  have  to,”  he  replied. 
'7  guess  I  now  have  my  ‘sixti 
sense’  about  the  ‘SIXTH  CIT\ 
in  the  ‘ONE  NEWSPAPER' 
FIELD.” 

RAC. 

Wool  worth  Tower, 
New  York  City- 


/ 


/ 


One  of  the  four  Free  Press  Master  Modelj^Homes  now  bein^  buiit  in  Detroit 


i\  PROGRAM  of  this  sort  is 
having  a  salutary  effect  in  making 
the  Fourth  City  home  minded,  than 
which  nothing  could  be  more  desirable 
from  the  standpoint  of  the  advertisers 
of  either. n.erchandise  or  service. 


Such  a  program  definitely  broadens 
the  market,  and  through  the  develop¬ 
ment  of  personal  reader-interest 
makes  agate  line  salesmanship  in  the 
columns  of  The  Free  Press  proportion¬ 
ately  greater  in  effectiveness. 


Theses 


_ .bur  homes  are  prize- winning 

designs  submitted  in  the  Free  Press 
Architectural  competition,  which 
was  concluded  in  May,  and  they  are 
built  from  the  Master  Model  Home 
specifications  of  the  Home  Owner’s 
Institute  of  New  York  City  All  four 
homes  will  be  furnished  complete  by 
Crowley,  Milner  6?  Co.,  one  of 
Detroit’s  great  department  stores. 


Pjetrjo^jTm 


NATIONAL 
REPRESENTATIVES 
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OPERATION  OF  I.  A.  A.  GOVERNING  BOARD 
PLAN  TO  HAVE  FIRST  TEST 

Co-operative  Projects  of  Bureau  of  Education  and  Research  to 
Be  Important  Topic  at  Two-Day  Meeting  in  New  York — 
Selection  of  Convention  City  Also  Up 

^HE  first  meeting  of  the  International  Chicago;  John  C.  Martin,  publisher. 
Advertising  Association’s  new  Board  Curtis- Martin  Newspapers,  Inc.;  John 
of  Governors  created  by  the  amended  Benson,  Benson,  Gamble  &  Crowell, 
constitution,  and  vested  with  complete  Chicago  advertising  agency ;  Kerwin  H. 

power  and  sitting  under  an  election  ar-  Fulton,  General  Outdoor  Advertising 

rangement  which  provides  for  the  con-  Comj^y,  New  York;  J.  H.  Bragdon, 
stant  existence  of  a  majority  of  ex-  Textile  World,  New  York;  O.  C.  Harn, 
perienced  members,  will  be  held  at  the  managing  director.  Audit  Bureau  of  Cir- 
Hotel  Belmont,  New  York  City,  Sept  culations;  S.  P.  McKelvie,  publisher, 
13  and  14.  Late  this  week  it  was  cer-  Nebraska  Farmer;  Don  Francisco,  Lord 

tain  that  at  least  14  of  the  17  members  &  Thomas  and  Logan;  P.  J.  O’Keefe, 

of  the  board  would  be  present,  with  a  Clinton  F.  Berry, 
possibility  that  the  others  might  attend.  - - 

One  of  the  principal  topics  to  be  dis-  pfVE  WRITERS  FLYING 

cussed  by  the  board,  after  the  selection  *  .  1*  .  .  .  .‘“J. 

of  a  permanent  chairman  on  Sept.  13,  ^VITH  ARMY  AIRMEN 

will  be  the  mode  of  operation  of  the  - 

Bureau  of  Mucation  and  Research  in  the  Two  Women  Permitted  to  Make  Trip 


recently  elaborated  program  of  co-opera¬ 
tion  with  individual  clubs  which  it  an¬ 
nounced  its  readiness  to  assume,  last 
month. 

Specific  services  which  the  bureau 
feels  ready  to  render,  according  to  Di- 
rj^or  N.  W.  Barnes,  include  organiza¬ 
tion  of  discussion  groups,  marketing  con- 


to  CoMt  with  Bombing  Plane* 
After  Strong  Protest  from 
General  Fechet 

Two  newspaper  men,  one  newspaper 
woman,  and  one  magazine  writer  are 
covering  the  greatest  cross-country  man- 


ferences,  forum  meetings,  advertising  euver  of  military  planes  ever  attempted 
forums  and  advertising  expositions,  and  Jo  this  country,  making  a  7,000-mile  flight 
a  detailed  program  of  researches,  many  to  Los  Angeles  and  return, 
now  under  way  which  nay  1»  focussed  Nine  bombardment  planes  carrying  the 
on  the  ncMs  of  allied  bodies  in  any  sec-  newspaper  men,  army  officers,  pilots,  me- 


tion  of  the  country. 


chanics,  and  a  surgeon,  led  by  Maj.  Hugh 


T{?'*  program,  fully  outlined  in  Editor  j.  Knerr,  are  flying  in  formation,  work- 
&  Publish^  of  Aug.  11,  will  be  con-  ing  out  technical  military  flight  problems, 
sidered  and  possibly  moulded  by  the  and  demonstrating  how  the  .Atlantic 
governors.  ...  Coast  lK>mbardmcnt  organization  could 

A  second  important  topic  which  has  fie  diverted  to  the  Pacific  Coast  in  time 
already  had  considerable  discussion  will  of  emergency. 

come  to  the  Board  of  Governors  for  a  Frederick  R.  Neely,  aviation  editor  of 
final  elution  the  problem  of  a  conven-  the  H'ashinglon  Star  is  covering  the 
tion  ciW.  The  petitions  of  three  cities,  flight  for  the  North  American  Newspaper 
each  offering  cogent  and  pressing  argu-  Alliance;  Herbert  Little,  for  the  United 
n^ts,  will  be  taken  up  in  deciding  Press  As.sociations ;  Miss  Edith  Mason, 
whether  the  I.  A.  A.  shall  meet  in  1929  for  the  Consolidated  Press  .\sociation ; 


NEVILLE  JOINS  LEDGER 

Advertising  Director  of  Philndelpkia 
Record  Take*  New  Post 

William  H.  H.  Neville,  advertising 
director  of  the  Philadelphia  Record,  has 
resigned  to  become  associated  as  an  ex¬ 
ecutive  in  the  ad¬ 
vertising  depart- 
ment  of  the  Phil¬ 
adelphia  Public 
Ledger. 

Mr.  Neville 
has  long  been  an 
important  figure 
in  the  newspaper 
advertising  field 
ill  that  city.  He 
entered  it  first  in 
1905,  at  the 
“  front  counter  ” 

of  the  old  North  , 

American  under  ,,  „  „ 

E.  A.  VanValk-  W**-  H.  H.  N.v.i.« 
enberg.  At  that 

time  he  was  employed  during  the  day  as 
a  clerk  in  the  New  York,  Philadelphia  & 
Norfolk  Railroad  offices  and  worked  at 
the  North  American  at  nights. 

l^ter  he  gave  up  his  railro^  job  and 
went  into  the  display  advertising  depart¬ 
ment  of  the  North  American.  After  12 
years’  service  there,  in  1917,  he  became 
assistant  advertising  manager  of  the 
Philadelphia  Record.  In  January,  1921, 
he  was  appointed  advertising  manager 
and  in  1%7  he  became  advertising 
director. 

Mr.  Neville  has  been  succeeded  as  ad¬ 
vertising  director  of  the  Record  by  Wal¬ 
ter  Young,  who  formerly  represented  the 
Camden  Courier  in  Philadelphia.  The 
latter  newspaper  is  owned  by  J.  David 
Stern,  who  recently  took  over  control  of 
the  Record. 


in  Berlin,  Minneapolis  or  Miami. 


speakers. 


and  Jesse  Loeb  for  the  Uniicd  States  Air 


The  body  will  hear  the  plans  of  the  Sendees  Magazine. 
advertising  conmission.  under  the  chair-  The  first  “tactical  problem"  which  had 
manship^  of  Major  P.  J.  O'Keefe,  Boston  to  be  worked  out,  and  the  one  which  ap- 
^vertising  agent,  and  of  the  Board  of  parently  caused  the  most  excitement  at 
Presidents  under  the  chairmanship  of  the  War  Department,  was  the  question  of 
Clinton  F.  Berry,  Detroit  banker  and  permitting  newspaper  women  to  make 
president  of  the  Detroit  Adcraft  Club.  the  Jlight.  When  the  War  Department 
A  luncheon  for  C.  C.  Younggreen,  announced  that  five  newspaper  reporters 
president  of  the  1.  A.  A.,  will  be  given  at  would  be  permitted  on  the  trip.  Miss 
the  New  York  Advertising  Club.  Sept.  Mason  and  Miss  Marjorie  Stinson  of 
14.  Mr.  Younggreen,  Walter  A.  Strong,  Aero  Digest  were  among  those  applying 
Francis  H.  Sisson  and  Mrs.  Ogden  Reid  for  the  privilege.  The  .Acting  Secretary 
of  the  Board  of  Governors  will  be  the  of  War  granted  permission,  but  Maj. 


Gen.  J.  E.  Fechet,  chief  of  the  Air  Corps. 


BASE  BMIPU&rER  BOARD 

Wir*  G*o.  H.  RsjrBolds,  N«w  Bsdford,  Mass. 


INSTALLS  SCOREBOARD 

El  Mercurio  of  Cartagena,  Colombia, 
has  rented  a  ma^etic  baseball  scoreboard, 
which  will  be  initiated  during  the  coming 
world  series. 


ALTITUDE  FUGHT  GAVE 
REPORTER  A  THRILL 

Plane  Plunged  Toward  Earth  at  23,000 
Feet  When  Pilot  Lost  Consciousness 
— Commercial  Record  for 
Height  Broken 

Carroll  Gorman,  reporter  for  the  Des 
Moines  (la.)  Tribune-Capital  narrow¬ 
ly  escaped  death  recently  when  he  ac¬ 
companied  T.  K.  Campbell  of  Molme, 
Ill.,  in  an  altitude  flight  in  which  they 
breite  the  world’s  record  for  commer¬ 
cial  planes.  The  men  reached  a  height 
of  more  than  24,0(X)  feet  about  two  hours 
after  they  had  left  the  Des  Moines  air 
port. 

Because  of  defective  oxygen  tank  ap¬ 
pliances  Pilot  Campbell  lost  consciom- 
ness  at  23,0(X)  feet  and  the  plane  fell 
out  of  control  to  the  20,000  feet  level 
where  the  aviator  regained  his  faculties 
and  control  of  the  big  monoplane. 

During  the  drop,  Gorman  made  sev 
eral  attempts  to  reach  the  pilot  and  the 
ccxitrols,  but  was  unable  to  do  so  as  he 
was  seated  in  the  rear  seat  of  the  cabin 
plane  and  was  blocked  by  other  seats, 
oxygen  equipment,  and  the  steep  angles 
.  the  plane  assumed. 

After  regaining  control  of  the  plane, 
Campbell  cruised  for  several  minides 
at  20,000  feet  and  then  resumed  the 
climb  until  he  was  again  threatened 
with  unconsciousness  at  the  peak  of  the 
flight.  The  men  had  planned  on  reaching 
25,000  feet,  but  were  forced  to  dive 
sharply  from  the  height  reached  to  less 
rarified  atmosphere. 

AIDS  JOB  HUNTERS 

.A  booklet  entitled  “Getting  a  Job’’  was 
recently  issued  by  the  Boston  Evening 
Transcript  as  a  piece  of  classified  promo¬ 
tion.  It  was  written  by  Miss  H.  A. 
Howe,  an  employment  specialist,  and  gives 
numerous  hints  for  persons  looking  for 
positions. 


The  matter  of  board  meetings  will  indignantly  and  firmly  refused  to  permit 
also  be  taken  up,  the  present  tentative  the  women  to  go.  Miss  Stinson  gave  up 
plan  being  to  hold  these  meetings  every  the  idea,  but  Miss  Mason  insisted,  and 
two  months.  went  on  to  I.angley  Field,  from  which 

Members  of  the  governing  board  are :  the  planes  were  to  take  off. 

President,  C  C.  Younggreen.  member  of  After  arriving  at  Langley  Field,  agree- 
Klau,  Van  Pieteisom.  Dunlap,  Young-  ment  was  finally  reached  by  which  Miss 
green,  Inc.,  Milwaukee  advertising  Mason  was  allowed  to  follow  the  flight 
agency ;  secretary,  W’.  Frank  McClure,  in  an  observation  plane  piloted  by  W’ar- 
of  Albert  Frank  &  Co.,  Chicago  adver-  rant  Officer  Leland  Bradshaw, 
tising  agency;  treasurer,  H.  R.  Swartz,  The  planes  were  forced  to  delay  their 
presidem  of  R.  Hoe  &  Co.;  Walter  A,  flight  50  hours  from  the  first  date  set  for 
Strong,  publisher  Chicago  Daily  News;  departure,  which  was  7  a.  m.  Sept.  1. 
Francis  'H.  Sisson,  vice-president.  The  formation  finally  took  off  from 
Guaranty  Trust  Company,  New  York;  I-angley  Field  at  9:30  a.  m.  Sept.  3,  and 
Mrs.  Ogden  Reid,  executive  New  York  hew  to  Augusta,  Ga.,  410  miles  away. 
Herald  Tribune;  R.  D.  Stuart,  of  Chi-  Despite  the  delay,  the  planes  were  ex- 
cago;  D.  F.  Kelly,  Fair  Company  of  pected  to  reach  Los  Angeles  by  Sept.  8i 

WORLD’S  SERIES  SPECIAL  TRYOUT  RATE 

$75  to  $100  Small  Town  Newspapers.  $125  to  $150  Small  City 
Newspapers.  $175  to  $200  Metropolitan  Newspapers 


Day  In  and  Day  Out 
Performance 


A  dry  mat  must  have  in¬ 
herent  quality  if  it  is  to  be  on 
the  job  day  in  and  day  out. 

That  Certified  quality  can  be 
depended  upon  is  best  proven 
by  its  record  of  daily  perform¬ 
ances  in  over  400  newspaper 
plants  throughout  the  country. 

We  could  tell  you  of  many 
good  things  which  publishers 
are  saying  about  Certified 
quality  and  Certified  service, 
but  we  would  much  rather 
prefer  that  you  investigate  and 
find  out  for  yourself.  We  are 
gladly  at  your  service. 

To  COMPARE  is  to 
KNOW. 


CERTIFIED  DRY  MAT  CORPORATION 


Our  Policy 

your  protection 

Uniformity 

tklckness  and.  plze 

One  Quality 

only  the  best  we 
can  make 

I  One  Price 
16c 

Ena  on  standing  order 


.140  Madison  Avenue  New  York,  N.  Y. 
for  wet  mat  printing  with  DRY  MAT  facility- 
Use  Certifieds — Made  in  U.  S.  A. 
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More  than 
220,000 
Daily 


5c  Daily 


September  8,  1928 


More  than 
440,000 
Sunday 


lOc  Sunday 


LOS  ANGELESfSECOND  IN  BANK  SAVINGS 


NEWSPAPER  ADS  BUILD  LOAN  COMPANY  ASSETS 


WESTERN  METROPOUS 
BEATEN  ONLY  BY  N.Y. 

There  is  only  one  city  in  the  United 
States  of  America  that  has  more 
money  deposited  in  savings  accounts  than 
Los  Angeles,  and  that  city  is  New  York, 
with  nearly  10  times  Los  Angeles’  popu¬ 
lation  ! 

As  of  January  1,  1928,  $695,415,411 
was  on  deposit  in  Los  Angeles  savings 
accounts.  This  was  almost  $l,OOO,O0O 
more  than  in  Chicago,  a  city  three  times 
as  large  as  Los  Angeles. 

One  Los  Angeles  bank  alone  has  more 
savings  on  deposit  at  its  head  office  than 
the  savings  in  ALL  THE  BANKS  OF 
ST.  LOUIS  COMBINED! 

During  the  last  4  years  the  savings 
totals  in  Los  Angeles  have  averaged 
13.7%  annual  increase.  In  New  York, 
the  only  large  city  approaching  this  hg- 
nre,  the  average  increase  for  the  same 
period  has  been  8.3%. 

Advertise  your  merchandise  where  peo¬ 
ple  have  money  and  can  afford  to  buy 
what  you  have  to  sell ! 


Roto  Outpulled  by 

Ads  in  Examiner 

O  PACE-BUYERS,  harken  to  this,  from 


E.  H.  Platter, 


NkVIMOat  fun  till  ITHYL 


Union  Oil  use* 
vory  efFectivo  «rt 
by  Robert  Freeman 
in  the  S-column 
vide.  by  18-inch 
advertisements 
it  is  runninf  in  The 
Examiner.  The  ac¬ 
count  is  serviced  by 
Lord,  Thomas  A 
Logan,  inc. 


general  manager,  of 
Lesser  Company, 
Inc.  It  proves  that 
good  advertising  is 
just  as  good,  if  not 
better,  in  black  and 
white,  as  it  is  in 
rotogravure. 

"It  might  inter¬ 
est  yon  to  know 
that  the  coupon 
returns  from  The 
Examiner  on  the 
Lesser  Slim  Figure 
campaign  outgrew 
those  of^l^th  other 
papers,  one  of 
which  had  the  ath 
vantage  of  '  roto¬ 
gravure  against 
your  black  and 
white." 

Short,  but  very 
sweet,  Mr,  Platter  1 


Largest 

Home-delivered 
Circulation  in 
Los  Angeles! 


Life  An  Enchantment  At  Beverly  Hills 


Beverly  hills, 

virtually  a  part 
of  Los  Angeles,  but 
an  autonomous  com¬ 
munity  of  between 
12,000  and  15,000  peo- 
pie,  is  the  social 
stamping  ground  of 


t  h  e  fashionable,  and 
one  of  the  most 
charming  residential 
districts  in  America. 
To  its  from  3,000  to 
5.000  families,  1.500 
Examiners  are  sold  daily, 
nearly  3,000  are  sold  Sundays. 


Southward  Population  Trend 

Is  Tip  to  Sales  Managers 


Editorial 


'T'HE  population  center  of 
California  and  of  the  Pacific 
Coast  has  been  moving  steadily 
southward  since  about  1880,  the 
U.  S.  Census  Bureau  reports. 
In  that  year  the  state  center  was 
located  between  Sacramento  and 
Stockton.  In  the  forty-eight 
years  since  then  it  has  shifted  154 
miles,  and  is  now  sixty  miles 
southeast  of  Fresno. 

And  it  is  moying  southward 
still. 

This  is  the  circumstance  that 
has  brought  such  a  large  number 
of  industrial  plants  to  Los 
Angeles  within  recent  years. 

The  shortest  average  haul  to 
the  largest  number  of  California 
consumers,  is  the  way  to  state 
the  fact  about  distribution. 

The  Pacific  Coast  center  of 
population  is  well  south  of  San 
Francisco,  the  Census  Bureau 
finds.  And  it  also  is  moving 
southward. 

Southern  California,  including 


the  San  Joaquin  Valley,  prac¬ 
tically  balances  the  rest  of  the 
Coast  in  population. 

With  half  the  people  and  a 
cheap  water  haul  to  at  least  75 
per  cent  of  the  other  half,  this 
district  should  appeal  to  general 
Coast  distributors  even  more 
powerfully  than  it  does. 

Manufacturers  and 
other  organizations  doing 
a  western  business,  see¬ 
ing  how  definitely  the 
population  trend  is  south¬ 
ward,  should  be  easily 
convinced  that  this  is  the 
point  for  their  main 
Pacific  Coast  operations, 
especially  if  they  look 
ahead  a  few  years. 

When  it  comes  to  large  opera¬ 
tions  that  comprehend  the 
entire  Coast  and  western  area, 

Los  Angeles  has  the  unanswer¬ 
able  argument  of  greatest  popu¬ 
lation,  which,  in  its  constant 
growth,  is  steadily  drawing  the 
state  and  Coast  centers  in  this 
direction. 


HGURES  PROVE  ADS 
SPEED  UP  PROGRESS 

WHEN  Los  Angeles  building  and 
loan  associations  rendered  fiscal 
year  reports  on  June  30,  they  told  a 
story  of  advertising  results  in  their  own 
particular  field  that  was  significant.  All 
showed  increases  in  business,  but  some 
went  ahead  faster  than  others,  and  it  is 
interesting  to  ob.serve  the  relationship  of 
these  to  Examiner  advertising. 

Twenty-five  C(«nplete  reports  were 
available.  Ten  showed  increases  of  over 
$1,000,000  in  assets.  Nine  of  these  ten 
were  regular  Examiner  advertisers. 

Thirteen  showed  increases  of  over 
50%.  Of  these,  seven  were  Examiner 
advertisers. 


High  Grade  Serials 

Appear  in  Examiner 

A  N  advertiser  is  known  by  the 
company  he  keeps  .  .  .  and 
people  by  what  they  read!  That 
is  one  of  the  reasons  The  Exam¬ 
iner  is  so  proud  of  the  brilliant 
galaxy  of  distinguished  local  and 
national  advertisers  that  make  up 
its  clientele.  And  that  is  why  it 
is  so  proud  of  the  high  type  of 
editorial  content  that  appears  in 
its  pages. 

Some  papers  are  content  to  run 
such  literary  trash  as  “Purple 
Passion,”  “The  Green  Garter,” 
and  “Carmine  Kisses.”  But  sig¬ 
nificant  of  The  Examiner’s  belief 
that  better  daily  and  Sunday 
serials  build  a  better  readership, 
may  we  modestly  call  attention 
to  the  last  seven  serials  that  have 
appeared  in  its  columns. 

“The  Bridge  of  San  Luis  Rey,” 
by  Thornton  Wilder,  first  edi¬ 
tions  of  which  are  already  com¬ 
manding  enormous  prices,  de¬ 
spite  the  fact  that  it  is  a  recent 
novel. 

“We,”  by  Colonel 
Charles  Lindbergh,  a  best 
seller  for  months. 

“Periscope,”  by  John 
Knox. 

“Trader  Horn,”  by  Al¬ 
fred  Aloysius  Smith  and 
Ethelreda  Lewis,  the 
greatest  adventure  story 
of  the  century. 

“Mussolini,”  by  E.  Vit- 
toriode  Fiori,  the  great 
Duce  through  Italian 
eyes. 

“Skyward,”  by  Com¬ 
mander  Richard  Byrd. 

“Why  We  Behave  Like 
Human  Beings,”  by 
George  Dorsey,  Ph.  D. 


Tk«  A  8  o  h  r 
Crnmary,  eon- 
cMl«a  an*  of  tlio 
Aaoot  ••tabllxli- 
mants  of  its  kind 
in  tha  couotrjr, 
is  a  rtfular  Ex- 
aminor  advartis- 
ar.  Tha  raduc- 
tioD  abova  au(- 
lasts  tba  unusu^ 
traatnant  of  its 
spaca. 
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WHAT  MAKES  ADVERTISING  CAMPAIGNS  FAIL 

Cady,  Scripps-Howard  Executive,  Cites  Six  Reasons  Why  Advertisers  Fall  Short  in  Efforts  to  Reach 
Markets — Space  Buyer  and  Space  Seller  Form  Microscope  to  Study  Business  Conditions 


KING  an  experienced  space  buyer  and 
^  space  seller  together  to  concentrate  on 
advertising  problems  and  what  happens  is 
bound  to  be  interesting.  Four  eyes  are 
better  than  two,  particularly  when  brain 
training  behind  the  different  pairs  of  eyes 
have  followed  opposite  channels.  And,  in¬ 
deed,  one  might  Ije  justified  in  saying  this 
system  results  in  a  metaphorical  micro¬ 
scope  to  hold  over  proposed  and  completed 
advertising  programs  for  the  purpose  of 
discerning  flaws  which  otherwise  might 
be  overlooked. 

Such  a  human  microscope  has  come  into 
being  in  the  national  advertising  depart¬ 
ment  of  the  Scripps-Howard  Newspapers, 
where  William  Cady,  newly  ap|)ointed 
manager,  is  working  with  John  E.  Fin- 
neran,  formerly  vice-president  and  direc¬ 
tor  of  the  Gardner  Advertising  Agency,  in 
discovering  what  makes  some  advertising 
campaigns  succeed  and  others  fail. 

Mr.  Cady  has  spent  15  years  selling  ad¬ 
vertising  space.  Mr.  Finneran  has  spent 
a  similar  period  on  the  other  side  of  the 
counter.  The  combined  30  years  is  now 
being  focused,  among  other  things,  on  an 
examination  of  the  general  advertising 
structure  as  it  applies  to  newspaper  adver¬ 
tising  in  general  and  to  the  25  Scripps- 
Howard  Newspapers  in  particular. 

This  week  the  two  executives  were  in¬ 
terviewed  in  New  York  by  Editor  &  Pub¬ 
lisher.  Mr.  Cady  had  just  arrived  in 
New  York  from  Cleveland  where  he  had 
been  for  the  past  three  and  a  half  years 
advertising  manager  of  the  Qeveland 
Press.  Appointed  to  fill  the  vacancy 
caused  by  transfer  of  Stuart  S.  Schuyler 
as  business  manager  of  the  New  York 
Et’cmng  Telegram,  he  acted  as  spokesman 
in  discussion  of  the  problem  of  what 
makes  advertising  campaigns  fail. 

“We  have  both  watched  and  assisted 
in  so  many  advertising  successes  that  the 
failures  loom  up  larger  to  us  than  the> 
might  otherwise,”  Mr.  Cady  explain^. 
“It  is  the  wasteful  practices  of  advertis¬ 
ing  managers  and  their  agents,  due 
largely  to  lack  of  fundamental  market 
information  that  the  newspapers  fail  to 
furnish,  which  we  hope  to  eliminate  or 
at  least  lessen." 

In  list  form,  the  six  fundamental 
causes  of  advertising  flops  may  be  briefly 
stated  thus : 

1.  — Over-advertising. 

2.  — Misplaced  confidence  in  advertis- 

ing. 

3.  — Timid  advertising. 

4.  — Under -advertising. 

5.  — Dealer-duping  advertising. 

6.  — Blind  advertising. 

“Too  many  advertisers,  I  believe,  try 
to  burst  large  markets  wide  open  with 
a  concentrated  smash  campaign  instead 
of  coming  in  and  building  them  up 
slowly,  intelligently  and  conservatively,” 
Mr.  Ckdy  began. 

“Such  an  advertiser  will  enter  a  mar¬ 
ket  beating  the  bass  drum  and  cheering 
loudly.  He  engages  a  big  sales  force 
and  uses  all  tlie  newspapers  in  a  smash¬ 
ing  campaign,  which  plays  full  pages  for 
a  few  days  and  then  dwindles  to  nothing. 
It  is  his  evident  intention  to  knock  out 
Mr.  Competitor  who,  after  years  of 
steady,  well-directed  effort,  has  firmly 
established  his  product  in  that  particular 
city.  But  that  can't  be  done  except  in 
rare  instances.  A  manufacturer  who 
has  developed  a  healthy  consumer-fol¬ 
lowing  by  persistent  newspaper  adver¬ 
tising  cannot  be  dynamited  out  of^  a 
market  by  one  of  these  noisy,  explosive 
campaigns  which  are  tried  too  fre¬ 
quently. 

“One  of  the  truisms  of  advertising  is 
that  persistency  alone  creates  success. 
The  manufacturer  who  believes  he  can 
score  a  knockout  in  the  early  rounds  is 
doomed  to  disappointment  before  the 
opening  gong  is  rung. 

“Markets  should  be  developed  slowly. 
It  is  rare  that  either  a  new  product  or 
an  old  product  newly  advertis^  will  be 
able  to  make  a  dent  in  the  buying  con¬ 


sciousness  of  big  markets  in  a  short 
period.  This  is  iiarticularly  true  in  re¬ 
gard  to  items  in  competition  with  each 
other.  It  is  not  true  in  the  exceptional 
case  of  a  sensational  new  product  which, 
because  it  is  unique  and  has  merit,  im¬ 


mediately  catches  the  public  fancy.  Such 
a  product,  for  instance,  as  Eskimo  Pic._ 

“Misplaced  confidence  in  advertising  is 
another  fundamental  factor,  which  we 
have  found  is  ruinous  to  advertisers. 
There  still  are  manufacturers  who  con¬ 
sider  advertising  the  unbeatable  miracle 
worker  of  the  age. 

“A  manufacturer  will  set  aside  a  big 
appropriation  for  advertising  and  then 
will  expect  the  space  he  buys  and  the 
copy  put  into  it  to  do  the  complete  job. 
Advertising  is  not  the  Samson  of  busi¬ 
ness.  It  is  strong,  but  needs  helpers 
In  fact,  I  am  inclined  to  the  view  that 
advertising  is  siqiplemental  to  personal 
sales  effort.  1-ack  of  selling  effort  in 
ctinnection  with  paid  advertising  has  re¬ 
sulted  in  a  number  of  disasters.  The 
advertiser  who  has  a  lot  to  learn  is  the 
one  who  buys  space  in  blick  and  white 
for  from  50  cents  to  $1  a  line  and  in 
rotogravure  for  $1  to  $4  a  line  and  then 
expects  a  $30  a  week  salesman  to  get 
orders  on  the  dotted  line. 

“The  timid  advertiser  is  establishing 
records  for  advertising  failures.  He  is 
the  manufacturer  who  quits,  who  leaves 
a  market  too  soon. 

“A  manufaettirer  decides  he  is  ready 
to  invade  a  market  with  his  product.  He 
makes  his  dealer -contact  and  arranges 
for  his  advertising.  The  advertising  ap¬ 
pears,  but  the  manufacturer  begins  to 
fear  he  has  made  a  mistake.  He  with¬ 
draws  from  the  market.  And  usually 
his  withdrawal  coincides  with  the  prox¬ 
imity  of  success,  which  has  been  waiting 
just  around  a  corner  for  its  entrance 
cue. 

“Under -advertising  is  never  nourish¬ 
ing  to  a  manufacturer.  Inadequacy  of 
circulation,  plus  inadequacy  of  linage 
continuously  employed  to  do  the  job  has 
wrecked  many  notable  ambitions.  An 
advertiser  contracts  for  7,500  lines  in  a 
newspaper  to  be  spread  over  eight 
months  of  a  year.  He  goes  to  the  city 
of  publication  and  finds  an  inadquate 
movement  of  his  goods  during  the  year. 
What  he  should  have  done,  we  believe, 
is  to  over -advertise  for  a  period  and  then 
curtail,  after  the  first  big  impression  has 
been  made.  There  is  a  distinction  be¬ 


tween  this  over-advertising  followed  by 
curtailment  and  the  bombastic  smash 
campaign  referred  to  earlier.  There’s  a 
middle  course  between  the  two  which  is 
the  safest  and  best. 

“Only  last  week  I  was  talking  to  an 


agency  merchandising  expert,  and  to¬ 
gether  we  agreed  that  one  of  the  dan¬ 
gerous  advertising  symptoms  of  the  day 
was  the  type  of  campaign  planned  to 
kkl  the  dealers.  .Advertisements  in  beau¬ 
tiful  colors  for  magazine  publication  are 
arranged  in  neat,  leatherbound  portfolios, 
which  salesmen  carry  with  them  on  calls 
to  dealers.  It  all  looks  very  imposing, 
but  there  is  never  any  assurance  that 
these  advertisements  are  adequate  to  do 
the  job  assigned  them.  In  many  cases 
the  advertisements  when  run  ran  insuffi¬ 
cient  to  liquidate  the  investment  of  the 
merchant  who  has  beeq  induced  to  stock 
his  store  on  the  promise  of  the  wonders 
the  pretty  colored  advertisements  wouUl 
perform. 

“In  other  words,  much  advertising  in¬ 
stead  of  being  planned  to  move  goods  off 
dealers’  shelves  is  planned  to  put  goods 
on. 

“Then,  although  material  is  available, 
there  are  advertisers  who  will  invest 
huge  sums  in  advertising  space  without 
first  investigating  IcKal  market  condi¬ 
tions.  I3uring  my  experience  in  Qcvc- 
land  and  elsewhere  I  have  on  occasions 
taken  money  for  advertising  with  re¬ 
gret,  knowing  positively  that  there  was 
little  chance  of  success  ahead. 

“As  a  protection  to  advertisers,  we 
hope  our  organization  will  be  able  to 
furnish  the  proper  type  of  information, 
in  order  to  minimize  the  possibilities  of 
failure.  There  is  no  excuse  for  blind 
advertising  when  newspapers  are  used. 
Local  market  conditions  can  be  checked 
and  the  correct  time  chosen  for  an  ad¬ 
vertising  drive. 

“Newspaper  advertising  can  be  sold  on 
facts.  No  one  need  fear  to  solicit  space 
on  a  factual  basis.  Not  all  newspapers 
can  be  ‘firsts’  in  their  communities,  but 
the  second  papers  can  often  do  as  good 
if  not  a  better  job  than  their  stronger 
opposition. 

“Newspapers,  which  throughout  the 
years,  develop  steadily  and  build  up 
growing  reader-followings  without  false 
means  of  stimulation  or  too  hysterical  a 
glamour  in  the  way  of  extras  and  sensa¬ 
tion  exclusive  exposures,  afford  a  real 
market  for  manufacturers  who  want  to 


tell  the  public  about  goods  they  have  to 
sell.” 

MARKET  BEING  GLUTTED 
WITH  AD  SLOGANS 


People  Can’t  Remember  Which  Tag 
Belong*  to  a  Product  and  Device 
i*  Losing  Value — Headline 
Idea  Suggested 


An  overmoduction  of  advertising  slo¬ 
gans  is  glutting  the  market  and  this 
telegraphic  copy  device  is  losing  some  of 
its  power  as  a  promoter  of  sales,  a 
number  of  advertising  agents  believe. 

Tangled  in  a  maze  of  different  snappy 
tag-lines  all  extensively  advertised,  Mr. 
and  Mrs.  Public  have  reached  a  point 
where  in  a  majority  of  instances  th^ 
can’t  connect  the  slogans  with  the  prod¬ 
ucts  they  are  intended  to  advertise,  and 
the  tendency  is  to  confuse  and  retard, 
rather  than  create  a  selling  impulse,  it 
was  the  concensus  of  several  experts. 

Some,  however,  insisted  a  slogan  was 
just  what  you  make  it,  and  declared  the 
famous  slogan  “It  Floats”  wouldn’t  have 
gone  very  far  on  a  $10,000  appropriation. 

A  suggestion  that  clever  headlines  be 
substituted  for  the  slogan  idea  was  made 
by  Lee  Brown,  vice-president  of  Picard, 
Bradner,  Brown,  Inc.,  New  York  adver¬ 
tising  agency,  who  himself  has  a  reputa¬ 
tion  as  a  sloganeer. 

“If  a  slogan  does  not  create  a  sale* 
impetus  it  fails  in  its  primary  purpose," 
he  declared.  “Some  will  tell  you  that 
a  slogan’s  purpose  is  to  build  prestige  or 
make  people  talk  about  your  prc^uct 
That  is  only  secondary.  What  the  adver¬ 
tiser  wants  to  do  chiefly  is  to  increase 
his  sales. 

“Since  so  many  fairly  good  slogans  are 
being  used  by  smaller  advertisers,  the 
sales  value  of  this  advertising  device  has 
certainly  lost  some  of  its  vitality.  A 
suggestion  to  obviate  this  is  the  headline 
idea.  In  other  words  build  headlines  for 
your  copy  which  are  so  terse  and  com¬ 
prehensive  as  to  contain  all  the  telegra¬ 
phic  value  of  a  slogaa  Then  use  the 
headline  for  a  series  of  advertisements 
and  get  another  just  as  good  for  a  second 
series.” 

J.  M.  Nixon,  vice-president  of  the  E, 
T.  Howard  Company,  sought  to  explode 
what  he  said  was  the  mythical  signifi¬ 
cance  that  has  been  given  to  the  slo^ 
“It’s  Toasted,”  property  of  Lucky  Strike 
cigarettes. 

“It  has  been  said  that  the  secret  of  the 
success  of  the  American  Tobacco  Com¬ 
pany  lies  in  its  slogan.”  Mr.  Nixon  said. 
“That  is  buncomb.  Probably  a  better 
reason  is  that  the  manufacture  of  this 
brand  of  cigarette  represented  a  very 
timely  merchandising  proposition.  Up 
until  the  time  that  Lucky  Strike* 
were  put  on  the  market  no  hurley  cigar¬ 
ettes  were  being  manufactured.  For 
years  and  years  pipe  smokers  had  been 
using  hurley,  however.  Pipe  smokers 
were  logical  prospects  for  the  cigarette 
habit,  therefore,  and  when  the  Americam 
Tobacco  Company  came  along  with  this 
brand,  they  found  a  great  sales  volume 
awaiting  them.  The  slogan  was  useful 
simply  to  have  something  to  repeat. 

“Certain  classes  of  merchandise  lend 
themselves  to  sloganism.  Slogans  may 
help,  if  repeated  often  enough.  By  and 
large,  however,  I  am  not  much  of  a 
sloganeer.” 


PROMOTED  TO  EDITORSHIP 

William  B.  Smith,  for  the  past  two 
years  associate  editor  of  the  Roanoke 
(Va.)  World-Ntws  has  been  promoted  to 
the  editorship.  Junius  P.  Fishbum,  ed¬ 
itor  since  1920,  continues  as  president  of 
the  Times-World  Corporation  and  pub¬ 
lisher  of  the  World-News  and  Times. 


William  S,  Cady 
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Over  a  million  people  live  within  one  hour  of 
Des  Moines  via  air  or  three  hours  via  motor  car. 


In  this  area  The  Des  Moines  Register  and  Tribune  is  “our  newspaper’ 

in  practically  every  home. 


Daily  Circulation  22^,000 


**Qood  a  four-passenger  Fair- 

child-  cabin  monoplane  owned  by  The 

Register  and  Tribune,  is  daily  used  for 
the  swift  transaction  of  news,  pictures 
and  business  enterprise.  With  this  mod¬ 
ern  tool,  lowans  are  assured  of  news 
while  it  is  news! 
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JAMES  WICK  ADDS  TO 
NEWSPAPER  STRING 

Six  Weeklies  and  Two  Dailies  Now 
Under  Single  Management  as  Result 
of  Porckase  of  ConnellsTille 
Daily  News 

James  L.  Wick  &  Associates,  publishers 
of  the  Niles  (O.)  Times  and  six  weeklies 
in  the  vicinity  of  Niles  this  week  an- 
nounced  the  pur¬ 
chase  of  the  Con- 
tielsville  (  Pa. ) 
Daily  News  from 
M.  B.  Pryce,  edi¬ 
tor  and  publisher, 
the  sale  to  be¬ 
come  effective  im¬ 
mediately.  The 
price  was  about 
^5,000.  The  sale 
was  handled  by 
J  B.  Shale.  New 
York  newspaper 
broker. 

James  Wick  Mr.  Wick  en¬ 

tered  the  news¬ 
paper  held  as  a  publisher  on  March  29, 
19%,  when  he  and  his  associates,  Milton 
I.  Wick,  Ray  E.  Koken  and  Jerome 
Joachim,  purchased  the  Niles  Times  which 
had  about  500  subscribers  at  the  time. 
After  lotting  this  paper  on  its  feet  by 
aggressive  local  coverage,  the  associates 
bought  the  Girard  News,  which  was  pub¬ 
lished  in  the  Niles  plant. 

In  January,  1928,  the  Girard  News  was 
awarded  the  Ohio  State  University  Jour¬ 
nalism  Cup  for  being  the  best  weekly  in 
the  state.  From  time  to  time  the  Asso¬ 
ciates  have  added  other  weeklies,  the 
McDonald  News,  Hubbard  News, 
Struthers  Journal,  Lowellville  Journal 
and  Mahoning  Valley  Gazette,  and  have 
added  Roy  Forsman  and  Frederick  S. 
Gram  to  the  firm. 

The  Niles  Times  has  attracted  interest 
in  newspaper  circles  through  the  volume 
of  advertising  it  has  built  up  by  fur¬ 
nishing  what  virtually  amounts  to  agency 


service  to  its  advertisers.  It  maintains  a 
library  of  advertising  mats  and  specializes 
in  selling  campaigns  rather  than  mere 
space  or  single  advertisements  to  its 
customers.  Ralph  R.  Mulligan,  New 
York,  represents  the  firm  in  tlK  national 
held. 

BERRYS  INCREASE  HOLDINGS 

Acquiru  South  Wades  News  end  Echo, 
Bristol  Times  end  Mirror 

(Special  to  Editor  &  Pubushes) 

London,  Aug.  31. — The  news  this 
week  of  the  purchase  by  the  directors  of 
the  Cardiff  Western  Mail,  of  the  South 
Wales  News  and  its  associated  evening 
daily  the  South  Wales  Echo,  marks  the 
addition  of  two  more  to  the  already 
large  holding  of  newspapers  by  the  Berry 
brothers,  Sir  William  and  Sir  Gomer. 

Lord  Riddell,  one  of  the  directors  of 
the  Western  Mail,  and  the  owner  of  the 
News  of  the  World,  London,  which  has 
a  3,000,000  circulation  per  issue,  is  said 
to  be  retiring  from  the  board  of  the 
Cardiff  paper. 

Five  hundred  thousand  pounds  is 
given  as  the  purchase  price  of  the  South 
Wales  News  and  Echo,  which  are 
Liberal  in  policy.  The  purchasing  papers 
are  Conservative.  The  Berry  ^roup  has 
also  bought  the  Bristol  Ttmes  and 
Mirror,  while  Lord  Rothermere  recently 
purcha^d  the  Cambria  Daily  Leader, 
published  in  Swansea. 

BOYER  JOINS  STEWART 

Named  BusineM  Manager  of  Morgan¬ 
town  (W.  Va.)  New  Dominion 

J.  Monroe  Boyer,  for  the  past  several 
years  manager  of  the  Morgantown  (W. 
Va.)  Post,  owned  by  H.  C.  Greer,  has 
joined  the  Morgantown  New  Dominion 
as  business  manager.  The  New  Do¬ 
minion  was  recently  purchased  by  John 
L.  Stewart,  publisher  of  the  Washington 
(Pa.)  Observer-Reporter. 

Mr.  Boyer  has  t^n  succeeded  on  the 
Post  by  R.  S.  Reid,  editor  and  publisher 
of  the  Buckharmon  (W.  Va.)  Record. 


TWO  IOWA  DAILIES 
SOLD  AND  MERGED 

Creston  Advertiser  and  Evening  News 

Bought  hy  Frank  Thayer  and 
J.  R.  Hill  Septemher  6, 
and  Consolidated 

(By  Telegraph  to  Editos  &  Publishek) 

Creston,  I  a..  Sept.  6. — Merger  of  the 
Creston  Daily  Advertiser  and  the  Eve¬ 
ning  News  was  effected  today  following 
their  sale  to 
Frank  Thayer  of 
Chicago  and  Joel 
R.  Hill  of  Kansas 
City.  The  merged 
paper  will  b< 
published  as  the 
Creston  News- 
Advertiser. 

Carl  Davenport 
^1  and  W.  A.  Rose- 
berry,  owners  of 
the  Daily  Adver¬ 
tiser  and  C.  J. 
Skirvin  and  J.  W 
Halden,  principal 

Fsahk  thayee  owners  of  the 
News,  have  re¬ 
tired  from  the  newspaper  business  in 
Creston.  C.  F.  Skirvin,  widely-known 
newspaper  publisher  owned  the  Creston 
.Advertiser  about  20  years  ago,  and  later 
owned  the  Keokuk  (la.)  Gate  City,  a 
paper  he  sold  in  1921. 

Frank  Thayer  is  a  former  staff  mem¬ 
ber  of  the  Detroit  News  and  the 
Springfield  (Mass.)  Republican.  Prior 
to  his  present  connection  as  educational 
director  and  advertising  counsel  of  the 
Western  organization  of  S.  W.  Straus 
&  Co.,  bankers  of  Chicago,  he  taught 
journalisum  in  a  number  of  universities 
having  Ixen  thus  associated  with  the 
Universities  of  Iowa,  Kansas,  Wiscon¬ 
sin,  and  California.  In  1926  his  book 
“Newspaper  Management”  came  from 
the  press. 

Mr.  Hill  is  a  graduate  of  the  Uni¬ 
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versity  of  Iowa  and  for  the  last 
years  has  been  identified  with  !; 
interests  in  Kansas.  Hill  will  be  bus 
manager  of  the  News- Advertiser,  C 
A.  Croft,  managing  editor  of  the 
Advertiser  becomes  managing  editor 
the  combined  daily. 

The  Daily  Advertiser  is  one  of 
oldest  newspapers  in  Iowa  having 
founded  56  years  ago.  It  was  es;,ibli 
as  a  daily  49  years  ago.  The  News 
established  by  Messrs.  Skirvin 
Halden  about  cme  year  ago. 


ARKANSAS  DAILY  SOLD 

Biytheville  Courier  News  Bought 
Three  Wisconsin  Men 

The  Biytheville  (Ark.)  Daily  Cow 
News,  owned  by  Edgar  G.  and  Beulah 
Harris,  was  sold  Sept.  1,  to  Frank 
Leahy  of  Stevens  Point,  Wis.,  Chester 
Babcock  of  Wisconsin  Rapids,  Wis., 
John  D.  Haines,  also  of  Wisconsia  ' 
three  buyers  are  well  known  in  the  Wi 
consin  daily  field. 

Mr.  and  Mrs.  Harris  have  owned 
Courier  News  for  three  years.  Bef 
coming  to  Biytheville  they  owned 
iMurel  (Miss.)  Daily  Leader.  The 
price  of  the  Courier  News  has  not  I 
announced,  but  it  is  understood  to  hart 
been  in  the  neighborhood  of  $100,006 
The  new  owners  of  the  Courier  Newt 
took  charge  immediately.  Mr.  Babcock 
will  now  be  in  charge  of  the  paper.  Mr 
and  Mrs.  Harris  have  not  ainuiuncri 
their  future  plans. 

Omar  D.  Gray,  newspaper  broker 
Sturgeon,  Mo.,  handled  the  sale. 

INSTALUNG  ENGRAVING  PLANT 

The  Wichita  (Kan.)  Beacon,  which  hai 
always  had  its  cuts  made  by  outsit  en¬ 
graving  plants,  is  establishing  its  enn 
{dant,  which  will  be  ready  for  opera  ' 
by  Sept.  10.  The  plant,  which  will  ^ 
$10,(X)0,  will  have  entirely  new  eiiuipmei 
Ben  Rothenberg,  for  years  employed 
the  Denver  (Colo.)  Post  engraving  pla 
will  be  in  charge. 
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GOING  THROUGH  THE ; 
liMMI  ly  ^ALBUM  IWAS%^ ' 

ANiEVEMINCS®  , 
ENTERTAINMENT  . 

Remember  the  days  when  you  could  have  a  large  evening  just  lau^iing  - 
over  how  funny  Aunt  Jane  looked  when  she  was  a  girl ...  or  tryii^  to  fig¬ 
ure  out  which  was  Uncle  Fred  and  which  the  horse.  Those  were  the  days 
when  the  well  dressed  woman  wore  bustles  and  dad’s  collar  was  so  h^  he- 
had  to  jump  to  spit  over  it . . .  then  Sunday  was  the  one  day  everybody 
stayed  home  . .  and  read  the  Sunday  paper 

Today  even  grandpa  hobbles  out  to  the  car  for  the  Sunday  jaunt  to  the 
country.  Everybody  is  going  somewhere  if  they  haven’t  already  gone. 
The  modem  Sunday  paper  must  be  written  so  that  he  who  runs  may  read. 
And  The  Sunday  Jotutud  is  compile,  compact  and  up-to-theHounute. 

The  Sunday  Journal  is  printed  in  two  main  sections.  One  includes  Movie 
and  Theatrical  News,  Qub  and  Lodge  News,  Society  News,  Sports,  Ecfi- 
torials.  Women’s  Features,  Special  Features,  and  Gmeral  News.  The 
second  contains  Automobiles,  Resorts,  Marine,  Radio  and  Real  Estate,  as 
well  as  more  special  features  and  general  news.  Then,  of  course,  there  is 
the  Magazine  and  eight  ps^es  of  Comics. 

In  every  respect  The  Journal  is  a  live,  np4o4lie4iinute  modem  newspaper — in  news,  fea¬ 
tures,  makeup  and  viewpoint.  It  is  Portland’s  nwdcra  newspaper,  created  for  "usasodema.'’ 


:  jTv... . 


Ofie 


JOURNAL 

^  Vorttand. Oregon 

Repreaanted  naiionatty  hy 

RFkTNOLDS-FITZGERALD,  Inc, 

(rOM<BM,T  BBIUAMIM  *  KEKTHOR  COUrANTI 


1 . S  Wwt  4Atll  SI.  PkHaSrlEkta  CiMMaut 

. M  a  W.bHli  Aw.  lA.  IwiWn  . IIT  W.  tth 

Su  mmrWrn . H  Sutur  Si. 

•muu..  ...H.  a.  rwnw.  na  whiu  BM( 

The  lomrnaFa  exeattenl  M  trahaneieing  Seretea 
Bnremm  it  ml  yomr  gitpottl.  Pteate  make  mte  of  U. 


Jfiake  up 
more  Mke  this 


This  effective  page  is  an  example  of  what  is  being  done  with 
the  material  offered  in  our  Photo  Service  catalog.  If  you 
could  sell  an  advertisement  like  this  to  a  logical  prospect, 
surely  you  could  make  up  several  series  that  you  could  sell 
to  prospects  in  various  lines  of  business.  Take  Kimberly- 
Clark  Corporation’s  latest  service^for  the  summer  of  1928 
—and  go  through  it  with  your  real  prospects  definitely  in 
mind.  Select  your  pictures,  panel  designs,  backgrounds. 

Then  you  am  go  to  a  prospect  with  something 
like  this  page.  When  you  can  do  that 
^  -—why  go  empty  handed  ? 
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Rotooratu 


brings  Rea 


NDER  the  above  hea 


line.  Editor  &  Publish 


executives  answering 
Toler  queoHonnatre  j  poER  the  .bove  he. 

Stty  'litt/CV*CttS€S  t-J  line,  Elditor  &  Publish 

Sunday  sate*  VPIII  on  June  30, 1928,  announ< 
grow  in  popularity.  the  results  of  a  questionnain 

sent  out  by  J.  T.  Toler,  circu¬ 
lation  manager  of  the  Atlanta  Constitution.  Twenty-four  of  the 
twenty-six  replies  said  “Yes”  to  this  question:  “Do  you  considel{ 
that  the  roto  section  has  been  the  means  of  greatly  increasing  your 
Sunday  circulation?  Some  replies  said  more:  I  believe  roto  is  stil 
in  its  inf aincy  Roto  enabled  a  raise  in  our  Sunday  price  from  Hvi 
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« to  ten  cents.  >  >  The  roto  section  is  increas¬ 
ing  in  popularity.  I  would  give  the  roto  sections 
credit  for  25%  of  our  increase.  The  roto¬ 
gravure  section  continues  to  increase  in  adver- 
iing.’**  ^  *  If  rotogravure  brings  readers  and  if  advertisers 
in  some  cities — use  more  and  more  space  in  the  roto- 
ivure  section  there’s  no  denying  that  rotogravure  can 
sa  very  vital  factor  in  your  paper’s  success.  Are  you  us- 
I — to  the  limit — the  Photo  Service  rendered  free  by  our 
cih>graviu*e  Development  Department?  Get  out  the  1928 
Knmer  and  Fall  Catalog.  It’s  full  of  still  timely  pictures. 


Manufacturers 

of 

Primoplate, 
HyloplatCi 
Rotoplate  and 
Servoplate, 
Perfect  Papers 
for 

Rotogravure 

Printing 


♦Detroit  News 


♦Fort  Wayne  News-Sentinel 


♦Fresno  Bee 


♦Habana,  Cuba,  Diario  De  La 


Marina- 


♦Hartford  Courant 


♦Houston  Chronicle 


♦Houston  Post-Dispatch 


♦Indianapolis  Sunday  Star 


♦Kansas  City  Journal  Post 


♦Kansas  City  Star 


Rotoplate  is  a  perfea  paper  for  rotogravure  printing,  and  is  supplied 
by  Kimberly-Clark  Corporation  to  above  papers  marked  with  a  star 


"V^togravure  Sections 

are  PUBLISHED  every  WEEK  in  ' 

FIFTY-THREE  CITIES  0/ NORTH  AMERICA 

by  these  EIGHTY'EIGHT  Newspapers  * 


♦Albany  Knickerbocker  Press 
♦Atlanta  Constitution 
♦Atlanta  Journal 
♦Baltimore  Sun 
♦Birmingham  News 
♦Boston  Herald 
♦Boston  Traveler 
♦Buffalo  Courier  Express 
♦Buffalo  Sunday  Times 
Chicago  Daily  News 
♦Chicago  Jewish  Daily  Forward 
Chicago  Sunday  Tribune 
♦Cincinnati  Enquirer 
♦QeveUnd  News 
♦Qeveland  Plain  Dealer 
♦Denver  Morning  Post 
♦Denver  Rocky  Mountain  News 
♦Des  Moines  Sunday  Register 
♦Detroit  Free  Press 


♦Long  Beach,  Calif.,  PressTelegram 
♦Los  Angeles  Sunday  Times 
♦Louisville  Courier  Journal 
♦Louisville  Sunday  Herald  Post 
Memphis  Commercial  Appeal 
Mexico  City,  El  Excelsior 
♦Mexico  City,  El  Universal 
♦Miami  Daily  News 
♦Milwaukee  Journal 
♦Minneapolis  Journal 
♦Minneapolis  Tribune 
♦Montreal  La  Patrie 
Montreal  La  Presse 
♦Montreal  Standard 
♦Nashville  Banner 
Nashville  Tennesseean 
♦Newark  Sunday  Call 
♦Newark  Morning  Ledger 
♦New  Bedford  Sunday  Standard 
♦New  Orleans  Times  Picayune 
New  York  Bollettino  Della  Sera 
New  York  Corriere  D’ America 
♦New  York  Evening  Graphic 
♦New  York  Jewish  Daily  Forward 
♦New  York  Morning  Telegraph 
♦New  York  II  Progresso 
Italo  Americano 
♦New  York  Evening  Post 
New  York  Herald  Tribune 
♦New  York  Times 


♦New  York  Sunday  News 
♦New  York  World 
♦Omaha  Sunday  Bee- News 
♦Omaha  World-Herald 
♦Peoria  Journal  Transcript 
♦Peoria  Star 

♦Philadelphia  L’Opinione 
♦Philadelphia  Inquirer 
♦Philadelphia  Public  Ledger 
Pittsburgh  Press 
♦Providence  Sunday  Journal 
♦Richmond  Va.,  Times-Dispatch 
♦Rochester  Democrat  Chronicle 
♦St.  Louis  Globe- Democrat 
St.  Louis  Post  Dispatch 
♦St.  Paul  Daily  News 
♦St.  Paul  Sunday  Pioneer  Press 
♦San  Francisco  Chronicle 
♦Seattle  Daily  Times 
♦South  Bend  News  Times 
♦Springfield,  Mass.,  Union- 
Republican 
♦Syracuse  Herald 
♦Syracuse  Post  Standard 
♦Toledo  Sunday  Times 
♦Toronto  Star  Weekly 
♦Washington  Post 
♦Washington  Sunday  Star 
♦Waterbury  Sunday  Republican 
♦Wichita  Sunday  Eagle 
♦Youngstown,  O.,  Vindicator 
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Write  for  our  new  boob,  the  A  BC  of  Rotogravure,  showing  many  interesting  specimens  printed  by 
this  modem  process.  It  will  be  sent  to  you  without  charge.  Address  Kimberly-Clark  Cor¬ 
poration,  Rotogravure  Development  Department,  208  5.  La  Salle  Street,  Chicago  ^  i 
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ADVICE  TO  A  SON  WHO’S  JUST  BEEN  MADE 
CHIEF  OF  HIS  COIXEGE  PRESS  BUREAU 


By  YARDELL  C.  CLINE 


JWYEAR  BILL: — Yes,  I’m  glad  that 
you’ve  been  selected  as  chairman  of 
Ithe  college  press  bureau,  and  as  you  sug- 
I  do  think’  it  is  an  honor.  However, 
^\|ince  some  of  your  stuff  will  be  sent  to 
^pcrs  in  this  state  and  since  some  of  the 
Mitors  who  know  me  might  take  time 
[to  figure  out  that  we  are  related,  I  am 
Bing  to  presume  on  your  good  nature 
[and  that  of  your  press  bureau  associates 
fanri  give  you  some  pointers. 

These,  understand,  are  written  from 
the  receiving  end  and  may  give  you  and 
the  rest  of  the  committee  a  rather  dif¬ 
ferent  slant  on  this  whole  business  of 
trying  to  get  the  name  of  Hawereek 
University  into  the  greatest  number  of 
newspapers  for  the  greatest  number  of 
times.  That,  as  I  understand  it,  is  the 
object  of  your  press  bureau,  and  that  is 
the  thing  which  it  might  be  well  for 
you  to  keep  in  mind.  A  beautifully  writ¬ 
ten  and  lengthy  story  is  all  right  in  its 
place,  but  Old  Hawereek  will  not  benefit 
much  from  such  a  story  if  it  finally  lands 
in  the  wastebasket  at  Mr.  Average 
Editor’s  office,  if  I  make  myself  clear. 

Here’s  what  I  would  suggested,  Bill. 
Write  your  publicity  stuff  from  the  angle 
of  the  man  who  opens  your  envelope, 
the  one  with  those  big  red  letters, 
Local  News  Inside— Rush.  As  one  of 
them,  I  am  going  to  suggest  a  few  things. 

Don’t  be  extravagant  and  use  too  many 
superlatives  in  your  zeal  to  get  the  name 
of  Old  Hawereek  before  the  world.  I 
got  some  publicity  from  a  college  the 
other  day.  It  devoted  two  lengthy  para¬ 
graphs  to  the  fact  that  Miss  Phoebe 
Jones,  of  our  town,  had  been  made  a 
member  of  the  women’s  athletic  associa¬ 
tion,  “one  of  the  highest  honors  on  the 
campus”  at  Noname  University.  Now, 
Bill,  don’t  be  guilty  of  any  such  stunt 
as  that.  Most  editors,  nowadays,  have 
attended  college  and  all  know  that  it’s 
about  as  easy  to  join  the  women’s  athletic 
association  as  it  is  to  enroll  in  the  college 
itself. 

/  Then  again,  let  me  suggest  that  unless 
it  is  absolutely  necessary  don’t  waste  a 
Im  of  your  time  and  copy  paper  in  put¬ 
ting  "William  McCumstock  Jarvis,  Direc¬ 
tor,”  on  every  news  item  that  you  send 
out.  Some  of  the  college  boys  who  send 
me  stuff  seem  to  think  that  to  get  their 
name  in  a  prominent  place  on  the  sheet 
carrying  the  story  is  much  more  im¬ 
portant  than  the  story  itself. 

The  average  editor  who  receives  your 
stuff.  Bill,  will  not  want  a  column  story 
very  often.  Usually  three  or  four 
sentences  about  some  honor  or  achieve¬ 
ment  of  some  particular  student  from  the 
editor’s  home  town  is  about  all  that  he 
will  want.  Occasionally  he  can  use  a 
bigger  story  about  an  outstanding  foot¬ 
ball  game  or  something  of  the  sort  and 
once  or  twice  a  year,  perhaps,  he  can 
use  pictures  or  mats.  Of  course,  you 
understand  that  I  am  writing  these  sug¬ 
gestions  from  the  angle  of  the  editor  in 
the  small  city,  rather  than  from  the  state 
paper  end.  I  suppose  that  the  state  papers 
have  correspondents  in  Hawereek  ana 
that  they  are  taken  care  of  separately. 

And,  Bill,  speaking  of  football  games, 
nothing  puts  a  press  bureau  in  good  with 
•  a  sporting  editor  quicker  than  to  offer  to 
get  him  seats  for  one  of  the  big  games. 
Usually  he  cannot  accept  your  invitation, 
but  he  likes  to  have  somebody  show 
some  regard  for  him,  and  then  in  case 
he  does  accept,  why,  go  the  limit  to  get 
him  good  scats.  And,  try  to  get  around 
and  meet  him  and  show  him  around  a  bit 
while  he’s  in  town.  All  that  will  help. 

But,  getting  back  to  your  writing  for 
the  press  bureau.  Bill,  and  I  must  hurry 
for  I’ve  got  to  write  the  editorials  for 
tomorrow’s  Times  yet  before  I  go  to 
bed,  here  are  some  additional  suggestions, 
which  you  may  find  more  short  than 
sweet: 

Don’t  try  to  put  much  ballyhoo  in  your 
stuff.  Editor’s  don’t  like  that.  They’re 
not  at  all  interested  in  helping  Professor 
Jones  sell  a  book  or  get  a  job  of  lectur¬ 
ing;  they  want  news. 

Eion’t  label  your  stuff  “Special  to  You” 


unless  you  mean  exactly  that,  for,  when¬ 
ever  the  editors  of  the  state  lose  con¬ 
fidence  in  you,  your  bureau’s  sunk. 

Try  to  keep  somewhere  close  to  the 
facts.  When  school  opens  next  week 
don’t  send  out  a  story  about  all  enroll¬ 
ment  records  being  smashed  unless  they 
actually  are,  for  some  fellow  might  start 
checking  up. 

Make  it  just  as  easy  as  possible  for 
the  editors  to  use  your  stuff.  Don’t  send 
copy  out  with  a  release  date  two  or  three 
weeks  in  future.  Many  newspaper  men 
look  on  college  copy  as  a  toss  up,  use  it 
or  not,  and  if  you  try  to  make  them  go 
to  the  trouble  of  filing  for  future  use, 
they  may  buck  and— the  wastebasket. 

And,  above  all  things.  Bill,  always  be 
sure  that  you  have  plenty  of  postage  on 
the  envelopes  you  send  out.  Nothing 
makes  an  editor  more  red  hot  than  to 
find  a  “postage  due”  notice  in  his  box. 
When  he  pays  out  his  money  and  then 
discovers  that  he’s  actually  “bought”  some 
publicity  matter,  it’s  too  bad. 

While  none  of  the  college  bureaus  seem 
to  be  aware  of  the  fact,  as  far  as  I  know, 
there’s  no  law  against  furnishing  some 
real  sport  news  now  and  then  and  not 
confining  the  activities  of  the  bureau  to 
reporting  campus  honors.  In  other  words, 
if  Bob  Henderson,  who  is  down  there  at 
Hawereek  as  you  remember,  perhaps, 
even  if  he  is  a  Beta  and  you  are  a  Phi 
Delt,  if  he  should  be  in  an  automobile 
smashup,  why  that’s  news  and  the  bureau 
would  be  doing  itself  proud  by  getting 
the  News  at  Monroeville  on  the  wire  and 
giving  them  the  story.  Of  course,  I 
hardly  expect  it  would  be  doing  a  good 
turn  for  what  may  some  day  be  yemr 
Alma  Mater,  hut  you’d  get  in  good  with 
some  editors  if  you  sent  in  stories  about 
escapades  in  which  their  home  town  boys 
participate.  Y’es,  even  if  there  should 
happen  to  be  a  trip  to  the  magistrate’s 
office  and  a  fine. 

.\nd,  finally.  Bill,  if  you  disregard  all 
the  rest  of  this  letter,  bear  in  mind 
that  what  the  editors  want  from  college 
press  bureaus  is  facts,  local  names  spelled 
correctly  and  persons  identified  as  to 
parents,  street  address  and  the  rest. 

Lovingly, 

DAD. 

P.  S.  I  hope  you  make  the  team.  I 
am  enclosing  a  check  as  you  suggested. 

NEW  BRITISH  MANAGER 


Harvvy  CachemailU  Heads  Foreign 
Subsidiary  of  Intertype  Corporation 

The  Intertype  Corporation  this  week 
announced  that  on  Sept.  12,  Harvey 
Cachemaillc  will  become  director  and 
manager  of  Intertype  Limited,  the  Brit¬ 
ish  subsidiary  of  the  Intertype  Corpora¬ 
tion  of  New  York. 

Mr.  Cachemaille  began  his  business  ex¬ 
perience  with  the  British  Westinghouse 
I'Mectric  and  Manufacturing  Company. 
He  went  from  this  firm  to  the  Westing- 
hou.se  Cooper-Ilewitt  Company,  I^d., 
whose  main  office  is  in  Paris.  A  year 
later  he  was  appointed  general  secretary. 

At  the  outbreak  of  the  war  Mr.  Cache¬ 
maille  was  transferred  by  the  British 
military  authorities  to  the  French  Ijibor 
Commission.  This  Contmission  placed 
him  in  charge  of  a  war  munition  factory 
in  Paris. 

After  the  war.  Mr.  Cachemaille  took 
charge  of  the  British  Westinghouse  Elec¬ 
tric  an<l  Manufacturing  Company. 

Since  1925  Mr.  Cachemaille  has  been 
engaged  in  many  special  tasks  of  organi¬ 
zation  and  sales  promotion  for  industrial 
and  financial  interests  of  Great  Britain. 


U,  P.  ADDS  OFnCE  SPACE 

The  United  Press  general  headquarters 
has  been  expanded  by  acquisition  of 
additional  offices  on  the  fourth  floor  of 
the  New  York  World  building  for  use 
of  the  feature  department.  Since  1908 
the  United  Press  offices  have  been  on 
the  third  floor,  and  have  gradually  ex¬ 
panded  until  now  all  available  space  on 
that  floor  is  occupied. 


teadily 
Increasing 
Circnlation 

137,408 

Daily  Average  Net  Paid 
Circidatioii  of  The  NEWS 
for  First  7  Months  of 
1928 — Highest  Average 
in  NEWS  History ! 

— and  note  these  substantial 
month-by-month  gains*— ^ 

4,249  GAIN  May,  1928  over  May,  1927 
5,154  GAIN  June,  1928  over  June,  1927 

7,300  GAIN  July,  1928  over  July,  1927 
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PRESS  SERVICES  AND  SYNDICATES  PLAN 
ELABORATE  FOOTBALL  COVERAGE 


Big  Names  of  Gridiron  Will  Appear  in  Long  Parade  of  Feature 
Stories— More  Than  400  Contests  to  Be  Reported — More 
Gcunes  to  Get  Quarterly  Score  Coverage 


■jVEWS  services  and  feature  syndicates 
are  making  elaborate  preparations  to 
cover  football  during  the  coming  season, 
Editor  &  Publisher  learned  this  week. 

A  few  organizations  have  not  com¬ 
pleted  their  plans,  but  those  who  have 
arc  promising  big  names  and  more  com¬ 
plete  coverage  than  ever  before. 

Amon^  the  news  services  United  Press 
will  again  send  out  its  score-by-quarters 
service  on  every  college  game  in  the 
United  States,  as  well  as  on  some  of  the 
leading  high  and  prep  school  teams. 
Complete  reports  of  a  large  number  of 
sectional  and  intersectional  games  will 
also  be  ^nt  over  the  U.  P.  wires.  An 
increase  in  the  number  of  intersectional 
games  this  year  will  make  it  necessary 
for  U.  P.  to  give  a  greater  amount  of 
wire  space  to  football  reports  than  here¬ 
tofore,  according  to  Tom  W.  Gerber, 
promotion  manager  of  the  organization. 
A  schedule  already  prepared  by  the  sports 
department  shows  that  more  than  400 
games  will  be  reported  either  in  score- 
by -quarter  flashes  or  in  more  complete 
detail. 

A  larger  staff  than  has  previously  been 
assigned  to  footl>all  news  will  cover  the 
college  games  for  Associated  Press. 
Russell  Ncwland,  San  Francisco  editor, 
will  handle  the  west  coast  contests.  He 
will  be  assisted  by  Victor  Sidler  of  Los 
Angeles.  Working  out  of  Kansas  City, 
Charles  Nutter  will  take  care  of  all  big 
games  in  the  southwest  and  the  Missouri 
Valley,  while  Horace  Renegar  will  hold 
down  the  southern  assignment  in  Atlanta. 
Charles  Dunkley,  Chicago  editor,  will 
cover  the  central  section  of  the  country 
assisted  by  Paul  Nickelson  and  Orlo 
Robertson. 

The  general  staff  in  New  York  will 
report  the  leading  ea.stern  games.  Alan 
Gould,  sports  editor  will  head  this  group, 
which  is  composed  of  Brian  Bell,  Edward 
J.  Neil,  S.  G.  Vosburgh  and  William 
J.  Chieman. 

Prior  to  the  actual  start  of  the  season 
all  the  A.  P.  sports  writers  will  visit 
the  training  camps  in  their  special  sec¬ 
tions  and  report  f>n  the  progress  made 
l)y  various  teams. 

Associated  Press  Feature  Service  will 
send  out  special  articles  bv  Fielding  H. 
Yost,  coach  of  Michigan  University. 

Davis  J.  Walsh,  sports  editor  of  In¬ 
ternational  News  Service,  told  Editor  & 
Publisher  that  that  organization  has 
made  plans  to  cover  football  news  this 
season  in  a  manner  even  more  elaborate 
than  in  the  past.  Big  games  will  be  re¬ 
ported  in  minute  detail  and  minor  contests 
will  not  be  overlooked.  Details  of  minor 
games  will  be  furnished  to  sections  geo¬ 
graphically  interested. 

Daily  features  on  football  by  recog¬ 
nized  regional  authorities  will  be  sent 
over  International’s  wires  in  addition  to 
reports  by  staff  men  in  all  parts  of  the 
country. 

Universal  Service  will  have  feature 
stories  by  well  known  football  authorities 
and  players.  Stories  of  the  leading  games 
will  come  from  the  typewriters  of  War¬ 
ren  Brown,  Damon  Runyon,  Mike  Kelly 
and  Harry  McNamara,  regular  members 
of  the  Universal  staffs. 

Four  leading  football  coaches  will 
cover  four  sections  of  the  country  for 
North  American  Newspaper  Alliance. 
Bill  Roper  of  Princeton  will  take  care 
of  the  East;  Howard  Jones  of  the  Uni¬ 
versity  of  Southern  California  will  han¬ 
dle  West  Coast  games ;  Bob  Zuppke  of 
Illinois  will  cover  the  Middle  West,  and 
Dan  McGugin  of  Vanderbilt  College  will 
do  the  honors  in  the  South.  Each  coach 
will  do  a  weekly  story  for  Friday  aftei- 
noon  and  Saturday  morning  papers,  fore¬ 
casting  the  results  of  the  headline  games 
'll  his  territorir.  A  wire  story  will  also 
he  sent  each  Sunday  by  the  coaches  re- 
>'>wing  the  game  for  Monday  papers. 
.\t  the  close  of  the  season  the  coaches 
will  pick  an  All-American  team. 


FANNIE  HURST  RETURNS 


In  addition  to  the  weekly  articles  the 
four  football  men  will  write  a  daily  ar¬ 
ticle  covering  the  sport  in  general. 
Walter  Trumbull,  sports  editor  of  N.  A. 


Walter  Trumbull,  sports  editor  of  N.  A. 
N.  A.,  will  also  cover  some  of  the  big 
games  for  his  organization. 

The  feature  syndicates  will  take  care  of 
their  share  of  football  news  and  features 
with  an  array  of  gridiron  headliners  and 
star  sports  writers. 

Knute  Rockne,  mentor  of  Notre  Dame’s 
famous  “Four  Horsemen,”  will  turn  out 
copy  for  the  Christy  Walsh  Syndicate,  to¬ 
gether  with  Glenn  “Pop”  Warner  of 
Stanford  University  and  Tad  Jones  of 
Yale.  Each  will  write  a  regular  once-a- 
wcek  article  in  addition  to  covering 
special  games.  Among  the  games  cov¬ 
ered  by  Rockne  will  be  Army-Notre 
Dame  and  Navy-Notre  Dame.  Jones  will 
report  on  Yale-Princeton,  Yale-Harvard 
and  Yale-Army  in  addition  to  other 
matches.  Warner  will  follow  Stanford’s 
clashes  with  the  Army,  the  University 
of  South  Carolina  and  others. 

Two  series  of  articles  will  lead  NEA 
Service’s  contribution  to  the  football  col¬ 
umns  this  fall.  One  of  the  series  is 
written  by  Dr.  J.  B.  “Jock”  Sutherland, 
coach  of  the  only  undefeated  eleven  in 
the  East  last  year.  University  of  Pitts¬ 
burgh.  He  will  turn  out  20  articles. 
The  second  scries  will  carry  the  by-lines 
of  Arnold  Horween  of  Harvard.  Qar- 
ence  Sjicars  of  Minnesota,  Wallace  Wade 
of  Alabama,  Ray  Morrison  of  S.  M.  U., 

H.  W.  Hughes  of  Colorado,  Aggies  and 
Howard  S.  Jones  of  Southern  California. 
A  seventh  coach  from  the  Missouri  V’al- 
ley  will  be  added  to  the  list  shortly. 

Early  this  month  a  schedule  of  games 
for  33  leading  teams  will  be  sent  out  by 
NEA  and  this  will  be  followed  by  sec¬ 
tional  schedules.  Shortly  after  these  re¬ 
leases  the  articles  by  the  seven  coaches, 
naming  teams  expected  to  he  strong, 
players  who  should  receive  national 
recognition,  new  coaches  and  big  games 
of  the  season,  will  go  out,  and  the  Suth- 
erlawl  series  will  follow  these.  .\rt  and 
feature  material  will  be  sent  out  on  the 
big  games  and  picture  coverage  will  be 
made  of  all  leading  engagements. 

Dean  Watkeys,  well-known  football 
official,  will  hold  down  the  gridiron  as¬ 
signment  for  the  McClure  Newspaper 
Syndicate.  He  will  write  a  combination 
of  spot  news,  features  and  “dope.”  On 
September  17  he  will  begin  a  series  on 
“Men  to  Watch  on  the  Gridiron  This 
Year,”  a  daily  150-word  story  with  a  half¬ 
column  cut.  This  will  sw'itch,  about  Oct. 

I,  to  a  discussion  of  the  men  who  prove 
to  be  the  sensations  as  the  season  pro¬ 
gresses.  He  will  also  do  three  articles 
a  week  on  rule  changes  and  prospects  of 
each  team  according  to  its  training  camp 
outlook.  In  covering  the  leading  games 
he  will  file  a  Sunday  night  wire,  giving  a 
complete  resume  of  the  previous  dav’s 
game.  A  Wednesday  article  will  give 
fresh  incidents  and  new  sidelights  on  the 
game,  and  on  Friday  a  story  looking  for¬ 
ward  to  the  Saturday  game  will  be  sent 
out. 

King  Features  Syndicates  will  not  at¬ 
tempt  to  cover  the  games  as  spot  news, 
but  is  confining  its  football  output,  at 
present,  to  “100  Different  Football  Per¬ 
sonalities.”  a  series  of  700  to  800-word 
biographical  sketches  of  great  football 
players  of  the  past  and  present.  This 
series  has  already  started. 

“Famous  Plays,”  a  series  by  W.  B. 
Hanna  and  “Chick”  Meehan  with  dia- 
{^ams  will  be  Bell  Syndicate’s  contribu¬ 
tion  to  the  football  panorama. 

Although  Metropolitan  Newspaper 
Service  is  not  planning  any  special  ef¬ 
fort  on  football,  Feg  Murray,  sports 
cartoonist  of  the  syndicate  will  focus  the 
spotlight  of  his  daily  cartoon  on  the  lead¬ 
ing  events  of  the  gridiron  season  and  will 
comment  on  some  of  the  big  games  in  his 
regular  daily  column. 


Fannie  Hurst,  novelist  who  writes  for 
the  Hears!  Publications,  photo¬ 
graphed  as  she  returned  from  Eu¬ 
rope  this  week  on  the  He  de  France 


DAIUES’  WAR  LOOMS 
IN  MONTANA  HELD 


W.  A.  Clark,  Millionaire  Copper  Man, 
to  Fight  Butte  Miner  with  Butte  Free 
Press — New  Paper  Starting 
September  1 0 


A  lively  newspaper  war  looms  in  the 
Montana  field,  with  W.  A.  Clark.  Jr., 
milliotuire  copper  man,  planning  a  new 
paper  in  Butte  to  compete  with  the  Butte 
Miner,  of  which  at  present  he  is  president. 
A  meeting  of  the  Miner’s  directors 
this  month  is  expected  to  demand  his 
resignation,  and  then  he  will  immediately 
launch  the  Free  Press,  as  a  new  evening 
and  Sunday  paper,  probably  about 
Sept.  10. 

This  unique  situation  of  an  ousted 
president  turning  on  his  former  paper 
dates  back  to  an  editorial  crusade  begun 
by  Mr.  Clark  in  the  Butte  Miner  at¬ 
tacking  the  Anaconda  Copper  Company. 
Mr.  Clark  is  one  of  five  heirs  to  the 
estate  of  the  late  Senator  W.  A.  Clark. 
He  thus  owns  a  one-fifth  interest  in  the 
Miner.  The  other  four  owners  objected 
to  the  editorial  fight  Mr.  Clark  was  wag¬ 
ing  against  Anaconda  and  demanded  he 
stop  it  or  resign. 

What  Mr.  Clark  has  decided  to  do  is 
to  start  a  new  paper  of  his  own.  As 
business  manager  of  th6  Free  Press  he 
has  engaged  B.  E.  Wfiolston,  who  was 
general  manager  of  the  Butte  Miner. 
A.  B.  Keith,  formerly  managing  editor 
of  the  Miner,  will  hold  that  same  job 
on  the  new  daily.  Mr.  Keith  was  in 
New  \  ork  a  short  time  ago  arranging  for 
service  of  the  United  Press  and  pur¬ 
chasing  features  for  the  Free  Press. 

In  taking  the  action  he  has  in  Butte, 
Mr.  Gark  is  repeating  what  he  did  last 
June  when  he  started  the  Missoula 
Northwest  in  order  to  continue  his  war 
on  Anaconda. 

Purchase  of  the  U.  P.  report  by  the 
Missoula  Northwest  and  the  proposed 
Butte  Free  Press  brought  the  wires  of 
this  organization  into  the  state  for  the 
first  time.  Availing  themselves  of  the 
entry  of  U.  P.  into  this  te^itory,  the 
Great  Falls  Leader  and  Tribune,  pub¬ 
lished  by  O.  S.  Warden,  will  start  service 
Oct.  1. 


BUSINESS  STAFF  FROUCS 


N.  Y.  CLUB  TO  FLOAT 
$10,000  BOND  ISSUE 


Newspaper  Organixatiou  Headed  by 
Leary  Seeks  to  Liquidate  Debt, 
Caused  Largely  by  New  Quarters 
— Losses  Now  Stopped 


A  bond  issue  not  to  exceed  $10,000  and 
to  yield  5  per  cent  is  to  be  sold  to  mem¬ 
bers  by  the  Newspaper  Gub  of  New 
York  in  an  effort  to  liquidate  debts 
caused  by  establishment  of  new  club 
quarters. 

The  bond  issue  was  proposed  by 
Arthur  Malkenson,  chairman  of  the 
finance  committee,  at  a  members’  meet¬ 
ing  Sept.  4.  The  bonds  are  to  sell  in 
$50  denominations.  They  are  to  be  amor¬ 
tized  at  the  rate  of  $1,000  a  year.  Before 
the  meeting  adjourned  $1,900  was  sub¬ 
scribed.  About  50  members  were  pres¬ 
ent,  and  John  J.  Leary,  labor  editor  of 
the  Nnv  York  World,  and  club  presi¬ 
dent  held  25  proxies.  There  are  700 
members  of  the  club  of  which  400  are 
active  newspaper  men. 

Mr.  Leary  reporting  to  members  said 
losses  in  operating  the  club  had  been 
stopped.  The  restaurant  was  run  at  a 
profit  during  July.  The  debt  of  $12,000 
has  been  rccluced  to  approximately  $9,000. 
The  reduction  was  made  possible  by  vol¬ 
untary  assessments  from  members  total¬ 
ling  $2,100,  collection  of  back  dues,  and 
from  current  revenue. 

“We  decided  upon  the  bond  issue  be¬ 
cause  it  was  in  conformity  with  principles 
adopted  when  the  club  was  founded  to 
avoid  anything  smacking  of  ‘We  Boyism’ 
or  calls  upon  the  public  for  support,”  Mr. 
Leary  said  to  Editor  &  Publisher. 

“It  would  have  been  an  easy  matter  to 
clear  the  debt  by  a  so-called  bmefit,  issu¬ 
ance  of  a  year  book,  or  other  like 
schemes.  Indeed,  one  New  Yorker  of 
prominence  offered  to  send  his  check  for 
the  entire  amount.  The  offer  while  ap¬ 
preciated,  was  refused.” 


BRISBANE  AIDS  SCOUTS 


E<Iitor  Cede*  800  Acre*  for  U*e  by 
Organisation  for  21  Year* 


Arthur  Brisbane  has  cede<l  800  acres 
of  land  at  the  deserted  village  of  Allaire. 
Wall  Township,  New  Jersey,  to  the  Mon¬ 
mouth  Council,  Boy  Scouts  of  America, 
for  their  use  for  21  years.  The  prop¬ 
erty  has  a  number  of  buildings  of  pre- 
Revolutionary  construction,  dating  from 
the  days  when  iron  manufacturers  flour¬ 
ished  on  the  surface  deposits  of  ore  found 
in  the  vicinity. 

Movement  of  the  iron  industry  west¬ 
ward  left  Allaire  deserted.  The  Boy 
Scouts  will  repair  one  of  the  old  build¬ 
ings  for  a  headquarters. 


JOINS  THEATRE  GUILD 


Seventy-five  members  of  the  advertising 
department  of  the  Chicago  Herald  and 
Examiner  last  week  attended  the  second 
annual  outing  and  golf  tournament  at  the 
Barrington  Hills  Country  Club.  Ralph 
Gilipin  made  the  low  net  score  of  the 
meet,  shooting  93,  minus  a  handicap  of  26. 
Willard  Plant  defeated  Joe  Hennessey  in 
an  IS^hole  match  by  two  strokes,  scor¬ 
ing  84.  M.  C  Meigs,  publisher,  was 
present  at  the  dinner  held  in  the  evening. 
Hays  McFarland  was  toastmaster. 


Mark  Barron,  drama  critic  of  the  New 
York  Herald  Tribune,  will  leave  that 
paper  Sept.  15  to  join  the  Theatre  Guild, 
one  of  the  leading  producing  organiza¬ 
tions  of  the  country.  Together  with 
Robert  Sisk,  he  will  take  charge  of  pub¬ 
licity  for  the  group.  Mr.  Barron  leaves 
daily  newspaper  work  after  having  been 
in  the  business  since  the  age  of  seven, 
when  he  was  an  office  boy  on  the  Waco 
(Tex.)  Times-H erald.  He  has  worked 
on  nearly  all  the  leading  dailies  in  Texas 
and  was  connected  for  some  time  with  the 
Marsh-Fentress  papers.  He  came  to  New 
York  about  two-and-a-half  years  ago. 
After  working  for  a  short  time  as  sports 
writer  and  turf  editor  of  the  Morning 
Telegraph  he  became  night  editor  of  the 
Nnoark  (N.  J.)  Ledger,  later  joining 
the  New  York  Times  and  then  the 
Herald  Tribune. 


NEW  SUNDAY  PAPER 


A  new  Sunday  publication  has  entered 
the  field  at  Haverhill.  Mass.,  the  Sundav 
.9im.  It  is  published  by  Paul  Ed  Barron, 
formerly  of  Lynn  and  Everett,  and  Ed¬ 
ward  T.  Moran,  who  was  on  the  desk  of 
the  Hcnvrhill  Evening  Gazette  for  12 
years.  The  Sunday  Sun  is  being  repre¬ 
sented  by  the  Devine- Wallis  Corporation. 
New  York. 
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No  Peaks  in  Park  Avenue- 
No  Valleys  in  Hell’s  Kitchen- 


But  Circulation  That  Means 
A  Unit  of  Even  Buying  Power 


Hell’s  Kitchen  anxiously  pays  out  S6  per 
week  for  a  dark,  dingy  room  in  a  dilapi¬ 
dated  ‘‘walk-up.”  Park  Avenue  coolly 
writes  out  a  check  for  S1,000  a  month  for 
a  roof  bungalow  that  affords  a  gorgeous 
view  of  the  East  River  by  moonlight. 

In  the  case  of  the  fonner,  advertising 
responsiveness  doesn’t  exist  because  there 
is  no  purchasing  power;  in  the  case  of  the 
latter  there  is  plenty  of  purchasing  power 
but  advertising  interest  is  microscopic. 

Greater  New  York,  as  a  unit,  is  not  a 
market — it  is  an  assemblage  of  many 
markets,  some  good,  some  medium,  some 
poor.  ^  '  ’ 


The  New  York  Telegram,  under  Scripps- 
Howard  ownership,  is  doing  with  its  own 
sales  distribution,  what  all  advertisers 
would  like  to  do  with  theirs — hand-pick¬ 
ing,  from  a  miscellaneous  group  of  read¬ 
ers,  a  market  of  jieople  who  are  prosper¬ 
ous — people  who  live  in  districts  that 
represent  definite  markets  in  terms  of 
income,  rent  paid  and  standards  of  living. 

As  a  result  of  this.  Telegram  circulation 
has  become  a  UNIT  OF  EVEN  BUYING 
POWER.  The  advertiser  in  the  New 
York  Telegram  reaches  more  than 
225,000  families  who  are  BUYERS.  He 
is  not  forced  to  pay  for  scattered,  uneco¬ 
nomic  circulation. 


The  New  York  Telegram 

A  Scripps-Howard  Newspaper 

Member  of  the  United  Press  and  Member  of  the  Audit  Bureau  of  Circulations 


NATIONAL  ADVERTISING  DEPARTMENT 
250  Park  Avenue,  New  York  City 

Seattle  Portland  Atlanta  Detroit  Chicago 
San  Franciaco  Cleveland  Lot  Angeles 


ADVERTISING  DEPARTMENT 
73  Dey  Street,  New  York  City 
:  Phone  Cortlandt  8000  : : 


SONG  WRmNG  EDITOR  INSTITUTE  EXPANDS 

Max  Lief,  dramatic  editor  of  the  New  The  Newspaper  Institute  of  America 
York  Daily  News,  is  responsible  for  most  will  move  Oct.  1  from  25  West  45th 
of  the  lyrics  in  “Luckee  Girl,”  which  has  street  to  1776  Broadway,  more  than  doub- 
opened  in  Atlantic  City  and  will  reach  ling  its  office  space.  The  Institute  was 
New  York  Sept.  17.  ^ngs  in  the  show  founded  three  years  ago  by  James  McAl- 

written  by  the  newspaper  man  with  his  pin  Pyle,  president,  and  Carol  Baker  Dot- 

brother  Nat  Lief,  include,  “Magic  son,  vice-president  and  managing  editor. 

Melody,”  “Friends  and  Lovers”;  “I  Love  John  C.  Klein,  formerly  of  the  New  York 
You  “I’ll  Take  You  to  the  Coun-  Times,  IVorld  and  Herald,  is  chief  of  the 

Congoleum-Naim,  Inc.,  linoleum  manu-  tp^”;  “A  Flat  in  Montmartre.”  The  mu-  copy  desk. 

facturer,  is  making  its  retail  outlets  sic  was  composed  by  Maurice  Yvain.  •  - 

throughout  the  entire  nation  one  huge  The  Lief  brothers  have  now  had  more  SPILLER  JOINS  N  B  B.  B 

department  store,  and  is  putting  on  a  than  12  of  their  songs  published.  They 

special  sale  of  its  rugs  during  the  week  have  been  commissioned  to  write  lyrics  Caryl  Spiller,  manager  of  the  Better 

of  Oct.  1-6.  for  a  new  original  musical  comedy  for  Business  Bureau  of  ^uisville,  Ky.,  will 

It  is  the  biggest  sale  of  the  kind  this  the  Shuberts.  join  the  staff  of  the  National  Better  Busi- 

advertiser  has  attempted  in  years,  and  -  '’css  Bureau,  New  York,  Sept.  1,  as  man- 

one  of  the  largest  newspaper  lists  it  has  STYI  F  BOOK  extension  section.  Prior  to 

ever  used  is  receiving  orders  from  the  entering  Better  Business  Bureau  work, 

Rrickson  Company  for  copy.  About  450  A  style  book  containing  64  pages  of  Mr.  Spiller  headed  his  own  advertising 

daily  newspapers  in  more  than  200  cities  “thou  shall  and  thou  shall  not”  has  been  agency  in  Louisville. 

will  carry  “Opportunity  Week”  sales  mes-  issued  by  the  Cincinnati  Enquirer  at  the  _ 

sages.  direction  of  W.  F.  Wiley,  general  man- 

Newspapers  are  being  sent  portfolios  ager.  The  bofik  was  prepared  jointly  by  JOINS  DAILY  STATION 

by  the  agency  containing  samples  of  cuts  Efenald  C.  Heck,  assistant  telegraph  former  business  manager 

tor  dealer  tie-up  advertising.  Congoleum  editor  and  M.  H.  Hall,  head  of  the  night  announcer  of  Station  KBBX,  St. 


LOAN  GROUP  PROSPERING 


CONGOLEUM  -  NAIRN  IN 
BIG  SALES  DRIVE 


Chicago  Tribune  Home  Builders  Hare 
Borrowed  $2,000,000 

The  Medill  Building  and  Loan  Associ¬ 
ation,  organized  and  for  employes  of 
the  Chicago  Tribune,  is  paying  out 
$177,800  to  investors  in  its  first  stock 
series,  which  matured  this  year,  the 
sixth  since  the  association  was  organ- 
ized. 

Employes  of  the  Tribune  join  the  as¬ 
sociation  by  subscribing  for  stock  and 
paying  weekly  installments  until  their 
subscriptions  are  paid.  They  can  make 
collateral  loans  on  the  security  of  what¬ 
ever  payments  they  have  made,  and  the 
association  finances  home  building  pro¬ 
jects  for  them  in  any  amount  up  to  75 
per  cent  of  the  appraisal  value  of  the 
project.  Stock  may  be  bought  in  weekly 
installments.  Each  share  has  a  maturity 
value  of  $100.  A  new  stock  series  is 
opened  every  three  months.  Members  of 
the  association  now  number  800  Tribune 
employes,  which  represents  1,200  ac¬ 
counts.  .\ssets  of  the  association  mounted 
from  $228,556  in  June,  1923,  to  $1,508,071 
in  June,  1928. 

About  215  loans  on  real  estate  have 
been  made  to  members,  totalling  almost 
$2,000,000  Real  estate  purchases  under 
consideration  arc  appraised  without 
charge  by  Holmes  Onderdonk.  manager 
of  Tribune  real  estate;  D.  M.  Deininger, 
the  Tribune’s  auditor  and  controller,  and 
C  P.  Kenning,  vice-president  of  the 
Union  Trust  C^pany,  Chicago. 

Jtffin  A.  Anderson  of  the  auditing  de¬ 
partment  was  elected  president  of  the  as¬ 
sociation  in  July.  R.  N.  Stonesifer  of 
the  composing  room  was  elected  vice- 
president  and  Walter  Okon,  A.  T.  Ward 
and  J.  A.  Derham  remained  in  office  as 
secretary,  treasurer  and  auditor. 

The  twenty-sixth  series  ot  stock  will  be 
opened  to  subscribers  on  Oct.  1. 


NEWARK  NEWS  IN  NEW  BUILDING 


■erings. 


U.  P.  STARTS  NEW  WIRE 


Opem  High-Speed  Circuit  from  Keiisea 
City  to  Pacific  Coast 

The  United  Press  this  week  opened  a 
new  high-speed  trunk  wire  circuit  from 
Kansas  City  to  the  Pacific  Coast,  as  the 
forerunner  to  other  service  extensions 
on  the  coast  and  in  the  inter-mountain 
region. 

A  new  bureau  was  opened  by  U.  P. 
Sept.  3,  at  Salt  I.ake  City,  with  James 
Ryan  in  charge.  On  Oct.  1,  an  inter- 
mountain  U.  P.  news  circuit  serving  af¬ 
ternoon  newspapers  of  Utah,  Idaho,  ami 
Montana  will  be  started. 

With  the  starting  of  the  new  Pacific 
Coast  trunk  wire  circuit  the  mid-western 
relay  of  United  Press  news  for  the  Pa¬ 
cific  Coast  was  transferred  from  Den¬ 
ver  to  Kansas  City,  and  the  trunk  wire 
extended  not  only  to  San  Franciscb  but 
northward  from  there  to  Portland  and 
southward  to  Los  Angeles. 


TRACED  AZTEC  DICTIONARY 


Chicago  Tribune  Man  Finds  Rare 
Volume  in  Home  City 

John  Cornyn,  Mexico  correspondent  of 
the  Chicago  Tribune,  after  following  clues 
from  city  to  city,  recently  found  the 
Sahagun  dictionary  of  the  Aztec  language 
made  within  a  half  century  of  the  con¬ 
quest  of  Mexico  by  the  Spaniards,  in  the 
Newberry  Library  in  Chicago. 

Cornyn  return^  to  the  United  States 
on  a  vacation  in  June,  and  started  a  hunt 
for  the  dictionary.  His  search  led  him 
to  Birmingham,  Washington,  Brooklyn, 
Ottawa  and  Toronto,  where  he  spent 
weeks  of  investigation  in  research  libraries 
and  museums.  Finally  a  clue  led  him  to 
Chicago,  where  he  found  the  rare  volume. 

The  dictionary,  made  in  1521,  was 
found  to  be  in  a  good  state  of  preserva¬ 
tion.  The  Spanish-Latin  part  is  written 
in  black  and  the  Aztec  in  red  ink,  and 
the  style  of  lettering  is  that  of  the  pro¬ 
fessional  manuscript  copiers  of  the  six¬ 
teenth  century.  It  is  believed  to  be  the 
most  accurate  and  complete  of  all  Aztec 
dictionaries. 

Cornyn  has  returned  to  his  duties  in 
Mexico. 


MIDWEST  MANAGERS  ELECT 


Roy  F.  Bailey,  Selina  (Kan.)  Journal, 
Made  President  at  Meeting 

Roy  F.  Bailey,  general  manager  of  the 
Salina  (Kan.)  Journal,  was  elected  presi¬ 
dent  of  the  Midwest  Newspaper  Advertis¬ 
ing  Managers  Association  at  the  open¬ 
ing  of  tlw  annual  two-day  meeting  in 
Kansas  City,  Mo.,  Sept.  6. 

Thirty-five  newspaper  executives  rep¬ 
resenting  24  newspapers  of  the  widwest 
attended.  Samuel  Geargart,  Ft.  Smith 
(.\rk.)  Ttmes-Record,  was  named  vice- 
president;  John  J.  Runyon.  Dallas  (Tex.) 
7  imes-Hcrald,  .secretary’-treasurer ;  and 
Norris  Ewing,  Atnarilio  (Tex.)  News 
Globe,  sergeant-at-arms. 


FLORIDA  (»OUPS  TO  MEET 


PPI  p Associated  Dailies  and  Paragraphert 

J  ”  Will  Convene  Sept.  10-11 

_ ! _ ^ _ _ J  Hastings  and  St.  Augustine,  Fla.,  will 

be  joint  hosts  in  the  entertainment  of 

'T'HE  Newark  (N.  J.)  Evening  News  the  second  by  the  circulation  department;  the  newspaper  men  and  women  of  Florida. 

celcbrate<l  its  45th  birthday.  Sept.  1,  the  third  by  the  editorial  department;  the  on  Sept.  10  and  11,  these  dates  being 
by  completing  occupation  of  its  new  11-  fourth  by  the  composing  force;  the  fifth  given  over  to  meetings  of  the  Para- 
story  building,  located  at  215-221  Market  by  the  bookkeeping  department  and  the  graphers,  due  to  Meet  Sept.  10,  and  the 
Samuel  Chotzinoff,  music  critic  of  the  street.  The  building  is  of  steel  and  con-  sixth  by  the  executive  offices.  The  art  Associated  Dailies  of  Florida,  due  in  St. 
New  York  World,  has  written  “Eroica,”  crete  construction  and  is  so  designed  that  department  will  be  on  the  seventh  floor,  Augustine  the  following  day.  The  Par- 
a  biography  of  Beethoven,  which  Simon  it  can  be  extended  to  18  stories,  should  display  advertising  and  cafeteria  on  the  agraphers  have  their  opening  with  a  fish 
&  Schuster  are  issuing.  occasion  demand  in  the  future.  The  eighth,  and  the  mechanical  plant  will  fry  at  Hastings,  on  the  morning  of  the 

_  fronting  is  Indiana  limestone.  occupy  the  tenth  and  eleventh  floors.  tenth,  and  after  a  day  of  business  and 

KirK«  AT  “FRnNT  PArp”  shifted  into  the  new  Henry  D.  Scudder  was  architect  of  the  pleasure,  they  will  come  to  St.  Augustine 

a  I  ^Kur>lI  rAUt.  building  by  sections,  each  unit  being  building.  to  be  entertained  at  a  dinner  dance  at 

Joab  Banton.  New  York  district  attor-  moved  as  its  section  was  completed  so  Only  two  of  those  connected  with  the  Vilano  Beach,  which  will  also  Ik  attended 
ney,  has  received  four  letters  protesting  that  the  business  of  issuing  the  paper  paper  at  the  tiiw  of  its  founding  were  by  the  various  newspaper  publishers,  and 
against  the  newspaper  play  “The  Front  was  never  interrupted  or  seriously  dis-  on  the  staff  on  its  forty-fifth  birthday —  the  business  managers  who  will  be  wesent 
Page,”  now  plaving  at  the  Times  Square  turbed.  The  first  floor  is  occupied  by  W’allace  M.  Scudder,  the  publisher,  and  for  the  opening  of  the  Associated  Dailies 
Theatre,  New  York.  the  general  offices  and  advertising  offices ;  William  Comes,  a  printer.  meeting  the  following  day. 
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CN  Sunday,  September  30tb,  the  Pittsburgh  Sun-TelC'^ 
I  graph  mtIII  publish  Its  Hrst  COLORGRAVURE  Section! 
'  This  section  will  consist  of  four  pages  of  COLOR¬ 
GRAVURE  supplemented  with  several  pages  of 
monotone. 

The  Sun-Telegraph  will  be  the  only  Pittsburgh  news¬ 
paper  to  offer  COLORGRAVURE  to  Its  advertisers  and  read¬ 
ers,  and  Is  one  ol  eight  newspapers  In  the  entire  country 
publishing  a  COLORGRAVURE  Section. 

Sell  the.  great  and  prosperous  Pittsburgh  market 
through  this  new  and  remarkably  effective  medium.  Busi¬ 
ness  Is  good  In  Pittsburgh — employment  on  an  upward  trend. 
COLORGRAVURE  In  the  Pittsburgh  Sun-Telegraph,  read  by 
more  people  than  any  other  Pittsburgh  newspaper,  opens  a 
new  sales  opportunity  In  this  responsive  market. 


Ere/py 

TI^E  PITTrCLI^GI^ 

SUNTELEGRAPU 

The  Largest  Circulation  of  Any  Pittsburgh  Newspaper! 
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COUNTRY  EDITOR  MUST  BE  A  LEADER 
TO  WIN  COMMUNITY'S  RESPECT 

Arthur  Priaulx,  Young  Publisher  of  Chiloquin  (Ore.)  Review, 
Organized  Town  Council  and  Chamber  of  Commerce — 
Says  Aggressive  Editorship  Pays 

Bj  LAWRENCE  BARBER 

^HE  game  of  “follow-your-leader”  may  president,  representing  central  Oregon. 

be  a  pleasant  game  for  some  country  For  six  years  Priaulx  has  been  master 
publishers  to  play  but  not  so  for  Arthur  of  his  own  newspapers.  He  started  in 
W,  Priaulx,  24-  1922  when,  only  a  week  after  he  was 

graduated  from  high  school  at  Rose- 
burg,  Ore.,  he  invested  the  $700  he  had 
saved  from  two  summers  of  work  at 
shipyards,  in  a  second-hand  flat  press, 
several  fonts  of  type,  and  rental  for  a 
small  building  in  Drain,  Oregon.  There, 
he  established  the  Drain  Enterprise. 
Durii^  the  next  three  Fe  launched 

the  Crertvell  News,  Oakridge  Review, 
and  Chiloquin  Review. 

During  this  period  he  crowded  in  three 
years  of  college  work  at  the  University 
of  Oregon  and  Oregon  Agriculture 

_  ...  _  College.  He  found,  howewr,  that 

editor  wishes  to  AW  Psiaui-x  finishing  college  and  directing  four 
command  respect  growing  weekly  newspapers  was  too 

of  his  community,  great  a  task  for  a  boy  of  21,  so  he  dis- 


W,  Priaulx,  24- 
year  ^d  boy  edi¬ 
tor  of  Chiloquin, 
Ore.,  unless  he 
can  be  leader. 
Mr.  Priaulx  has 
tried  the  game, 
he  says,  and  has 
found  that  lead¬ 
ing  pays  bigger 
dividends  and  is  a 
whole  lot  more 
fun  than  follow¬ 
ing. 

If  the  country 
editor  wishes  to 
command  respect 
of  his  community, 


he  must  demand  it  by  leading — by  doing  posed  of  the  papers  at  Drain,  Creswell 
some  of  the  things  that  others  are  slow  and  Oakridge,  and  turned  his  entire  at- 


about  starting,  Priaulx  believes.  When  tention  to  the  Chiloquin  Review  and 
a  community  needs  a  mind  to  point  out  Chiloquin. 

the  right  from  the  wrong,  or  a  boost  to  - 

encourage  it  toward  physical  betterment,  .MrnAiua  umrvi  iir«  mfpt 

it  is  the  duty  of  the  conpunity’s  news-  INDIANA  WUA.UbS  mtti 

paper  publisher  to  make  that  mind  - 

heard  and  to  deliver  that  needed  boost.  Seventy  Members  Attend  Summer  Con- 


he  adds. 

At  least,  young  Mr.  Priaulx,  vice- 
president  of  the  Oregon  state  editorial 


Seventy 


▼ention  in  Culver 

members  of  the 


association,  has  taken  that  attitude  in  Weekly  Press  Association  held  their  m- 
the  community  he  serves.  He  believes  nual  summer  outing  and  business  meeting 
he  has  profited  by  it  and  as  his  proof  he  at  Culver,  Ind.,  recently.  Sports  en- 
exhibits  a  small  town  weekly  with  an  tertainment  included  fishing  and  boating 
unusual  circulation  built  up  in  only  three  on  Lake  Maxinkuckee  and  a  banquet  was 
years’  time.  Although  he  was  only  21  presided  over  by  John  Ben  Stotts,  editOT 
years  old  when  he  built  the  20-by  30-foot  of  the  Odon  Journal  and  president  emeri- 
trame  building  sheltering  the  Chiloquin  tus  of  the  association. 

Review  on  Chiloquin’s  main  street,  he  Speakers  at  the  business  sessions  in- 
did  not  let  his  youth  interfere  with  his  eluded  L.  W.  Feeghner,  field  manager  of 
desire  and  ability  to  lead  in  the  game  of  the  Michigan  Press  Association;  W.  H. 
“follow-your-lcader”  as  Chiloquin  plays  Berkey,  president  of  the  Michigan  Press 
it.  Association,  and  Maj.  I.  D.  Carson  of 

Then,  only  a  trading  post  for  1,200  N.  W.  Ayer  &  Son,  Philadelphia.  Elmo 
Klamath  Indians  and  a  few  logging  Scott  Watson,  editor  of  the  Publishers 
operations  and  sheep  ranches,  Chiloquin  Auxiliary,  spoke  on  “Better  Newspapers." 


was  the  terminus  of  an  unimportant 
branch  of  the  Southern  Pacific  railway. 


A  round  table  discussion  was  led  by 
M.  R.  Robinson,  editor  of  the  Culver 


Priaulx  foresaw  the  continuation  of  the  Citizen.  G.  G.  Campbell,  editor  of  the 
railway  northward  from  Chiloquin  across  Brownsburg  Record,  is  president  of  the 
the  Cascade  range  to  connect  with  the  weekly  group. 

Southern  Pacific’s  Shasta  Route  at  -  _ 


Eugene  and  the  subsequent  building  of 
an  important  town  at  Chiloquin.  He 
decided  to  help  the  town  develop  by 
boosting  the  region  and  helping  it  to 
think. 

It  was  Priaulx  who  called  the  meet¬ 
ing  that  resulted  in  the  organization 


SENTENCED  FOR  FRAUD  AD 

St.  Louis  Man  Given  90  Day*  and 
Fined  $500 — He  Appeal* 

William  E.  Carruthers,  St.  Louis  man- 


of  the  town  council.  He  helped  form  ager  for  Hoyt  Bros.,  Inc.,  of  New  Jer- 
the  chamber  of  commerce  and  assisted  sey,  dealers  in  household  necessities,  was 
in  organizing  the  annual  Fourth-of-July  sentenced  to  90  days  in  the  workhouse 
rodeos.  He  became  a  member  of  the  and  fined  $500  on  each  of  two  charges  of 
Klamath  county  chamber  of  commerce,  inserting  a  misleading  advertisement  in 
and  of  the  Republican  county  central  the  St.  Louis  Post-Dispatch,  by  Judge 
committee.  He  was  actively  interested  E.  E.  Butler  in  the  court  of  criminal 


road-building 


correction  at  St.  Louis  on  Aug.  28.  He 


development.  He  even  managed  boxing  appealed. 

events.  On  the  side,  he  published  his  Edward  Kanitz,  who  read  a  want  ad 
weekly  paper  and  kept  a  steady  stream  offering  work  for  »nen  at  $25  a  week, 
of  corr'  apondence  flowing  to  daily  news-  testified  he  was  given  to  understand  he 
papers  at  Portland,  San  Francisco  and  was  to  get  $25  a  week  as  salesman,  but' 
Klamath  Falls.  after  selling  $18  worth  of  goods  in  nine 

And  so  it  was  with  pardonable  pride  days  he  was  given  only  $11.  He  was 
that  Priaulx  has  seen  Chiloquin  grow  shown  a  contract  which  he  had  signed 
from  an  Indian  trading  post  of  200  in-  which  said  in  large  type  the  salesman 
habitants  to  a  railroad,  lumber  milling,  was  to  get  $25  a  week  and  in  small  type 
and  sheep  loading  center  of  1,800  in-  farther  down  on  condition  he  sold  $40  a 
habitants  in  three  years.  The  infant  week  worth  of  goods. 

Review  has  grown  to  nearly  l.OOOtcir-  _ 

culation  and  now  plans  are  being  pre-  lu-kw  MAiitirrv  rrvrrrko 

pared  for  a  new  two-story  fire-proof  NAMED  EDITOR 

home  for  the  paper.  Homer  Bow,  state  editor  of  the  Canton 

Priaulx  was  sent  for  last  spring  by  (O.)  Repository  became  editor  of  the 


cuiaiion  ana  now  pians  are  oeing  pre-  nrkw  MA**c-rv  rrvrrrko 

pared  for  a  new  two-story  fire-proof  NAMED  EDITOR 

home  for  the  paper.  Homer  Bow,  state  editor  of  the  Canton 

Priaulx  was  sent  for  last  spring  by  (O.)  Repository  became  editor  of  the 
the  Florida  Press  Association  to  deliver  Salem  (O.)  News  Sept.  1.  ^th  papers 
10  addresses  at  Palm  Beach.  Before  are  members  of  the  Brush-Moore  News- 
he  returned  to  Oregon  he  was  voted  into  papers,  Inc.  ^w  joined  the  staff  of  the 
honorary  life  membership  in  the  Florida  Repository  in  January,  1^5,  as  a  sport 
association.  W^n  the  Oregon  State  writer,  covered  business  and  financiid 
Editorial  Association  held  its  annual  news  for  a  time  and  served  on  the  copy 
convention  at  O-ater  Lake  National  Park  desk,  taking  over  state  news  in  Decem- 
this  summer  Priaulx  Was  elected' vice-  bet',  19^  v-’-  v  -•  -  •  v-  . 


Announcing 
NASHVILLE’S 
Second  Annual 

RADIO 

SHOW 

Sponsored  by  the 

Nashville  Banner 

Oct.  2nd,  3rd,  4th 

PRESENTING  TO  THE 
PUBLIC  THE  LATEST 
DEVELOPMENTS  IN 
RADIO  RECEPTION  AND 
RADIO  BROADCASTING 

Make  Reservations 
NOW! 

N ational  Representatives : 

Reynolds,  Fitzgerald,  inc. 

NEW  YORK  CHICAGO  PHILADELPHIA 
LOS  ANGELES  SAN  FRANCISCO 

JOEL  C.  HARRIS,  JR.,  Atlanta,  Southern  Representative 
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INCREASES  ITS  DOMINANCE  IN 

IN  1928! 

IN  LOCAL  DISPLAY  ADVERTISING 

(First  5  Months  of  1928) 

THE  ST.  PAUL  DISPATCH 

Increased  its  lead  over  the  second  St.  Paul 
paper  by  a  wide  margin  each  month  as 
compared  with  the  corresponding  months 

in  1927 


This  chart  visualizes  the  ever-increasing 
preference  of  St.  Paul  merchants  for  the 
St.  Paul  Dispatch. 


THE  NORTHWEST 

The  St.  Paul  ' 
Sunday  Pioneer  Press 

Has  a 

Greater 

Country  Circulation 

Than  Any  Other  Twin  City 
Newspaper 

Sunday 
Pioneer 
Preti 
80.000 
Country 
Circulation 


Firal 

Minneapolit 

Paper  Second 

69,000  Minneapolia 

Country  Paper 

Circulation  67,000 

Country 
Circulation 


Second 
St.  Paul 
Paper 

19,000 

Country 

Circulation 


Los  Angeles 
San  Francisco 


O’M  ARA  and  ORMSBEE,  Inc.  New  York  Chicago 


General  Advertising  Representatives 


Detroit 
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To  publishers  who  are  si 
productivity  of  their  pss 
intensive  study  of  the  rf 
Presses  in  use  by  The  lil 

The  New  oi 

Wood  Newspaper  M:h 

501  Fifth  Avem  N( 


vv 


sirous  of  increasing  the 
ssrooms  we  suggest  an 
rformance  of  the  Wood 
liladelphia  Inquirer  and 
brk  Times 


WINERY  Corporation 

New  York  City 
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“SALESMANSHIP” 

WHEN  one  considers  the  power  of  newspaper 
advertising  to  sell  merchandise  and  service, 
its  achievements  open  to  view  on  every  side 
in  every  city,  that  form  of  “salesmanship”  which 
weakly  yields  to  the  gift  of  a  free  line  for  every 
paid  line  becomes  a  spectacle  which  can  only  be 
called  pathetic.  We  are  not  censuring  individuals, 
but  we  are  condemning  this  absurd  system  of  space 
gratuities,  which  has  no  parallel  in  business  and  is 
best  characterized  as  “salesmanship  which  offers  a 
free  pair  of  pants  with  every  pair  of  suspenders.” 

Nothing  in  the  newspaper  business  is  quite  so  silly, 
quite  so  grotesque,  quite  so  gratuitious,  as  the  prac¬ 
tice  of  advertising  men  playing  with  the  editor’s 
cards,  suggesting  write-ups,  promising  position,  run¬ 
ning  feverishly  from  the  advertiser  to  the  editorial 
office,  with  pleas  for  support  of  the  “selling”  effort, 
and  finally,  if  the  piece  appears,  claiming  the  paid 
stuff,  and  if  the  piece  does  not  appear,  sneaking 
around  comers  to  avoid  responsibility  for  broken 
promises.  Such  conduct  is,  of  course,  loaded  with 
dynamite.  In  some  localities  at  the  present  time  it 
has  seriously  undermined  advertiser  confidence  and 
has  put  a  burden  of  bunk  in  news  columns  that  seri¬ 
ously  taxes  reader  confidence. 

The  system  that  works  is  the  good  old  system 
which  denies  free  publicity,  or  at  least  denies  to  the 
advertising  salesman  the  right  to  discuss  the  affairs 
of  the  editorial  department.  Able  advertising  men 
do  not  ask  for  that  right.  They  do  not  enjoy  jug¬ 
gling  free  stuff.  They  want  to  sell  their  space  on 
merit.  At  bottom,  of  course,  insane  competition  is 
the  cause  of  this  wasteful  and  unwholesome  system. 
Hlesscd  is  the  city  where  publishers  meet  eye  to  eye, 
recognize  the  rights  of  each  other  and  work  in  har¬ 
mony  to  conserve  the  high  principles  that  govern  good 
and  profitable  journalism. 


"There  are  men — and  women  too — who  pre¬ 
tend  to  hate  to  see  their  names  in  print.  It  is 
complete  pretension.  The  only  time  they  hate 
to  see  their  names  in  print  is  when  personal 
mention  is  accompanied  by  some  form  of  ad- 
verse  criticism.” — Frank  R.  Kent,  in  "Political 
Behavior.” 


WHY  EMPHASIZE  TRAGEDY? 

The  monthly  prize  in  The  Bookman’s  news  story 
contest,  for  June,  was  awarded  by  Qarke 
Salmon,  managing  editor  of  New  Orleans  Item- 
Tribune,  to  N.  E.  F.  Meekins,  a  reporter  for  the 
IVashington  (D.  C.)  News,  for  a  graphic  account 
of  the  execution  of  three  young  men  for  the  murder 
of  a  policeman. 

We  agree  with  the  judge  that  the  story  possessed 
many  remarkable  human-interest  angles  which,  how¬ 
ever,  did  not  tempt  the  reporter  into  by-paths  of 
maudlinism.  It  was  a  straight  piece  of  narrative, 
simply  and  convincingly  told.  Florid  writing  would 
have  spoiled  the  effect.  The  award  is  just,  but  we 
wonder  why  it  is  that  tragedy  in  news  so  strongly 
appeals  to  the  judges  of  The  Bookman  contest.  The 
awards  we  have  seen  went  to  writers  of  stories  which 
concerned  tragic  death.  This,  of  course,  is  a  leading 
news  motif,  but  the  world  is  full  of  such  a  variety 
of  beautiful  and  thrilling  subjects  concerning  life  and 
action  that  we  wonder  why  such  subjects  are  not 
more  often  chosen.  Perhaps  it  is  because  these  more 
pleasant  subjects  arc  too  often  overlooked  by  news 
writers.  Perhaps  it  is  because  the  conventions  of  the 
copy-desk  too  often  demand  an  appeal  to  the  sense 
of  shock  and  whittle  down  to  nothing  stories  that 
concern  subjects  which  may  satisfy  intelligent  readers, 
rather  than  making  the  hair  rise  on  the  heads  of 
the  mass. 


T.  A.  Latta,  uvll-known  Southwest  news¬ 
paper  editor,  is  now  publishing  a  periodical  of 
opinion  and  criticism,  appealing  to  intelligent 
people,  at  Tulsa,  Oklahoma.  His  first  issue 
uvs  excellent.  Here’s  wishing  good  fortune  to 
the  I’cnture. 


R  IJV  L 


By  mercy  and  truth  iniquity  is  purged:  and 
by  fear  of  the  Lord  men  depart  from  eviL — 
Proverbs,  XVI;  6. 


J.  GRANT  TANNER 

Editok  &  Publisher  hereby  acknowledges  receipt 
of  numerous  letters  of  condolence  from  news¬ 
paper  friends  of  J.  Grant  Tanner,  our  traveling 
represenutivc,  whose  death  occurred  in  New  York 
on  Aug.  30.  Mr.  Tanner  spent  the  previous  evening 
with  office  associates  and  appeared  to  be  in  excellent 
health.  He  died  in  a  hotel  room  following  an  attack 
of  heart  failure.  Brief  funeral  services  were  held 
in  New  York,  attended  by  friends  and  associates,  and 
a  Masonic  service  was  held  at  Rochester,  N.  Y.,  on 
Saturday  afternoon,  burial  Uking  place  in  that  city. 

Mr.  Tanner  was  the  second  oldest  member  of  the 
Editor  &  Publisher  staff  in  point  of  service,  was 
greatly  beloved  by  his  associates,  counted  friends  and 
acquaintances  in  almost  every  newspaper  office  of  the 
country,  was  expert  at  his  task  and  possessed  an 
amiable  spirit  and  unswerving  personal  integrity.  We 
shall  miss  his  presence. 


All  attempts  to  create  funds  for  the  relief  of 
unfortunate  newspaper  men  in  this  country 
have  failed,  but  the  Newspaper  Press  Fund,  of 
England,  reports  that  it  has  distributed  $1,- 
200,000  to  meet  needs  of  journalists,  widows 
and  orphans  during  its  65  years  of  service. 


AN  UNEQUAL  RACE 

IN  a  town  known  to  this  writer  there  were  two 
department  stores,  located  in  the  same  block. 
Each  was  presided  over  by  a  merchant  who  had 
“grown  up”  in  the  business,  dealt  fairly  with  the 
citizens  of  the  town,  bought  conservatively,  supplied 
the  spot  demand,  advertised  occasionally  in  old-style 
“grocer  bill”  fashion,  made  a  decent  profit  and  went 
on  his  uneventful  way.  Both  shops  were  drab  and 
undistinguished. 

One  day  a  youth  walked  into  the  office  of  onfe 
of  the  merchants  and  sold  his  services.  He  had  done 
some  traveling,  read  trade  magazines,  had  notions 
concerning  style  and  sales  methods,  had  a  flair  for 
advertising  writing  and  a  manner  which  won  the  con¬ 
fidence  of  the  store  proprietor,  who  made  him  man¬ 
ager,  with  a  share  in  increased  net  profits.  Things 
began  to  happen.  A  bright  new  store  front  was  in¬ 
stalled,  and  the  shelves  and  counters  began  to  show 
the  results  of  expert  buying,  always  with  an  eye  for 
style,  for  beauty,  for  sound  utility,  to  satisfy  the 
modern  home-maker. 

Business  increased,  of  course,  and  the  opposition 
merchant,  bewildered  by  the  innovations  but  still  in¬ 
capable  of  creating  ideas,  found  his  business  slipping. 
Old  patrons  viewed  the  new  store  with  pride.  The 
first  year  of  the  new  order  justified  the  expense,  but 
the  young  manager  was  dissatisfied.  He  had  been 
able  to  “sell”  his  merchandising  ideas  to  the  pro¬ 
prietor,  but  not  his  advertising  ideas.  On  that  score 
the  old  merchant  stood  pat.  To  him  advertising  was 
an  “expensive  luxury.”  Gill  it  temperament,  or  what 
you  will,  the  old  merchant  and  his  enterprising  young 
manager  broke  on  the  advertising  discussion  and  one 
morning  the  merchant  learned  that  the  man  who  had 
transformed  his  business  had  resigned  and  taken 
employment  with  the  opposition  store. 

All  that  the  youth  did  for  the  first  employer  he 
has  now  done  for  the  second,  plus  regular  newspaper 
advertising  according  to  the  dictates  of  the  modern 
school.  lively  business  race  is  being  run  in  that 
town  this  year  between  the  two  transformed  stores. 
The  result  may  easily  be  anticipated  by  newspaper 
men  who  have  studied  the  effects  of  intelligent  store 
advertising,  when  backed  by  skilled  merchandising. 


PLAYING  THE  GAME 

SUSCEPTIBLE  business  men  in  this  country 
must  be  mulcted  of  a  tremendous  sum  of  money 
each  year  through  the  blandishments  of  the 
numerous  fakers  and  frauds  that  cling  to  the  fringes 
of  journalism,  judging  from  the  number  of  com¬ 
plaints  that  reach  Editor  &  Pubusher  from  indi¬ 
viduals  who  have  had  experience  with  these  scala¬ 
wags.  No  week  passes  without  a  telephone  call  or 
letter  from  some  mystified  person,  often  heads  of 
large  corporations,  asking  whether  some  “press  syn¬ 
dicate”  that  is  offering  a  “free  write-up”  of  a  man 
or  his  business  is  legitimate.  A  dozen  or  more  such 
scamps  are  working  the  New  York  field  with  this 
ancient  form  of  blackmail.  The  up-writing  crew  now 
occasionally  vary  the  monotony  of  their  trade  by  em¬ 
ploying  a  photographer  to  snap-shot  men  on  the  street, 
later  attempting  to  sell  photographic  prints  or  copies 
of  a  gyp-sheet  published  for  blackmail  purposes. 

A  prize  complaint  reached  us  this  week  from  Chi¬ 
cago.  An  official  of  a  corporation  located  there,  one 
of  the  larger  national  advertisers,  wrote  of  his  experi¬ 
ence  with  a  slicker  who  maintains  an  office  in  one  of 
Chicago’s  highest  office  buildings,  conducting  what 
he  calls  a  “business  news  bureau.”  This  individual, 
claiming  to  be  a  former  newspaper  man,  asserted  he 
was  able  to  get  advertising  into  news  columns  of 
many  newspapers,  charging  his  “clients"  only  for 
matter  which  is  published.  He  asked  for  “double 
the  agate  line  advertising  rate  of  the  newspaper 
publishing  the  item”  and  boldly  asserted  he  would 
take  an  order  to  get  stuff  into  any  specified  news¬ 
paper.  This  remarkable  power,  he  said,  was  based 
on  a  system  of  “co-operation  with  persons  employed 
on  the  newspapers.”  The  slicker  claimed  his  bureau 
regularly  employed  reporters  and  desk-men  on  a  com¬ 
mission  basis.  All  work  was  done  through  these 
“inside  contacts.”  The  writer  of  the  publicity  story 
would  not  necessarily  be  the  “contact  man"  on  any 
particular  newspaper,  he  said.  While  refusing  to  go 
into  details  concerning  the  personnel  of  his  alleged 
“staff”  the  slicker  affirmed  that  such  contacts  existed 
in  the  important  cities  of  the  Middle  West,  including 
Chicago,  Detroit,  Oeveland,  St.  Louis  and  Dcs 
Moines. 

The  slicker  claimed  to  have  done  much  publicity 
work  for  a  large  Chicago  house  and  our  correspond¬ 
ent  went  to  the  trouble  to  check  up  this  representa¬ 
tion,  finding  that  the  stranger  had  approached  the 
advertising  manager  of  the  large  house  with  the 
same  story,  with  the  additional  mention  of  the  name 
of  a  prominent  signed-story  writer  for  a  Chicago 
newspaper  as  a  part-time  member  of  his  “staff.” 
The  slicker  stressed  the  assertion  that  he  was  “not 
a  press  agent.” 

Of  course,  this  adventurer  is  a  tall  talker  and  does 
not  employ  the  reporters  or  desk  men  on  all  the  news¬ 
papers  of  those  cities  on  a  commission  basis  or  any 
other  basis.  He  is  able  to  get  an  occasional  item  into 
certain  easy  newspapers,  working  as  a  press  agent. 
He  may  find  an  occasional  traitor  in  some  office 
willing  to  slip  an  item  into  news  columns  for  pay, 
but  we  know  enough  about  the  inside  workings  of 
newspapers  in  Middle  West  cities  to  state  confi¬ 
dently  that  there  is  no  widespread  inside  treachery 
“co-operating”  with  this  pirate.  He  lives  by  reason  of 
the  fact  that  some  editors  think  they  must  publish 
“trade  items”  which  arc  handed  out  by  corporation 
press  agents.  The  faker  is  as  tall  a  talker  among 
editors  as  among  client  prospects.  If  he  manages  to 
get  an  occasional  item  “by”  at  double  advertising  rate> 
he  may  pay  his  rent  and  even  drive  a  new  roadster. 

The  harm  these  frauds  do  to  honest  advertising  is 
considerable.  There  is  a  type  of  business  man  who 
easily  falls  into  their  “something-for-nothing”  snares. 
Thereafter  he  looks  with  contempt  upon  all  news¬ 
papers.  Those  editors  who  have  put  the  bars  up 
against  all  news  matter  which  is  not  staff  written 
and  who  edit  out  all  suspect  items  no  matter  by 
whom  written  are  on  safe  ground.  Those  who  yield 
encourage  the  sneaky  trade  our  correspondent  has 
described. 


Why  is  it  that  some  editors  will  unhesitat- 
i^igty  publish  stories  in  Sunday  issues  which, 
on  a  week-day,  they  would  reject  as  unworthy 
of  the  space? 


FOLKS  WORTH  KNOWING 


PURELY  PERSONAL 


Guy  s  Made  a  Killinfi; 

for  Himself. 

— Let  Him  Make  One 
for  You  on  Your 
Comic  Page. 


most  every  re- 
•  porter  when  he 

f  became  editor  and 

publisher  of  the 
Sousalilo  (Cat.) 
News,  a  weekly 
formerly  owned 
by  Harry  Elliott 
of  San  Francisco. 

“Andy”  Ander- 
son 

known  through- 
California, 
was  born  in  Port- 
FiANK  B.  A"di«»ok  land,  Ore.,  and 
started  newspaper 
work  about  25  years  ago  on  the  Eureka 
(Cal.)  Humboldt  Times  to  which  he  re¬ 
turned  in  later  years  as  editor,  after 
having  worked  on  newspapers  in  San 
Francisco,  Oakland  and  Sacramento. 

He  left  the  newspaper  business  for  a 
time  to  attend  the  University  of  California 


WHOOPEE.' 


GOOD 

TIME 

GUY 


F.lizal)eth,  sailed  on  the  steamer  Paris  O’Hara,  formerly  staff  member  Comm'rcial  4t>t>eal 

for  a  trip  abroad  recently.  of  the  Nesv  York  Herald  Tribune,  has  business  run  ‘  for  th 

Sir  reward  Iliffe,  member  of  the  joined  the  dramatic  staff  of  Tim-.  Affeal. 

British  House  of  Commons  for  the  Tom  Campbell,  night  editor  of  the  V’ivian  Carter,  a 

Tamworth  Division  of  Warwickshire  and  Enid  (Okla.)  Morning  News,  has  been  since  ICQl,  when  h 
part  owner  with  Sir  William  and  Sir  promoted  to  managing  editor  of  the  with  Pearson’s  Ma 
fiotner  Berry  of  the  London  Daily  Tele-  News  and  the  Daily  Eagle,  succeeding  r>ailv  Exfn-ess,  and 
fr,iph  which  they  purchased  in  the  spring  Harold  J.  Godschalk,  who  has  resigned  to  Ucattons.  has  a'rrivec 
f  this  year  from  Lord  Burnham,  is  at  the  enter  other  business.  bis  new  duties  a; 

itz  Carlton,  \^ntreal,  en  route  to  the  Edward  Flynn,  head  of  the  advertis-  manager  of  The  Ro 

iguenay.  Sir  Edvvard,  vvho  is  spending  ^^t  department  of  the  New  York  of  the  Rotary  clubs, 
s  holidays  in  Canada,  trade  the  trip  from  f|/f>rW,  returned  recently  from  a  vacation  Thomas  R  Tohnst 

Dronto  in  a  chartered  ^at  accompanied  spent  in  Canada.  for  Purdue  Univers 


The  Sparkling  Comic  Strip 


FRANK  SMILEY 

(Bill  Conselman) 

Creator  of 
“Ella  Cinders” 
Drawings  by 
DICK  HUEMOR 


Unflagging  Invention 
F.xciting  Continuity 
Sizzling  Wisecrarks 
Lovable  Character* 
Bubbling  Humor 


Our'O wn  Question  Box 


Answering  some  of  the  commonest  queries  of  the  day. 

Question:  Will  Will  Rogers’  newspaper  feature  writing  be  hindered 
in  any  way  by  his  taking  Fred  Stone’s  place  on  Broadway  while  Stone 
recover*? 

Answer:  No.  Rogers’  daily  wires,  weekly  articles  and  daily  anecdote* 
will  continue  just  as  usual,  and  you  can’t  beat  ’em  for  pulling  power. 

Question:  When  ran  O.  O.  McIntyre  visit  our  town? 

Answer:  McIntyre  has  just  returned  from  a  California  trip  that  at¬ 
tracted  much  attention  because  of  the  intensely  human  things  he  wrote 
about  people  he  met  and  things  he  saw.  He  just  can’t  be  everywhere,  hut 
be  can  entertain  all  newspaper  readers  everywhere,  for  he,  as  no  other,  ran 
chat  with  Mr,  and  Mrs.  Reader  in  the  real  universal  language  of  humanity. 

Question:  How  about  other  good  features? 

Answer:  All  kinds!  Comic  strips,  humor,  dog  stories,  pirate  tales, 
styles,  human  interest!  Just  write  or  wire: 


“(.iood  Time  Guy”  is  now  in  his 
second  year  spreading  hilarity 
across  the  continent. 


If  Your  Territory  Is  Open 
If  ire  for  Terms  to 


IN  THE  BUSINESS  OFTICE 

JORMAN  S.  ROSE,  advertising  man¬ 
ager  of  the  Christian  Science  Man¬ 
or,  has  returned  after  a  month’s  vaca- 
n  at  West  Yarmouth,  on  Cape  Cod. 
Frank  B.  Cressey,  advertising  manager 
several  years  for  the  Fitchburg 
fass.)  Sentinel,  has  purchased  the 
•ver  Hill  Dairy  store  in  Fitchburg. 
Luther  W.  Hurt,  former  circulation 
iianager  of  the  Rcryal  Oak  (Mich.)  Daily 


Metrofxjlitan  Newspaper 
Service 

Mazimlllan  Elser,  Jr.  Earl  J.  Hadley 
General  Manager  Aeeociate 

150  Nassau  St.,  New  York  City 


The  McNaught  Syndicate,  Inc. 

V.  V,  McNitt,  times  building  Cuablbs  V.  McAoam, 

President  NEW  YORK,  N.  Y.  Vice-President 
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EDITOR  &.  PUBLISHER 

THE  i  OURTH  ESTATE 

INCLUDING 

The  Journalist  Newspaperdom 
Advertising 

Till**  r«titt*red  l«  U«iUj  Sum  P«Ut  <)•»»■ 

THE  OLDEST  PUBLICATION  OF  THE 
NEWSPAPER  AND  ADVER¬ 
TISING  HELDS 


Established  in  1884  by  Allan  Forman 

THE  EDITOR  &  PUBLISHER  CO, 
INC,  PROPRIETORS 
Publicat  ion  Office : 

Suite  1700  Times  Buildinit— 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryant,  3052,  3053,  3054,  3055  and  3056 

President  attd  Publisher,  James  W. 
Bro%vn;  Treasurer,  Marlen  E.  Pew;  Sesre- 
tary  and  business  manager,  Charles  B. 
Groomes;  promotion  tnanager,  James 
W.  Brown,  Jr.;  circulation  manager, 
Georce  Strate;  classified  advertising 
manager,  S.  L.  Dare. _ 

Editor,  Marlen  E.  Pew;  Managing  Edi¬ 
tor,  Arthur  T.  Robb;  Feature  Editor, 
Philip  Schuyler;  News  Editor,  Warren 
Bassett:  Associate  Editors,  Philip  Stong, 
John  F.  Roche. 

London  Office;  4  Duke  Street,  Adelphi, 
W.  C.  2.  Harvey-Atkins,  managers. 
London  Mitor:  Allan  Delafons,  113 
Edenbridge  Road,  Enfield,  Middlesex, 
England.  Paris  Office;  76  rue  des 
Petits  Champs.  Sydney  R.  Clark,  Man¬ 
ager.  Paris  Editor;  G.  Langelaan, 
c/o  The  Associated  Press,  21  rue  Vivi¬ 
enne.  Washington  Correspondent;  G. 
H.  Manning,  National  Press  Club  Build¬ 
ing.  Chicago  Office;  30  North  Dearborn 
Street.  _ _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.  N.  P.  A."  service  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  first 
Saturday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information 
on  1,400  newspaper  markets  issued  third 
Satnrdav  in  November. 

Siee  of  type  page — 9  x  12  inches — or  168 
agate  lines  (13  ems)  on  four  columns 
— or  a  total  of  672  agate  lines  to  the 
page.  Largest  type  page  in  the  business 
paper  field. 

Display  advertising  rates;  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows;  _ 


8tse 

Ubm 

Ac«U 

1 

Tin* 

Tim*t 

U 

TiaiM 

M 

TteM 

$2 

Tta** 

1  Pac* 

<7a 

tisa 

122$ 

4244 

41*4 

4164 

V4  P««« 

SM 

144 

124 

114 

144 

9$ 

>/  Pm* 

161 

TS 

74 

4$ 

44 

SS 

H  P*«* 

S4 

sa 

4$ 

44 

33 

34 

42 

34 

2$ 

24 

17 

1* 

The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  1168  per  page; 
$95  half-page;  and  $55  quarter-page. 
Classified  advertising  rates:  75c  per 
agate  line  one  time;  60c  per  agate  line 
four  times. 

Situations  Wanted:  50c  per  agate  line 
one  time;  40r  per  agate  line  three  times 
(count  six  words  to  the  line). 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  member  of  the  Audit  Bureau 
of  Circulations  with  a  certified  net  paid 
‘‘A.B.C."  circulation  as  follows: 


Six  Months 
Ending 

Net 

Paid 

Total  Dis 
tribntion 

Dec.  31st,  1927 

8,220 

9,546 

Dec.  31st,  1926 

7,014 

8,015 

Dee.  3l8t,  1925 

6,363 

7,708 

Dec.  31st,  1924 

5.711 

6,488 
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collided  with  a  truck  near  Kokomo,  Ind., 
last  week. 

VValford  “Bud”  Lewis  of  the  Chicago 
Daily  News  again  took  first  low  gross 
trophy  in  the  annual  newspaper  men’s 
golf  tournament  of  the  Yellow  Cab  and 
Chicago  Motor  Coach  companies.  He 
turned  in  a  score  of  43-41-84.  C.  W. 
Trowbridge  took  second  place  with  41- 
46-87,  and  A.  J.  “Judd”  Hendry,  Chicago 
Herald  and  Examiner  sports  writer, 
came  in  third  with  a  card  of  44-46-90. 

John  Powell,  formerly  free  lance  short 
story  writer,  has  joined  the  staff  of  the 
New  York  Herald  Tribune. 

Sidney  Thatcher,  formerly  of  the  tele¬ 
graph  desk  of  the  New  York  Herald 
Tribune,  is  now  on  the  local  staff. 

Thomas  Barrett,  New  York  City  editor 
of  The  Billboard,  theatrical  weekly,  has 
resigned,  owing  to  a  decision  to  transfer 
the  handling  of  copy  to  the  home  office 
of  the  publication  in  Gncinnati.  Mr. 
Barrett  was  formerly  managing  editor  of 
the  New  York  Morning  Telegraph, 
managing  editor  of  The  Fourth  Estate, 
and  assistant  city  editor  of  the  Brooklyn 
Times. 

Ted  W’elty,  forn^r  make-up  man  on 
the  Memphis  Press-Scimitar,  now  is  tri¬ 
state  editor. 

Baird  Thiessen,  formerly  a  reporter 
f)n  the  St.  Joseph  (Ma)  Gazette,  has 
become  city  hall  and  police  reporter  for 
the  ll'tchita  (Kan.)  Beacon. 

Kdward  J.  Leary,  city  editor  of  the 
Fall  River  (Mass.)  Herald  News,  is  on 
sick  leave  as  a  result  of  injuries  sus¬ 
tained  at  the  time  of  the  big  fire  in  Fall 
River  the  night  of  Feb.  2. 

H.  11.  Scott,  veteran  newspaper  man 
of  Newark,  O.,  has  returned  to  his  desk 
on  the  .Advocate,  after  a  severe  illness. 

F.ugene  Hancock,  of  the  editorial 
staff  of  the  Fort  Collins  (Col.)  Express- 
Courier,  has  been  appointed  part-time 
instructor  of  journalism  in  the  English 
department  of  the  State  .Agricultural 
colleges.  Fort  Collins. 

William  S.  Dwyer  of  the  editorial 
staff.  Fall  Ri-ver  (Mass.)  Herald  News, 
author  of  the  column  “The  Original  Man 
About  Town,”  for  that  paper,  lias  re¬ 
turned  following  a  two  weeks’  vacation. 

Claude  .A.  Mahoney  has  joined  the 
staff  of  the  Indianapolis  Star. 

Harvey  Hancock,  city  editor;  Ted 
Ixmg,  copy  desk;  Mrs.  G.  F,  Hickman 
(“Betty  Blair”),  conductor  “Hearts’ 
Haven,”  all  of  the  Salt  Lake  Telegram, 
are  back  from  vacations  spent  in  Los 
-Angeles. 

John  B.  Fullen  of  the  Columbus  (O.) 
Citizen  has  been  chosen  secretary  of  the 
Ohio  State  University  Alumni  Associa-. 
tion  and  editor  of  the  Ohio  State  Uni¬ 
versity  .Monthly.  He  enters  upon  his 
duties  Oct.  1. 

C.  A.  Clift,  formerly  of  the  Iota 
(Kan.)  Register,  is  now  copy  reader  and 
rewrite  man  for  the  Wichita  (Kan.) 
Evening  Eagle. 

Mac  Hutchins,  formerly  of  the  Minne¬ 
apolis  Journal  and  recently  on  the 
Oklahoma  City  (Okla.)  Times,  has  been 
elected  full  time  secretary  of  the  South 
Oklahoma  City  (Commerce  Club. 

Russell  W.  Whitney,  for  the  last  two 
years  on  the  Los  Angeles  Times,  has 
taken  over  the  city  editorship  of  the 
9anta  Cruz  (Cal.)  Evening  News.  He 
left  the  Times  June  1  on  a  9,()0C)-milc 
honeymoon  trip  across  the  United  States 
ami  returned  to  the  coast  two  months 
later. 

Walter  Millis,  who  has  been  covering 
the  sessions  of  the  Institute  of  Politics 
at  W’illiamstown,  Mass.,  for  the  Netv 
York  Herald  Tribune,  has  returned  to 
his  office. 

Herbert  G.  CMsen,  recently  with  the 
Worcester  (Mass.)  Evening  Post,  has 
been  appointed  a  deputy  state  treasurer 
for  Massachusetts  by  Treasurer  William 
.S.  Youngman. 


James  K.  Joyce,  news  editor  of  the 
.Memphis  Fress-Scimitar,  left  Sept.  1  on 
a  vacation  automobile  tour  of  the  middle 
west. 

A1  Wilson,  former  assignment  man  on 
the  Memphis  Press-Scimitar,  is  covering 
city  hall  for  the  Memphis  Evening  Ap¬ 
peal. 

H.  C.  Hunter  has  resigned  as  city 
editor  of  the  Ironwood  (Mich.)  DaUy 
Globe  and  is  returning  to  his  home  in 
Seattle,  Wash.,  where  he  will  entar  the 
University  of  Washington  to  finish  a 
journalism  course.  Mr.  Hunter  has  been 
with  the  Daily  Globe  practically  three 
years. 

Bob  Curran,  city  hall  reporter  for  the 
.Memphis  Press-Scimitar,  has  returned  to 
F.l  Paso.  Tex. 

Ralph  Gregory  Tilton,  assistant  state 
editor  of  the  Indianapolis  News,  enters 
the  service  of  the  Indiana  office  of  the 
-Associated  Press,  at  Indianapolis,  Sept. 
10.  He  formerly  worked  on  papers  in 
Illinois,  Ohio  and  Michigan. 

Royal  F.  Munger,  vocational  adviser 
for  readers  of  the  Chicago  Doily  News, 
has  returned  from  a  two  weeks’  vacation 
at  his  place  in  Michigan. 

Dudley  B.  Martin  is  now  at  the  as¬ 
signment  desk  of  the  Brooklyn  (N.  Y.) 
Daily  Eagle,  succeeding  James  C.  Green¬ 
way,  Jr.,  resigned.  Martin  has  completed 
two  years  at  (Tolumliia  University,  where 
he  pursued  courses  preparatory  to  en¬ 
tering  the  Pulitzer  School  of  Journalism. 

Gerald  M.  Kilcullen.  Brooklyn  Daily 
Times  night  district  man,  has  returned 
from  two  weeks  spent  at  the  Citizens’ 
Military  Training  (Zamp,  Plattsburgh, 
\.  Y.,  on  Lake  Cliamplain,  as  secretary 
to  the  Publicity  Officer.  Captain  Sigurd 
J.  .Arnesen,  Military  Intelligence,  Re¬ 
serve. 

R.  1).  Murchie,  recent  head  of  the 
Itenver  (Col.)  Post  copy  desk,  has  re¬ 
covered  from  a  six  months’  illness  at  his 
home  in  Maine  and  has  taken  charge  of 
the  Boston  Herald  sports  copy  desk  and 
sports  make-up.  Murchie  was  formerly 
with  the  copy  desks  of  the  Chicago 
Tribune  and  .‘ian  Francisco  Chronicle. 

Ernest  Keller,  assistant  managing 
editor  of  the  Chicago  Etvning  American, 
is  back  following  a  three  weeks’  vacation 
spent  with  his  family  on  a  motor  tour 
through  the  east,  including  New  York, 
Washington  and  Baltimore. 

Edward  Reticker,  news  editor  of  the 
Chicago  Evening  American,  is  on  a 
three  weeks’  vacation. 

Harry  C.  Reed,  city  editor  of  the 
Chicc^o  Evening  American,  has  return^ 
to  his  desk  following  a  vacation  in 
Colorado.  » 

Eddie  Geiger,  sports  editor  of  the 
Chicago  Evening  American,  is  vacation¬ 
ing  in  New  York. 

William  H.  Stuart,  political  editor  of 
the  Chicago  Evening  American,  has  re¬ 
turned  from  a  tour  of  Europe  which  in¬ 
cluded  Paris,  I-ondon  and  Monte  Carlo. 
He  was  accompanied  by  Mrs.  Stuart. 

Charles  G.  Loeb,  editor  of  the  juvenile 
jiage  of  the  Yonkers  (N.  Y.)  Statesnum, 
has  resigned  to  become  associated  with 
Metro-Cjoldwyn-Mayer  Pictures,  in  the 
“Our  Gang”  department. 

William  J.  Slator,  telegraph  editor  of 
the  Yonkers  (N.  Y.)  Statesnum,  has  been 
promoted  to  the  grade  of  captain,  spe¬ 
cialist,  in  the  Army  Reserve  Corps. 

Charles  Stanton,  managing  editor  of 
the  Chicago  Herald  and  Examiner,  re¬ 
turned  *10  work  Labor  Day  from  a 
month's  vacation  in  California. 

A.  H.  Easingwood.  for  the  last  three 
years  on  the  copy  desk  of  the  Chicago 
Herald  and  Examiner  and  before  that  on 
the  Cleivland  (O.)  News,  has  joined  the 
copy  desk  of  the  Chicago  Daily  News. 

PRESS  ASSOCIA'nON  NOTES 

H.  WALKER,  former  state  editor 
•  of  the  Denver  Evening  News  and 
Rocky  Mountain  Neuv,  has  bwn  appointed 
manager  of  the  Denver  bureau  of  the 
United  Press,  succeeding  A.  F.  De  Greve 
who  has  been  assigned  to  the  Washington 
U.  P.  bureau.  AN'alker  formerly  was 
Associated  Press  correspondent  in  Den¬ 
ver  and  in  Kansas  City. 


M.  E.  Barker,  Spokane  corres;xjndea 
of  the  Associated  Press  for  the  last  It 
years,  has  been  promoted  to  the  iiead  c; 
the  Salt  Lake  bureau. 


WEDDING  BELLS 

lyf  ACON  DUNN,  editor  of  the  Ho*. 

burg  (Ark.)  Ashley  County  Leadp 
to  Miss  Lron  Ramey  of  Waldron,  ArL 
recently. 

James  C.  Hanrahan,  assistant  mas. 
aging  editor  of  the  Des  Moines  Register, 
to  Miss  Jean  Conrad,  of  Daytona,  Ffe. 
and  New  York,  on  Sept.  3,  in  St 
Patrick’s  CTathedral,  New  York. 

Henry  D.  Wright,  publisher  of  the 
Smithland  (la.)  Sioux  Valley  Tribimt. 
to  Miss  Lonnelle  Bushnell  of  Cheroket! 
la.,  at  Cherokee,  Sept.  1. 

Robert  (jordon  of  the  staff  of  the 
Neuvastle  (Ind.)  Courier,  to  Mis 
Virginia  Case  of  Muncie,  Saturday 
Sept.  8. 

Leslie  Eichel  of  the  Central  Press  b 
Cleveland,  formerly  of  Evansville,  Ind. 
to  Miss  Helen  Mogge,  feature  write 
with  the  Central  Press  in  Cleveland,  ii 
that  city  h'riday,  Aug.  31. 

Arthur  S.  Reseigh  of  the  editorial 
staff  Fall  River  (Mass.)  Herald  Nrtu. 
to  Miss  Edna  J.  McKelvie  of  Fall  Rive 
at  the  United  Presbyterian  Church,  .Sept 
8,  by  Rev.  Thomas  H.  Reseigh.  fathe 
of  the  newspaper  man,  assisted  by  Ret 
Dr.  William  J.  Martin,  pastor  of  tht 
church. 

O.  E.  O’Bleness,  editor  of  the  Trym 
(Okla.)  Lincoln  County  Leader,  to  Miss 
Esther  Simes  of  Pryor,  Okla.,  at  Mlani 
Okla.,  recently. 

Howard  Babb,  advertising  manager  o 
the  Wilmington  (O.)  Daily  Ncm  ‘ 
Journal,  to  Miss  Louella  Lee  Sutton  ■ 
circulation  manager,  at  Cynthiana,  Kt. 
July  7.  The  announcement  of  the  mar 
riage  was  made  at  a  dinner  party  a  fn 
days  ago. 

A.  S.  Charlebois,  advertising  nianavtf. 
of  the  Royal  Oak  (Mich.)  Daily  Trihuni' 
to  Miss  Nancy  M.  Langdon,  daughti 
of  Major  and  Mrs.  Frank  M.  Langdi* 
recently.  V 

VV'illiam  Sharrow  of  the  Boston  PoM 
botjkkeeping  staff,  to  Miss  Edith  -"'<ltzl| 
of  Chelsea,  Mass.,  in  Boston,  Aug.  26.  1| 

(lari  N.  Warren,  reporter  for  dfl 
Chicago  Tribune,  to  Miss  Dorothy  « 
Bostelman  of  Chicago,  Aug.  25.  ■ 


FLASHES 


Another  advantage  of  air  travel  is  tls 
in  the  present  state  of  aviation  develo) 
ment  they  can’t  keep  thumbing  you  f; 
a  ride  after  you  once  get  well  started. 

— Columbus  (O.)  State  Jourm 


This  is  the  time  when  American  toiil 
ists  in  Europe  observe  “Lafayette,  we  im 
broke.” — James  J.  Mordague  in  Mm 
York  Herald-Tribune.  I 


Savage  people  have  great  venerate 
for  their  tribal  laws,  which  is  one  ind 
cation  that  Americans  are  not  savage 
— Florence  (Ala.)  Heroli 


America  is  a  country  where  lit; 
children  are  in  gpreat  danger  of  grow'; 
up  in  the  belief  that  justice  has  th 
bandage  around  her  eyes  because  sis 
alxMit  to  choose  her  favorite  brand  i 
cigarettes. — Norristown  (Pa.)  Tinu 
Herald. 


A  bolt  of  lightning  entered  the  pr' 
gallery  in  the  parliament  building 
Toronto  bait  fled  as  soon  as  it  lots 
where  it  was. — J.  R.  Wolf  in  Mihimft 
Journal. 


In  this  instalment-payments  era  W 
collecting  half  of  the  world  knows  prt» 
accurately  how  the  purchasing  half  li'>J 
— Little  Rock  Ark<msas-(!asem 


The  automobile  industry,  we  read,® 
growing  by  leaps  and  bounds,  and  if  * 
want  to  know  whose  leaps  and  hoi^ 
just  stand  on  a  street  comer  and  takB 
good  look. — Russel  Crenue  in  Neio 
Eiyming  Post. 
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More  Super^Production  Press  Sales 


The  Boston  Globe 

has  placed  an  order  for  a 
new  Double-Sextuple  Hoe 
Super-Production  Press. 

This  double  sextuple  press 
will  be  installed  in  a  space 
that  would  accommodate 
only  an  Octuple  press  of 
the  usual  design. 


ThelPress  Which  Encourages  Speed 


RHOE&CQInc 


NEW  YORK 
.^LONDON 


NEW  YORK  BOSTON  CHICAGO  SAN  FRANCISCO  NEW  ORLEANS  LONDON 
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FRIENDS  AND  ASSOCIATES  PAY  FINAL 
HONORS  TO  J.  GRANT  TANNER 

Funeral  Services  in  New  York  and  Rochester  for  Member  of 
Editor  &  Publisher  Staff — Many  Newspaper 
Men  Express  Sympathy 


GEORGE  W.  HARPER 

George  W.  Harper,  91,  the  oldest 
active  newspaper  editor  in  Illinois  and 
possibly  in  the  United  States,  died  at  his 
home  in  Robinson,  Ill.,  Sept.  3.  He  had 
been  a  newspaper  man  for  75  years  and 
founded  the  Robinson  Argus — which  he 
published  to  the  day  of  his  death — on 
Dec.  10,  1863. 


rUNEKAL  srvices  for  J.  Grant  Tanner, 

travelling  representative  of  Editor 
&  Publisher,  who  died  suddenly  Aug. 
30,  were  held  on  Friday,  Aug.  31,  in  New 
York  City  and  on  Sept.  1,  in  Rochester, 
N.  Y.,  where  interment  took  place  this 
week. 

Many  floral  tributes  had  been  received 
when  the  staff  of  Editor  &  Publisher 
assembled  with  other  friends  of  Mr. 
Tanner  at  a  New  York  funeral  chapel 
Friday  afternoon  for  a  final  tribute  to 
their  associate  of  the  past  ten  years. 

It  was  Mr.  Tanner’s  wish  that  he  be 
buried  in  Rochester,  N.  Y.,  beside  his 
wife.  May  Tanner,  who  died  two  years 
ago,  and  his  body  was  transported  there 
Friday  night,  accompanied  by  Marlen  E. 
Pew,  Arthur  T.  Robb  and  Eugene  V. 
Lambert,  representing  Editor  &  Pub¬ 
lisher;  his  brothers,  Frank  H.  and 
Charles  Tanner  of  Columbus,  O.,  and 
other  friends. 

Religious  and  Masonic  services  were 
held  under  the  auspices  of  Yonnondio 
Lodge  No.  163,  F.  &  A.  M.,  of  Rochester, 
of  which  Mr.  Tanner  had  been  an  active 
member  for  more  than  30  years. 

The  Newspaiier  Club  of  New  York 
City,  of  which  Mr.  Tanner  had  been  a 
member  since  its  organization,  at  a  meet¬ 
ing  this  week,  passed  the  following  res¬ 
olution  of  condolence: 

To  Editor  &  Publisher:  At  its 
Quarterly  Open  Meeting,  held  Sept.  4, 
in  the  club  rooms,  the  Newspaper  Qub 
on  a  rising  vote  passed  a  resolution  ex¬ 
pressing  the  sincere  regret  of  its  members 
at  the  passing  of  J.  Grant  Tanner  and 
extending  to  his  brothers  and  relatives 
the  heart  felt  sympathy  of  the  organiza¬ 
tion. 

Jno.  j.  Leary,  Jr., 
President. 

■Among  the  other  tributes  and  expres¬ 
sions  of  sympathy  received  by  Editor  & 
Publisher  this  week  were  the  following: 

To  Editor  &  Publisher:  Please  ac¬ 
cept  my  condolence  on  the  passing  of  J. 
Grant  Tanner  who.se  friendship  I  enjoyed 
for  more  than  35  years,  since  the  time 
he  was  manager  of  the  Rochester  Times. 
He  was  a  man  of  fine  character  and  he 
will  long  be  remembered  for  his  ver¬ 
satility,  devotion  to  his  work  and  his 
unfailing  loyalty  to  friends  and  employers. 

Louis  Wiley,  Business  Manager, 

Neu>  York  Times. 

To  Editor  &  Publisher:  It,  indeed, 
was  a  shock  to  me  to  read  in  your  issue 
of  Sept.  1,  last,  of  the  death  of  your 
Mr.  J.  Grant  Tanner.  Personally,  I  al¬ 
ways  enjoyed  Mr.  Tanner's  visits  to  the 
oflKes  of  the  Sunpapers,  and  know  that 
his  loss  will  be  keenly  felt  by  you  and 
others  with  whom  he  came  in  contact. 

J.  A.  Blondell,  Secretary-Treasurer 
Baltimore  Sun. 

To  Editor  &  Publishers  I  was 
greatly  grieved  this  morning  to  read 
of  the  death  of  Mr.  Tanner.  He  was 
my  table  mate  at  the  recent  dinner  for 
the  publishers  at  the  Hotel  Astor.  He 
was  one  of  the  jolliest  members  of  the 
party.  At  the  time  I  remarked  to  him 
that  my  only  objection  to  Editor  &  Pub¬ 
lisher  was  that  its  obituary  page 
brought  to  me  the  news  of  the  death 
of  so  many  of  my  old  friends. 

Will  you  please  extend  to  his  com¬ 
panions  my  sincerest  sympathy  in  the 
loss  of  a  good  man? 

O.  W.  Kennedy, 

CUveUmd  Newspaper  Publishers 
Association. 

To  Editor  &  Publisher:  It  doesn’t 
seem  possible  that  Grant  Tanner  is  gone. 
I  left  New  York  Monday  night  and  we 
had  discussed  some  of  my  circulation 
promotion  material.  I  regret  I  left  New 
York  when  I  did,  but  my  own  health 
was  none  to  good. 

Believe  me,  I  feel  that  I  have  lost  a 
very  good  friend,  and  1  know  that  many 


publishers  will  sincerely  regret  the  loss. 

J.  S.  Hatch. 

T*  Editor  &  Publisher:  We  want 
to  express  our  sympathy  and  deep  regret 
at  the  death  of  Mr.  Tanner.  We  have 
known  Mr.  Tanner  a  good  many  years 
through  his  close  association  with  news¬ 
paper  publishers  in  our  territory. 

The  publishers  on  our  list,  who  knew 
him  personally  and  come  to  New  York 
regularly  in  April,  had  the  utmost  con¬ 
fidence  in  him  we  know,  and  sincere  res¬ 
pect  for  his  integrity  and  straightfor¬ 
wardness  in  his  dealings  with  them.  We 
feel  that  the  newspapers  and  ourselves 
have  indeed  lost  a  good  friend  in  the 
death  of  Mr.  Tanner  and  we  want  you 
to  know  that  we  feel  this  way  about  it. 

Allen  Klapp  Company 

Walter  W.  Frazier. 

To  Editor  &  Publishfji:  It  was  with 
much  interest  and  deep  feeling  of  sor¬ 
row  that  I  read  of  the  death  of  Grant 
Tanner.  I  will  always  remember  his 
gentlemanly  approach  and  kindly  manner 
when  he  came  to  my  office. 

His  sincerity  won  my  friendship  the 
first  day  I  met  him  several  years  ago, 
and  I  will  miss  his  visits  which  were  al¬ 
ways  very  welcome. 

R.  W.  Disque,  General  Manager, 
Rochester  Democrat  &  Chronicle. 

To  Editor  &  Pi:blisher  :  It  cannot 
of  course  go  without  saying  that  the 
executive  staff  of  this  office  all  sorrow 
and  sympathize  with  by  reason  of  the 
recent  passing  of  our  very  good  mutual 
friend  Mr.  Tanner,  and  we  know  there 
are  hundreds  like  us  who  will  miss  him 
greatly. 

Kimbijily-Clark  Corporation 
Charles  H.  Sage. 

To  Editor  &  Publisher:  I  regret  to 
learn  of  the  passing  of  J.  Grant  Tanner 
and  offer  you  my  sincere  sympathy.  His 
loss  to  journalism  will  be  felt  wherever 
there  is  appreciation  for  a  man  of  high 
principle,  great  ability  and  steadfastness 
in  relation  to  his  colleagues.  He  will 
live  in  the  memory  of  his  associates  as 
one  who  was  as  loyal  in  his  friendship 
as  lie  was  in  his  business  contacts. 

Arnold  Sanchez 
New  York  Times. 

To  Editor  &  Publisheji:  Upon  read¬ 
ing  your  paper  this  morning,  1  noted  the 
(lassing  on  of  my  dear  old  friend,  J.  G. 
Tanner,  the  best  salesman  that  ever 
worked  for  a  trade  paper  and  a  mighty 
fine  gentleman  and  a  good  friend. 

Everyone  of  our  publishers  liked 
Tanner  and  honored  him.  They  were 
always  glad  to  see  him  and  to  do  busi¬ 
ness  with  him.  We  all  will  miss  his 
visits  and  his  friendship. 

Edw'ard  S.  Cone, 
Cone,  Rothenberg  Sf  Noee,  Inc. 

killed  in  plane  crash 

Floyd  A.  Timmerman,  36,  reporter  for 
the  Ogden  (Utah)  Standard-Examiner 
for  the  last  eight  years,  was  one  of 
seven  persons  killed  when  a  mail  plane 
crashed  at  Pocatello,  Idaho,  Sept.  4, 
while  attempting  to  make  a  landing. 
Timmerman  had  covered  aviation  for  his 
paper  and  was  returning  from  a  holiday 
flight  to  Great  Falls,  Mont.,  when  the 
fatal  accident  occurred.  The  plane 
banked  too  steeply  and  slipped,  rolling 
over  several  times  after  it  struck  the 
ground  and  killing  all  of  the  occupants. 


(il^bttuarg 


NEW  PRESS  STAND 

Sports  r^rters  who  cover  the  Kansas 
State  Agricultural  College  football  this 
fall  will  find  that  the  old  press  box  has 
been  razed  and  a  new  press  room  with 
adequate  facilities  for  sending  news  built 
at  a  cost  of  $6,250.  Western  Union  will 
install  six  loops  to  the  new  press  room. 
The  new  press  box  is  90  feet  long  and 
double-decked. 


p  EORGE  L.  FERRIS,  80,  for  the  past 
quarter  of  a  century  newspaper 
correspondent  at  Newport,  R.  L,  for  met¬ 
ropolitan  dailies,  died  at  his  home  in  that 
city  Aug.  23. 

John  F.  Walden,  73,  former  pub¬ 
lisher  of  the  Napa  (Cal.)  Journal  and 
Napa  postmaster  for  the  past  12  years, 
died  Aug.  23  from  a  heart  attack.  He 
had  been  ill  two  weeks.  He  founded  the 
Napa  Journal  in  1884  and  retired  a  few 
years  ago. 

W.  B.  Johnson,  circulation  manager 
of  the  Athens  (O.)  Messenger,  died  this 
week.  He  was  70  years  old. 

John  W'.  Carpenter,  45,  copy  reader 
on  the  St.  Louis  Star,  was  instantly 
killed  Aug.  29  in  an  accidental  fall  from 
the  third  floor  parking  roof  of  a  garage. 

John  I.  Gassman,  62,  foreman  of  the 
advertising  department  of  the  Columbus 
(O.)  Citizen  composing  room,  is  dead 
as  a  result  of  a  stroke  of  apoplexy.  He 
had  been  an  employe  of  the  Citizen  for 
29  years. 

C.  A.  Warren,  58,  associate  editor  of 
the  Springfield  (O.)  News,  and  long  en¬ 
gaged  in  newspaper  work  in  that  city, 
died  this  week  of  cerebral  hemorrhage. 
He  had  been  ill  several  weeks. 

Harvey  Walter  Halsey,  66,  veteran 
telegrapher  and  for  20  years  a  manager 
of  the  Memphis  Commercial  Appeal 
branch  of  the  Postal  Telegraph  Com¬ 
pany,  died  recently  at  his  home  in  Mem¬ 
phis.  Halsey  was  an  ambidextrous  re¬ 
ceiver  of  racing  forms  and  stock  reports, 
and  belonged  to  the  old  school  of  manual 
telegraphers. 

Thomas  H.  O’Brien,  77,  former  well- 
known  newspaper  man,  died  at  his  home 
in  Dorchester,  Mass.,  Aug.  27.  He  was 
associated  with  the  Boston  Herald  and 
Boston  Globe  staffs  for  more  than  30 
years  and  was  the  oldest  active  employe 
of  the  Athenseum  Press  of  Cambridge, 
Mass. 

Charu.s  T.  Miller,  56,  former  owner 
and  editor  of  the  Cannelton  (Ind.)  En- 
ouirer,  died  last  week  in  New  Albany, 
Ind.  , 

John  Hart,  Jr.,  28,  in  charge  of 
gravure  advertising  for  the  Richmond 
(\’a.)  Times-Dispatch,  died  Aug.  31  of 
septic  poisoning. 

Albert  F.  Mason,  72,  veteran  news¬ 
paper  man  and  .Associated  Press  corre¬ 
spondent,  died  at  Rochester,  N,  H.,  Aug. 
^  of  a  heart  attack.  He  had  been  asso¬ 
ciated  in  his  time  with  the  Cambridge 
Press,  Boston  Sunday  Times.  Boston 
Daily  Advertiser,  and  the  Rochester 
(N.  H.)  Courier,  of  which  he  was  city 
editor. 

Alex  H.  Nicou.,  foreman  of  the  Rock 
Springs  (Wyo.)  Rocket,  was  killed  Aug. 
25,  when  struck  by  an  automobile  while 
crossing  the  street. 

John  Uglow,  70,  who  came  to  Colo¬ 
rado  in  1895  and  established  the  Lake 
City  Phonograph,  and  who  was  later  on 
connected  with  the  Delta  (Colo.)  Tribune 
and  the  Olathe  Criterion,  died  Aug.  25. 

Raymond  Leslie,  formerly  a  reporter 
on  the  staff  of  the  Jonesboro  (Ark.)  Sun, 
died  recently  in  a  Corsicana,  Texas,  hos¬ 
pital. 

Charles  A.  S.  McCracken,  for  al¬ 
most  fifty  years  market  editor  of  the 
Chicago  Daily  Drovers  Journal,  died  Aug. 
30  of  a  heart  attack.  He  came  to  Chi¬ 
cago  from  Hamilton,  Ont.,  as  a  boy  in 
1869  and  joined  the  staff  of  the  Chicago 
Daily  News  as  a  produce  reporter, 
I..ater  he  joined  the  Drovers  Journal  and 
become  one  of  the  best  known  live  stock 
market  reporters.  He  was  known  for 


his  compilation  of  lire  stock  statistics, 
which  he  spent  years  in  arranging. 

Clarence  C.  Killen,  39,  whose  death 
occurred  in  Mt.  Sinai  Hospital,  Nev 
York,  Sept.  4,  for  several  years  H-aj 
prominent  in  newspaper  circles  in  Wil. 
mint^on,  Del.,  having  been  connected 
at  different  times  with  the  Every  Evt 
nmg.  Evening  Journal  and  Al  >rniin 
News  of  that  city  in  varied  capacitiet 
He  was  born  in  Felton,  Del. 

David  Powell,  51,  make-up  man 
the  Buffalo  Courier  and  Express  for  the 
past  16  years,  and  prior  to  that  member 
of  the  composing  room  staff  of  the  old 
Buffalo  Commercial,  died  Labor  Day 
his  home  in  Buffalo  a  week  after 
operation.  His  wife  and  seven  childree 
survive. 


FREE  TRIPS  FOR  FREE  SPACE 


Pub. 


Bence  Tourist  Company  Asks 
Ushers  to  Boost  Tour 

An  unusual  offer  is  being  made 
publishers  of  daily  newspapers  by  the 
Bence  Tourist  (Tompany,  Inc.,  Net 
York,  in  a  circular  rdcently  mailed 
from  the  offices  of  that  company.  It  of¬ 
fers  publishers  a  free  tour  of  Souti 
.America  to  start  Dec.  29,  if  they  obtai 
ten  members  for  the  tour  through  iht 
medium  of  their  newspapers.  For  ead 
booking  in  excess  of  ten  persons 
publisher  is  to  receive  $175  commis¬ 
sion.  For  bookings  under  the  ini-issan 
ten  the  publisher  is  allowed  a  >ptx:inK 
amount  which  he  may  take  in  cash 
apply  on  a  member.ship  in  the  tour.  .Ai 
advertising  and  publicity  run  by 
publisher  is  at  his  own  expense. 

M.  A.  Bence,  manager  of  the  touri 
company  told  Editor  &  Publisher  thi 
week  that  his  organization  intends 
advertise  the  tour  in  five  or  six  fai 
papers.  The  company  cannot  afford 
advertise  widely  in  dailies  or  wccklial 
Mr.  Bence  said. 


PRESS  AGENT  HEAD  QUITS 

lulward  E.  Pidgeon  this  week  n  sign'* 
as  president  of  the  Theatrical  Press  Kiif 
rcsentatives  of  America  because  of 
press  of  personal  business.  A  sum: 
will  be  elected  at  the  next  meetitii; 
the  board  of  governors.  New  oihraj 
were  elected  at  this  week’s  meeting 
follows:  Walter  J.  Kingsley,  vice-prf'^ 
dent;  Helen.  Ingersoll,  recording 
tary ;  F'rank  C.  Payne,  Victor  Kiraly 
Ber-ard  Sobel,  governors.  They 
positions  left  vacant  when  a  number 
officers  resigne<l  recently  as  a  move  " 
hariufiny  between  the  T.  P.  R.  O.  .A.  ad 
the  Association  of  Theatric^il  .M.maesj 
and  Agents,  which  is  affiliated  with 
F'ederation  of  I.abor. 


LOST  EDITOR  FOUND 

Earl  E.  Vail,  editor  of  the  Grf 
(O.)  Citizen,  who  wandered  away  in 
the  Elyria  Memorial  Ho^ital  last  weA 
was  found  later  at  the  office  of  a  doc^ 
at  Powhattan  Point,  O.  He  had  beo 
patient  at  the  Elyria  Hospital  since  Fj 
11,  having  suffered  from  a  nervous  bra| 
down.  He  could  not  account  for 
movements  since  he  left  the  hospital 


PUBUSHER  SUES  RAILROAD 

Joseph  T.  S.  Cowen,  publisher  of 
Roscoe  (Pa.)  Ledger,  has  brought 
in  the  Washington  County  courts  agajB 
the  Pennsylvania  Railroad  for 
damages  for  the  death  of  his  wife,  Uf 
L.  Cowen,  who  was  fatally  injured  * 
a  train  struck  the  automobile  in  w 
she  was  riding  at  a  grade  crossing  < 
Roscoe  on  Dec.  22,  1927. 


HRE  DAMAGES  WEEKLY 

Fire  which  started  in  the 
room  of  the  Rochester  (N.  Y.)  Bf' 
Polish  weekly,  recently,  destroyed  itJ 
chanical  department  and  offices  < 
loss  of  more  than  $10,000,  the  ptiblifl 
Joseph  Zlotnik,  estimated.  The  loM 
partly  covered  by  insurance. 


'ntinuous 


ro  spent/ 


mi^BOMA/N 


Hrrno^oLiTAN  los  ancvlis 


In  the  monthly  maps  published  in  The  Nation's  Business,  an  accepted  authority  on  national  business 
conditions,  Los  Angeles  has  been  in  the  “white  spot”  more,  since  the  war,  than  ANY  OTHER 
METROPOLITAN  MARKET.  In  the  115  months  from  January,  1919,  to  August,  1928,  Los 
Angeles  business  has  beien  recorded  as  “Good”  102  months,  “Fair”  13  months,  and  has  NEVER 
BEEN  REPORTED  “QUIET.” 

Once  a  merchandiser  has  established  distribution  of  his  product  in  Los  Angeles  he  may  depend 
upon  a  continuously  increasing  business,  contingent  only  upon  the  merits  of  his  merchandise 
and  the  energy  of  his  own  organization. 

— Here  is  an  ideal  market.  In  size,  the  fifth  in  the  nation,  and  in  buying  power  per  capita  the 
first,  Los  Angeles  offers  an  unusual  opportunity  for  large  volume  sales  at  low  cost 


An  unequalled  coverage  of  the  field  is  afforded  advertisers 
by  The  Evening  Herald — the  largest  daily  circulation  of  any 
newspaper  west  of  Missouri,  concentrated  96%  in  the  very 
heart  of  the  richest  buying  market  in  the  entire  country. 


Any  Schedule  Designed  to  COVER  Los  Angeles  MUST  Begin  With  the 


LOS  ANGELES 


EVENING  HERALD 


Rtpr*»€nt*d  in 

Chicago  bjr 
JOHN  H.  LEDERER 
910  Haartt  Bldg. 


San  Francisco  by 
A.  J.  NORRIS  HILL 
610  Hears!  Bldg. 


New  York  by 
HERBERT  W.  MOLONEY 
342  Madison  Aea. 


Editor  &  Publisher  and  The  Fourth  Estate  j  or  September  8 ,  1928 


CIRCULATION  PRICES 
INTERSTATE  TOPIC 


NEW  TRUCK  FLEET 


RUBBER  INSTITUTE  IS 
WATCHING  RESULTS 


Satiafied  With  Early  Retuma  from 
$415,000  Newapaper  Campaifn — 
Haa  Not  Yet  Conaidered 
Future  Adrertiaing 

Satisfaction  with  immediate  returns 


IIN  1  1  A  1  H  iur«^  31  Put  into  Action  to  Buck  Traffic  by  W  A  1  V.nil'IV* 

N.  Y.  Evening  World  •  .  _  ,  ,  I  , 

Retad  Salea  and  Operating  Economiea  >  ,  t  Satiafied  With  Early  Retuma  from 

to  Be  Famred  Topica  of  CircuUtion  a^oJ“by°thf  For*  eTcS  $415,000  Newa^per  Campai^ 

Managera  Aaaembled  in  Trenton  IVorfd  to  buck  traffic  and  speed  distri-  Haa  Not  Yet  Conaidered 

Sept.  10-11  butioii  of  the  Pulitzer  paper.  Future  Adrertiaing 

_  “With  increasing  congestion  in  traffic  - 

“Hnw  Will  thp  Raicino  nf  th,.  Rrtail  which,  it  has  been  Satisfaction  with  immediate  returns 

Price  of  VewsMwrs  Affict  Cir^lation"  estimated,  has  doubled  in  the  past  seven  from  the  recent  $415,000  newspaper  ad- 
anT“?ion^t  eSuov  “  vertising  campaign  was  expressed  this 

pits  w^kby&n  UncJnCAndr,,.,  dl™. 

Qr.«la.ion  Manages  Assocfa.ion  com-  ^  ,Sn.STn  sultag  S' 

trict  of  Columbia  and  West  Viririnia  at  across  to  Jersey  City,  our  newspaper  expenditure,”  Gen.  An- 

the  fall  ^eiTne  to  i  circulation,  drews  said  “Thr  first  reaction  from 

N  T  Sent  10  11  W  P  Wilson  of  the  ‘Icclared.  “The  G.M.C.  1928  truck,  one-  dealers  and  the  public  has  been  satis- 

(Pa. j  Ofr^n^rr  and  Charles 

O  P<>vil1p  rsf  thp  (\AA  \  Satisfactory.  been  justified.  That  is  where  the  bulk 

will  discuss  the  former  tonic  while  12  contractor  owning  the  trucks  from  of  the  money  went. 

circulation  manaeers  are  assigned  five  *^cy  are  leased  by  the  Evening  “The  newspaper  appropriation  has  now 

circu  ation  ^^gers  are  assigned  hve  Alexander  Lurie.  Frank  Bros-  been  completely  expended  Whether  the 

Xv  Ire  C^^rles  K.  Sr  fX  SarcoSee  idll  continue  advertis- 

(Pa:)  Dis'tHitch;  Raymond  DeHart,  Neu'  w  manager  of  the  Evening  ing  has  not  yet  been  brought  up  for  con- 

Brunswick  (N.  J.)  Hotfu  News;  ] (Ami  _  sideration.  Results  are  being  closely 

Foley,  Aft.  Carmel  (Pa.)  Item;  E.  J.  tabulated  and  future  action  depends  upon 

Woodward,  Philadelphia  Record;  R.  AIRPLANE  EDITION  STOPPED  wh^  we  discover. 

Sturman,  Wilmington  (Del.)  Neu’s-  •  -  ,  Institute  is  entirely  satisfied  with 

Journal;  Robert  Gohl,  Harrisburg  (Pa.)  Army  Order  Prohibits  Hereiui  Daily’s  co-operation  given  by  the  P^css  in 
Telegraph;  Frederick  W.  Wiler,  Allen-  Plane  from  Taking  Off  pa.ssing  on  our  plan  to  the  ^Mic,  both  in 

ton-n  (Pa.)  Morning  Call;  F.  M.  Het-  »  ,  j  j  they  gave  our  paid  advertising, 

rick,  .4 //oona  (Pa  )  A/frror  M  F  Fick-  ^  general  army  order  issued  in  and  the  attention  given  to  the  news, 
inge'r,  Ear/on  (Pa  )  Express'  George  W  Havana,  Cuba,  Aug.  27,  prohibits  all  civil  It  was  pointed  out  that  some  news- 

Manning,  Slwron  (Pa)  Nnvs  ^Tcle-  airplanes  from  taking  off  after  3  p.  m.  papers  are  continuing  the  advertising 

erath-  P  Watii.n  W»>hh  Ico*”  Hying  Held  in  the  province  of  campaigns  in  their  localities  by  obtaining 

CMd.)  //oiVv  /WrV  L.  •  r  »  v.  de^er-tie-up  copy,  selling  local  dis- 

Eli^ahcth  (N  J  )  IJaily  Journal  s^'’'"cc  from  Havana  to  Key  tributors  on  the  idea  of  purchasing  extra 

'  The  third  item  on  the  morning  pro-  be  affected  by  the  order,  space  around  the  warranty  of  the  Rub- 

gram  will  be  an  address  on  the  change  mail  planes.  ber  Institute  as  published  in  the  original 

in  postal  rates  by  W.  C.  W«.d.  divisi.m  The  newspajier  FI  Pats,  which  for  the  advertisements 

of  classification  I’  S  Post  Office  De-  P*®*  months  has  maintained  a  very  Members  of  the  special  committee  in 
partmiTit.  regular  daily  airjdane  service  from  charge  of  advertising  for  the  tire  division 

Meeting  of  tlie  officers  and  board  of  Havana  to  Santa  Oara,  Cuba,  delivering  of  the  Rubber  Institute,  which  are  to 

directors  will  be  held  M«iday  evening,  matnees  of  its  Havana  edition  to  a  meet  m  Akron  next  wwk.  are:  L  C. 

•Sent  10  and  will  be  followerf  hv  a  separate  stereotype  plant  and  press  in  Rockhill,  Miller  Rubber  Company,  chair- 

supper  and  round  uble  diVussiLs  Clara,  has  been  forced  to  suspend  man ;  L.  E.  McQueen,  B.  F.  C^iodrich 

All  memliers  of  the  associatiim  will  be  ^Derations  by  the  order.  Company;  R.  S.  Wilson  Cjoodyear  Tire 

guests  of  the  Trenton  Times  at  a  banquet  -  *  ^”’^9  Company  :  L.  R  Jackson.  Fire- 

Tue.sday  noon.  James  Kerney  publisher  HOLDS  VETERANS’  PICNIC  f/’oe  Tire  &  Ru^r  Company ;  and 

of  the  Times  and  J.  M.  Annenbcrg,  cir-  _  C-  Post,  Seiberlmg  Rubber  Com- 

culation  manager  of  the  /Philadelphia  15,000  Attend  Reunion  Sponsored  by  P®!!-'/  ^  ^  , 

na"ti^^a[' cfrralaHon^'^^^^^  Pittsburgh  Sun-Telegreph  advertisin^ageUcy  hTXs’  the^^'Icco^nt. 

tion,  will  deliver  addresses  at  this  banquet.  P've  veterans  of  the  Civil  War  and  - 

The  following  topics  will  be  discussed  14,995  participants  in  subsequent  wars  of  NURSERY  RHYME  COPY 

at  the  afternoon  round  table :  the  United  States  attended  a  picnic  staged  _ 

Should  a  Credit  Ruling  be  Iron  Qad  Kennywood  Park,  Pittsburgh,  Aug.  25,  , 

or  Flexible?  Who  Produces  More  New  the  Pittsburgh  Sun-Telegraph.  Socony  Jingles  Vie  With  Tydol 

Business,  Agents  or  Boy  Carriers?  The  Salvation  Army  served  doughnuts  Humor  in  Advertising  Drives 

iXi  News  Boxes  or  Honor  Sy.stems  mid  coffee  as  during  the  World  War  and  Vurserv  iinales  placed  in  advertisinir 
Produce  Enwgh  Business  to  Warrant  the  Red  Cross  ran  two  white  tents  for  lost  ftandard  Oil  Company  of 

the  Cost  of  Operation?  children  or  those  who  might  need  first  York  are  now  vieing  with  the 

Is  It  Gofid  I^.siness  to  Use  the  Bonus  a*<I-  Disabled  veterans  were  furnished  humorous  parodies  of  testimonials  being 
System  with  Independent  Carriers?  transportatiw  by  Ic^al  motor  companies  ^y  the  Tidewater  Sales  Corporation 

Vacation  Subs.  Do  you  Demand  Cash  and  they  and  the  Civil  War  Veterans  were  a(^vertising  Tydol. 
in  Advance  or  Bill  Upon  Return?  guests  of  the  paper  at  a  beefsteak  dinner.  At  the  office  of  Barton.  Durstine  & 

Newsdealers  Associations  a  Help  jn  the  evening.  _  Osborne  it  was  said  that  Bruce  Barton 

Menace.  -  himself  composed  the  following  lyric 

I >o_(. airier  Contests  Pay?  Gamer*  Visit  Governor  question; 


Company;  R.  S.  Wilson,  Goodyear  Tire 
&  Rubber  Company ;  L.  R.  Jackson.  Fire¬ 
stone  Tire  &  Rubber  Company ;  and 
Harry  L.  Post,  Seiberling  Rubber  Corn- 


advertising  agency  handles  the  account. 

NURSERY  RHYME  COPY 

Socony  Jingle*  Vie  With  Tydol 
Humor  in  Adverticiag  Drive* 

Nursery  jingles  placed  in  advertising 


CHARM  HAS  SALES  VALUE 

Advertiaer*  Imbued  with  Aeitbetic 
Spirit  of  Age,  Art  Man  Finds 

.Advertisers  are  discovering  in  increai- 
ing  numbers  that  charm  and  beauty  has 
sales  value,  Guy  Gaylord  Clark,  an 
director  of  Street  &  Finney,  Inc.,  Ne» 
York  advertising  agency,  has  noticed. 

Cheap  clap-trap  of  yesterday  is  giving 
way  to  charming  designs,  pleasing  to  the 
eye,  as  well  as  alluring,  he  pointed  oat. 
The  modern  art  movement  brought  to  this 
country  by  the  smarter  magazines  has 
helped  spread  aesthetic  appreciation  in  his 
opinion. 

“The  public  has  awakened  overnight  to 
style  and  beauty  in  the  abstract  sens^"  hi 
said.  “Department  stores  are  beautifying 
their  advertising  in  the  newspapers,  and 
now  each  morning  I  can  expect  to  receivt 
as  much  of  an  aesthetic  thrill  in  a  coin 
of  my  daily  paper  as  from  an  art 
magazine.” 

Vick  Chemical  Elect* 

\’ick  Chemical  Company  re-electel 
H.  S.  Richardson  president  at  the  anmai 
meeting  of  the  board  of  directors  and 
Lunsford  Richardson  and  VV.  Y.  Preyr 
were  re-elected  vice-presidents.  Tht 
following  new  vice-presidents  wirt 
named:  K.  E.  Prickett,  A.  T.  Preyr 
H.  D.  McKay,  H.  B.  Yates,  C.  G.  Yates 
Mr.  Prickett  was  succeeded  as  secretan 
and  treasurer  by  F.  M.  Stearns,  who  wi 
succeeded  as  assistant  treasurer  by  F.  V. 
Parsons.  Directors  were  re-eletced  at  th 
stockholders’  meeting. 

Extra  Reo  Dividend 

The  Reo  Motor  Car  Company  direc 
tors  have  declared  an  extra  cash  ilividEn, 
of  three  per  cent  in  addition  to  th; 
regular  quarterly  dividend  of  two  \r 
cent,  payable  Oct.  1  to  stockholders 
record  Sept.  10.  The  dividends  rt  |>rcsE= 
a  disbursement  of  $1,000,000  for  tk 
quarter. 


Serial  Story  Promotion. 


Summer  Slump.  Have  You  Evaded 
jjj  n»u  iLsaueo  Virginia,  himself  a  newspaper 


I  *^'8^  spots  in  the  visit  to  Richmond  last 

Kew  Ideas  in  Lsing  Insurance.  .„  u  honors  in  a  The  answer, 

NewSiTweTf?*  state-wide  ^'con^st  lor  new  circulation  Special  Gasoline. 

R  P  n  conducted  bv  the  Richmond  (Va.)  Times- 

Sbnnid  It,  iT‘  xr  «  Dispatch,  the  boys  were  in  charge  of  |  ^ 

wu  Guy  D.  Hicks,  of  the  circulation  depart-  I  ^ 


and  publisher,  and  theatre  parties,  were  “dnd  tvhat  do  you  think  effected  the 


Consulted  When  Fhirchasing  Features?  menl 
The  program  was  formulated  by  the 
committee  headed  by  Harry  W.  Chillis, 
Chester  (Pa.)  Times,  with  the  following 
members:  Howard  C.  Lee,  Philadelphia 

Inquirer;  Joseph  B.  Taylor,  li’est  T1 


Stage*  Dance  of  Nation* 


(Pa.)  Inquirer;  Joseph  B.  Taylor.  H'est  The  Clerrland  Press  presented  A  “Dance 
Chester  (Pa.)  LocM  News;  C.  L.  Nations”  at  F'dgewater  Park  as  a 
Stretch.  Philadelphia  Bulletin;  E.  J.  I-abor  Day  feature.  Every  nationality  in 
Woodward,  Philadelphia  Record.  iHe  city  was  represented  in  the  spectacle. 

Officers  of  the  association  are  A.  V.  ^ 

Ambrose.  Trenton  (N.  J.)  Times- 

Adrvrtiser,  Harry  \V.  Cullis,  Chester  AnnilFSSF^  TANTFn 

Ttmes,  first  vice-president;  W.  D.  Miller.  ADDRESSE.  WANTED 

Wajehington  (D.  C.)  Post,  second  vice-  Harriett  S.  Bennett 

president ;  John  H.  T.  Kuntz,  Ixmcaster  v:-  -  r  •  i 

(P^.)  Nerv  Era  AX\d  Intelligencer  Journal.  Victor  Lindg^ 

secretary -treasurer.  Lawrenre  T.  Heron  a 

-  .Andrew  MeLean  Parker 

Van  Due*en  On  Vacation  L.  M.  Thayer 

H.  M.  Van  Duesen,  circulation  man-  Waller  Dantzsher 

ager  of  the  Chicago  Evening  Post,  is  Clyde  E.  Heil 

vacationing  at  Lac  Du  Falcambeau.  Wis-  i>„i_ 

consin.  J.  R.  Golfer  is  taking  his  place  Pulmer 

during  his  absence.  L— 


In  Peoria 


f  -IN  NEWS, 

1  CIRCULATION, 
lADVERnSMG 


Largmit  UNDUPLICATED 
UNIT  of  CIRCULATION 

THE  PEORIA 

JOURNAL 

TRANSCRIPT 

pecn/A  ,  ILL. 

CHA*  M  roev  CO.  hat'l  meacMaTMivi* 
CMKAOO  Mcw  veaM  *o«tom 

Member: 

100,000  Group  of  American  Citiee 


R  •  *  d  •  r-confl- 
deaca  i*  a  pre- 
ciont  a  a  t  a  t 
which  tha  Florida 
Timat-Union  hat 
baan  buildina  for 
68  yaar*. 


the  evening.  _  Osborne  it  was  said  that  Bruce  Barton 

_  .  -  himself  composed  the  following  lyric 

Gamers  Visit  Goremor  (question* 

A  call  on  (Governor  Harry  Flood  Byrd.  “There  was  an  old  car  whose  mileage  roas 


cure?” 

The  answer,  of  course,  is  Socony 


^cSfloriCia  ^imcs-ilnloi 

JACKSONVILLE,  FLA. 

Ludlow 

— the  fastes 
growing  sys 
temof  displa 
composition. 

Ludlow  Typograph  0 

2032  Clybourn  Ave.,Chicag! 

Boaton  — New  York — Atlanta  — San  FriW 
LUDLOW  QUALITY  SLUQ  COMPOSlTlOa 
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How  a  Standardized 
Line  Ca§tin^  Machine 
Will  fSare  Yon  Monej 


DR.  BURGESS  of  the  United 
States  Bureau  of  Standards  says^ 
^^Standardization  is  the  outstand¬ 
ing  note  of  this  century,** 

In  the  line  composing  ma> 
chine  field,  standardization  has 
indeed  been  ^^the  outstanding 
note  of  this  century.”  Intertype 
standardization,  introduced  over 
twelve  years  ago,  has  saved  thou* 
sands  of  dollars  for  printers  and 
publishers  all  over  the  world. 

intertype  standardization  of¬ 
ten  reduces  the  purchaser's  initial 
investment  in  composing  ma¬ 
chines. 

intertype  standardization  has 
made  it  possible  for  users  to  add 
new  equipment  units  and  new  fea¬ 
tures  to  old  machines. 

intertype  standardization  of¬ 
fers  all  the  economies  of  perfectly 


>  \ 

Standardization 

Is  Endorsed  by 
L  U.  S.  Government  J 

interchangeable  parts  and  equip¬ 
ment,  and  .  .  . 

intertype  standardization  has 
completely  eliminated  that  for¬ 
mer  expensive  bugbear  of  the 
composing  room . . .  obsolescence. 

The  Intertype  is  the  original 
Standardized  unit-built  line-cast¬ 
ing  machine.  It  is  the  only  ma¬ 
chine  that  for  twelve  years  has 
never  become  obsolete  .  .  .  has 


been  built  so  that  any  machine 
can  have  any  new  or  additional 
units  or  features  added  to  it  eco¬ 
nomically  and  with  all  parts  and 
equipment  interchangeable. 

In  the  escapement  mecha¬ 
nism  alone,  the  Intertype  has  910 
fewer  parts  than  other  line-cast¬ 
ing  machines,  thus  reducing  the 
up-keep  expense  and  the  loss  of 
time  due  to  stops.  The  Intertype 
has  forty-three  famous  features^ 
every  one  is  a  time  saver  and  an 
expense  reducer.  And  remember 
.  .  .  No  Standardized  Intertype 
Has  Ever  Become  Obsolete. 


★  SEND  FOR  THIS  BOOKLET!  With  no  obligation^  tee  will  send  you  our  illus- 
trated64-page  booklet**  Intertype  Features  **  explaining  each  of  the  forty-three 
special  features  and  their  specific  economies  to  the  publisher  and  printer.  We 
will  include  literature  giving  details  about  the  Intertype  Ideal  News  face  and  the 
Intertype  Extra-W ide-Tooth  Matrices  which  positively  last  longer  and  cause  less 
trouble  for  the  operator.  Write  or  wire  to  the  nearest  Intertype  office  t€>day. 


INTERTYPE  CORPORATION:  New  York  1440  Broadway;  Chicago  130  North  Franklin  Street;  New  Orleans  816  Howard 
Avenue;  San  Francisco  152  Fremont  St.;  Los  Angeles  1220  South  Maple  Avenue;  Boston  80  Federal  St.;  London;  Berlin 

^  on  the  latertype  ia  Bodoal  Bold.  Headiaf  haod*Mt. 
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MANAGER  GIVES  HINTS  ON  EMPLOYING 
GIRLS  FOR  CLASSIFIED  SELLING 

Coast  Executive  Interviews  Applicants  by  Telephone  to  Learn 
“Phone  Personality” — Uses  Simple  Test  to  Discover 
Their  DesTr^  of  Alertness 

By  ROBERT  L.  BELLEM 
ClMcifie^  ManAger,  Fresno  Bee 


j 


This  is  the  first  of  three  articles  by 
Mr.  Belletn  on  soliciting  classified  by  tele¬ 
phone. 

TN  ninety  per  cent  of  the  cases,  a  girl’s 
-*■  vttice  over  the  telephone  will  secure 
more  attention  than  a  man’s — especially 
when  the  call  is  for  the  purpose  of  solicit¬ 
ing  or  selling  something.  That’s  one  of 
the  reasons  why  classified  departments  in 
general  prefer  women  to  men  as  telephone 
solicitors.  Another  reason  is  that  men 
usually  look  upon  such  work  as  tem¬ 
porary,  with  their  eyes  on  something 
higher ;  while  girls  seem  satisfied  to  stay 
with  the  work,  their  only  hopes  being 
supervisor  positions. 

It  thus  becomes  not  so  much  a  prob¬ 
lem  to  the  classified  manager,  of  whether 
he  shall  hire  men  or  women  for  his  tele¬ 
phone  work;  but  rather,  what  sort  of 
women  he  should  employ.  The  question 
is  not  as  simple  as  it  sounds,  and  many 
a  classified  manager  finds  himself  against 
a  stone  wall  when  it  comes  to  the  time 
when  he  must  interview  a  number  of 
women  applicants  for  telephone  positiOTS. 

Some  classified  men  have  a  distinct 
aversion  to  employing  girls  who  have 
formerly  worked  for  other  classified  de¬ 
partments.  This  is  a  moot  question  and 
will  bear  discussion,  ^me  classified 
managers  believe  that  girls  from 
newspapers  are  so  thoroughly  imbued 
with  their  former  employers’  methods  that 
they  find  it  almost  impossible  to  conform 
to  new  conditions  and  regulations 
Others,  and  I  include  myself  in  the  latter 
category,  believe  that  it  is  easier  to  train 
an  experienced  girl  than  it  is  to  break  in 
a  raw  hand.  Of  course  it  depends  largely 
upon  the  individual;  but  if  you  can  find 
an  intelligent  girl  who  has  had  previous 
classified  experience,  1  would  advise  you 
to  employ  her.  Her  intelligence  will  soon 
guide  her  into  your  particular  way  of 
having  things  done;  meanwhile,  you  are 
not  worried  over  having  to  teach  her  the 
fundamentals  of  salesmanship  as  well  as 
your  own  office  routine. 

I  have  an  unvarying  regulation  which 
I  enforce  when  employing  telephone  Mies 
girls.  I  transact  most  of  the  business 
over  the  telephone!  . 

After  all,  since  the  girls  make  all  their 
customer-contacts  over  the  telephone, 
their  telephone  personalities  will  be  what 
you  are  mainly  interested  in.  And  so 
when  you  place  your  help-wanted  adver¬ 
tisement,  have  the  applicants  telephone 
their  applications.  In  this  way  you  save 
yourself  many  personal  interviews;  be¬ 
cause  the  girls  whose  voices  do  not  sound 
attractive  need  not  be  encouraged — tell 
them  the  position  is  not  open.  Pick  only 
the  girls  w'hose  voices  sound  well.  Make 
personal  appointments  with  them. 

When  you  interview  them  face  to  face 
you  will  form  your  opinions  of  their 
personalities,  habits,  appearance,  etc.  The 
next  question  is:  what  are  their  mental 
reactions?  How  quick -<m-the-trigger  are 
they?  How  do  their  voices  sound  under 
unusual  circumstances?  And  remember, 
for  some  time  after  a  girl  becomes  a  tele¬ 
phone  solicitor  she  is  working  under  what 
to  her  are  unusual  circumstances. 

Well,  the  way  to  determine  the  answers 
to  the  foregoing  questions  is  compara¬ 
tively  easy.  Take  five  or  ten  minutes  and 
tell  your  applicant  exactly  what  sort  of 
work  it  is,  the  reasons  for  its  necessity, 
and  a  few  of  the  sales  arguments.  TIict 
say  to  her,  “Stay  here  by  this  telephone 
a  moment.  If  it  rings,  answer  it,  please.” 
Leave  the  room. 

From  a  telephone  at  some  distance 
away  in  your  building,  have  your  operator 
connect  you  with  the  phone  where  the 
applicant  is  waiting.  When  she  answers 
tell  her  who  you  are.  Say  something  like 
this:  “Don’t  be  nervous;  this  is  just  a 


little  test.  Now,  assume  I’m  Mr.  Blank 
who  has  advertised  a  house  for  sale  in 
the  competitive  Mper.  You  are  a  solicitor 
for  the  Daily  Blank.  You  have  called 
me  to  solicit  the  ad.  How  would  you 
go  about  it?” 

If  the  girl  is  tongue-tied,  speechless  or 
incoherent,  you  don’t  want  her  in  your 
department.  If  she  makes  an  honest  sales 
effort — even  .though  it  be  clumsy  through 
lack  of  knowledge  and  experience — she’s 
a  good  possibility.  If  her  voice  sounds 
pleasant,  so  much  the  better.  You’ll  find 
that  this  plan  weeds  out  about  8  out  of 
10  of  your  applicants.  The  remaining 
girls  are  good  telephone  solicitor  material. 


EX-CHICAGO  NEWS  MEN 
MEET  IN  NEW  YORK 


12S  From  Windy  City  Gather  at  Party 
Arranged  by  Eddie  Doherty  and 
Arnold  Johnson  of  Paramount 
Grill  Orchestra 


One  hundred  and  twenty-five  men  who 
won  their  journalistic  spurs  on  Chicago 
papers  gathered  at  a  party  in  New  York 
this  week,  which  began  at  11  o’clock, 
Wednesday,  SepL  5,  and  lasted  until 
Thursday’s  dawn.  Edward  J.  Doherty, 
formerly  of  the  Chicago  Tribune,  now 
with  Liberty  Magazine,  arranged  the 
party  with  Arnold  Johnson,  director  of 
the  Paramount  Grill  Orchestra. 

Those  attending  numbered  125,  and  it 
was  commented  that  never  before  had 
so  many  Chicago  newspaper  men  been 
seen  together  outside  the  Windy  City. 
There  was  some  talk  of  perfecting  a 
permanent  organization  of  ex-Chicagoans 
in  New  York,  with  plans  for  annual  par¬ 
ties. 

Among  those  present,  all  former  Chi¬ 
cago  newspaper  people,  were :  Harry 
Friend,  New  York  World;  Ben  Hecht, 
co-author  of  “The  Front  Page,”  Walter 
Howey,  managing  editor,  Charles  V. 
Slattery,  Arnold  Prince,  Arthur  Pegler 
and  Earl  Overhold,  of  the  New  York 
Daily  Mirror;  Frank  Carson,  assistant 
city  editor,  Harry  Nicols,  day  city  editor, 
Eugene  McHugh,  assistant  night  editor, 
H.  Armand  de  Masi,  telegraph  editor, 
and  Mrs.  de  Masi,  Max  Lief,  dramatic 
editor,  Irene  Thirer,  motion  picture  critic, 
Gilman  Parker,  Tom  Cassidy  and  Mrs. 
Cassidy,  Frank  Dolan  and  Henry 
Paynter,  all  of  the  New  York  Daily 
News;  Hurley  and  Jack  Pegler,  Para¬ 
mount  Films;  Bruce  Grant  and  Fra.nk 
Jacobs  and  Mrs.  Jacobs,  of  the  New 
York  American;  and  Allan  Reagan,  of 
the  New  York  Herald  Tribune. 


OKLAHOMA  GROUP  ELECTS 

Group  4  of  the  Oklahoma  Press  Asso¬ 
ciation,  meeting  at  Sulphur,  recently 
elected  J.  C.  Hopkins  of  the  Sulphur 
Times,  president;  John  F.  Easley  of  the 
Ardmore  Ardmoreite,  vice-president,  and 
B.  L.  Abernathy  of  the  Duneem  Banner, 
secretary-treasurer. 


EDITOR-PILOT  CRA»1£S 

Robert  A.  Dewey,  editor  of  the  May- 
ville  (N.  Y.)  Sentinel,  piloting  a  new 
airplane,  crashed  into  a  stump  tcW  near 
the  Hartfield  airport  last  Tuesday  when 
motor  trouble  developed,  ^th  he  and 
two  passengers  escape  injury. 


JOINS  WISCONSIN  UST 

The  Berlin  (Wis.)  Journal  has  joined 
Wisconsin  Select  List  and  will  be  rep¬ 
resented  in  the  national  advertising  field 
by  Weaver-Stewart  Company,  Inc., 
effective  at  once. 


EXPLORING  REPORTER 


lJUSSEL  OWEN,  star  reporter  of 
the  New  York  Times,  pictured 
above,  will  hang  up  his  Christmas  stock¬ 
ing  at  the  bottom  of  the  world.  Mr. 
Owen  will  leave  New  York  Oct.  1  with 
Commander  Richard  E.  Byrd  and  other 
members  of  the  Byrd  Antarctic  expedi¬ 
tion  for  San  Pedro,  Cal.,  where  they  will 
board  a  whaler  for  Dunedin,  N.  Z. 


WHAT  OUR  READERS  SAY 


SEEKING  MACKAY  RELATIVES 

To  Editor  &  Publisher:  You  will 
perhaps  be  doing  a  commendable  service 
for  the  relatives  of  a  deceased  newspaper 
man  by  giving  circulation  to  the  follow¬ 
ing  facts :  During  the  revolutionary 
period  in  Mexico  between  1913  and  1920, 
a  correspondent  named  Donald  Mackay 
made  his  appearance  there.  I  have  a 
faint  recollection  of  having  met  him,  but 
cannot  now  remember  with  what  paper 
he  was  connected.  I  was  representing 
the  New  York  Herald  at  the  time. 

A  letter  just  received  from  my  son, 
who  has  been  a  resident  of  Mexico  for 
some  25  years,  states  that  after  the 
revolution  Mackay  established  himself  in 
Nuevo  Leon  and  Tamaulipas,  the  center 
of  the  oil  belt,  and  busied  himself  in 
searching  for  petroleum  bearing  lands, 
which  he  leased  to  developers.  In  this 
way  he  accumulated  a  considerable 
amount  which  was  on  deposit  in  banks  at 
the  time  of  his  death,  upward  of  a  year 
ago.  There  is  also  a  constant  accession 
from  leases.  All  search  for  his  relatives 
or  former  home  has  been  unavailing  and 
according  to  law  after  a  certain  period 
the  entire  amount  will  escheat  to  the  State 
Government. 


I  have  been  asked  to  assist  in  the 
search  and  am  confident  that  if  you  will 
publish  the  facts,  his  relatives  will  bt 
found.  If  he  was  like  most  newspaper 
men,  the  survivors  will  doubtless  find  hu 
estate  of  considerable  use. 

G.  F.  Weeks, 
Washington,  D.  C. 


KEY  TO  BROWNSVILLE.  PA. 

To  Editor  &  Pubushkr:  The  “Key 
to  Consumer  Buying  Ability”  presented 
in  your  issue  of  Aug.  18  does  not  do 
justice  to  Brownsville  (Fayette  County) 
Pa.;  in  fact,  it  is  harmful  when  we  con¬ 
sider  the  national  advertiser.  We  realize 
that  this  misrepresentation  was  in  no 
way  your  fault,  because  of  the  way 
Brownsville  is  listed  in  the  1927  census. 
For  your  information: 

Brownsville,  South  Brownsville,  and 
West  Brownsville,  three  boroughs,  are 
really  one  city,  ^uth  Brownsville  and 
Brownsville  are  side  by  side,  being  .-.ep- 
arated  only  by  a  small  stream.  The 
stranger  would  never  believe  them  two 
separate  cities.  West  Brownsville  is  lo¬ 
cated  across  the  Monongahela  River, 
closely  connected  to  South  Brownsville 
and  Brownsville  by  a  large  bridge  on  the 
National  Pike  highway.  The  population 
of  the  three  boroughs  is  approximately 
12,000. 

As  a  market  centre  Brownsville  is 
strategically  located,  having  within  a  ra¬ 
dius  of  five  miles  more  than  65,0(X)  popu¬ 
lation.  The  monthly  payroll  of  the 
Brownsville  territory  proper  exceeds 
$2,000,000. 

Swift  &  Co.,  and  Armour  &  Co.,  both 
having  warehouses  here,  have  given  out 
figures  which  throw  further  light  on  the 
Brownsville  area.  The  aggregate  vol¬ 
ume  of  Swift’s  business  in  Brownsville 
last  year  was  approximately  $1,500,000; 
Armour’s  about  $300,000. 

In  view  of  the  fact  that  national  adver¬ 
tisers  follow  Editi  r  &  Publisher  very 
closely,  these  figures  would  have  a  great 
effect  upon  our  national  business. 

Brownsville  Pubushing  Co., 
A.  E.  Hickerson,  Ed.  &  Pub. 

Proofs  of  Productiveness 

REAL  ESTATE 
Advertisers 

use  more  display  ad¬ 
vertising  space  in  The 
Sun  than  in  any  other 
New  York  evening 
newspaper. 

^un. 

NEW  YORK 


TODAY’S 

Increased 

sports 

Revenue 

politics 

In  a  littla  over  3  M 
years  we  increaeed  the 

DISPATCHES 

revenue  from  the  na¬ 
tional  advertisinc  field 

business 

from  $150  to  $3,000  a 
month.  This  it  the  type 

finance 

of  tervice  we  can  give 
you.  Let  ut  help  solve 
your  problema  in  the 

TODAY 

national  field,  just  write 
a  line. 

radio 

GEO.  B.  DAVID  CO. 

world  news 

National  Advartitlng  Rcpratantatlvaa 
for  the 

1  1 

Publiahart  of  Daily  Newspaper* 

Consolidated  Press 

IBM  WrlaUy  Bldg.  110  E.  42nd  St. 

Chicago  Now  York 

The  financial  success  of  a  newspaper,  the  volume  of  advertis¬ 
ing  dollars  that  pour  into  its  coffers,  may  depend  upon  the 
printing  press  that  prints  it  for  you.  Your  paper  gets  its  chance 
to  influence  because  of  the  super  news  you  find  and  write  and 
print.  With  your  organization  you  labor  and  you  instill  an 
ingenious,  amphibian,  uncanny  nose  for  news;  you  find  men 
with  tenacious  persistence,  with  sympathy,  understanding, 
soul;  you  and  they  make  a  newspaper  that  men  and  women 
•want  to  read.  But,  if  your  newspaper  is  regularly  late,  if  it  is 
commonly  scooped  by  better  machines,  your  lineage  and  your 
income  is  in  your  competitor’s  paper  < » '  GOSS  printing  presses 
are  superb  printing  machines.  They  are  the  finest  we  know' 
how  to  build.  They  print  cleanly.  They  are  rugged  and 
foolproof.  They  are  adequate  and  competent.  They’ll  always 
meet  your  necessity  for  flashing,  victory  speed  to  the 
street.  We  believe  that  they  have  not  an  equal  in  the  world. 


Main  Office  and  Factories,  CHICAGO,  ILLINOIS 


THE  NEWS,  New  York*! 
picture  newipaper,  have  now 
ordered  a  total  of  90  GOSS  Units 
and  26  GOSS  Folders  .  .  .  The 
News  Sentinel  of  Fort  Wayne, 
Indiana  have  installed  6  Goss 
Units  and  2  Folders.  They  chose 
carefully  and  chose  GO^. 


Editor  &  Publisher  and  The  Fourth  Estate  for  September  8,  1928 


U.  P.  ADDS  TWO  STRIPS 
TO  BLANKET  SERVICE 

Six  Comics  Now  Issued  Daily  to  158 

Clients,  Bourjaily  Announces — 
Other  Features  Added 
to  Serrice 

United  Press  Features  has  added  two 
strips  to  its  blanket  service,  making  a 
total  of  six  now  issued  daily  to  158 
clients,  Monte  F. 

Bourjaily,  man-  - 

ager,  annoimctd 
this  week. 

The  two  strips 
are  “Gay  and  Her 
Gang,”  by  Gladys 
Parker,  and  “Ma¬ 
laria  Muggs,”  by 
Ben  Dave  Allen. 

Mr.  Allen  was 
graduated  from 
t’le  University  of 
Texas  where  he 
was  a  football  star 
and  “three  letter 

man.”  After  col-  Gladys  Passes 
lege  he  attended 

art  school  in  Chicago  and  spent  a  time 
drawing  animated  cartoons  for  the 
movies. 

Miss  Parker  is  the  19-year -old  <kughtcr 
of  Wilbur  C  Parker,  boat  builder  of 
Tonawanda,  N.  Y.  I^st  year  she  opened 
a  costume  shop  in  Tonawanda,  but  sub¬ 
sequently  left  there  for  New  York  to 
continue  her  art  studies.  In  October, 
\92.7,  she  won  first  prize  in  a  costume 
contest  open  to  all  art  school  students 
in  New  York.  She  was  working  as  a 
costume  designer  when  engaged  l-y  Linited 
Press  to  develop  her  comic  strip. 

Buford  Tune,  formerly  of  the  Dallas 
(Tex.)  News,  is  now  drawing  the  “Do¬ 
ings  of  the  Duffs,”  for  United  Features. 
The  service  has  added  several  new  fea¬ 
tures,  including  “These  Children  of 
Ours,”  by  Georgia  Jewett  Hale,  associate 
editor  of  “Children,  the  Magazine  for 
Parents,"  and  “Bim  and  Bumpy,”  bedtime 
stories  by  Iveagh  I>ewis. 

^  Joins  ICihg  FoaturoS 

Laurence  C.  Jones,  formerly  on  the  pro¬ 
motion  staff  of  the  New  York  Sttn,  joined 
the  promotion  department  of  King  Fea¬ 
tures  Syndicate  this  week.  Mr.  Jones 
started  newspaper  work  as  a  reporter  on 
the  Atlanta  Journal  and  then  went  to  the 
New  York  American  to  do  promotion 
work.  He  remained  with  the  American 
several  years  before  going  to  the  Sun. 
He  is  a  graduate  of  the  University  of 
Virginia. 

To  Covor  Net  Tournaments 

Mary  K.  Browne,  woman  tennis  star 
and  a  staff  writer  for  United  Press  Asso¬ 
ciations,  will  cover  the  fall  tennis  tourra- 
ments  for  that  or^nization.  Her  stories 
will  be  sent  by  wire. 


N.  Y.  LEAGUE  MEETS 

Advertising  Women  Begin  Seventeenth 
Year  at  Business  Session,  SepL  4 

The  League  of  Advertisnig  Women  of 
New  York  initiated  its  seventeenth  year 
otticially  at  its  first  business  meeting  of 
the  new  season.  Sept.  4.  Projected  activi¬ 
ties  were  outlined  by  President  Elsie  E. 
Wilson,  among  them  being  the  third 
Friendship  dinner  of  women’s  club’s  which 
will  be  sponsored  by  the  League. 

Chairmen  of  committees  for  the  year’s 
activities  were  announced. 

Fashion  Artist  Returns 

Fanny  Fitzwater,  fashion  artist  for  the 
New  York  Herald  Tribune,  who  works  in 
Paris,  arrived  on  the  lie  de  France  on 
Sept.  4,  for  her  yearly  visit  to  this 
country.  Miss  Fitzwater  will  spend  five 
weeks  here  visiting  in  New  York  and  in 
her  home  town  in  Pennsylvania. 

Miss  Earhart  Becomes  Editor 

Miss  Amelia  Earhart,  first  woman  to 
fly  across  the  Atlantic  Ocean,  has 
been  appointed  associate  editor  of  Cos~ 
mopolitan  Magasine,  according  to  an 
announcement  from  the  office  of  Ray 
Long,  editor-in-chief.  Miss  Earhart  will 
conduct  a  department  devoted  to  the  pop¬ 
ular  phases  of  aviation.  She  will  also 
continue  as  an  airplane  pilot. 

Visits  George  Ade 

Miss  Amy  Leslie,  dramatic  critic  of 
the  Chicago  Daily  News,  recently  was 
the  guest  of  George  Ade,  author  and 
humorist,  at  his  Bfook  farm  in  Indiana. 
Mr.  Ade  was  at  one  time  a  columnist 
for  the  Daily  News,  doing  “Stories  of 
the  Street  and  Town,”  illustrated  by 
John  T.  McCutcheon,  now  of  the  Chicago 
Tribune. 

I  - 

Exposes  Locsd  Cult 

Dorothy  Battle,  feature  writer  of  the 
Denver  Post,  under  the  name  of  Ruth 
Carroll,  recently  raid  $15  to  the  Spiritual 
IWvine  Church  of  Life,  a  local  cult  and 
was  duly  ordained  a  minister  of  that 
church.  In  the  Sunday  edition,  Aug.  5, 
the  Rev,  Carroll  relat^  her  experiences. 

Miss  Provines  a  Colunmist 

Miss  June  Provines  of  the  news  staff 
of  the  Chicago  Daily  News  is  writing  a 
daily  column,  “This  Gaila  World,"  of 
chatty  gossip  on  things  in  general.  The 
column  is  a  regular  feature  on  the  drama 
and  society  page. 

On  College  Weekly 

Miss  Margaret  J.  Steele,  of  the  Albany 
(N.  Y.)  Times-Union  staff,  has  been 
elected  associate  managing  editor  of  the 
.^tate  College  News,  undergraduate  week¬ 
ly  at  the  New  York  State  College  for 
Teachers. 


VISITS  IN  HONOLULU 


Mrs.  Frances  M.  Ford,  special  repre¬ 
sentative  of  the  Chicago  Daily  News, 
photographed  at  the  recent  Pan-Pa¬ 
cific  Women's  conference  in  Hono- 
Inln.  Mrs.  Ford,  74  years  old,  was 
dean  of  the  newspaper  women, 
magazine  writers  and  other  writers 
at  the  conference.  She  writes  a 
signed  article  each  week  for  the 
women’s  page  of  The  Daily  News 
and  is  assistant  to  the  music  critic. 


Smiley  Seils  for  Europe  Joumaliwn  Course. 

^  . .  _  _  ...  ,  vr  —1,  Jacqueline  Stice,  former  instructor  in 

David  E  Smiley,  editor  of  North  j^irnilism  in  Pratt  (Kan.)  high  schools 

AmCTi^  News^per  iMliancc,  m  the  Wichita  Beacon  staff, 

S^ept.  5  aboard  the  S.S.  Mauretama  jjj  ^  department  of  journalism 

Europe  on  a  business  trip  He  will  be  Lincoln,  Neb.,  this  year, 
away  for  at  least  two  months.  ___] _ 


Return  From  Vacations 

Gene  Cohn  and  Hortense  Saunders,  of 
NEA  Service,  returned  this  week  from 
vacations.  Herbert  Walker,  Oeveland 
editor  of  the  syndicate,  began  his  vacation 
this  week. 

Write.  Crime  Series 

James  P.  Kirby,  special  writer  for 
NEA  Service,  has  completed  a  series  of 
eight  articles  on  organized  crime  called 
“The  FUcket.” 

"Smitty”  Picked  for  Movies 

“Smitty,”  the  office  boy  created  by 
Walter  Berndt  of  the  Chicago  Tribune 
in  his  comic  strip  of  that  name,  will  be 
the  central  figure  in  a  scries  of  ten  two- 
reel  motion  pictures  to  be  produced  by 
Pathe. 


PLEASED  WITH  RESULTS 

Pleased  w'ith  results  of  its  spring  cam¬ 
paign,  the  Crown  Overall  Manufacturing 
Company,  Cincinnati,  is  continuing  its 
newspaper  drive  in  60  cities. 

STUDENTS  ENTERTAINED 

Members  of  the  Blue  Pencil  Qub 
Abroad,  composed  of  14  Medill  Sdiool 
of  Journalism  students  and  their  friends 
have  returned  from  a  two  months’ 
tour  of  Europe  during  which  they  studied 
European  journalism.  WTiile  abroad  they 
were  entertained  by  Sir  John  Findlay, 
publisher  of  the  Edinburgh  Scotsman;  J. 
Alfred  Spender  formerly  editor  of  the 
Westminster  Gazette  and  M.  Leon  Van- 
derslyen,  publisher  of  the  Antwerp  Nep¬ 
tune.  They  also  visited  the  Press  Exhibi¬ 
tion  at  Cologne.  Prof.  Leland  D.  Case 
was  in  charge  of  the  tour. 


ISSUES  AUTO  GUIDE 

An  official  Rand-McNally  highway 
guide  for  automobile  tourists  was  re¬ 
cently  issued  by  the  Harrisburg  (Pa.) 
Patriot  and  Ezvning  News.  The  guide 
included  road  maps  of  ten  States  and 
one  Canadian  province. 

MOSSE  ELECTS  FASSNACHT 


Named  President  of  Intematioiial 

Agency  on  Return  from  Berlin 

Paul  H.  Fassnacht  has  been  elected 
president  of  Rudolf  Mosse,  Inc.,  New 
York,  international  advertising  agency 
with  a  central  bureau  in  Berlin  and 
branch  offices  in  the  major  cities  of  Eu¬ 
rope,  Great  Britain  and  the  United 
States.  Mr.  Fassnacht  received  word  of 
his  appointment  returning  to  New  York 
Aug.  24  on  the  Berengaria  from  a  con¬ 
ference  of  merchandising  and  market  re¬ 
search  executives  in  Berlin. 

Prior  to  the  Berlin  conference,  Mr. 
Fassnacht  was  in  New  York  for  ten 
months  establishing  the  American  Mosse 
headquarters  in  the  Graybar  Building, 
which  he  will  make  his  resident  office. 

Joins  Redfiold-Coupo,  Inc. 

Frank  Grady,  formerly  with  the  H. 
K.  McCann  Company  of  New  York,  and 
latterly  with  H.  W.  Kastor  &  Sons  of 
this  city,  has  recently  joined  the  staff 
of  Redfield-Coupe,  Inc.  He  is  to  have 
charge  of  the  copy  and  plan  division  of 
the  agency. 

T,  W.  Briggs  Office  Moved 

The  Thomas  W.  Briggs  Company,  of 
Memphis,  Tenn.,  newspaper  advertising 
specialists,  has  moved  its  New  York  office 
to  1908  Paramount  Building,  43d  street 
and  Broadway. 

I  - 

Critckfield  Absorbs  Houliban,  Inc. 

James  Houlihan,  Inc.,  of  Los  Angeles, 
Cal.,  Pacific  coast  advertising  and  mer¬ 
chandising  organization,  has  become 
affiliated  with  Critchfield  &  Co. 

Hubbard  Returns 

Frank  Hubbard,  of  Barton,  Durstine 
&  Osborn,  has  returned  from  a  three 
months’  tour  of  the  Pacific  coast  and 
^ndwkh  Islands. 


Obtains  Rice  Account 

The  Standard  Rice  Company,  Inc.,  hat 
appointed  Churchill-Hall,  Inc.,  Ne* 
York,  to  handle  its  advertising.  A  cam¬ 
paign  in  newspapers  on  White  Houm 
Natural  Brown  Rice  Flakes  will  be 
started  soon. 

New  Presbrey  Account 

The  Kress  &  Owen  Company,  maken 
of  Glyco-Thymoline,  have  placed  their 
advertising  account  with  the  Frank  Pre^ 
brey  Company. 

Larebar-Horton  Appointed 

The  Morse  Twist  E>rill  and  Machine 
Company  of  New  Bedford,  Mass.,  hat 
appointed  Larcher-Horton  Company,  ad¬ 
vertising  agetKy  of  Providence,  to  con¬ 
duct  its  advertising  effective  Jan.  1,  1929. 

Agency  Changes  Name 

Effective  Sept.  1,  the  name  of  the  ad¬ 
vertising  agency,  Lewis  H.  Mertz  & 
Sons  will  be  changed  to  Faxon,  Int 
Of^e  of  the  agency  is  in  the  Wrigley 
Building,  Chicago.  There  will  be  no 
change  in  officers  or  personnel. 

Book  Firm  Names  Sumner 

The  National  Blank  Book  Company, 
of  Holyoke,  Mass.,  has  placed  its  ad¬ 
vertising  account  with  the  G.  Lynn  Sum¬ 
ner  Company,  Inc.,  New  York  adver¬ 
tising  agerKy. 

New  McKee  Account 

The  Western  Oil  Refining  Company, 
Indianapolis,  has  selected  the  Homer  Me- 
Kw  Company,  Inc.,  to  direct  the  adver¬ 
tising  of  its  new  gasoline.  Silver  Flash 
Anti-KiKick.  Newspapers  and  direfl 
mail  are  being  used. 


AD  TIPS 


Attstin  F.  Bsmsnt,  lae.,  Oeneral  llatao 
Blits.,  Detroit.  Haodlins  carrent  SDDoaocenusti 
of  Packard  Motor  Oar  Company,  Detroit 

Brandt  Advertiains  Company,  dn  Nattt 
Mlchlaan  avenoe,  Ohlcaso.  Now  handlloc  tn 
account  of  Mlntrated  Masnasla  ProdneU  Cm 
pany,  Chlcaso. 

Bnohen  Advertlaing  Company,  28  Bait  Jackm 
boulevard,  tmicaso.  Baa  loaned  Beptanhs 
schedules  ou  the  Beo  Motor  Oar  Compaar. 
Lanalns,  Mich. 

Calumet  Bakinar  Powder  Company,  Cblean 
Is  expected  to  do  some  roto  advertlslnf  tik 
fall  and  winter. 

Conover-Moonay  Company,  750  North  Mlehlfn 
avenue,  Chlcaso.  Are  losolns  one-time  ordan 
500  lines,  to  a  list  of  newspapers  on  Ondalr 
Packlns  Interests,  Oblcazo. 

CooUdso  Adverting  Company,  Deo  Molan 
la.  lasnlns  small  copy  to  a  list  of  newipapm 
In  the  Middle  West  on  the  American  Popw 
Company,  Blouz  City,  la. 

Oreen-Fulton-Cunnlnsham,  Ino.,  880 
Michigan  avenne,  Chlcaso.  Preparing  a  list  n 
Fltspatrlck  Bros.  Company.  Chicaga 

Oandlaeh  Advertising  Company,  400  NuO 
Michigan  avenne,  Chicago.  Has  iMoed  copy  O 
newapapere  on  the  Phlladeli>hla  Storage  BatWl 
Company,  Philadelphia. 

Maaon-Wamsr  C^pany,  880  North  MlcklU* 
avenoe.  Chicago.  Will  lune  two  Inaertlona  M 
rotogravure  nectlooa  for  September  on  the  Ohn 
Rug  Company,  Chicago. 

W.  D.  MoAdams  Company,  880  North  UMl 
gan  avenne.  Chicago.  Preparing  a  list  of  n«s» 
papers  on  Sqiilbhs  Cod  Liver  OH.  Will  resmt 
schedules  shortly  for  Van  Camp's  Products  Om- 
pany,  IndUnapoIls. 

Earl  C.  Voyas  Advertising  Company,  18  m* 
OarSeld  Boulevard,  Chicago.  Will  handle  M* 
newspaper  appropriation  of  De  Vore  Msaifv 
taring  Company,  Coinmbns,  Ohio. 

Frank  Froabrey  Company,  247  Park  ovU* 
New  York.  Has  been  appointed  director*  « 
advertlsins  for  the  Revelation  Suitcase  O* 
pany,  188  Madison  avenne.  New  York.  Jh 
Kress  A  Owen  Company,  881  Pearl  street,  IM* 
York.  "Olyco-niymolln*.*'  have  also  placed  » 
advertising  account  with  this  agency. 

RodAsId-Conpe.  Ine.,  84  West  88rd  sttw 
New  York.  Has  obtained  account  of  AmrrJ* 
Ammone  Company,  1881  Times  Building, 
York,  msnnfacturers,  "Ammo”  and  “Fyr-Pt^ 
stove  polish.  Newspapers  and  farm  JootiM 
will  he  nsed.  , 

yaloa  F.  Storm  A  Bona,  Ino.,  420  T^-xIafle 
avenne.  New  York.  Plartng  the  following  **^ 
accounts:  Alfred  Dunhlll  of  London.  11  W' 
S8th  street.  New  York  City,  mannfact^ 
lighters,  pipes,  etc.;  Vlhert.  Paris. 
manofacturevs,  "Petrole  Hahn”:  Russek  a,  ^ 
avenne  and  88th  street.  New  York  City. 
clslty  store:  Nestle-LeMnr  Company.  12  ne 
4»th  street.  New  York  City,  permanent  wsm 
Hnyler's,  Inc.,  485  5th  avenne.  New  York  CO 
manufacturers,  candy:  J.  W. 

Agency,  Inc.,  12  Bast  4«h  street.  New 
City,  mannfsctnrers.  "Angootur*  Bitters 

Carl  Swltsor  Company,  IndlannpoH*.  M  ' 
suing  schedules  to  a  list  of  Middle  West  d 
for  the  advertising  of  Hl-Nok  Company,  Inour 
spoils. 


isms 


LINOTYPE-^  < 


Some  facts  about  Ionic 
No.  5 — the  new,  more 
legible  newspaper  face 
developed  by  Linotype 
designers  to  save  space 
and  make  reading  easy 


and  Evening  World,  the  Post, 
1  the  Herald-Tribune,  the  Tele- 
i  gram.  Wall  Street  Journal,  and 
I  the  Graphic — all  of  New  York. 
I  In  Chicago,  the  Dally  News  Is 
j  Ionic  set;  in  Philadelphia,  the 
I  Public  Ledger,  and  the  Record; 

in  Boston,  the  Traveler,  and  the 
i  Herald;  in  San  Francisco,  the 
I  Call, theNews,theChronicle, and 
I  the  Bulletin — and  so  we  might 
J  I  go  on,  tabulating  an  honor  roll 
Of  distinguished  newspapers,  for 
it  is  a  fact  that  a  majority  of  the 
f/'  better-known  American  news- 

papers  have  changed  to  the  more 
readable  Ionic  No.  5.  This  is  not 
a  coincidence.  It  didn’t  Just  hap¬ 
pen.  Publishers  must  have  a  very  basic, 
fundamental  reason  for  discarding  the  old 
and  adopting  the  new  and  better — and  in 
Ionic  they  have  it. 

A  Sufigestion : 

Let  Your  Readers  Decide 

A  Simple,  easy  way  to  be  sure  about  Ionic 
is  to  let  your  readers  decide.  Give  them 
the  opportunity  of  Judging  for  themselves 
whether  or  not  lonie  will  make  your  paper 
more  readable — give  them  the  privilege  of 
stating  whether  or  not  they  prefer  Ionic  to 
the  face  you  are  now  using. 

This  can  be  done  quickly  and  surely 
without  the  bother  of  obtaining  Ionic  mats, 
for  any  Linotype  agency  will  be  glad  to 
supply  slugs  in  your  column-width  of  what¬ 
ever  copy  you  may  select. 

Here  is  our  suggestion:  Run  a  box  con¬ 
taining  a  column  of  Ionic  beside  a  column 
of  the  face  you  are  now  using.  Several 
dozen  lines  of  each  will  suffice — but,  to 
make  the  test  fair  from  every  standpoint, 
the  same  piece  of  copy  should  be  used  in 
each  instance. 

Then  Invite  your  readers  to  comment. 
Ask  them  to  state  their  opinion  of  which 
face  they  prefer.  We  are  100%  willing  to 
abide  by  your  readers’  Judgment — and  we 
feel  certain  that  you  will  be,  too. 

Just  get  in  touch  with  the  Linotype 
agency  nearest  you  and  tell  them  you 
wish  to  conduct  a  comparative  test  show¬ 
ing  of  Ionic  and  your  present  type.  They 
will  be  eager  to  help,  in  every  way  possible. 


Ionic  no.  S  is  the  result  of  an 
exhaustive  study  on  the  part  of 
Linotype  designers,  in  conjunc-  \ 

aon  with  eye-specialists,  to  ere-  \ 

ste  a  newspaper  face  of  superior  | 
reading  ease  and  space-saving  i 
qualities.  f 

A  comparison  of  Ionic  and  | 
the  average  newspaper  roman  i  • 

quickly  reveals  these  facts:  Ionic  j 
is  remarkably  legible  and  easy  i 
to  read  because  it  has  open,  I 
rounded  letters,  clear-cut  capi- 
tals  and  full-sized  figures.  It  has 
but  slight  difference  between  SJ; 

thick  and  thin  strokes,  and  an  ' 

entire  absence  of  hairlines.  Ionic 
serifs  are  short  and  sturdy — the 
white  space  which  formerly  went  between 
individual  letters  is  put  within  the  Ionic 
letter,  to  gain  an  even  distribution  of  “light 
g»ces’’  in  a  word  or  line.  Light,  therefore, 
comes  through  Ionic  and  not  around  it — 
threat  factor  for  increased  legibility.  Ionic 
has  maximum  word  count  despite  its  large 
lower  case — the  nine  point  size,  for  in¬ 
stance,  is  as  legible  as  many  twelve  point 
laces.  Ionic  characters  are  well-fitted, 
there  are  no  pinholes  to  fill  up  with  ink,  no 
line  lines  to  break  down  in  stereotyping. 

Endorsed  by  Scientists  and 
Eye  Specialists 

lye  specialists  the  country  over  have  en¬ 
dorsed  Ionic,  and  recommended  its  use  by 
publishers.  In  a  nation-wide  survey  con¬ 
ducted  through  the  cooperation  of  the 
American  Optical  Company,  3297  eye  spe¬ 
cialists  certified  that  Ionic  was  easier  to 
read  than  other  newspaper  faces. 

The  results  of  this  survey  have  been  pub¬ 
lished  in  a  booklet,  “Will  You  Accept  the 
Verdict  of  a  Jury  of  3767  Eye  Specialists?” 
which  includes  many  letters  of  apprecia¬ 
tion  from  oculists  and  optometrists.  A  copy 
of  it  will  be  sent  for  the  asking. 

Here  are  a  few  typical  comments  from 
hundreds  of  letters  in  our  files:  Bernard 
A.  Baer,  Past  President,  District  of  Colum¬ 
bia  Optometric  Society:  “Ionic  is  the  best 
and  clearest  type  I  have  ever  seen  for  use 
on  any  newspaper .”Dr.  O.  J.  Melvin,  Omaha, 
Neb.:  “There  is  such  a  vast  difference  in 
the  readability  of  Ionic  No.  5  and  the  other 


types,  that  a  comparison  is  impossible.  My 
opinion,  based  on  my  experience  on  eye¬ 
sight,  would  be  that  a  whole  page  printed 
in  Ionic  No.  5  would  cause  less  strain  than 
one  column  of  the  present  types.”  John  J. 
McNally,  Optometrist,  Philadelphia,  Pa.: 
“By  comparison  Ionic  type  is  so  much  more 
comfortable  to  read,  that  any  technical 
description  of  its  advantages  to  the  eye 
seems  unnecessary.  It  is  unquestionably 
a  great  contribution  to  the  eye  comfort  of 
the  newspaper-reading  public.”  G.  Henry 
Aronsfeld,  Pt.D.,  D.O.S.,  Galveston,  Texas, 
President,  Texas  State  Board  of  Examiners' 
in  Optometry : “The  uniformity,  clarity  and 
therefore  greater  legibility  of  Ionic  No.  5 
make  it  indisputably  much  better.” 

Lists  of  Ionic  Users 
Growing  Daily 

In  the  comparatively  short  time  Ionic  has 
been  available,  more  than  one  thousand 
newspapers  have  discarded  their  previous 
dress,  and  changed  to  Ionic.  In  Canada, 
sixty-eight  papers  are  using  it,  and  in  eigh¬ 
teen  other  countries,  fifty-four  newspapers 
are  Ionic  set. 

Metropolitan  papers  prefer  Ionic — so  do 
weekly  papers.  Large,  medium  and  small, 
alike,  appreciate  its  inherent  merits.  A  few 
of  the  many  influential  metropolitan  dai¬ 
lies  that  are  Ionic  set  include  the  Morning 
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Lobby  and  bnsineM  office  of  Every  Evening  bnildinic 


WILMINGTON  EVERY  EVENING 
NOW  IN  NEW  HOME 


(Continued  from  page  9) 


Gazette,  founded  in  1784.  In  1822  the 
Delaivare  State  Journal  was  founded,  and 
1866  saw  the  the  beginning  of  the  Wil¬ 
mington  Commercial.  These  papers 
finally  merged  into  the  Every  Evening 
in  1871. 

Mr.  Metten  has  been  with  the  paper 
for  32  years.  He  started  as  an  advertis¬ 
ing  solicitor,  worked  in  the  mailing  room 
and  the  circulation  department,  and  now 
and  then  put  on  his  hat  to  go  out  and 
cover  a  story.  He  bought  an  interest  in 
the  paper  18  years  ago,  and  when  it  was 
sold  to  other  interests,  he  leased  the  right 
to  publish  it.  Before  coming  to  the 
Every  Evening,  Mr.  Metten  had  worked 
for  the  Middletown  (Del.)  Transcript, 
and  the  Philadelphia  Inquirer.  He  started 
on  the  Transcript  as  a  printer’s  devil  at 
14. 

“Although  I’m  kept  pretty  busy  with 
the  details  of  publishing,’’  Mr.  Metten  told 
this  reporter.  “I  still  like  the  news  end 
aiKl  once  in  a  while  I  take  time  off  to 
write  a  editorial.  Of  course  I  don’t  get 
much  chance  to  do  this,  because  a  pub¬ 
lisher’s  job  is  enough  for  one  man. 

“My  ambition,’’  he  confided,  “always 
was  to  have  a  modern  newspaper  plant 
built  according  to  my  own  ideas.  I  vowed 
that  if  I  realized  that  dream,  I’d  be  sat¬ 
isfied.  Well,  I’ve  got  it  now,  but  I 
wouldn’t  want  to  go  through  the  business 
of  moving  a  complete  newspaper  plant 
again,  if  I  lived  to  be  a  thousand.’’ 

A  special  64-pagc  New  Home  Edition, 
issued  Aug.  29,  celebrated  the  Every 
Evening’s  occupancy  of  its  new  plant. 

Soon  after  the  various  departments  of 
the  paper  were  established  in  their  new 
quarters,  the  gilding  was  thrown  open 
to  the  public  for  inspection. 

A  special  day  was  set  aside  for  the 
Wilmington  Chamber  of  Commerce,  when 
members  of  that  organization  were  en¬ 
tertained  by  Mr.  Metten  at  a  luncheon 
in  the  reserve  section  of  the  news  room. 


HANRATTY  TO  CLEVELAND 


It  Made  Promotion  Manager  of  Cleve¬ 
land  News,  ormerly  in  New  York 


Joseph  H.  Hanratty,  formerly  promo¬ 
on  manager  of  the  New  York  Evening 


Publishers  and  Business  Executives  At¬ 
tend  Two-Day  Session  in  Cleveland 
John  E.  Finneran  and  John 
E.  Pratt  Also  Speak 


tion  manager  of  the  New  York  Evening 
Telegram,  has  been  made  promotion  man¬ 
ager  of  the  Cleveland  News.  He  as¬ 
sumed  his  new  duties  this  week. 

Mr.  Hanratty  was  graduated  from 
New  York  University  where  he  studied 
under  Prof.  James  Melvin  Lee.  After 
a  short  period  as  a  reporter  on  the  New 
York  Evening  World,  he  became  promo¬ 
tion  manager  for  the  (Thristy  Walsh 
Syndicate.  Subsequently  he  was  in  the 
promotion  departments  of  the  King 
Features  Syndicate  and  the  New  York 
American,  before  joining  the  Telegram. 


Day  light  flooded  composing  room  of  Every  Evening  plant. 


60  PAPERS  REPRESENTED 
AT  MEARS  COURSE 


Newspaper  publishers  and  advertising 
managers  from  60  of  the  larger  cities 
of  the  country  assembled  in  Geveland 
September  5,  for  the  third  annual  News¬ 
paper  Advertising  Study  conducted  by 
Charles  W.  Mears,  formerly  president 
of  the  Qeveland  Advertising  Club,  at 
present  advertising  councellor  and  dean 
of  the  newspaper  school  of  the  club. 

Speakers  on  the  two-day  program  in¬ 
cluded  John  E.  Finneran,  sales  promo¬ 
tion  manager  for  the  Scripps-Hqward 
newspapers ;  Amos  Parrish,  specialist  in 
department  store  advertising ;  John  K 
Pratt,  advertising  manager  of  the  Chi¬ 
cago  Herald- Examiner;  and  Mr.  Mears. 

Only  one  newspaper  from  each  city 
listed  is  permitted  to  enroll  its  publisher 
or  manager.  Sessions  were  held  behind 
closed  doors  at  the  Hotel  Statler  and 
stenographic  reports  of  the  proceedings 
were  furnished  representatives  of  the 
newspapers  participating. 

Those  attending  the  course  were; 

Hildig  Alarik,  Pittsburgh  Press;  R.  K. 
Alderholt,  Columbus  Citizen;  Jeff  Bar¬ 
nette,  Houston  Press;  Richard  Beeler, 
.4ltoona  Mirror;  Don  Bernard,  Nash¬ 
ville  Banner. 

Robert  B.  Bolles,  Janesville  Gazette; 
William  E.  Brewster,  Christian  Science 
Monitor;  Don  U.  Bridge,  Indianapolis 
News;  I.  Z.  Buckwalter,  Lancaster  In- 
telligencer-N  ews-J  oumal ;  Hudson  C. 
Burr,  Christian  Science  Monitor;  Frank 
T.  Carroll,  Pittsburgh  Press;  L.  S. 
Chubbuck,  Binghamton  Press;  Worth 
Coutney,  Toledo  News-Bee,  Charles  C. 
Curtis,  Allentown  Call;  Frank  T.  Dre- 
her,  Evansthlle  Press;  R.  F.  Fletcher, 
Canton  Repository;  Ralph  D.  Henderson, 
Ft.  Worth  Press;  L.  E.  Herman,  Akron 
Times-Press. 

James  R.  Holliday,  Atlanta  Consti¬ 
tution;  A.  A.  Hoopingamer,  Dover  Daily 
Reporter;  A.  E.  Kaye,  St.  Louis  Star; 
Kenneth  M.  Keegan,  Akron  Times- 
Press;  R.  J.  Kelsey,  Pittsburgh  Press. 

Carles  D.  Lamade,  Grit,  Williams¬ 
port  :  (Jeorge  R.  Lamade,  Grit,  Williams¬ 
port  ;  P.  W.  Leisenring,  Allentown  Call; 
Emmanuel  Levi,  Louisville  Courier- 
Journal  and  Times;  Harrison  Mac¬ 
Donald,  New  York  Telegram;  E.  H. 
Maloney,  Peoria  Journal  and  Transcript ; 
Ward  C.  Mayborn,  Houston  Press; 
R.  H.  McAuliffe,  South  Bend  News- 
Times;  Joseph  F.  Melia,  Buffalo  Eve¬ 
ning  News;  C.  A.  Mewbom,  Pittsburgh 
Press;  A.  R.  Michener,  Harrisburg  Tele¬ 
gram;  (Jeorge  Missig,  Akron  Times- 
Press. 

Paul  F.  Morgan,  Canton  Repository; 
Holmes  Nale,  Altoona  Mirror;  Fred  G, 


Pearce,  Altoona  Mirror;  P.  R,  Pettit, 
Cincinnati  Post;  S.  R.  Phillips,  Macon 
Telegraph;  J.  F.  Pollock,  Toledo  News- 
Bee;  Herbert  Porter,  Atlanta  Constitu¬ 
tion;  John  M.  Pratt,  Chicago  Herald- 
Examiner;  Qarence  J.  Pyle,  Wilmington 
Journal  and  Morning  News;  Ralph  H. 
Quinn,  Washington  News;  Leslie  L. 
Rood,  Brooklyn  Times. 

Raymond  B.  Roos,  Ft.  Wayne  News- 
Sentinel;  Norman  S.  Rose,  Christian 
Science  Monitor;  Frank  W.  Rostock, 
Cincinnati  Post;  T.  L.  Ryan,  St.  Louis 
Star. 

Henry  R.  Schaffner,  Brush-Moore 
Newspapers ;  H.  W.  Stodghill,  Louisville 
Courier- Journal  and  Titnes;  Noden  Tay¬ 
lor,  Dallas  News;  J.  W.  Thurston,  Hart¬ 
ford  Courant;  G,  C.  Waldron,  Columbus 
Citizen;  S.  S.  Wallace,  Oklahoma  News; 
J.  T.  Watters,  Youngstown  Telegram; 
John  Weidley,  Altoona  Mirror;  Neal  B. 
VV'elch,  South  Bend  News-Times;  Bruce 
G.  Wharton,  Harrisburg  Telegram; 
B.  C.  Whitsitt,  Decatur  Review;  (George 
O.  Wilcox,  Youngstotvn  Telegram;  Ed¬ 
ward  L.  Wingert,  Philadelphia  Public 
Ledger. 


solution.  It  also  gave  a  full  story  of  an 
alleged  brickbat  battle  between  memben 
of  the  circulation  department  of  a  com¬ 
petitor  and  stated  that  the  police  took 
no  action  on  it,  concentrating  their  atten¬ 
tion  on  the  Herald-Post  boys. 


FICTION  COMMITTEE  CUT 

Members  of  the  fiction  committee  of 
the  Hearst  New.spapers  have  been  re¬ 
duced  to  three  with  Harold  Burton, 
formerly  editor  of  McCall’s  Magazine, 
chairman.  The  other  members  are  E. 
B.  Hatrick,  of  International  Newsreel, 
who  looks  after  movie  rights,  and  Josej* 
V.  Connolly,  editor  and  manager  of  King 
Features  Syndicate,  who  handles  syndi¬ 
cation. 


282,352 


NEWSBOYS  ARRESTED 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore 
Sun  (morning  and  evening  is¬ 
sues)  for  the  month  of 


Louisville  Police  Drop  Prosecution  of 
HersJd-Post  Carriers  in  Court 


August,  1928 


Police  of  Louisville,  acting  on  alleged 
complaints  of  citizens  against  unneces- 
.sary  noise,  recently  arrested  newsboys 
of  the  Herald-Post,  and  other  circula¬ 
tion  department  employes,  including 
Harold  h'enton,  director  of  circulation. 
Officers  failed  to  appear  in  court  to 
prosecute  charges,  Aug.  23,  so  that  all 
cases  were  dropped. 

The  Herald-Post  called  attention  in 
front-page  stories  to  the  fact  that  while 
the  police  were  arresting  the  newsboys, 
some  several  times,  11  bank  robberies 
rnd  one  double  murder  awaited  their 


The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  .Au¬ 
gust,  1928,  was  186,915. 


Everything  in  Baltimore 
Revolves  Around 

THE  igmh  SUN 

Morning  Evening  Sunday 


Emphasis  on  ^'spot'  * 
news  pictures  is  in¬ 
creasing.  Think  of. 
the  importance  of 
being  protected  bpr 
a  se r vice  that  is 
consistently  first  I 


_  roto¬ 

gravure 

Sections 

Newspapers 
8  Magazines 

STANDARD 


NEA  Service,  Inc*, 

1200  W.  3td  Sc.,  Clcvdand,  Ohio 


GraVurc  Corporation 
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We  Are 

Telling  the  World 

We  have  proved  that  the  Cline^Westinghouse  Control 
of  printing  machinery  increases  production  and  improves 
printing.  That’s  why  the  best  printing  and  machinery  man^ 

.  ufacturers  specify  CLINEWESTINGHOUSE  Control. 


It  Is  Simple.  ..Ills  Reliable.  ..Ills  Safe 


It  controls  the  machine  as  it  should  be 
operated  to  get  maximum  production. 


And  the  World  Agrees 

....  ask  any  user 


CLINE  ELECTRIC  MFC.  COMPANY 
furnish  motor  and  control  equipment  too. 

Newspaper  Publishers  Magazine  Publishers 

Book  Binders  Electrotypers 

Job  Printers  Stereotype  Machines 

Lithographers  Composing  Machines 

Paper  Box  and  Carton  Manufacturers 


Cline  Electric  Mfc.  Co. 


MAIN  OFFICE,  CONWAY  BUILDING,  111  W.  WASHINGTON  ST.,  CHICAGO,  ILL. 


WESTERN  OFFICE 
FIRST  NAT’L  BANK  BLDG. 
SAN  FRANCISCO 
CALIFORNIA 


EASTERN  OFFICE 
MARBRIDGE  BLDG. 
47  WEST  34th  ST. 
NEW  YORK  CITY 
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of  her,  in  the  circumsUnces  related,  to  Willebrandt’s  padlcKks  have  not  held 
hold  the  girl  up  to  shame  and  ridicule  very  tight  in  the  hills,  the  old  boy  had 

.  .  .  ®  .«•  ¥*  •  ^  _ I _ LI..  I _ L*  _ _  _ L 


by  making  that  letter  public.  It  is  quite 
possible  that  the  man  in  this  c:>se  may 
feel  he  is  tied  to  a  shrewish,  unpleasant 
and  harum-scarum  wife  and  finds  pleas¬ 
ure  in  the  society  of  a  refined  girl.  One 
might  take  a  charitable  view  of  this  hus- 
bat^  and  this  unhappy  girl,  but  Heloise 
cannot  afford  to  compromise  herself — 
the  world  will  not  approve  of  any  fur¬ 
ther  violation  of  the  established  code. 


probably  been  histing  a  few.  He  prob¬ 
ably  meant  Thomas  A.  Edison  or  Tom 
Mix.  See  where  Straton  said  it  a^ain. 
That  boy  knows  how  to  get  to  tirst- 
pages,  don’t  he? 

Yours, 

You  Know  Who. 


No.  7 


hy  MARLEN  PEW 


A  few  imitations  of  familiar  syndi¬ 
cated  columns,  with  abject  apologies  to 
those  geniuses  who  contrive,  365  days 
each  year,  and  year  after  year,  to  turn 
a  piece  worthy  of  the  eyes  flf  the  read¬ 
ing  millions.  The  game  presented  here, 
of  course,  is  to  guess  who’s  who. 


be  seen  pictures  carved  by  the  earliwt 
historian  depicting  man  hunting  wife 
with  bludgeon,  dragging  her  to  the  cave 
home  by  her  long,  black,  bushy  hair. 
Man  will  again  pursue  woman,  not  with 


Forget  the  incident,  keep  your  head  high,  pROM  twenty  million  homes  today,  an 
associate  with  unmarried  men  of  your  army  moved  in  gay  array;  from 
own  age  and  let  time  work  its  magic  humble  cot  and  palace  grand,  through 


No.  5 


club,  but  as  a  humble  supplicant  seeking  long-lost  cousin  who  'wears 

..  ts_  _• _  r  _  . _ _ JJ _  lat^  vACt«  atiH  nnlka.no 


the  blessings  of  a  dazzling  goddess. 


No.  1 


A  DAME  in  Washington  went  to  a 
party  in  her  curl-papers  and  the 
hostess  threw  her  into  Pennsylvania  ave¬ 
nue  for  fracturing  etiquette. 


Quite  a  quick  sit-down,  but  it  didn’t 
muss  her  hair. 


Better  fracture  social  rule  than  break 
41  poor  Jane’s  pedal  extremity. 


Thinking  women  conserve  modesty  in 
short  skirts,  because  facial  expression, 
not  clothes,  reveals  modesty  or  betrays 
vulgarity.  The  long  street-sweeping 
dress,  vehicle  of  the  germ  life  of  the 
Victorian  era,  will  not  be  worn  in  a 
country  where  women  have  established 
social  and  political  equality  and  in  20 
years  will  rule  the  economics  of  the 
nation. 


Damsel  in  curl-papers  is  consid- 
«red  over-dressed  in  all  certified  night 
•clubs. 


Be  good,  Rosco;  we  feed  at  daybreak  I 


Hi-jack  skeeter  discovered  at  Bar 
Harbor — he  lets  brother  do  the  heavy 
mining  and  sapping  and  then  cannibalis- 
tically  harpoons  brother's  little  red 
tummy. 


England  has  better  business  for  her 
legislators  than  seeking  to  fix  feminine 
modesty  by  tape  measure.  An  army  of 
unemployed  still  throngs  London  streets 
with  starvation  doles  the  only  remedy 
statesmen  have  been  able  to  dr^ge  from 
the  recesses  of  their  mighty  brains, 
hlngland’s  antiquated  coal  mines  also 
challenge  thought.  England  is  a  nation 
of  problems,  work  for  better  heads  than 
those  that  now  fill  official  wigs. 


This  free  nation  should  protect  its 
insect  resources  and  frame  a  law  with 
store  teeth  in  it  to  bring  these  foul 
insecticides  into  the  shadow  of  Little 
Green  Door. 


Apropos  of  door,  why  is  the  export 
trade  in  carrots  falling  off?  This  open 
<luestion  hinges  on  Tex  Rickard’s  de¬ 
cision. 


Every  dog  has  his  day  and  dog  days 
start  next  week. 


Earnest  Mr.  Rockefeller,  Jr.,  has  given 
another  million  to  promote  higher  educa¬ 
tion.  History  will  record  that  the  20th 
Century  vexations  of  war.  incurable  dis 
ease,  money  madness,  venal  crime,  child 
and  woman  labor,  gluttony  and  many 
other  disorders  of  the  social  and  political 
system,  faded  from  view  when  the  sceptre 
of  power  fell  into  the  hands  of  .science. 
But  will  the  25th  Century  realize  tha» 
the  filthy  lucre  of  a  single  family  of 
American  industrialists  bought  for  science 
its  lamp  aixi  book? 


^  (Copyriffht,  1928.  Reproduction  prohibited  in 
Scandinavia.  All  rights  preserved  in  wax.) 
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No.  2 

Saturday,  September  8 


If  lawmakers  wanted  to  enforce  pro¬ 
hibition,  which  they  do  not,  they  would 
employ  a  few  hundred  smart  young  boot¬ 
leggers,  give  them  more  wages  than  they 
could  earn  at  their  trade,  ornament  them 
with  titles  and  epaulettes,  give  them 
.  .  ,  ,  ,  automobiles  bearing  coats-of-arms,  and 

Y  times  UP’  and  read  a  tayle  of  Jona-  ^end  them  out  to  dry  up  the  cities.  If 
than  Brooks  about  an  old-fashioned  Secretary  of  the  Treasury  ccmld  not 

pay  off  such  valuable  employes  with  cash 
in  hand.  Congress  could  have  medals  of 
honor  struck  off  for  dollar-a-year  boot¬ 
legger  enforcement  heroes.  Men  will  go 
far  for  what  seems  like  honor. 


newspaper  editor  who  wrote  thumping 
editorials  in  behalf  of  civic  causes  and 
loved  truth  for  its  own  sake,  and  my 
heart  heavy  and  spirit  low  when  the  old 
gentleman’s  enterprises  failed  while  those 
•of  his  worldly  competitors  thrived  like 
green  bay  trees.  And  I  thought  how 
•difficult  it  has  become  in  this  generation 
■for  those 


No.  4 


lated  vests  and  poUca-dot  ties, 
showed  up  on  schedule  at  the  Grand 
Central  at  9:19  a.  m.  and  we  had  a 
thoroughly  enjoyable  day.  I  was  a  bit 
shaken  by  his  request  to  visit  Chinatown, 
for  that  sort  o’  thing  is  no  longer  of 
interest  save  to  ’bus  riders  from  Jersey 
and  a  few  misguided  Brooklyn  youths. 
However,  I  am  not  an  ungracious  host, 
and  to  Chinatown  we  went,  by  taxi,  how¬ 
ever,  and  not  by  ’bus. 

I  confess  to  an  agreeable  surprise. 
After  we  had  managed  to  clear  the 
smells  of  the  dried  chicken  joints  of  Pell 
Street  we  located  a  cozy  Chink  cafe  on 
the  top  floor  of  a  remodelled  building  in 
Mott  Street.  It  was  clean  and  neat  and 
the  waitresses  were  Chinese  girls  weal¬ 
ing  kimonas  in  brilliant  hues,  tripping 
lightly  about  in  sandals.  We  at  once 
saw  that  although  these  women  were  en¬ 
gaged  in  a  menial  capacity,  nevertheless 
they  were  high  above  the  laundry  caste. 

I  soon  learned  that  the  restaurant  is  pre¬ 
sided  over  by  a  Chinese  girl  graduate  of 
one  of  the  ritziest  Eastern  schools. 
She  is  a  woman  of  independence  and 
character  and  her  decision  to  engage  in  a 
business  career  not  only  provides  the 
finest  Chinese  cookery  it  has  been  my 
pleasure  to  indulge,  but  she  has  also 
given  occupations  to  a  half  dozen  beauti¬ 
ful,  almond-eyed  sisters,  also  of  indepen¬ 
dent  character.  It  was  startling,  how¬ 
ever,  to  witness  the  vulgarity  of  the  up¬ 
town  slummers  who  stared  wide-eyed  at 
these  lovely  creatures  as  they  fluttered 
from  table  to  table,  never  at  a  loss  for 
dignity,  I  may  assure  you. 

In  the  afternoon  we  toured  up-town. 
In  the  Ambassador  we  met  several  of  the 
leading  screen  stars  and  Cousin  Ted  re¬ 
marked  that  he  had  the  biggest  eye-full 
of  his  life.  Later  we  motored  on  the 
Drive  and  I  pointed  out  many  distin¬ 
guished  local  characters.  Mr.  Walter 
Chrysler  was  seen  taking  his  afternoon 
perambulation,  walking  with  hands  folded 
behind  his  back.  Mrs.  Fiske,  with  her 
familiar  short  step,  tripped  to  a  limou¬ 
sine  from  a  fashionable  apartment  house. 
Mr.  H.  L.  Mencken  was  smoking  with 
the  cigar  at  the  usual  tilt  in  the  left  cor¬ 
ner  of  his  broad  mouth.  Cousin  Ted 
preferred  a  picture  in  the  evening  and 
we  repaired  to  the  little  Greenwich  art 
theatre  and  witnessed  a  thrilling  Russian 


every  street  of  our  great  land,  thoM 
whom  the  nation  soon  shall  rule,  this 
morning  blithely  marched  to  school.  I 
stood  and  watched  some  neighbor  kids, 
tessel-  '''*’**®  tears  welled  from  my  eyelids, 
and  memory  cut  back  to  days  when  life 
was  real  in  every  phase.  I,  too,  a  little 
sister  tugged,  her  slate  and  book  so 
tightly  hugged,  down  the  long  hill  and 
by  the  brook,  and  at  the  gate  her  hand  I 
took  and  led  her  to  her  little  seat  and 
wiped  her  tears  and  whispered  sweet 
words  of  love  that  Ma  oft’  said  to  drive 
away  our  ghosts  of  dread.  A  million 
little  hearts  today,  throbbed  in  dread  in 
the  same  old  way.  Tomorrow  a  brighter 
day  will  be,  self-conscious  fears  will 
quickly  flee,  book  and  slate  and  singing 
class,  charm  every  healthy  lad  and  lass. 
Only  the  dullest  clod  and  fool,  resists 
the  joys  of  public  school. 


100  WRITERS  COVERED 
PEACE  PACT  SIGNING 


Seven  Hundred  Applied  for  Seats  in 
Press  Section  —  Paris  Ceremo¬ 
nies  Broadcast  to  French 
Newspapers 


(Special  to  Eoitox  &  PviLiSRZs) 

Paris,  Aug.  28. — Press  arrangements 
for  reporting  the  signing  of  the  Kellogg 
pact  to  outlaw  war,  to  which  the  minis¬ 
ters  of  fifteen  countries  set  their  nand  in 
Paris  on  Aug.  27,  were  as  good  as  cir¬ 
cumstances  permitted.  Officials  at  the 
French  Foreign  Office  had  the  none  too 
easy  task  of  alloting  100  press  seats  to 
700  ai^licants.  All  the  leading  American 
agencies  and  newspapers  were  repre¬ 
sented.  For  the  first  time  at  such  a 
ceremony  there  was  quite  a  clash  be¬ 
tween  press  men  and  cinematograph 
operators  and  photographers.  Brilliant, 
dazzling  lights  glar^  on  the  delegates 
as  they  took  their  places  to  sign  the 
pact,  with  much  hissing  of  lamps. 
Added  to  this  was  a  volley  fire  of  click¬ 
ing  cameras  as  soon  as  the  delegates 
were  in  place.  It  was  when  photog¬ 
raphers  and  cinema  men  began  to  clamber 
not  only  onto  chairs,  but  onto  small 
ladders,  that  the  press  men  began  to 
clamor  for  a  sight  of  what  was  go¬ 
ing  on. 

Wireless  broadcasting  was  used  at  the 
ceremony,  and  most  newspaper  offices  in 
Paris  had  <et  up  receiving  sets,  so  that 
when  M.  Briand  began  to  speak  a  trans- 


■comoromise°'witir*ethirs°'^L'^l!^!^#-m"t^  f^EAR  Miss  Fix:  A  girl  of  refined  taste,  film,  authentically  based  on  the  history  of  Nation  of  his  words  was  being  put  on  the 

gSr^g  re^ris  of  V  and  literature,  and  - - - - -  -  Kim  Kv  fiv.  ml„- 

hard  at  my  writing,  thence  to  call  on  disposition,  finding  after  seven 


Mistress  Doonc  and  methinks  her  quite 
lovely,  albeit  the  chop  she  prepared  for 
luncheon  was  heavily  overdone.  So  lis¬ 
tened  to  Gov.  Smith  over  the  radio,  and 
it  thrill^  me  greatly,  since  he  hath  taken 
my  advice  no  longer  to  refer  to  the  great 
dty  of  New  York,  which  all  must  r^ize 
is  great.  And  so  finished  my  stint  and 
in  the  late  afternoon  played  some  lawn 
tennis,  suffering  a  severe  defeat  at  the 
hands  of  H.  Norris,  and  so  home  and  as 
weary  as  I  have  been  in  my  whole  life, 
but  was  refreshed  by  a  savory  dinner, 
with  excellent  red  wine  sent  by  trusted 
friends,  and  so  to  bed. 


No.  3 


teen  years  of  residence  iit  a  community 
that  she  was  without  a  single  man  friend, 
accepted  the  well-intentioned  invitation 
of  a  married  man  to  go  to  dinner  and 
the  theatre  with  him.  The  evening  was 
pleasantly  and  innocently  spent,  but  a 
woman  saw  them  and  reported  the  inci¬ 
dent  to  the  man’s  jealous  wife.  She  not 
only  wrote  an  insulting  letter  to  the  girl, 
but  passed  copies  of  it  to  mutual  friends. 
What  should  the  girl  do?  Heloise. 

Answer : 

Those  of  us  who  have  been  through 
the  inferno  .of  loneliness  will  be  able  to 
understand  and  sj^pathize  with  Heloise. 
yet  she  made  a  mistake  and  must  pay  the 
price.  In  our  conventional  society  the 
husband  belongs  to  the  wife  and  the  wife 
to  the  husband.  However  well-inten¬ 
tioned  this  husband,  he  must  have  realized 
that  his  time  and  entertainment  were 
justly  claimed  by  the  woman  who  was 
at  home  awaiting  his  coming.  Naturally, 
the  wife  blames  the  girl,  ’twas  ever  thus. 


the  communist  revolution.  In  Madison 
Square  a  street  hawker  tempted  Cousin 
Ted  to  buy  a  dancing  doll,  a  marvel  of 
black-bottom  grace  when  expertly  manip¬ 
ulated  on  a  string  by  the  vendor,  but  in 
our  apartment  Cousin  Ted,  though  he 
worked  for  hours,  could  get  nothing  from 
the  toy  but  two-steps  and  bows. 


TtARS.  (Right  Honorable)  Alecia 
Astorchild,  intelligent  woman,  in¬ 
forms  the  House  of  Commons  that  leg¬ 
islation  to  control  skirt  lengths  can  never 
be  enforced  while  men  continue  to  play 

the  role  of  the  pursued.  But  that  change  ...~  - -  ...^  »...,  ^  - •  —  -  -  -  -  „  .  c  u. 

may  come,  history  repeating.  In  dark  and  while  she  might  have  been  justified  Everybody  thought  he  was  nuts,  but  as  Seme  which  runs  along  in  front  of  tne 
caves  in  ancient  Wales  to  this  day  may  in  writing  a  protesting  letter,  it  was  cruel  it  is  well-known  hereabouts  that  Mrs.  Foreign  Ministry. 


No.  6 

To  the  Editor  of  the  Yahoo  Yahooian: 
VAMA,  Tex.,  Sept.  8.  The  boys  are 
having  a  long-horn  round-up  here 
today.  Mr.  Amon  Carter  is  down  from 
Fort  Worth,  directing  things,  so  you  see 
there  is  plenty  of  dust  and  shootin’  going 
on.  Word  reaches  here  that  the  other 
half  of  General  Motors  has  endorsed 
Hoover.  That  ought  to  make  everybody 
wlx>  rides  in  cars  produced  by  that  con¬ 
cern  happy  whether  they  are  tagged  for 
A1  or  Herb.  A  queer  old  man  came 
down  out  of  the  hills  this  morning  and, 
when  asked  who  he  was  for  this  Fall, 
replied,  “I’m  for  Norman  Thomas.” 


wires,  trailing  him  by  barely  five  min¬ 
utes.  In  the  famous  Salon  de  I’Horloge 
specials  were  busy  taking  notes.  To  the 
French  press  a  copy  of  M.  Briand’i 
speech  was  handed  out  by  the  Havai 
Agency.  At  the  Foreign  Office  an  Eng¬ 
lish  translation  was  given  to  the  Ameri¬ 
can  and  English  correspondents.  . 

Incidentally,  this  of^ial  translation 
raises  a  nice  point.  In  the  desire  for 
accuracy,  it  kept  so  painfully  close  to 
the  original  that  it  proved  a  very  pale 
reproduction  indeed  of  the  fine  oratory 
of  the  French  text  of  M.  Briand’s  speech. 
The  newspaper  man  who,  in  an  attei^ 
to  reproduce  the  fine  style  of  the  origii^ 
speech,  might  be  tempted  to  make  his 
own  translation  might  be  taxed  after¬ 
wards  that  what  he  wrote  was  not  the 
official  translation.  To  use  the  official 
translation,  however,  was  to  do  scant 
justice  to  M.  Briand. 

The  room  was  packed  to  the  doors, 
and  newspaper  men,  sweltering  in  the 
heat,  were  glad  to  get  out  when  it  was 
over  to  the  cool  embankment  of  the 
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Let  “SHOW  GIRL” 

Make  Whoopee'  For  You 

(*Whoopmm  —  current  American  Slanguage,  meaning  the  will  *‘run  wild,”  in  thia  case,  with  your  circulation.) 
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From  THE  INNER  SANCTUM 


(By  special  sanction  of) 

AND  SCHUSTER, 

publishers 


Giving  this  littie  “show  girl” 

a  biK  hand; 

*‘A  wow.” — Harry  Hansen. 

“Doomed  to  popularity.” — Variety. 
"Ingeniously  amusing.” — Heywood  Broun. 
"Incessantly  hilarious.” — Walter  Winchell. 

“.Spectacular,  satirical,  diverting.” — Galves¬ 
ton  News. 

“II  you  would  know  the  show  business, 
and  enjoy  it,  read  Show  Girl.” — Newark 
Ledger. 

“.^t  last,  the  truth  about  the  show  girls.” — 
Dorothy  Bryant.  Chorus  Equity  Assccia- 
tion. 

“Theodore  Dreiser  wrote  the  American 
Tragedy.  .1.  P.  McEvoy  wrote  the  Amer¬ 
ican  Cometly.” — Walter  Wanger. 

More  detailed  information  on  the 
subject  may  be  gleaned  from  the 
Lantern,  the  New  York  Herald  Tribune 
column  conducted  by  Edward  Hope: 

“Show  Girl”  is  of  the  jazz  age  jazzy, 
as  spirited  as  a  headwaiter  at  the  ruui 
hour,  as  boisterous  as  a  Middle  Western 
buyer  at  bis  first  night  club,  as  gay  as  the 
sight  of  the  reserve  supply  of  cnampane, 
as  up-to-the-minute  as  tonight’s  bathtub 
gin,  as  bubbly  as  a  new  Welsh  rabbit  and 
as  realistic  as  the  check. 

And  from  the  grand  mogul  of  show 
girls,  Florenz  Ziegfeld  himself, 
comes  this  tribute: 

“Show  Girl”  has  been  taken  up  by  the 
choruses  in  town  as  the  definitive  and 
authoritative  novel  of  their  racket.” 

I  'HE  World  of  Books,”  Nat  J. 
X  Ferber’s  sanctum  in  the  New  York 
American,  testifies  as  follow.s: 

“Dixie  Dugan,  the  girl  from  Flathush, 
who  is  ‘the  hottest  little  wench  that  ever 
shook  a  scanty  at  a  tired  business  man,’ 
is  given  stellar  honors  in  the  billing,  but 
she  is  by  no  means  the  best  character  of 
the  kaleidoscopic  scene.  She  is  the  typical 
little  go-getter,  who  goes  ‘so  far  and  no 
further.'  Under  her  materialistic  exterior 
she  has  the  much -claimed  heart  of  gold. 
Good  men  and  true  get  into  all  sorts  of 
trouble  because  of  her,  and  all  because  the 
little  girl  was  out  for  a  little  fun  and  a 
lift  in  life.” 

The  thorough  job  “Show  Girl”  has 
done  in  winning  the  City  of  Brother¬ 
ly  Love  is  attested  by  the  Philadel¬ 
phia  Public  Ledger,  in  the  review  by 
Henry  T.  Murdock : 

“For  a  breezy,  exhilarating  trip  along 
that  most  brilliant  of  thoroughfares  Broad¬ 
way,  no  better  j^uide  book  could  be  found 
than  ‘Show  Girl.’  In  its  brisk  pages  all 
the  foibles,  fancies,  fallacies,  fads,  fashions 
and  what  not  of  the  great  street,  its  pecu¬ 
liar  natives  and  its  weird  customs  are  held 
up  for  Mr.  McEvoy ‘s  sharp  wit  and  kindly 
ridicule.  His  saga  of  Dixie  Dugan,  chorus 
girj  extraordinary  and  precipitator  of  inter¬ 
national  complications,  is  one  long  laugh 
from  start  to  finish.  It  is  a  classic  in 
modem  slang,  it  speaks  in  true  Broad- 
wayesc — out  of  the  side  of  the  mouth— it 
makes  ‘whoopee’  all  over  the  place,  it  is 
absurd,  ridiculous  exa|tgerated,  but  back 
of  its  burlesque  there  is  enough  satire  to 
keep  the  course  of  the  plot  on  even  keel.” 

— Essandess. 


CCOHOW  GIRL”  is  playing  fast  and  Anita  Loos  with  all 
best  seller  records,  “throwing  the  Literati  into  a  lather, 
the  book-buyers  into  a  stampede”  and  the  gum-chewers  into 
a  frenzy — it  is  heading  straight  for  the  year’s  book  record. 

CCQHOW  GIRL”  is  spreading  with  the  sure  infection  of 
O  genuine  humor,  is  gathering  speed  hourly  and  will 
burst  in  full-force  upon  the  nation  before  holiday  buying  time. 

CC^HOW  GIRL’S”  feverishly  merry  pace  will  make  circu- 
lation  for  any  newspaper  that  gives  it  a  good  break. 

(CQlIOW  GIRL”  is  the  outstanding  serial  fiction  beat  of  the 
O  year  and  UNITED  FEATURE  SYNDICATE,  owner 
of  the  newspaper  serial  rights,  is  happy  to  announce  the 
release  to  newspapers  generally  for  October  first. 

CCOHOW  GIRL”  will  win  you  if  you  give  her  half  a  chance. 

^3  We  have  not  found  anyone  yet  who  has  read  it  who  has 
not  immediately  become  a  confirmed  addict. 


(We’ll  make  you  a  sporting  proposition.  To  the  first  hundred  editors  who 
will  wire,  saying  only  they  will  read  the  hook  on  receipt,  we  will  ship  a  copy 
of  the  hook  at  once  with  our  compliments.  Your  only  obligation  is  to  read 
it.  •  We  know  so  thoroughly  you  will  enjoy  it,  that  you  will  want  to  share  its 
great  fun  with  all  your  readers.  We  have  that  much  faith  in  Dixie  Dugan  and 
the  rest  of  the  cast  of  Show  Girl.) 


CCOHOW  GIRL”  is  going  to  make  newspaper  reading  a 
’  daily  pleasure  for  eight  solid  weeks  in  every  city  that 
prints  it. 


(We’ll  make  you  a  second  proposition.  We’ll  sell  you  “SHOW  GIRL”  as  an 
individusd  feature,  if  you  wish.  But  we  would  rather  give  it  to  you.  It  will  run 
in  48  instalments,  six  instalments  a  week  for  8  weeks.  Order  the  conH>lete 
United  Feature  Service,  more  particulariy  described  in  the  F.Y.I.  column,  lor 
8  weeks  at  the  regular  rate  and  we  will  include  “SHOW  GIRL”  with  the  serv¬ 
ice.  You’ll  get  two  knock-outs  instead  of  one,  and  we  will  get  a  fair  trial  for 
our  features.  We  have  that  much  faith  in  them,  too.) 


WE  WILL  GLADLY  quote  you  the  weekly  rate  for  the 
regular  UNITED  FEATURE  SERVICE,  or  the  indi¬ 
vidual  rate  for  “SHOW  GIRL.”  Wire  for  the  book.  Read 
it.  See  if  you  don’t  want  to  share  its  fun  with  the  folks. 
Order  it,  or,  better  still,  order  United  Feature  Service  and 
get  the  serial  for  the  first  eight  weeks  with  no  obligation  to 
continue  the  service  thereafter  unless  it  proves  its  value  by 
this  fair  test.  Read  more  fully  about  the  book  in  the  “Inner 
Sanctum.”  And  “F.  Y.  1.”  (for  your  information)  see  what 
United  Feature  Service  offers  you  in  a  service  tested  in  158 
newspapers. 


F.  Y.  I. 

(For  your  information)  ' 

United  Feature  Syndicate 

_ OFFERS 

Exactly  ISS  newspapers  now  use 
United  Feature  Service,  the  blanket 
feature  service  produced  by  United  Fea¬ 
ture  Syndicate.  United  Feature  Service 
comes  in  three  daily  pages — a  comic  page, 
a  magazine  page  and  a  news  picture 
section.  There  are  five  six-column  comics 

on  the  comic  page ; 

”CAY  AND  HER  GANG.”  the  newett 
comic  strip  in  this  service,  is  to  the  fern- 
turc  racket  whit  “Show  (tirl**  is  to  the 
book  trade — the  up-to-theminiite  interpre¬ 
tation  of  today’s  youth  by  a  girl  of  today, 
Gladyi  Parker.  Firat  release  is  Septem¬ 
ber  10  ...  .  .. 

“MALARIA  MUGGS,”the  kid  strip  which 
“made”  the  big  majority  of  United  Feature 
Service  papers  from  the  start,  is  the 
comedy-drama  of  a  little  mother  who  rules 
her  alley  with  love  and  iron,  created  by 
Ben  Dave  Allen. 

’•YOUNG  BUFFALO  BILL,”  the  pic- 
turization  of  the  wild  west  that  is  every 
growing  boy’s  land  of  dreams  and  every 
griAvn  man's  paradise  lost,  is  done  *ith  a 
really  native  continuity  by  Harry  F. 
O’Neill. 

“THE  DOINGS  OF  THE  DUFFS,”  the 
oldest  family  strip  in  America,  created  by 
Allman  and  continued  by  arrangement  with 
his  widow  by  Buford  Tune,  who  learned  to 
draw  from  watching  the  antics  of  Tom 
and  Helen  Duff,  and  whose  job  is  a  testi¬ 
mony  of  love. 

“MARY  ANN  GAY,"  the  trials  and 
tribulations  of  a  working  girl,  drawn  by  the 
experienced  and  ingenious  Loo  Skuce. 

The  Magazine  Page  aims  to  secure 
the  basic  features  necessary  to  any 
newspaper : 

ADVICE  COLUMN,  by  Lois  Kent  a 
modern  young  matron,  mother  and  college 
graduate,  who  speaks  out  her  mind  with 
refreshing  candor. 

THESE  CHILDREN  OF  OURS,  a  prac¬ 
tical  column  on  child  care  by  Georgia 
Jewett  Hale,  expert  on  the  staff  of  “Chil- 
dren-Magazinc  for  Parents.” 

BIM  AND  BUMPY,  a  daily  ^tinned 
story  for  children,  an  honest  child  story 
written  by  Ivagh  I.ewis  for  her  own  son. 

BEAUTY  daily  beauty  talks  by  Laura 
Lame  that  bring  letters  asking  for  informa¬ 
tion  from  as  far  off  as  Honolulu. 

YOUR  HOME  AND  MINE.  by  June 
Dunham,  expert  in  home  economics,  whose 
radio  talks  on  the  same  subject  have  won 
her  a  wide  following. 

HEALTH,  authoritative  and  reliable 
health  advice  prepared  especially  for  this 
service  by  physicians  of  the  staff  of  Gorgas 
Memorial. 

FASHION  PATTERNS  by  Simone,  a 
daily  pattern  service  that  combines  an  at¬ 
tractive  fashion  drawing  with  a  pattern 
service. 

“CAT  TALES.”  the  unique  comic  square, 
by  Key  J.  Carver  Pusey. 

The  picture  section  covers  spot  news 
pictures  and  advance  pictures, 
through  three  great  agencies — Pathe 
News,  Underwood  &  Underwood,  and 
the  world-wide  bureaus  of  United  Press 
Association. 

The  daily  sports  cartoon  is  drawn  by 
“Stookie”  Allen,  three-letter  man  of 
the  University  of  Texas,  who  not  only 
knows  his  sports  hut  knows  how  to  draw 
them. 

This  is  the  United  Feature  Service. 

It  is  growing  rapidly,  both  in  content 
and  in  quality.  Those  ordering  now  buy 
on  a  rising  market,  and  get  at  present 
rates  much  more  than  they  pay  for.  VVe 
will  quote  rates  gladly. 

— Unifeatures. 


Write  or  Wire  Your  Wishes  to 


3  UNITED  FEATURE  SYNDICATE,  Inc. 

J|;|406  World  Building  F,  Bourjaily,  Manager  New  York  City 
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SUGGESTS  EXPANSION  arrests  reporters  attacker 
IDEAS  TO  N.  E  A. 


FriMid  of  Indiaiia  Sheriff  Ejected  Chi- 
cogo  Writer  from  Letter’*  Office 

An  exciting  incident  in  the  investiga¬ 
tion  of  a  murder  mystery  case  that  was 
given  page  one  streamers  in  Indiana 
papers  all  last  week  was  the  attempt 
of  a  former  deputy  sheriff  to  eject  news- 
G)nstructive  suggestions  for  increased  paper  men  and  a  news  photographer 
activities  of  the  National  Editorial  Asso-  from  the  sheriff’s  office  and  his  subse- 
ciation  have  been  sent  by  the  California  quent  arrest  and  trial  for  assault  and 
Newspaper  Publishers  Association  to  the  lottery. 

executive  committee  meeting  of  the  Na-  The  investigation  centered  around  the 
tional  at  St.  Paul,  Minnesota,  Sept.  9.  discovery  of  the  charred  body  of  a  man 
These  suggestions,  drawn  up  by  mem-  in  a  burned  bam  near  Angela,  Ind. ;  the 
ber  publishers  of  the  California  associa-  finding  of  the  man’s  sedan  in  the  sheriff’s 
tion,  have  been  given  to  Justice  F.  Craemer,  garage;  discovery  of  the  sheriff’s  own 
of  the  Orange  (Cal.)  Daily  News,  with  revolver  in  the  car  and  the  disappearance 
instructions  to  present  them  to  the  na-  the  day  before  the  crime  of  the  sheriff 
tional  executive  committee  of  which  he  and  a  24-year-old  woman  clerk  in  his 
is  a  member  from  California.  office. 

They  follow:  When  newspaper  men  went  to  the 

Expansion  of  the  monthly  magazine  of  sheriff’s  office  to  get  information,  Russell 
the  N.  E.  A.  into  a  revenue  producing  ^kert,  a  former  deputy  and  close  friend 
and  thorough  news  vending  organ  for  the  of  the  sheriff,  told  them  to  get  out. 
small  town  newspaper  publisher.  When  they  refused  he  grabbed  Michael 

Employment  of  an  assistant  traveling  Fielding  of  the  Chicago  Journal,  pushed 
secretary  who  should  devote  his  time  to  him  through  the  door  and  slammed  the 
conucting  state  press  associations  and  door  on  his  hand.  He  then  threw  out 
fostering  the  N.  E.  A.  throughout  the  William  H.  Hackett  of  the  Fori  Wayne 
entire  country.  Journal-Gazette  and  a  Chicago  Journal 

Re-establishment  of  regional  secretary-  photographer, 
ships  with  regional  offices  on  the  east  and  Fielding  immediately  swore  out  a  war- 
west  c<»sts  for  general  dissemination  and  rant  and  Eckert  was  arrested.  He  was 
expansion  of  N.  E.  A.  activities.  tried  before  a  justice  of  the  peace  and 

Establishment  of  engraving  bureau  con-  sentence  was  withheld, 
tacts  on  the  east  and  west  coasts  through  xhe  sheriff  and  his  clerk  returned  two 
the  regional  secretaries’  offices  to  serve  ni^ts  after  their  disappearance,  arriving 
members  as  the  St.  Paul  headquarters  on  the  same  train.  The  Circuit  Court 
now  does  cm  photo  engravings  at  a  sav-  judge  demanded  the  sheriff’s  resignation, 
inj?  to  the  individual  publisher.  resigned,  but  Monday  was  prevailed 

Inauguration  of  a  campaign  to  offer  upon  by  citizens  to  withdraw  the  resig- 
the  semi-weekly  newspapers  of  the  coun-  nation  and  now  is  pushing  the  investiga- 
try  the  same  postal  rates  and  regulations  {j,,.  murder 

now  accorded  to  weekly  publishers.  He  declared  the  placing  of  the  sUin 

Publicalion  of  a  regular  (Zonfidential  man’s  car  in  his  own  garage  and  of  his 
Bulletin  at  stat^  intervals  per^ps  gun  in  the  car  were  part  of  a  plot  by 
weekly,  to  each  individual  member  to  keep  bootleggers. 

oi*”  M  *  r  activities  of  story  is  still  holding  page  one  in 

ft  W«hin^:;n  V  r  lading  papers  of  Indiana. 


California  Publishar*  Want  Travaling 
Socrotairy,  Regional  Directors  and 
Revenue  Producing  Monthly 
Bulletin 


Rush  delivery  of  papers 


to  stands 

and  distributing  points  is  just  one  of 
the  jobs  at  which  Harley'Davidson  s 
Package  Truck  excel. 

New  York  Telegram  uses  a  brace  of 
Package  Trucks  to  rush  mats  between 
uptown  and  downtown  plants.  Its 
speed  through  traffic,  and  easy  park' 
ing  make  the  Package  Truck  unbeat' 
able  for  this  work. 

Consider  also  its  dependability  and 
very  low  upkeep  cost,  and  you  see 
why  leading  papers  all  over  the  coun' 
try  are  adopting  this  fast,  handy, 
sturdy  carrier. 

Call  your  local  Harley'Davidson 
Dealer  for  a  demonstration.  Mail  the 
i  coupon  for  full  data. 

L  Harley'Davidson  Motor  Company 

m  DEPARTMENT  E.  P.  MILWAUKEE,  WIS. 


$50,000  UBEL  SUIT 

A  libel  and  slander  action  asking  $50,- 
000  damages,  has  been  hied  by  John 


SURPLUS  POTATOES  MOVED 


Coward,  chairman  of  the  board  of  county 
commissioners  of  M^or  county,  Okla- 
Brownaville  (Tex.)  Herald's  Campaign  homa,  against  H.  P.  (Tunningham,  editor 
Aided  Local  Grower.  f  Rep^lican,  and 

Luther  D.  Armstrong,  a  Fairview  mer- 
The  problem  of  marketing  a  surplus  of  chant,  signer  of  a  series  of  attacks  on 
some  eighty  carloads  of  early  spring  Coward’s  official  conduct  appearing  in  the 
Irish  potatoes  recently  was  solved  for  newspaper. 

farmers  of  the  Brownsville  district  of  ,  _ _ 

the  lower  Rio  Grande  Valley  by  the 

BrownsT.’ille  (Tex.)  Herald,  afternoon  REORGANIZATION  IN  LIMA 

,  ...  George  E.  McGirmick,  editor  of  the 

The  newspaper  learried  that  these  po-  jjtna  (O.)  Star  has  been  m^e  editor- 
tatoes  were  being  held  in  cold  storage,  in-chief  and  general  manager  of  the 
Moth^no  prosp^  for  a  market  because  paper,  under  a  reorganization  plan, 
of  the  unusually  large  crop  over  the  Thurston  A.  Waters  succeeds  G.  W. 
country.  An  investigation  of  the  retail  Harris  as  managing  editor.  McCormick 
market  on  potatoes  in  the  various  small  ^^^s  employed  on  the  Marion  (O.)  Star 
cities  of  the  lower  Rio  Grande  Valley  for  20  years  before  going  to  the  Lima 
was  made  by  the  Herald,  which  discov-  “ 
ered  that  produce  dealers  were  importing 
California  potatoes  while  the  home-grown 
product  was  begging  for  a  market. 

Reporters  were  sent  into  local  markets^ 
to  interview  housewives  who  were  asked' 
why  they  preferred  the  white  potato,  a 
foreign  product,  to  the  locally  grown  red 
potato.  Mostly  they  expressed  astonish¬ 
ment  that  there  was  any  difference.  They 
said  they  did  not  know  that  the  white 
potato  was  imported,  and  that  it  had  not 
occurred  to  them  to  demand  the  home¬ 
grown  stuff. 

Daily  stories  were  carried  on  the  re¬ 
sults  of  these  interviews.  Home-grown 
potato  demand  rapidly  increased.  Lunch- 


Columbu6  Dispatch 

.  ■.  •’Ohio  t  Grtmtott  Home  Doily"^ 
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LABOR  AND  THE  DAILY  NEWSPAPER 

Article  XXI  of  a  Series — Indictment  Against  Trade  Unions 

By  MAJOR  J.  LOWENSTEIN 
Secretary  St.  Louis  Newspaper  Publishers'  Association 

(CopyriKht  1928  by  Editos  &  Publishes) 


TT  is  a  well  esUblished  fact  that  in 
many  responsible  quarters  trade 
unions  are  regarded  as  being  detrimental 
to  business  and  arguments  are  not  lack¬ 
ing  to  those  who  take  this  view  of  the 
objection  to  organized  labor.  A  writer 
in  a  recent  issue  of  a  well-known  publica¬ 
tion  {Law  &  Labor,  May,  1927)  dis¬ 
cusses  “The  Trade  Union  as  a  Business 
Risk”  and  declares  that  in  the  effort  of 
management  to  secure  cooperation  from 
labor,  in  eliminating  waste  and  reducing 
costs,  organized  latxir  is  regarded  by 
many  as  one  of  the  worst  business  risks 
to  which  an  enterprise  may  be  exposed, 
and  calls  attention  to  a  fact  mentioned  by 
Mr.  Stuart  Chase  in  the  New  York  Times 
of  March  27,  1927,  that  the  10  largest 
American  enterprises  are  either  strictly 
non-union  or  open  shop.  These  corpora¬ 
tions  are  the  United  States  Steel  Corp., 
^uthern  Pacific  R.  K.,  Pennsylvania 
R.  R.,  American  Tel.  &  Tel.  Co..  New 
York  Central  K.  R.,  Standard  Oil  of 
N.  J.,  Union  Pacific  R.  R.,  Atch.,  Top.  & 
Santa  Fe  R.  R.,  General  Motors  Corp., 
and  Ford  Motor  Co. 

He  claims  that  the  list  is  made  up  of 
five  industrial  concerns  which  are  either 
non-union  or  open  shop;  four  railroads, 
two  of  which  operate  employe  repre¬ 
sentation  plans,  in  open  opposition  to 
trade  unions ;  and  the  other,  the  largest 
public  service  corporation,  is  open  shop. 
Me  notes  that  these  enterprises  employ 
1,476,000  workers,  more  than  half_  of 
the  entire  membership  of  the  American 
Federation  of  Labor  and  approximately 
of  all  wage  earners  employed  in 
manufacturing  and  transportation. 

He  declares  that  these  enterprises  have 
not  rejected  trade  unions  without  serious 
consideration  of  any  possible  advantages 
that  might  be  derived  from  trade  union 
negotiations,  and  asserts  that  they,  to¬ 
gether  with  thousands  of  enterprises  of 
importance  in  the  country,  have  re¬ 
jected  trade  unionism  because  association 
with  unions  involves  bad  business  risk. 

The  specifications  in  this  indictment 
against  trade  unionism  include  the  fol¬ 
lowing  : — 

“By  insistence  upon  the  closed  shop 
the  union  substitutes  its  own  power  to 
coerce  for  the  skill  and  industry  of  the 
worker  as  a  criterion  of  employment, 
resulting  in  a  wasted  labor  effort. 

“By  insistence  upon  the  standardization 
of  output  trade  unionism  attempts  to  re¬ 
strain  the  effort  and  skill  of  the  better 
worker  to  the  standard  that  can  be  main¬ 
tained  by  the  inferior  worker,  resulting 
in  a  very  serious  waste  of  labor  power. 

“By  a  long  record  of  petty  strikes  over 
personal  grievances,  or  questions  of  union 
discipline  for  which  the  employer  is  not 
responsible,  large  enterprises  have  been 
repeatedly  tied  up  at  crucial  moments, 
causing  serious  losses. 

“By  the  effort  to  standardize  condi¬ 
tions  throughout  an  industry  without  re¬ 
gard  to  the  problems  of  particular  enter¬ 
prises  variously  located  and  affected  by 
different  climatic,  transportation  and 
trade  problems,  trade  unions  have  de¬ 
stroyed  painstakingly  developed  business 
advantages  and  arbitrarily  created  others 
in  rival  enterprises. 

“Wholly  apart  from  demands  for  un¬ 
reasonable  or  unworkable  wage  scales  and 
strikes  to  enforce  them  accompanied  by 
violence  and  terrorism,  these  are  a  few  of 
the  bad  risks  that  business  enterprises 
avoid  by  avoiding  trade  unions. 

“The  future  of  trade  unionism,  much 
like  that  of  other  enterprises,  rests  upon 
its  ability  to  render  service  to  those 
with  whom  it  would  deal.  It  cannot  hope 
to  succeed  by  forcing  itself  upon  busi¬ 
ness  backed  by  nothing  more  compelling 
than  a  handful  of  slogans  about  the 
workers’  aspirations.  It  must  meet  the 
test  of  practical  usefulness,  both  to  the 
wage  earner  and  the  employer.” 


These  views  are  supported  by  those  of 
another  economist,  Noel  Sargeant,  Man¬ 
ager  Industrial  Relations  Department, 
National  Association  of  Manufacturers, 
in  an  article  in  the  Industrial  Digest 
for  July,  1927,  in  which  he  explains  why 
employers  favor  the  open  shop.  He 
maintains  that  the  great  majority  of 
American  manufacturers  advocate  and 
practice  the  “open  shop,”  in  which  any 
worker  may  be  freely  employed  on  his 
merits  as  a  workman  without  arbitrary 
discrimination  based  on  his  membership 
or  non-membership  with  any  law^yl  labor 
organization.  He  believes  that  not  over 
lOVe  of  all  American  industry  operates 
under  closed  shop  agreements  and  that 
the  closed  shop  is  important  not  because 
of  any  general  strength  throughout  in¬ 
dustry,  but  because  its  membership  is 
largely  confined  to  essential  industries 
such  as  fuel,  transportation,  printing, 
clothing  and  building.  He  states  that  it 
is  more  than  a  mere  coincidence  that  the 
liighest  price  increases  since  1913  in  the 
three  groups  most  controlled  by  closed 
shop  prixluction  methods— clothing  mate¬ 
rials.  fuel  and  building  materials. 

He  then  points  out  that  the  output 
per  worker  in  four  of  the  five  industries 
showing  the  greatest  increase  between 
1920  and  1925  were  in  the  open  shop 
industries,  namely ;  automobile,  iron  and 
steel,  paper  and  pulp  and  leather  tanning, 
and  that  the  only  one  to  show  a  decrease 
was  boots  and  shoes,  where  the  workers’ 
productivity  is  largely  dominated  by 
closed  shop  practices.  He  cites  the  dis- 
advanuge  to  the  closed  shop  workers  by 
pointing  out  that  in  1925  the  coal  miners 
in  the  union  fields  could  average  only 
169  days  of  work  as  compared  with  220 
days  in  the  independent  fields. 

He  affirms  that  unionism’s  claim  that 
there  is  really  no  such  thing  as  an  “open 
shop,”  but  that  the  open  shop  is  in  fact  a 
shop  closed  to  members  of  the  labor 
unions  is  utterly  false ;  that  there  are 
thousands  of  shops  throughout  the  country 
where  union  and  non-union  men  work 
contentedly  side  b^  side  and  that  in  shofn 
from  which  a  union  man  is  barred,  it  is 
invariably  either  because  his  union  will 
not  permit  its  members  to  work  in  an 
open  shop,  or  where  they  do,  they  have 
proved  a  source  of  unrest,  disorganiza¬ 
tion  and  strife. 

What  opposition  there  is  to  the  open 
shop,  he  says,  outside  the  ranks  of  or¬ 
ganized  labor,  is  based  on  the  erroneous 
feeling  that  without  organization  the 
worker  is  powerless  to  secure  decent 
treatment  from  employers.  Mr.  Sargent 
counters  by  maintaining  that  the  decreas¬ 
ing  membership  in  most  of  the  unions  is 
caused  by  the  discovery  that  employers 
are  voluntarily  doing  more  for  the  wel¬ 
fare  of  the  worker  than  the  union  them¬ 
selves  and  that  in  the  open  shop  is  found 
the  fullest  expression  of  good  will  and 
cooperation  for  the  employe’s  good. 

Supplementing  these  adverse  views  and 
in  a  measure,  perhaps,  confirming  some 
of  them,  is  a  warning  delivered  to  or¬ 
ganized  labor  by  Mr.  James  Maurer,  a 
socialist,  and  president  of  the  Pennsyl¬ 
vania  State  Federation  of  Labor.  He 
asks  organized  labor  a  number  of  per¬ 
tinent  questions  as  follows; 

“Are  we  in  close  touch  with  the  men 
who  make  intensive  studies  of  business 
problems?  Have  we  established  research 
bureaus?  Have  we  given  thought  to  the 
economics  of  business?  Do  we  concern 
ourselves  with  the  cost  of  production,  of 
materials?  Do  we  give  thoujjhtful  con¬ 
sideration  to  the  facts  obtaining  in  our 
various  crafts?” 

He  then  goes  on  to  say  that  organized 
labor  must  take  into  consideration  that 
modern  business  is  based  upon  scientific 
analysis.  Modern  business  is  a  scientific 
problem  and  must  be  solved  by  the  use 
of  research  and  analysis.  Sometimes  de¬ 


mands  are  made  upon  management  with¬ 
out  critical  analysis  of  the  facts  as  to 
whether  or  not  the  industry  can  pay  more 
wages  and  work  fewer  hours. 

“The  difficulties  that  ensue,”  he  adds, 
“are  often  the  cause  of  strikes  and  mis¬ 
understandings  which  are  a  clear  waste — 
a  waste  that  could  be  prevented  if  the 
human  element  were  more  clearly  under¬ 
stood  and  were  more  carefully  analyzed. 

“If  the  profits  of  a  business,  or  business 
generally,  do  not  permit  higher  wages, 
then  searching  inquiry  should  be  insti¬ 
tuted  to  determine  a  means  of  lowering 
the  cost  of  living.  Waste  is  somewhere 
present  in  such  a  situation. 

“If  education  is  essential  to  the  engi¬ 
neer  in  industry,  it  is  also  essential  to  the 
successful  labor  leader.  Thinkers  are  as 
necessary  in  labor’s  ranks  as  they  are  in 
the  employer’s  ranks.  Our  work  is  just 
as  important  to  society  as  is  that  of  the 
mechanical  engineer,  the  chemical  engi¬ 
neer,  or  the  electrical  engineer.” 

John  D.  Rockefeller  seems  to  think 
that  the  company  union  represents  the 
ultimate  solution  of  the  labor  problem. 
In  an  article  “Pointing  the  Way  to  a 
l.asting  Labor  Peace”  in  Forbes  Maga¬ 
zine,  May  1,  1927,  he  outlines  his  views 
as  follows ; 

“Whereas,  national  collective  bargain¬ 
ing  through  trades  unions  has  been  on 
the  wane  during  recent  years,  there  has 
been  a  very  notable  growth  of  that  other 
form  of  collective  bargaining  represented 
by  compiuiy  unions.  The  latter,  perhaps, 
naturally,  are  bitterly  opposed  by  the 
.American  Federation  of  Labor,  but  this 
has  not  stayed  their  growth.”  He  ex¬ 
plains  his  views  thus : 

“Botli  employers  and  employes  are  be¬ 
ginning  to  realize  that  in  the  application 
of  the  principle  of  representation  in  in¬ 
dustry  a  way  of  getting  together  again  is 
offered.  What  may  be  the  form  of  indus¬ 
trial  representation  which  will  best  ulti¬ 
mately  bring  about  that  happy  partnership 
in  industry  so  essential  to  mutual  success, 
who  can  say? 

“More  probably  the  instrumentality  of 
that  larger  good  will  will  be  a  composite 
of  many  plans  now  being  utilized  and  de¬ 
veloped.  If  the  labor  movement,  with  its 
important  contribution  of  collective  bar¬ 
gaining,  with  its  history  of  achievement 
and  all  of  its  traditions  that  are  worth¬ 
iest  of  perpetuation,  will  do  its  share  in 
outlawing  industrial  warfare,  substituting 
partnership  therefor ;  if  those  in  its  ranks 
who  have  long  recognized  the  fallacy  and 
harmfulness  of  the  doctrine  that  the  less 
work  a  man  does  in  a  day  the  more  days’ 
work  he  will  have,  are  all  able  to  con¬ 
vince  his  associates  that  to  secure  the 
largest  possible  production  is  the  best 
way  to  advance  their  own  interests  and 
to  maintain  thefr  self-respect;  if  more 
men  of  broad  vision  and  high  purpose 
respond  to  the  op^rtum'ty  for  construc¬ 
tive  leadership  which  labor  unionism  of¬ 
fers,  it  may  be  that  the  trade-union  move¬ 
ment  will  enjoy  the  glory  and  honor  of 
ushering  in  industrial  peace. 

"My  own  observation  during  much 
traveling  throughout  the  industrial  parts 
of  the  country  during  recent  years  is 
that  piece  work  and  company  unions  are 
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coming  more  and  more  into  v<jgne. 
less  the  A.  F.  of  L.  modifies  its  attid 
on  various  phases  of  modern  word 
conditions,  it  would  seem  to  me  dat 
grip  is  destined  to  become  weaker. 

“I  have  long  been  profoundly 
vinced  that  in  the  very  nature  of  tU 
employers  and  employes  are  part 
not  enemies ;  that  their  interests  are  < 
mon,  not  opposed;  that  in  the  long 
the  success  of  each  is  dependent 
success  of  the  other.” 

Article  XXII  on  "Encroachments  of 
Union"  will  appear  next  week. 


CORNSTALK  PAPER  NEAR 


First  Factory  for  Producing  Calla 
from  Stalks  Starts  Operating 


MYERS  PROMOTED 


Harold  Myers  has  been  appoin 
managing  editor  of  the  Scranton  (Pa, 
Republican.  He  succeeds  Robert 
Fetridge,  resigned.  B.  B.  Powell 
been  named  city  editor. 
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What  promises  to  become  an  ....f, 
ant  new  source  of  newsprint  paper 
under  way  with  the  beginning  of 
tions  recently  by  the  first  factory 
the  Cornstalk  Products  Company  at  n 
ville.  Ill.,  for  turning  into  valuable  rr 
lose  thousands  of  tons  of  corm:, 
which  heretofore  have  gone  to  wa 
The  cellulose  is  to  be  shipped  to  lu- 
factories,  where  the  processes  of  con. 
ing  the  raw  material  into  finished  pr 
ucts  already  are  in  operation. 

In  celebration  of  the  new  plant, 
Danville  (Ill.)  Commercial-News  ^ 
some  of  the  first  cellulose  turned  out 
the  factory  to  a  paper  mill  in  .MichieJ 
to  be  converted  into  newsprint.  T; 
will  be  used  in  an  edition  celebrat. 
the  new  era  farmers  feeling  is  dawn’i; 

Farmers  around  Danville  have  b« 
paid  $5  an  acre  for  their  cornstoUa 
the  lield.  The  factory  has  borne  the  t_ 
pense  of  cutting  and  removing  the  sua 
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manufactured  products.  Every  industry  responsible  trate  upon,  and 
for  this  production  of  wealth  will  have  shown  a 

tremendous  gain  in  its  output  and  earnings.  The  eager,  responsive 

South’s  manufacturing  is  increasing  1V2  times  faster  market,  where  people  are 
than  for  the  country  as  a  whole.  ready  to^buy^  every  thing 

;  It  does  not  require  much  more  convincing 

kvidence  to  prove  that  with  this  great  increase  in  Sum  it  up  then.  You  have 
productive  wealth  there  has  been  a  natural  and  pro'  people  with  money  eager  to  buy  —  you  have 

portionate  increase  in  buying  and  consuming  power.  newspapers  that  reach  them  and  influence  them 

It  is  only  logical  to  conclude  that  this  is  an  impor"  to  buy — can  you  afford  to  stay  away  from  this 

tent  market  for  the  national  advertiser  to  concen^  market  ? 
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SOUTH  CAHOUHA 

*Columbin  Stnta  . (H) 

*Oolnmbin  Stnta  . (S) 

‘OraanTilla  Haws  A  Piedmont . (HAE) 

'Oraanailla  Maws  . (S) 

*SpnrtanbuTV  Hamid  and  Jaaninl..(HAE) 

*Spnrtnnbnrt  Hamid  . (8) 


ALABAMA 

•Kabila  Haws-Itom  . 

tMobila  Bsffistar  . 

tKabiU  Badstsr . 

PLOBIOA 

•Dnjrtonn  Banch  Haiws.JoaTnnl. . 

•Orlando  Saatinal  . 

•Pansaoola  Haws  and  Journal.. 
•Tampa  Tribnno  (X)  4S,4aS.... 
•Palm  Beaeb  Post  (K)  ll.SdS 


OEOBOIA 

•Anpusta  Hamid  . 

•Anrusta  Herald  . . 

•Maoon  Tslspmpli  . 

•Xaoon  Tolasmph  . . 

HEHTUCHT 

•no  Tmrinpton  Laador . 

•The  Lazinrton  Loader . . 

•Padnoah  Sun  . 

HOBTK  OABOUHA 
tOmaasboro  Dallp  Haws.... 
tOrsoasboTo  Dally  Haws . 


TIBOIHIA 

•Danrilla  Bacistar  and  Baa . (MAE) 

•Danrills  Bopistar  and  Baa . (EAS) 

•Hasrport  Haws  Timas>Hsrald . (E) 

•Hasrport  Haws  Dally  Press . (SAM) 

•Soanoka  Timas  A  World  Haws.... (MAE) 

•Koanoks  Timas  . (8) 

•Staunton  Hows-Loadar  (X),  Lsadar..(E) 
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UR  OVN  VORIX) 

or  LeiTtRS 


By  JAMES  MELVIN  LEE 


A  N  offer  to  Nicholas  Murray  Butler 
to  join  its  staff  may  be  found  in  the 
opening  editorial  of  The  Nation  of  August 
29 — when  he  “gets  tired  of  his  job  as 
president  of  Columbia  University  and 
father  confessor  of  the  Republican  Party.” 

The  comment  is  made  that  “since  &e 
Presidential  bee  ceased  singing  in  his  »r 
the  dictator  of  Columbia  has  been  talking 
as  if  he  belonged  on  the  fourth  floor  of 
20  Vesey  Street” — the  location  of  the 
editorial  rooms  of  The  Nation.  The  edi¬ 
torial,  after  asserting  that  it  was  not  in 
entire  agreement  with  President  Butler 
upon  prohibition,  then  lists  the  various 
topics  treated  in  his  letter  to  the  New 
York  Times  which  The  Nation  would 
"have  been  proud  to  print." 

From  the  viewpoint  of  news  and  edi¬ 
torial  comment  no  letter  to  an  Amerii^n 
newspaper  has  attracted  more  attention 
than  the  one  that  came  from  the  pen  of 
Nicholas  Murray  Butler. 

*  *  * 

^NE-HALF  of  the  contents  of  flie 
Iowa  Jonmalist  for  August  is  taken 
up  with  “Books  for  the  Newspaperman 
by  Frank  Luther  Mott,  director  of  the 
School  of  Journalism  at  the  University  of 
Iowa.  His  article  is  a  worthwhile  chat 
about  the  more  important  books  in  the 
newspaper  held,  along  with  a  running 
comment  about  their  contents. 

Director  Mott  is  speaking  of  books  re¬ 
lating  to  journalism  in  particular  when  he 
says : 

The  phrase  “sanctity  of  print,”  which  repre¬ 
sents  the  attitude  of  some  persons  toward  the 
newspaper,  is  much  more  applicable  to  the  re¬ 
lation  lietween  the  average  man  and  what  is  put 
up  in  book  form.  But  in  this  discussion  of  bo^ 
for  the  newspaiierman,  books  will  be  regarded, 
not  as  bibles,  representing  the  inspired  word  of 
the  authors.  Actually  they  are  more  or  less 
valuable  expressions,  some  of  them  worthy  of 
respect,  and  others  worthy  of  nothing  so  much 
as  the  furnace  fire.  Certainly,  in  the  field  of 
journalism,  much  rot  has  been  published  of  re¬ 
cent  years  between  book  covers,  and  also,  J 
believe,  much  that  is  valuable  to  a  man  who  is 
actually  in  the  newspaper  harness.  It  is  the 
publication  of  these  valuable  works  that  im- 
[loses  the  obligation  to  read  books  upon  the 
newspaper  worker. 

Mention  is  thus  made  of  the  articles 
relating  to  journalism  that  were  printed 
in  the  magazines  of  yesterday; 

There  were  also  some  magarine  discussions 
of  newspapermen  and  problems  in  tbe  days  be¬ 
fore  1900  but  they  were  not  nearly  so  numer¬ 
ous  as  they  are  now.  The  question  of  the 
ethics  of  interviewing  ,was  a  very  lively  one 
in  the  seventies.  The  issue  of  that  best  of  all 
American  comic  papers.  Puck,  for  Mardi,  1877, 
gives  a  page  of  pictures  showing  an  interviewer 
forcing  doors,  rummaging  in  bureaus  and  sewing 
cabinets,  and  going  down  chimneys  and  man¬ 
holes,  nresumaoly  to  get  a  sensational  inter¬ 
view.  The  special  object  of  Puck's  attacks  was 
the  New  York  Herald,  which  it  took  to  task 
in  one  of  its  double-pages  cartoons  for  the 
quackery  and  immorality  allowed  in  classified 
advertising.  It  was  shortly  before  this  that 
The  Cofoxy  printed  a  notable  aeries  of  articles 
on  tbe  leading  journalists  of  New  York.  On 
the  whole,  however,  such  magazine  attention  as 
was  given  to  newspapers  was  not  highly  im¬ 
portant  in  these  years. 

It  is  only  human  to  quote  the  following ; 

I  am  sure  that  most  of  you  are  familiar 
with  that  entertaining  and  brilliant  department 
of  Editos  &  PusLiSHBi  edited  by  James  Melvin 
Lee,  called  “Our  Own  World  of  Letters."  In 
nearly  every  issue  Professor  Lee  comments  to 
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the  extent  of  three  or  four  columns  upon  in¬ 
teresting  books  and  articles  of  the  wMk  just 
past.  It  takes  an  industrious  typewriter  and 
an  agile  mind  to  ke^  up  with  the  mass  of 
so-called  literature  which  is  published  nowadays 
concerning  newspapers  and  newspapering. 

Director  Mott  concludes  his  chat  about 
books  of  importance  to  newspaper  men 
with  the  assertion  that  the  alibi  sometimes 
used,  “I  have  no  time  to  read,”  is  wholly 
absurd  and  should  be  thrown  out  of  court 
because  every  man  has  time  to  do  what 
he  wants  to  do  most.  He  believes  that  a 
perusal  of  the  more  important  books  re¬ 
lating  to  the  press,  including  some  of  the 
current  criticism  of  newspai^rs,  will  en¬ 
able  members  of  the  working  press  to 
produce  better  newspapers. 

van 

TTNTIL  recently  the  only  sketch  of 
Henry  W.  Grady  is  the  book  by  the 
Rev.  James  W.  Lee  and  dedicated  to  Col. 
Evan  P.  Howell  and  Mr.  W.  A.  Hemp¬ 
hill  who  “have  guided  the  fortunes  of 
the  great  newspaper  through  which 
Henry  W.  Grady  gave  his  message  of 
hope  and  inspiration  to  the  people  of  his 
country.”  This  little  book  by  Dr.  1^ 
was  published  in  1896  by  the  Fleming 
H.  Revell  Company. 

The  Valley  Printery,  Edinburg,  Tex., 
has  published,  however,  the  “Life  of 
Henry  W.  Grady”  by  Gentry  Dugay — a 
volume  that  will  receive  proper  attention 
in  a  later  issue  of  Kditob  &  Publisher. 
*  *  a 

tXJR  more  than  30  years  Oswald  Garri- 
^  son  Villard,  first  as  president  of  the 
New  York  Evening  Post  and  then  as 
editor  of  The  Nation,  has  been  observing 
the  men  and  women  in  the  political  and 
social  life  of  the  United  States.  His 
journalistic  observations  of  these  men 
and  women  of  moment  are  set  forth  in 
“Prophets  True  and  False”  (Knopf). 

Pertinent  to  the  present  presidential 
year,  these  sketches,  27  in  number,  arc 
presented  as  portraits  of  the  more  im- 
[wrtant  political  leaders.  The  one  excep¬ 
tion  to  the  assertion  just  made  is  the  in- 
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elusion  of  a  sketch  of  Karl  Bitter,  the 
American  sculptor.. 

Sub-titles  indicate  the  point  of  view 
where  Mr.  Villard  has  set  up  his  easel 
to  sketch  these  portraits.  Alfred  E. 
Smith  is  called  governor  extraordinary: 
Herbert  C.  Hoover,  super-salesman ;  Wil¬ 
liam  E.  Borah,  the  Idaho  lion;  Philander 
C.  Knox,  dc41ar  diplomat ;  Charles  Curtis, 
jockey  and  senator;  (Jeorge  W.  Norris, 
Noblest  of  the  Romans,  etc. 

Only  one  newspaper  man  is  sketched 
in  the  volume — William  Randolph  Hearst 
— whom  Mr.  Villard  regards  as  “a  failure 
as  a  man,  a  newspaper  magnate,  and  a 
politician.”  Mr.  Villard  does  admit  that 
Mr.  Hearst  can  boast  of  affecting  modem 
journalism  “probably  more  than  any  other 
individual  has  affected  it  since  the  be¬ 
ginning  of  journalism  in  America,”  but 
the  point  he  stresses  is  that  in  his 
opinion,  Mr.  Hearst  has  affected  it — for 
the  worse.  His  sketch  of  Mr.  Hearst 
in  “Prophets  True  and  False”  does  not 
differ  in  important  essentials  from  the 
one  he  put  into  his  previous  book,  “Some 
Newspapers  and  Newspaper  Men,” 
brought  out  in  1923  and  revised  in  1926, 
As  I  reviewed  the  latter  volume  at  con¬ 
siderable  length  in  Editor  &  Publisher 
no  additional  comment  is  necessary  for 
this  second  sketch. 

However  much  one  may  differ  with 
Mr.  Villard  in  ^litical  matters  one  will 
find  “Prophets  True  and  False”  interest¬ 
ing  to  peruse  just  before  the  coming  pres¬ 
idential  election  when  criticism  is  often¬ 
times  more  helpful  than  compliments. 

*  *  * 

CILAS  BENT  who  is  writing  so  many 
articles  about  journalism  for  the  mag¬ 
azines,  sends  a  letter  to  the  editor  of 
Scribner’s  Magazine,  in  which  he  takes 
exception  to  several  statements  made  in 
a  recent  issue  of  that  magazine  by  W.  O. 
Mcf^ehan.  former  sporting  editor  of  the 
.V<Tt'  York  Herald  Tribune. 

Mr.  Bent  believes  that  there  is  revenue 
in  the  stimulation  of  interest  in  sports, 
even  though  this  revenue  is  indirectly  de¬ 
rived.  He  presents  a  strong  case  for  the 
interests  of  the  elder  James  Cordon  Ben- 
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nett  in  commercial  sports  and  tells 
the  Herald  at  Bennett’s  directirin  had! 
signed  eight  reporters  to  cover  a  bij 
trotting  race  and  then  put  out 
extras  on  that  cataclysmic  event." 

The  point  Mr.  Bent  desires  moaf 
emphasize  is  that  given  in  the  tkIj 
paragraph  of  his  letter : 

The  American  dail,  preoi  now  devotes  i 
one-fourth  of  iU  “reading  matter”  to  the 
boo  of  sports,  principally  to  dubious  cocj 
cial  ventures  such  as  priae-fightmg,  ^ 
racing,  and  baseball.  There  may  be  thrtca 
lion  golfers  but  they  get  precious  little  R 
boo.  Mostly  tbe  stuff  printed  on  sports  ii]| 
is  TOppycock;  when  newspaper  |>ublishers^ 
tend  that  it  M  a  spontaneous  major  intenaf 
the  United  States  they  insult  the 
of  American  readers. 

Mr.  Bent  also  insists  that  credit  for 
early  adoption  of  a  large  sporting  du 
ment  be  given  to  the  Chicago  Evn 
American  and  to  the  St.  Louis  Posi-L- 
patch.  He  says  that  the  latter  new-- 
was  devoting  more  than  two  pages 
to  sports  when  he  left  it  18  years 
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Member  Audit  Bureau  of  Circulations 


HOW  TO 

Make  a  Gain! 


Every  newspaper  publisher  who  reads  this  will  probably  admit  that  he  would 
like  to  make  a  substantial  gain  this  year  in  national  advertising. 

When  the  General  Staff  in  the  World  War  wanted  to  make  a  gain  in  terri¬ 
tory,  they  planned  for  it.  They  did  not  merely  wish  for  it. 

The  attack  of  the  infantry  was  preceded  by  a  heavy  bombardment  to  pre¬ 
pare  the  way.  And  during  the  attack,  a  barrage  of  high  explosives  was  kept 
a  step  ahead  of  the  attacking  force. 

Big  guns  have  their  function  and  the  infantry  has  its  function.  Neither  can 
take  the  place  of  the  other. 

So  it  is  in  selling.  Human  salesmen  can  do  one  thing — advertising  can  do 
the  other. 

Advertising  prepares  the  way.  It  creates  prestige  and  advertiser-acceptance. 
It  does  the  so-called  missionary  work.  It  creates  a  general  impression.  It 
attracts  serious  attention  to  the  market  and  the  medium.  Then  the  sales  rep¬ 
resentatives  follow  through  to  close  actual  orders. 

To  make  a  linage  gain — prepare  for  it.  Arrange  for  a  schedule  of  advertis¬ 
ing  in  EDITOR  &  PUBLISHER.  Your  advertisement  in  EDITOR  &  PUB¬ 
LISHER  will  make  more  than  1 0,000  worthwhile  calls  a  week.  It  will  reach 
important  executives  who  may  not  ordinarily  receive  salesmen. 


- ^ 

Member  Associated  Business  Papers 


EDITOR  &  PUBLISHEIR  readers  invest  91.4%  of  all  the  known  national 
newspaper  advertising  appropriations. 

You  can  thus  cover  practically  the  whole  Held  through  one  medium  and 
that  medium  is  devoted  exclusively  to  the  interests  of  newspaper  adver¬ 
tising. 

Check  through  the  national  accounts  you  are  now  carrying.  Realize  that 
probably  at  leeist  9 1  %  of  this  business  was  placed  by  advertisers  and 
agencies  which  read  EDITOR  &  PUBLISHER.  If  you  wish,  we’ll  check 
your  list  of  accounts  with  EDITOR  fic  PUBLISHER’S  subscription  list. 
Get  that  schedule  started. 
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YARDSTICKS  AVAILABLE  TO 
MEASURE  ADVERTISING 

(Continued  from  page  3)  1 

is  built  on  generalities.  He  has  not  dis¬ 
covered  in  or  endowed  the  product  with 
a  characteristic  that  is  different  than  that 
of  a  competing  product.  It  is  a  fairly 
safe  assertion  to  make  that  people  don't 
buy  merchandise,  they  buy  the  character¬ 
istics  of  merchandise.  It  is  through  the 
characteristics  an  advertiser  must  appeal 
in  his  advertising  copy  to  consumers. 

“  'What  has  a  product  got  ?’  ce  ‘What 
can  I  endow  it  with?’  are  questions  that 
must  be  answered  if  an  advertiser  wants 
to  get  measurable  returns.  It  is  the 
agent's  job  to  sift  various  viewpoints  on 
a  product  and  confine  consumer  advertis¬ 
ing  to  the  consumer’s  viewpoint.  The 
manufacturer  sees  the  product  as  his 
baby;  the  merchant  sees  it  simply  as  a 
possible  source  of  profit  to  him;  and  the 
consumer  asks  ‘what  can  it  do  for  me?’ 

“That  question  answered  in  advertising 
will  help  above  all  else  to  make  the  ad¬ 
vertising  pay.” 

James  Mackay,  vice-president  and  gen¬ 
era!  manager  of  the  H.  E.  l^san  Com¬ 
pany,  New  York  advertising  agency,  who 
IS  chairman  of  the  New  York  council  of 
the  American  Association  of  Advertising 
Agencies,  said  he  had  noticed  the  stwy 
by  Mr.  Garretson.  It  was  his  opinion 
that  the  class  of  advertiser  who  was 
doubtful  whether  advertising  had  paid  him 
or  not  belonged  with  that  school  which 
failed  to  meet  the  people  half  way,  and 
then  kicked  when  they  didn’t  buy  his  ex¬ 
pensively  advertised  goods. 

He  told  of  noticing  the  advertisements 
in  a  magazine  for  a  rubber  garden  hose — 
not  that  manufactured  by  Mr.  Garretson’s 
company,  however.  He  was  a  suburb¬ 
anite.  His  lawn  was  dying.  He  needed 
hose  immediately.  The  advertisement  in¬ 
terested  him  to  the  extent  that  he  re¬ 
membered  the  name  of  the  hose  and  when 
he  went  to  his  local  store  asked  for  it 
by  name.  The  storekeeper  told  him  he 
had  never  heard  of  it. 

“It  is  such  advertising  that  makes  one 
wonder  if  advertising  pays,”  Mr.  Mackay 
said. 

.Another  example  of  doubtful  and  ex¬ 
pensive  rubber  hose  advertising  was  cited 
by  Mr.  Mackay.  An  advertisement  in  a 
magazine  suggested  that  the  reader  write 
in  for  a  copy  of  a  book  on  rubber  hose 
by  Ellis  Parker  Butler. 

“It  was  an  amusing  and  interesting 
book  which  must  have  cost  the  advertiser 
no  little  money  to  prepare,”  Mr.  Mackay 
said.  “But  where  was  I  to  get  the  hose? 
The  manufacturer  couldn’t  tell  me.  He 
sold  exclusively  through  wholesalers.” 

Mr.  Mackay  showed  a  system  his 
agency  has  devised  for  testing  response 
to  copy  placed  by  his  agency  in  magazines 
for  the  Standard  Textile  Products  Com¬ 
pany.  He  has  sheets  on  which  records 
are  kept  month  by  month  and  year  by 
year  on  the  number  of  inquiries  each  ad¬ 
vertisement  pulled  placed  in  different 
media.  The  copy  and  the  records  are 
watched,  and  progress  is  made. 

“We  employ  a  number  of  different 
systems  in  checking  Advertising  re¬ 
sults,”  W.  B.  Ruthrauff,  vice-president 
of  Ruthrauff  &  Ryan,  New  York  adver¬ 
tising  agency,  declared  to  this  writer. 

“In  the  drug  store  field  we  have  a 
certain  list  of  towns  where  we  are  able 
to  check  over-the<ounter  sales  each 
week.  In  that  way  we  know  and  can 
trace  the  movement  of  products  adver¬ 
tised  to  the  consumer.  In  other  words 
in  checking  sales  we  do  not  need  to 
rely  cm  dealers’  and  jobbers’  orders 
alone.  We  measure  over-the-counter 
sales. 

“We  have  been  doing  this  for  a  num¬ 
ber  of  years.  While  there  are  sometimes 
factors  which  occur  which  might  throw 
us  off,  we  are  able  to  get  a  much  more 
accurate  picture  this  way  than  by  check¬ 
ing  sales  sheets. 

"This  same  system  could  be  worked 
for  many  other  types  of  products. 

"We  constantly  strive  to  check  ev¬ 
erything  our  clients  do.  It  is  quite  pos¬ 
sible  for  an  advertiser  to  spend  $150,- 
000  in  advertising  and  not  be  able  to 
trace  results,  but  it  is  also  more  than 


probable  that  results  could  have  been 
accomplished  and  measured.  We  always 
advise  our  clients  to  launch  test  cam¬ 
paigns  wherever  possible  before  em¬ 
barking  on  national  campaigns. 

“We  are  succeeding  in  applying  yard¬ 
sticks  to  advertising  in  a  great  many 
instances,  but  we  are  willing  to  admit 
that  it  cannot  be  reduced  to  any  exact 
science.  What  we  have  always  deme  and 
will  continue  to  do  will  be  to  go  to 
infinite  pains  in  checking  results.” 

There  are,  of  course,  instances  where 
manufacturers  have  relied  exclusively 
on  advertising,  and  thus  examples  are 
at  hand  whi^  show  conclusively  just 
what  advertising  can  do  and  has  done  in 
accomplishing  ^es.  Reference  has  been 
made  previously  in  these  columns,  for 
example,  to  the  successful  advertising 
experience  of  Bon  Ami,  an  account  han¬ 
dled  by  the  Erickson  Company. 

Here  is  a  national  grocery  specialty 
which  does  business  wholly  through  the 
jobber  trade.  The  manufacturer  has 
no  sales  force  except  to  cover  pobbers, 
and  practically  never  contacts  the  retail 
trade.  The  company  never  samples  and 
pressure  is  rarely  ever  brought  on  the 
public  through  the  trade.  TTie  whole 
consumer  demand  is  fostered  by  adver¬ 
tising. 

In  this  particular  case,  and  there  are 
others,  advertising  did  the  whole  job. 
It  has  proved  itself  beyond  doubt,  the 
life-blood  of  Bon  Ami. 

$10,000  FIRE  LOSS 

Fire  in  the  pressroom  of  the  Salem 
(Ore.)  Daily  Statesman  did  damage  esti¬ 
mated  at  $10,000,  Aug.  25.  The  States¬ 
man  recently  installed  a  $40,000  press, 
which  escap^  serious  damage. 


N.  Y.  TIMES  LUCK  HELD 
ON  AVIATION  STORY 

Bert  Hassell  and  Parker  Cramer,  Given 

Up  for  Lost,  Came  Through  With 
News  from  Ice  Clad 
Greenland 

Aviators,  superstitious  fellows  gener¬ 
ally,  have  been  commenting  lately  on 
what  they  call  “New  York  Times  luck,” 
a  superstition  given  new  impetus  this 
week  when  Bert  Hassell  and  Parker 
Cramer,  pilots  of  the  airplane  Greater 
Rockford,  mourned  as  dead  were  found 
alive  in  Greenland. 

The  New  York  Times  had  contracted 
for  the  aviators’  story  before  they  took 
off  from  Rockford. 

“We  haven’t  been  connected  with  any 
disaster  yet,  and  our  luck  held  good  this 
time,”  an  editor  of  the  Times  remarked 
to  EdITCA  &  PUBUSHER. 

■Professor  William  H.  Hobbs  got  a 
story  through  on  the  rescue  Sunday  night. 
On  Monday,  the  aurora  borealis  inter- 
ferred  with  operation  of  the  short  wave 
radio  and  only  150  words  were  received. 
This  was  cleared  up  Tuesday  and  the 
aviator’s  own  signed  story  was  ready  for 
Wednesday  publication. 

Marked  deflation  in  the  market  for  this 
type  of  story  was  noted.  It  was  sold  to 
a  few  leading  dailies  in  this  country  and 
the  sales  were  swelled  by  some  European 
purchases.  The  aviators  are  being  paid 
on  a  sliding  scale  arrangement  and  will 
receive  a  comparatively  small  amount  for 
the  publication  rights. 

The  Times  gave  the  Associated  Press 


news  coverage  but  had  the  main  story 
exclusively.  An  editor  said  no  effort  had 
been  made  to  trace  circulation  gains, 
opposition  papers  stuck  closely  to  the 
news,  and  some  after  the  first  day 
dropped  the  story  completely. 


ENTERTAINS  STAFF  MEN 

Frank  E.  Mason  Host  to  I.  N.  S.  Men 
at  Dinnor  and  Tkaatre  Party 

Frank  E.  Mason,  president  and  gen¬ 
eral  manager  of  International  Newt 
Service  entertained  II  members  of  t^ 
I.  N.  S.  staff  at  a  dinner  and  theatre 
party  in  New  York,  Aug.  31.  The  dinner 
was  given  at  Sardi’s  restaurant,  and  Uk 
party  attended  “The  Front  Page,”  the 
newspaper  play  by  Ben  Hecht  and  Carles 
McArthur  at  the  Times  Square  Theatre. 

Mr.  Mason’s  gnests  were:  George  T. 
Hargreaves,  general  business  manager; 
Barry  Faris,  general  news  manager; 
Harry  Reynolds,  director  of  foreign  ser¬ 
vice;  Luther  L.  Huston,  eastern  regional 
director;  W.  S.  Cousins,  financial  editor; 
George  M.  Holmes,  Washington  man¬ 
ager  ;  James  L.  Kilgallen,  David  P. 
Sentner,  Richard  Chaplin,  Frank  K. 
Charlton,  and  James  G^frey. 


EMBODIES  NINE  PAPERS 

The  Sayre  (CMcla.)  Headlight  is  now 
carrying  teneath  its  title  the  line  “Con¬ 
solidated  with  the  Sayre  JoumoT'  and  in 
a  smaller  line  above  the  date  line,  “Suc¬ 
cessor  to  the  Sayre  Citisen,  the  Social 
Democrat,  the  Adz’oeate.  Mounts  Mus- 
ings,  the  Sayre  Standard,  the  Sayre 
Democrat  and  the  Sayre  Star." 


Supplies  and  Equipment 


Modern 

Composing  Room 
Furniture 


as  made  by  os  will  speed 
ap  prodaction  and  re¬ 
duce  costs — a  real  saving 
in  yonr  Pay  Roll.  Are 
yon  interested?  If  so, 
censnlt  yonr  regular 
dealer  in  printers*  sup¬ 
plies  or  write  us  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 
to  your  nearest 
G-E  sales  office 


GENERAL  ELECTRIC 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  ^e  atart. 

Space  Packing  Felt  that  ii  soft,  tears  easily  and  stays 
put,  will  do  it  for  3roiL 

We  nuinufacture  it  in  four  thicknesses — No.  25,  Na.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  aU  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

Hie  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Woreeater,  Mass.,  U.  S.  A. 

C.U.  ASJrm.  NXNSCO— WwwmSw 


NEWSPAPER  PRINTING 

PRESSES 

DUPLEX  SUPER  DUTY  HlOH  SPEED  UNITS»40.000  per  hr. 

The  heaviest  and  most  productive  high  speed  unit  press.  Equipped  with  latest 
quick  lock-up  plate  clamps,  automatic  electric  brakes,  etc.,  etc.  AMtoplate  and  diy 
mat  equipment.  All  materiala,  iteeli,  bronzes,  etc.,  of  the  latest  approved  mechanical 
engineering  practice. 

THE  DUPLEX  TUBULAH  single  plate  rotary.  The  full  36,000  to 
40,000 — running  speed  with  tingle  plates.  All  stereotype  costa  (material  and  labor) 
cut  in  half.  Economy  for  the  growing  moderatesized  daily.  Unit-designed:  built 
in  8  pg.,  12  pg.,  16  pg.,  20  pg.,  etc.  And  any  size  can  by  adding  units  be 
increased  in  its  capacity. 

THE  DUPLEX  FLATBED  WEB  PRESS  for  smaller  dailies  and 

weeklies.  Prints  from  the  roll  and  cuts,  folds  and  delivtrt  perfected  newspapers, 
6,  8,  10,  12,  14  or  16  pages  complete  in  one  operation.  Speed  5,000  to  6,000 
per  hour.  Half  page  fold  or  quarter  page  at  option. 

tVrit*  us  your  press  needs — Let  ue  help  you  solve  your  preeeroom  problems 
Our  stalf  ie  et  your  service. 

Duplex  Printing  Press  Company 

Battlu  Oruuk,  Mluhlgaa,  U.S.  A. 
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Employment 

Equipment 

Services 

EDITOR  &  PUBLISHER 
ClaMified  AdvotUing 
Information 

RATES 

SITUATIONS  (Cask  with  Ordar) 

1  Tima  —  .SO  PM-  lio* 

3  Tima* —  AO  pm  Uaa 
ALL  OTHER  CLASSIFICATIONS 

(Caah  witk  Ordar) 

1  Tima  —  .78  pM  Una 

4  Timaa —  .00  pM  lina 
Count  tlx  words  to  tka  lina 

Wkits  spsca  ckarpa  at  sama  rata  par  Una 
par  insartion  at  aamad  bp  fraquancjr  of  In- 
Mrtion.  Minimum  spaca,  three  lines.  The 
Eidtor  A  Publisher  reserves  the  ripht  to 
dsssifp.  edit  or  reject  any  copy. 


BUSINESS  OPPORTUNITIES 


Broknrs 


Riddle  West  Properties— Bzclusire  listings.  No 
dSBSglng  publicity.  Personal  serrlca  in  erery 
dssl.  Brerythlng  confidential.  Clyde  H.  Knox, 
B1  Board  of  Trade,  Ksnsse  City,  Mo. _ 

istomobile  Ouide  Books,  establlabed,  weU 
tsos-n,  up-tOHlate,  STsllable  for  $10,000.  Pub- 
llsber  baring  dlstrlbntJon  facilities  could  btndle. 
Hsrris-UIbble  Company,  11  West  42nd  Street, 
Ktw  Tork  City. 


Stsirsbls  Erening  Paper,  exclnslre  field.  Middle 
West:  good  real  estate  equipment;  A.  B.  0.  clr- 
(slation;  earning  handsome  dlridends;  initial 
piymcnt,  $00,000;  balance,  terms.  J.  B.  Shale, 
Tines  Bldg.,  New  Tork. 


btablished  Newspaper  and  Magaxlne  Properties 
tsoght.  sold,  merged  or  financed.  Confidential 
istllngs.  I»ula  Biddy,  Marshall  Field  Bldg., 
Chicago;  Met.  Theatre  Bldg.,  Los  Angeles. 


Onar  D.  Gray,  Sturgeon,  Mo.,  who  baa  sold  and 
emsolldated  newspaper  properties  exceeding  one 
■llllon  dollars,  writes:  *T  want  erery  person 
k  the  United  States  who  wants  to  buy  a  news- 
taper  to  write  me  where  they  want  to  locate, 
ikrat  what  kind  of  property  they  want  and  bow 
aacli  cash  they  can  pay  down,  and  I  will  work 
kard  *o  locate  them.  1  list  new  properties  each 
sack  and  I  will  keep  you  posted  In  wbat  I  hare 
hr  sale.” 


OUifornia  Semi-Weekly,  in  Imperial  Valley. 
Making  owner  $1,000  monthly.  Price  $24,000, 
<se-half  cash,  balance  terms.  M.  C.  Moore, 
Bsi  23fi,  Bererly  Bills,  Calif. 


For  Sale 


Rapping  Hows  for  Sale  —  Excellent  territory, 
U.OISI  circulation.  Midwest.  Price  reasonable. 
IW,  MItor  A  Publisher. 


Newspaper  Financing 


Mswapaper  Finaaoing — While  we  are  In  no  sense 
Morspaper  brokers,  nererthelesa,  we  are  In  a 
yoaltlon  to  finance  or  boy  outright  eitbM  eingle 
ar  a  chain  of  newspapers  np  to  the  extent  of 
tlfiOOO, 000.00.  Properties  must  be  well  estab- 
llaked  and  represent  a  $2&0.000  ralue.  Cor- 
raspoiidence  confidential.  W.  Q.  Bryan,  The 
l^an  Organisation,  475  Fifth  Arenne,  New 
Tark  City. 


Newspapers  For  Sale 


Hg  Semi-Weekly  -Commercial  printing  property 
la  North  Carolina.  Only  newspaper  In  county. 
W«ll  f>qolpp^,  two  linotfpeB,  Duplex  prew. 
180.000.  A -938.  B<11tor  A  Pablltber. 


Newspapers  Wanted 

iky  or  Lease  weekly,  semi-weekly  or  dally, 
leim  of  10,000;  price,  terms  must  be  right; 
lire  details.  A-817.  Editor  A  Publisher. 
^■slre  Aftsrasoa  DaOly  wsated  In  city  of 
twenty  to  fifty  thousand.  Bast  or  Middle  West 
iraferred.  All  or  pert  cash.  If  whole  property 
aat  arallable,  might  take  substantial  part.  In- 
Wry  la  from  yonng,  succesefni  newapaper 
awner  who  recently  sold.  Information  held  in 
arict  confidence.  A  Olfi,  Editor  A  Pnbllaber. 

I  Desire  to  purchase  a  small  dally  or  seml- 
waskly  paper;  prefer  west  of  Missouri  Hirer  or 
nathweatem  state.  A-OIT,  Editor  A  Publisher. 
farmer  Publisher  wants  controlling  or  full  In- 
tarest  in  small  Eastern  dally,  Pennaylranla  pre 
ktred.  Willing  to  consider  paper  Just  breaking 
aaen  If  price  Is  base<l  on  facts,  not  dreams. 
i4H,  Editor  A  Publisher. 


The  Classified  department  of 
Editor  ft  Publisher  gives  individual 
service  to  every  advertiser,  aiming 
to  call  his  attention  to  any  oppor¬ 
tunity  that  might  interest  him. 


CIRCULATION 


Promotion 


Clrculstion  Builders  —  Blair  A  Austin,  1515 
Perkionien  arenue.  Keadiug,  Penn.  Originators 

of  imeenianahip  Club  Oanipslgnt. _ 

Circulation — When  quick,  additional  circnlatlon 
corerege  becomes  necessary,  remember  that  our 
twenty  years  In  tbli  one  line  of  andearor  ia 
your  proof  against  experimenting.  Write  or 
wire.  O'Dell  Circulation  Serrlce  Bureau,  Bell 
Block,  Cincinnati,  Ohio. 

Tha  World's  Largest  Cinoulation  Building  Or- 
ganiaatlon — The  only  circnlatlon  building  aorr. 
Ice  In  Newepaperdom  furnishing  publlahars' 
sffldaTlts  of  the  exact  results  of  its  erery 
campaign.  The  Charles  Pirtlowa  Company, 
Occidental  Building,  Indianapolis. 

Bupsrior  Circulation  Bnildara — The  W.  8.  Ken. 
dall  Company,  104  North  Bailey  arenne,  Lonls- 
rllle,  Kentucky.  The  circulation  building  or¬ 
ganisation  that  baa  set  the  staudard  for 
aggressive,  aucceasfal  circulation  campaigns  for 
twenty  years. 


EMPLOYMENT 


Help  Wanted 


Advertising  Manager  wanted  by  live  erening 
newspaper  In  one  of  South's  fastest  growing 
cities  of  10,0110.  Must  handle  foreign  accounts. 
Hood  pay.  News,  Camden,  Ark. 

Oirculstion  Manager  wanted  on  evening  news¬ 
paper,  24.0110  circulation,  (live  detnila  of  car- 
rler  promotion  experience.  $7.1  weekly.  A-042, 
Bklltor  A  Publisher. 

Editorial  Dirsetor,  tiained,  wauled  for  news¬ 
paper  in  Eaaterii  city.  Population  over  lOU.OOO. 
Excellent  opportunity  for  man  with  executive 
ability,  (live  complete  newapaper  record.  Alao 
state  aalary  expected  In  application.  All  appll- 
cationa  will  be  treated  cunUdcullally.  A-M>2, 
Editor  A  Publisher, 

Magasiue  Exscutive  of  the  highest  type  wanted 
by  magasiue  publishing  company  (wcupylng  an 
exclualve  and  successful  held.  A  competent 
man  who  can  invest  from  $10,000  to  $2C>,0(M> 
(additional  capital  re<|Uired  for  buaineaa  expan¬ 
sion)  and  assume  large  responsibilities  will 
find  this  a  highly  desirable  and  permanent  con- 
nei'tlon.  A-tgi.'),  BVIItor  A  Publisher. 


Salesman  Wantad  to  sell  an  easentlal  service  to 
newspaiier  publlabers.  Keen  appreciation  of  the 
value  of  goodwill  an  asset.  Must  have  general 
knowledge  of  newapaper  making  and  its  prob- 
leniB.  Exceptional  opiiortiinity,  excellent  aal¬ 
ary,  permanent.  Give  full  details  in  first  letter. 
A -947,  Editor  A  I'uhllaber. 


Syndicate  Salesmen,  who  are  permitted  sideline, 
wanted  to  sell  unusual  aporta  aervice;  extraor- 
dInary  commlaslons.  A-fMl  Editor  A  Publiaher. 


SitumtioBS  Wanted 


Advertising  Solicitor  -Young  man,  employed, 
twenty-seven,  married,  eight  years'  experience. 
Ixmking  for  bigger  opportunity.  Aggressive  pro¬ 
ducer.  Location  no  object.  A-948,  Editor  A 
I’ubliaher, 

Advertising  Manager — Business  Manager— Thor¬ 
oughly  exiierlenced  executive  and  high  grade 
business  producer  (local  and  national)  In  cities 
of  fifty  thousand  to  the  biggest — now  employed 
-under  forty,  married — unquestionable  reputa¬ 
tion — record  for  results  under  all  conditions. 
Seeking  reasonable  permanent  proposition.  East 
preferred.  Address  A-940,  Editor  A  Publiaher. 

Advertising  Solkcitor,  classified  or  display;  lay- 
(luta  and  copy-writing;  young,  wide-awake; 
knows  Westchester  County  throughout.  Four 
.rears'  experience.  A  908,  Blditor  A  Publlslier. 

All-around  Nawapapar  Man  would  like  to  con¬ 
nect  with  suburban  weekly  or  semi-weekly  in 
northern  New  Jersey.  College  graduate.  21. 
Five  yeari'  general  experience,  editorial  and 
buslneaa  capacities.  A-940,  Editor  A  Publisher. 

Attention  Texas  Fnbliahars — Yonng  man,  twenty- 
seven,  college  education,  good  personality,  bard 
and  willing  worker,  five  years'  actual  newspaper 
advertlalhng  experience  In  local  display,  national 
and  promotional  departments,  who  baa  the 
future  In  mind,  desires  to  make  a  permanent 
connection  In  a  growing  Texas  city  with  a  fu¬ 
ture  whereby  be  may  earn  an  Interest  in  pub¬ 
lication  far  efforts  pnt  forth.  Practically  all 
exfierience  second  paper.  Beat  reference  as  to 
ability  and  honesty.  Write  A-937,  Editor  A 

I’ulilliher. _ _ 

Circulation  Managar,  X  years'  axperlence,  both 
small  towns  and  New  Tork  City.  Available  at 
once.  A-946,  Editor  A  Publlsbar. 

Cirenlatloa  Managar — Twenty  yaara’  axpsrtance. 
large  and  amall  clUsa.  Tborongbly  familiar 
with  every  known  matbod,  all  detail,  etc.  Cap¬ 
able.  econoialcal  WMker.  Any  location.  Bat- 
■onabla  aalary.  A-SSL  UltM  A  PnblisiMr. 


EMPLOYMENT 


EMPLOYMENT 


SitoAtioBa  WmBtad 


Cirenlatloa  Managar  —  Experienced,  reoouceftil, 
with  record  of  worthwhile  accomplishments 
which  demonstrates  ability  and  Integrity. 
Twelve  years'  experience  with  Ohio,  Michigan, 
Misaonri  and  Pennsylvania  pnhilcatlona.  Six 
years  with  one  of  the  outstanding  publlcatlona 
of  the  middle  west,  net  gain  one  hundred  par 
cent.  I*ractlral  knowledge  of  every  branch  of 
circnlatlon  and  a  thorough  and  complete  under¬ 
standing  of  routine  work  and  ABC  regulations. 
Bapeclally  strong  personality  and  executive  abil¬ 
ity  which  reaiilta  In  direction  of  department 
without  friction  or  lost  motion.  I'aat  few 
montha  have  directed  retail  biialiieas  which  was 
successfnl  and  recently  sold  at  a  profit.  Now 
seek  permanent  (lositlon  with  live  organisation 
where  real  task  la  at  hand.  Interviews  solic¬ 
ited.  K.  L.  Butler,  General  Delivery,  Kenton, 
Ohio. 


Circulation  Manager  wants  connection.  Experi¬ 
ence  In  practically  every  capacity  In  depart¬ 
ment.  Highest  references  from  prevlona  em¬ 
ployers  proving  Integrity  and  ability  as  a  result 
getter.  Capable  of  producing  under  most  dis¬ 
couraging  conditions.  Will  organise  and  build 
a  loyal  and  hard  bitting  department  at  a  me¬ 
dium  coat,  aecnring  maximum  reanlta.  Will  use 
promotion  that  brings  reanlta  through  the  circu¬ 
lation  organlaation  and  direct  from  the  public. 
No  premiiima  or  content  necesaary.  Increaaea 
will  be  brought  In  throngta  carrlera,  dealera  and 
aollcitora  trained  to  aell  a  paper  on  itn  merlti. 
Not  an  offlee  man.  but  anpervlaea  and  tralna 
organlaatlcm  in  field.  Married,  thirty  yean  old 
and  member  I.  C.  M.  A.  Will  go  anywhere  for 
right  opportunity.  Prefer  aecond  paper,  fifteen 
to  twenty-five  thousand  circnlatlon.  Salary 
secondary  until  ability  proven.  A-812,  Editor 
A  Publisher. 


Claaiifiad  Managar,  age  29,  married,  11  yean' 
experience,  5  aa  manager,  wanta  rhange. 
Tougher  the  better.  I  can  aell,  originate  Ideaa 
fur  otliern  to  aell,  and  KNOW  clasalfied.  Box 

A  914,  Editor  A  Publiaher. _ 

Claaaiied  Advertialng  Managar — Yonng  man,  25, 
six  yeara'  exjierlence  aelling  claaalfied  on  metro¬ 
politan  datilea  and  advertialng  agency,  aeeka 
oiiportiinlty  as  clasalfied  manager  on  newapaper 
In  smaller  city.  Excellent  aalea  record,  A-1 
references,  now  employed.  Available  two  weeks' 
notice.  A  894,  Editor  A  Pnbltaher. 

Editor — Employed  on  daily  he  baa  helped  build, 
seeks  change;  experience  combines  reportorlal  on 
metropolitan  and  ail  desks  on  amall  city  dallies. 
.",0,  college  training,  good  references.  A-9S2, 
Editor  A  Publisher. 


Editorial  - ICfllcIcnt,  hard  work  advance<l  me  to 
every  Important  desk  on  leading  eastern  daily. 
Now  Inhuman  conditions,  with  management 
rlianging  forces,  aearcb  for  managing  editor  or 
city  editor  position.  Now  city  editor.  Best 
references.  Married.  A-9t5,  Editor  A  Pub¬ 
lisher _ _ 

Osnarsl  Manager — Builnass  Managar  with  envl- 
shle  record  of  ten  years  on  paper  of  60.000 
circnlatlon,  where  circnlatlon  trebled  and  adrar- 
tialng  earnings  quadrupled  during  his  tnenrn- 
henry,  in  above  positions,  will  be  at  liberty  \o 
i-onalder  olfera  for  accaptanca  by  Novembar  lat 
•.r  later  on  aalary  and  bonus  proposition  with 
opportnnlty  for  investment.  A -927,  Editor  A 
Publisher. 


SELL 

YOURSELF 

THROUGH 

A 

CLASSIFIED 

There  are  always 
jobs  and  they  are 
available  to  the  men 
who  seek  them  intel¬ 
ligently.  Consult  the 
Classified  Service  of 

Editor  &  Publisher 


Situationa  Wanted 


Managing  Editor,  with  20  yean*  axperianca  In 
all  branches  of  tba  news  room  from  amall 
dailies  to  larger  newspapen;  now  employed; 
good  health  and  good  habits;  marked  aucceaa  In 
highly  romiietitiva  field.  Welromas  searching 
Investigation  of  record.  Position  In  city  of 
50.(100  to  100,900  preferred.  A-887.  Bdltor  A 
l‘uhllsher. 

Newt  Exacutlvo  and  writer,  widest  experience, 
now  managing  editor  morning  dally,  70.000  clr- 
rulnllon,  free  within  short  time,  seeks  new  con¬ 
nection,  preferably  afternoon  paper.  Have  record 
of  aiK'ceas  and  like  to  tackle  hard  Job  when 
organising  ability  will  count.  Married,  age  58. 
Address  A  1*43.  Editor  A  Publisher. _ 

Photo  Botouchor  desires  connectlou  with  South¬ 
ern  newspaper.  Employed  on  Cliicago  dally, 
('an  qualify  aa  one  mao  art  department.  A-U04, 

Eilltor  A  Publiaher. _ 

Photognpber,  also  layout  man.  Age  35,  Itfteau 
years'  ex|ierience.  Available  now.  Prefer  I*enn- 
sylvnaia,  (Ihio,  West  Virginia.  A  936,  Bdltor 
A  Puhllsher 

Baporter,  21.  one  year's  experience,  college 
graduate,  go  anywhere.  A-9S4,  Bdltor  A  Pub¬ 
lisher 

Bporti  Editor,  12  yean'  experience  and  ca|>able 
of  handling  any  sports  section  in  the  country, 
open  for  employment  Oc’tober  15.  My  stuff  Is 
a  tonic  fis-  sick  circulation.  Evening  papers 
only.  Address:  242  West  Palm,  Monrovia,  Cal. 


MECHANICAL 


Equipment  for  Sale 


For  Bala:  13-page,  fiat  bed  Duplex  press,  ex¬ 
cellent  mechanical  condition,  with  It  free,  38 
chases,  motor,  belt,  electrical  equipment.  Lib- 
enl  dlsi-ount  for  caab.  Condition  can  be  veri¬ 
fied  through  Duplex  factory.  Star,  Tucson, 
Arisons 

job  Protsot,  Paper  Outtars,  ^Ira  Btiksltars, 
etc. — A  complete  line.  Overhanled  and  gnaran- 
teed  machines  at  bargain  prices.  Easy  terms. 
Hoffman  Tyiie  A  Engraving  Co.,  114  B.  ISth 
8t..  New  Tork  City. 

Used  Goss  Mat  Boiler  for  wet  matt  only,  for 
sale  cheap.  The  Goss  Printing  Press  Co.,  15S 
South  Paulina  St.,  Chicago,  111, 


_ LEGAL _ 

INTEBNATIONAl.  PAPEB  COMPANT 


New  Tork,  Angiist  29,  1928. 

The  Board  of  Directors  have  declaretl  a  regu¬ 
lar  quarterly  dividend  of  one  and  three-qnarteri 
is-r  rent  (1%%)  on  the  Cumulative  7%  Pre¬ 
ferred  Stock  of  this  Company,  and  a  regular 
quarterly  dividend  of  one  and  one-half  per  rent 
(144%)  on  the  Cumulative  6%  Preferred  Stock 
of  this  Company  for  the  current  quarter,  pay¬ 
able  October  15.  1928.  to  holders  of  record  at 
the  close  of  hiialnesa,  September  20.  1928. 

Checks  to  be  mailed.  ’Transfer  bonks  will  not 


close. 


OWEN  SHEPnBRD, 
Vice-President  and  Treasurer. 


Newspaper  Bought, 

_  ^  ,  Sold  and 

rroperties  Appraised 

All  negotiations  confidential 

PALMER,  DEWin&  PALMER 

Business  Established  in  1899 


350  Madison  Avenue 
New  York 


WE  BUY  NEWSPAPERS  FOR  CLIENTS 
WE  SELL  -  “ 

WE  APPRAISE  -  - 

WE  CONSOLIDATE  -  - 

And  wa  always  try  to  oanduot  ear  aPaots* 

bnilnass  withent  pnbliolty. 

Back  of  ua  ia  a  record  of  1$  yaara  af 
tarries  to  satiafiad  enitomsn. 

Write  our  noaraxt  oaea,  or  bettor  yat, 
call  In  parson  If  poasibU. 

HARWELL  &  ROCKWELL 

Comer  Building  Timas  Building 

Birmingham,  Ala.  Naw  York  City 


■  t!l 


L 
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Editor  &  Publisher  and  The  Fourth  Estate  for  September  8 ,  1928 


$$ 


DOLLAR 

PULLERS 


$$ 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


'T’HERE  is  in  Oregon  a  movement  to 
pass  an  old  age  pension  law.  And 
there  is  a  live  wire  in  one  of  the  Oregon 
cities  who  is  cashing  in  on  it.  He  is 
publishing  a  small  paper  weekly,  devtrted 
to  ar^ment  for  the  proposed  legislation, 
and  his  paper  is  supported  by  advertisers, 
many  of  whom  have  never  been  users  of 
space  in  any  publication  before.  It  seems 
to  me  there  is  a  suggestion  here  for  a 
legitimate  newspaper.  .\  page  or  two  de¬ 
voted  to  the  exploitation  of  some  proposi¬ 
tion  of  merit  and  general  interest  should 
result  in  business  from  practically  every 
dealer  who  has  the  proposition  at  heart, 
whether  he  is  an  advertiser  or  not  as  a 
regular  thing. — T. 

About  two  years  ago  a  Salt  Lake 
City  jeweler  began  to  hold  a  special 
Jinx  Day  Sale  on  every  Friday  that 
fell  on  the  13th  day  of  the  month.  These 
sales  are  making  a  great  hit  with  the 
public  and  jewelers  all  over  the  United 
States  are  becoming  interested  in  the 
stunt.  The  sale  was  originated  to  stim¬ 
ulate  business  on  this,  to  the  supersti¬ 
tious,  unlucky  day.  Why  not  head  a 
page  entitled  ‘‘Take  The  Jinx  Out  of 
Friday  the  13th?"  and  ask  all  the  jewel¬ 
ers  in  your  city  to  subscribe  for  space? 
Or,  the  stunt  might  be  worked  with 
merchants  in  other  lines. — F.  L.  W.  Ben¬ 
nett.  _ 

The  Worcester  (Mass.)  Evening  Post 
is  running  in  a  weekly  series  almost  two 
pages  of  small  ads  under  the  heading, 
“We  Believe  in  Worcester.”  The  adver¬ 
tising  comes  from  schools  and  all  sorts 
of  business  concerns,  described  as  “Boos¬ 
ter  and  Builders  of  Our  Community." 
“Their  efforts  are  devoted  toward  mak¬ 
ing  a  bigger  and  better  Worcester.  They 
deserve  your  patronage,”  the  paper  tells 
its  readers. — L.  D.  Chamberlain. 


Week,”  the  Akron  Beacon  Journal  has 
started  a  series  of  12  full  page  adver¬ 
tisements  in  which  a  group  of  local  used 


n  A  Frank  Talk  On  n 
U  Buying  Used  Cars  u 

■I  'a  Am  MttMMsWe  daabr  who  ' 

H  3VCr  B  enpecti  to  OMke  twMtev  fraoi 

H  V  his  business  knows  that  be  ^ 

.rrr-wbwX'  muM  do  more  tiMi  just  OM- 

""I®  He  IMS  Mvwtad  hmofiy  hi  'if * 

— *  .  sbwiMssbwildin^orMakis^-  * 

tisns  hose,  espmsiv  servicing  ^  _p^9pEl_  ^ 

^  "  and  su^ie*  that  smounts  to  '  WiRPiPPfl 

‘  ^  tbousmds  of  doUtfs.  6 

*.ul-'nur  u»  '  H.  hv  4ii(  ibmly  bio  the 

^  1 

and  he  must  slay  thsrr  years 
to  raaliae  on  his  investment 
Thus,  he  is  permanent 
Thaeefore.  he  will  look  to 
nsointainMic  flond-wUI  just  m 
much  as  he  win  to  oc^utrmg  it 
And  ao.  a  new  car  dealer  s 
esad  car  safas  must  ba  juat  aa 
good  ■  will  -  cultivatinf  aa  hh 
naw  car  transactions— -for  a 
pWaaed  aaad  car  cuatomar 

tr'UgPlS 

oL* 

One  of  a  series  of  full-page  used  car 
a<ls  in  Akron  Bene  on -Journal. 

car  dealers  co-operate,  explaining  the 
advantages  of  buying  used  cars  from  a 
mcml/er  of  the  ,\kron  Automobile 
Dealers’  Association.  The  advertisements 
run  each  week  on  Tuesday.  The  cam¬ 
paign  was  promoted  by  Robert  M. 
Wheeler,  Jr.,  display  automotive  repre¬ 
sentative  of  the  Beacon  Journal  advertis¬ 
ing  department. 


Following  its  “Green  Label  Used  Car 


“Better  Roofs  for  Fall  and  Winter” 
could  be  the  heading  over  a  page  or 
spread  dealing  with  ads  of  local  roofing 
concerns,  building  contractors,  building 
supply  companies,  etc. — Frank  H.  Wil¬ 
liams. 


^NE  of  the  Boston  papers  published  a 
^  map  recently  that  created  much  favor¬ 
able  comment.  It  was  a  map  of  metro¬ 
politan  Boston  showing  places  of  inter¬ 
est,  churches,  meeting  halls,  theatres,  etc. 
It  was  laid  out  similar  to  those  of  the 
old  style  with  a  picture  of  a  church  in¬ 
dicating  the  location  of  a  church. 
Bunker  Hill  Monument  marking  that 
spot,  a  miniature  reproduction  showing 
the  Common  and  so  on.  It  was  printed 
in  colors  and  many  saved  it  for  refer¬ 
ence  or  framing. — C.  E.  Pellissier, 
Boston. 


“Wise  Cracks”  is  the  name  of  a  de- 


Newspaper  Engineering 

An  organization  spraalizinp 
in  newspaper  buildings,  all 
phases  of  newspaper  en¬ 
gineering,  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 

WESTON,  INC. 


420  Lexington  Avenue,  New  York 


iwrtmcnt  run  in  the  Grays  Harbor 
(Wash.)  li'ashingtnntan.  It  contains 
original  jokes  by  readers  of  the  paper 
whose  names  and  addres.ses  are  printed. 
Because  of  the  local  angle  the  depart- 


THE 

RESTORE 

PLAN 

—prevents  type 
metal  troubles  by 
the  laboratory 
method  of 
anticipating  it! 

Linotype  Intertype 

Stereotype 

Monotype  Thompson 

BOOKLET  ON  REQUEST 

Merchant  &  Evans  Co. 

raiLADELPHIA 

Maanfacturara  af  Spartaa  Trpa  Matala 
Stock  ia  Priacipal  Cltlaa 


ment  is  proving  very  popular. — R.  L.  B. 


A  series  of  good  features  may  be  ob¬ 
tained  by  any  newspaper  with  one  ped¬ 
ometer  and  one  reporter.  Put  the  pedoni- 
eter  on  those  persons  whose  jobs  require 
walking  in  an  effort  to  find  out  who 
walks  the  most  miles  a  day  in  a  day’s 
work.  Memphis  Press-Scimitar  recently 
discovered  a  wrestling  referee  walked 
more  than  eight  miles  in  one  match. — C. 
E.  F.,  Memphis. 


The  Boston  (Mass.)  Traveler  is  spon¬ 
soring  a  “Better  Drivers  Club”  in  an  en¬ 
deavor  to  make  the  highways  safer  and 
to  cut  down  the  heavy  loss  of  life 
through  automobile  accidents.  In  boost¬ 
ing  its  plan,  the  Traveler  is  securing 
the  endorsement  of  civic  leaders  and 
police  and  state  officials.  The  idea  was 
furnished  by  a  reader  of  the  paper  who 
communicated  it  in  a  letter.  There  are 
limitless  ways  in  which  such  an  idea  can 
be  furthered  to  the  advantage  of  the 
community  and  the  credit  of  the  news¬ 
paper.— D.  P. 


Fines  of  one  dollar  are  common.  The 
next  time  you  observe  the  imposition  of 
such  a  fine  figure  out,  with  the  aid  of 
city  officials,  the  approximate  cost  of 
arresting,  prosecuting  aixl  convicting  a 
violator  of  a  minor  law.  Better  be  speci¬ 
fic  and  deal  with  the  sort  of  breach  which 
drew  the  fine  in  question.  Your  subse¬ 
quent  article  will  show  taxpayer  associa¬ 
tion  members  where  a  lot  of  their  money 
is  going.  Insist  that  the  violator  of  any 
law  be  fined,  at  least,  sufficient  to  pay  for 
his  arrest  and  conviction,  unless  there  are 
extraordinary  reasons  for  being  lenient 
with  him.  Show  how  one  dollar  fines  are 
unfair  to  the  lawabiding. — Fred  L.  W. 
Bennett. 


Dentists  will  tell  you  that  women  now 
break  appointments  with  them  in  order 
to  keep  dates  at  hairdressing  and  beauty 
parlors.  \  dentist  does  not  usually  charge 
his  regular  customers  for  these  lapses, 
although  the  laws  of  some  states  allow 
him  to  do  so.  This  modern  quirk  in  the 


We  sell  newspapers 

SERIALS 

that  sell  newspapers 

“DAPHNE”  by  Hazel  Livinzston 
“DELUGE”  by  S.  Fowler  Wrizht 
“ALIAS  THE  SPOOK”  by  Winifred 
Van  Duzer 

“HALF-WIVES”  by  Winifred  Van 
Duzer 

“CRIME  IN  THE  CRYPT”  by 
Carolyn  Well*  < 

“BROADWAY  LOVE”  by  Thomas 
Edyelow 

“LOVE’S  ECSTACY”  by  May  Christie 
“MUSSOLINI — Man  of  Destiny” 
by  Vittorio  De  Feori 
“THE  NEWPORT  GIRL”  by  Gilbert 
Rogers 

And  other  assured  circulation 
builders,  wire  or  write 

KING  FEATURES 
SYNDICATE,  INC. 

MEW  TOBR  [CITY 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him 
‘The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
—it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Barhart,  Dii^or, 
Personnel  Bureau  of  Sigma  Del¬ 
ta  Chi,  836  Exchange  Avc., 
Chicago,  in. 

NO  CHARGE  TO 
EMPLOYERS 


habits  of  women  will  make  an  interesting 
feature  story.-  L  D.  C. 


In  view  of  the  popular  clamor  for 
fewer  laws,  ask  a  number  of  lawyeri^ 
who  claim  there  are  too  many  laws,  what 
they  think  should  be  done  to  create  a 
situation  that  would  make  the  passing 
of  new  laws  more  difficult  than  at  pres¬ 
ent. — Fred  L.  W.  Bennett. 


Take  a  blind  man  to  a  baseball  game 
and  describe  his  impressions.  I  sat  be¬ 
hind  one  at  a  ball  game.  He  called 
nearly  every  play  from  sound.  We  car¬ 
ried  a  big  story  on  him  and  raised  enough 
money  to  buy  him  a  first  class  radio  re¬ 
ceiving  set  so  he  could  stay  home  and 
hear  the  games. — R.  C.  S.,  St.  Louis. 


The  Memphis  Commercial  Appeal  has 
begun  a  new  service  for  its  real  estate 
readers.  Every  Sunday  in  the  real  es¬ 
tate  section  all  questions  relating  to  build¬ 
ing  and  repairs  to  old  structures  are  an¬ 
swered  in  “The  Question  Box.”  All 
queries  are  r^uired  to  be  signed,  brief 
and  to  the  point. — C.  E.  F.,  Memphis. 


‘Today's  Newt  Today" 


Complete  wire 
report*  for  eve* 
ning,  morning  and 
Sunday  news- 
paper*  everywhere. 


does  not  ask  joa 
to  sign  a  con¬ 
tract.  It  has  no 
sales  force  but  the  world  celebri* 
ties  who  contribute  regularly  to 
its  output.  It  has  been  a  syndi* 
cate  for  eighteen  years  and  is  still 
flourishing.  It  has  far-flung  con¬ 
nections. 

101  MILK  STREET 
BOSTON.  MASS. 


J.  J.  Boedan, 
Editor. 


Anna  M.  WeiHi 
Manager. 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


